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SECTION I: GENERAL
DEFINITIONS AND ABBREVIATIONS

This Red Herring Prospectus uses certain definitions and abbreviations which, unless the context otherwise
indicates or implies, shall have the meaning as provided below. References to any legislation, act, regulation,
rules, guidelines or policies shaletio such legislation, act, regulation, rules, guidelines or policies as amended,
supplemented or renacted from time to time, and any reference to a statutory provision shall include any
subordinate legislation made from time to time under that provision

The words and expressions used in this Red Herring Prospectus but not defined herein shall have, to the extent
applicable, the same meaning ascribed to such terms under the SEBI ICDR Regulations, SEBI Listing Regulations,

the Companies Act, the SCRA, thepDsitories Act and the rules and regulations made thereunder. Further, the

Offer related terms used but not defined in this Red Herring Prospectus shall have the meaning ascribed to such
terms under the General Information Document (as defined beloweada of any inconsistency between the

definitions given below and the definitions contained in the General Information Document, the definitions given

below shall prevailNotwithstanding the foregoing, thetermsused Ri s k Ffalcrt dbu stor,y Over vi e w¢

Regul ations and Policieso, iSt at eformatidand ,o f i Bsapseicsi afl o rT a®
Priceo, AHIi story and Certain Corporate Matterso, i
AiManagement 6s Discussion and Analysis of Financi al (

Litigation and Mandrii@ds dDreivetliopmemft sbqui ty Shares and
on pages36, 141, 234, 137, 283, 129 241, 406, 347, 388and 457, respedvely, shall have the meaning ascribed
to them in the relevant section.

General Terms

Term Description

our Company / th¢ Gopal Snacks Limited, a company incorporated under the Companies Act, 1956 and he
Company / the Issuer| Registeredand Corporat©ffice at Plot Nos. G2322, G2323 and G2324, GIDC Metoda Ta
Lodhika Rajkot 360 021, Gujarat, India

we /us / our Unless the context otherwise indicates or implies, refers to our Company

Company Related Terms

Term Description

Articles of Association Articles of association of our Company, as amended

/ A0A

Associate Vice The associate vice presiddnbperationsof our Company, being Pasumarthi Seshagiri Ra

President Operations| d i s c | oCurVidnagemenifi o n 258a g e

Audit Committee The audit committee of our Company, constituted in accordance with Regulation 18 of th
Listing Regulations and Secti on DudrManagemeit
on page253

Auditors / Statutory The current statutory auditors of our Company, b&lageshwari & Co., Chartered Accountant
Auditors

Board / Board ol The board of directors of our Company,a duly constituted committee thereof

Directors

Chairman and The chairman and managing director of our Company, being Bipinbhai Vithalbhai Haas

Managing Director di s cl| dOsreMdnagemedti on 253a g e

Chief Executve The chief executive officer of our Co@pr:

Officer / CEO Managemet o n 253ag e

Chief Financial Officer The chi ef financi al of ficer of our C o@up

/ CFO Managemenit o n253age

Chief of Staff The chief of staff of our Company, beitpivangi Hadvaniad i s c | oCureMAnagemeni |
page253

Company  Secretar] The @mpany secretary and compliance officer of our Company, being Mayur Popatbhai G

and Complianc a s di s cOQurdvereagemeandn ofih 253 a g e

Officer

Consent Terms Consent terms agreed by and between our Company and Rajkot Dist@peCative Milk
Producersd Union Limited dated December

Corporate Socia The corporate social responsibility committee of our Company, constituted in accordanc

Responsibility Section 135 of the Companies Act, 2013, the Companies (Corporate Social Responsibility

Committee Rul es, 2014, OuaManagemsidi ro m258age




Term

Description

Director(s)

The directors on the Board, appointed from time to time

Equity Shares

The equity shares of deach Company of face

Executive Director(s)

The executive Directors of our Company, beiBginbhai Vithalbhai Hadvani, Dakshabg
Bipinbhai Hadvani and Raj Bipinbhai Hadvaais d i s cOQurdvareagemeéidn ofn 253 a

Facility Agreement

The facility agreement datddovember 14, 2022xecuted among the Promoters, JM Finan
Products Limited, JM Financial Credit Solutions Limited, our Company and Beacon Trust
Limited, read with(i) the facility agreement dated March 10, 2023 executed among the Pron
JM Financial Products Limited, our Company and Beacon Trusteeship Limited and (
common supplemental agreement dated March 10, 2023 executed among the Promo
Finandal Products Limited, our Company and Beacon Trusteeship Limited.

A portion of the aggregate amount sanctioned by JM Financial Products Limited has been ¢
to (i) Aditya Birla Finance Limited pursuant to novation cum assignment notice dated Mar
2023; (ii) Standard Chartered Capital Limited pursuant to navation assignment notice dat
May 15, 2023; and (jiii) Tata Capital Financial Services Limited pursuant to novation
assignment notice dated March 29, 2023.

F&S

Frost & Sullivan (India) Private Limited

F&S Report

The industry research report titlébnacks, Savouries, Papad, Spices & Flour Marketd ¢
February 192024 which is exclusively prepared for the purpose of the Offer and issued by
and is commissioned and paid for by our Company. F&S was appointed by our Company [
to engagement letter dated February 14, 2023. This report will be available on tite ofebgr
Company athttps://www.gopalnamkeen.com/others#industry_refrorn the date of this Re
Herring Prospectus until the Bid / Offer Clogibate

GAPL SPA |

Share purchase agreement dated October 10, 2023 executed by and amongst our (
Promoters and Axis Growth Avenues AIF a scheme of Axis Alternative Investment Fu
Category I

GAPL SPA I

Share purchase agreement dated October 9, 2023 executed by and amongst our Com
Promoters and Ashoka India Equity Investment Trust PLC

GAPL SPAIII

Share purchase agreement dated October 11, 2023 executed by and amongst our Con
Promoters and 360 ONE Special Opportunities FuBSéries 9

GAPL SPA IV

Share purchase agreement dated October 11, 2023 executed by and amongst our Con
Promoters and 360 ONE Special Opportunities FuSdries 10

General Manager i
Procurement

The general managdr procurement of our Company, being Shaileshkumar Mulji Mendags
di s cl| dOsreMdnagemedti o n 253a g e

Gopal Agriproducts

Gopal Agriproducts Private Limited

Gopal ESOP Scheme

Gopal Snacks LimitetlEmp | oyee St ock
i EmployeeStock Option Schemde o n 1l19a g e

Opti on SCapitad Strecture

Gokul Group Collectively, Prafulchandra Vitthal Hadvani, Vinaben Prafulbhai Had\@enishit Hadvanilnka
Hadvani, Chintanika HadvarGokul Snacks Private Limited aftafulchandra Vitthal Hadvar
- HUF

Gopal Group Collectively, our Company, Bipinbhai Vithalbhai Hadvani, Dakshaben Bipinbhai Hadwap

Bipinbhai Hadvani, Shivangi Hadvani, Gopal AgriproducBopal Snacks Private Limite
Employees' Group Gratuity Fund and Gopal Foundation

Group Company(ies)

Companies which include companies (other than our Promoters) with which there were
party transactions as disclosed in the Restated Financial Information as covered ur
applicable accounting standards, and any other companies as considered byabur Board, ir
accordance with the MatQQurGraup CompanigB@o o mn 40¢a g

Individual SPA | Share purchase agreement dated October 11, 2023 executed by and amongst our (
Bipinbhai Vithalbhai Hadvani, Dakshaben Bipinbhai Hadvani, 360 ONE Special Opportt
Fundi Series 9 and Harsh Sureshkumar Shah

Individual SPA I Share purchase agreement dated October 11, 2023 executed by and amongst our (

Bipinbhai Vithalbhai Hadvani, Dakshaben Bipinbhai Hadvani, 360 ONE Special Opportt
Fundi Series 10 and Harsh Sureshkumar Shah

IPO Committee

The I PO committee of oQurMagagemeda noyn 253%asg ed e s

Independent Directors

The independent Director(s) of our Company, in terms of Section 2(47) and Section 149(€
Companies Act, 2013, being Rajnikant Chimanlal Diwan, Natwarlal Meghjibhai |
Vijayalakshmi Shalil Suvarna and Babubhai Harjibhai Ghodasara, as disdlose®uri
Managemert o n 253age

Key Managerial

Personnel / KMP

Key managerial personnel of our Company in terms of Regulation 2(1)(bb) of the SEBI
Regul ati ons, &ordManagemeilti D I288saege i n A

Materiality Policy

The materiality policy of our Company adopted by our Board dated August 31, 2023 f
identification of material litigation; (b) group companies; and (c) material creditors, pursu
the requirements of the SEBI ICDR Regulations and for the purposésctifsdire in this Re
Herring Prospectus




Term Description

MoA / Memorandum The memorandum of association of our Company, as amended from time to time

of Association

MoU Memorandum of understanding dated January 15, 2022 executed by and amongst P
Vitthalbhai Hadvani(now known to adPrafulchandra Vitthal Hadvapj Vinaben Prafulbha
Hadvani, our Company and Bipinbhai Vithalbhai Hadvani, as amended by an amer
agreement

Nomination and The nomination and remuneration committeeour Company, constituted in accordance v

Remuneration Regulation 19 of the SEBI Listing Regulations and Section 178 of the Companies Act, 2|

Committee / NRC descr iCueMinagemedi on 253age

Non-executive The nonrexecutive Directors of our Company, being our Independent DirectorsHangh

Director(s) Sureshkumar Shah,s d i s cQurdvareagemendin ofin 253 a g e

OFS Agreement Offer for sale agreement dated November 14, 2022 executed by and amongst our Comy
Promoters, JM Financial Products Limited, JM Financial Credit Solutions Limited and B
Trusteeship Limited

Promoters Our promoters, namely, Bipinbhai Vithalbhai Hadvani, Dakshaben Bipinbhai Hadvani and

Agriproducts

Promoter Group

Persons and entities constituting the promoter group in accordance with Regulation 2(1)(pj
SEBI ICDR Regulationd= o r f ur t h e ©@ur Rr@motars dnd Rromster &rodp o0 n
277, except for the persons for which SEBI has granted an exemption under Regulation 3(
of the SEBI ICDR Regulations through its letter bearing reference number SEBI/HO/CFD
DI L1/ P/ OW 2023/ 43519/ 1 dated GOumnmarp efrthe Offe
Documend , fiGunPdomdters and Promoter Groapn pages25 and277, respectively

Promoter Selling Bipinbhai Vithalbhai Hadvani and Gopal Agriproducts

Shareholders

Registered an( Registered and corporate office of our Company located at Plot Nos. G2322, G2323 and

Corporate  Office GIDC Metoda Taluka Lodhika, Rajkagujarat 360 021, India

Registered Office

Registrar ofl The Registrar of Companies, Gujarat at Ahmedabad

Companies / RoC

Restated Financig Our restated summary statement of assets and liabilities as at September 30, 2023, Sept

Information 2022, March 31, 2023, March 31, 2022 and March 31, 2021 and the restated summary s
of profit and loss (including other comprehensive income), cashdtatement and changes
equity for the six months period ended September 30, 2023 and September 30, 2022,
financial years ended March, 31, 2023, March, 31, 2022 and March 31, 2021 of our Cc
together with the summary statement of significactounting policies, and other explanatt
information thereon, derived from the audited financial statements prepared in accordan
the Ind AS for the six months period ended September 30, 2023 and September 30, 2|
financial year ended March132023 and from the special purpose audited financial stater
prepared in accordance with the Ind AS for financial years ended March 31, 2022 and Mz
2021, restated in accordance with the SEBI ICDR Regulations, Section 26 of Part | of Che¢
of the Companies Act, 2013 and the Gui
(Revised 2019)0 issued by | CAI

Risk Managemen The risk management committee as constituted in accordance with Regulation 21 of th

Committee Listing Regulations and as describediiDu r Ma n aog pageeb8 t 0

Selling Shareholders | Bipinbhai Vithalbhai Hadvani, Gopal Agriproducts and Harsh Sureshkumar Shah

Senior Managemer| The member of the senior management our Company in terms of Regulation 2(1)(bbbb) of t

Personnel | CDR Regul ati ons Qurilanagenzest de&8Bagbkbed in @

Separation Agreemen

Theseparation agreement dated May 12, 2023 executed by and amongst the members of {
Group and members of the Gokul Group

Shareholders

The holders of Equity Shares, from time to time

Share Purchas

Agreement

Share purchase agreement dated November 9, 2022 by and amongst our Compan
Agriproducts, Prafulbhai Vitthalbhai Hadvamiaw known to aPrafulchandra Vitthal Hadvapi
and Vinaben Prafulbhai Hadvani

Stakehol de
Relationship
Committee

The stakeholdersd relationship c¢ommi tSdctor
178 of the Companies Act, 20k3d Regulation 20 of the SEBI Listing Regulations anc
descr iGueMbnagemedi on 253age

Wholetime Director

The wholet i me director of b e Dur

Managemert o n 253age

our Company,

Offer Related Terms



Term
Abridged Prospectus

Acknowledgement
Slip

Allot / Allotment /
Allotted

Allotment Advice

Allottee
Anchor Investor

Anchor Investor
Allocation Price

Anchor Investor
Application Form

Anchor Investor
Bid/Offer Period

Anchor Investor Pay
In Date

Anchor Investor Offer
Price

Anchor Investor
Portion

Application Supportec
by Blocked Amount /
ASBA

ASBA Account

ASBA Bid
ASBA Bidders
ASBA Form

AXis
Banker(s) to the Offer
Basis of Allotment

Bid

Description

Abridged prospectus means a memorandum containing such salient features of a prospect
be specified by the SEBI in this behalf

The slip or document issued by a Designhated Intermediary to a Bidder as proof of registr
the Bid cum Application Form

Unless the context otherwise requires, transfer of Offered Shares pursuant to the Offer fo
the successful Bidders

Note or advice or intimation of Allotment sent to the successful Bidders who have been o
be Allotted the Equity Shares after the Basis of Allotment has been approved by the Des
Stock Exchange

A successful Bidder to whom the Equity Shares are Allotted
A Qualified Institutional Buyer, applying under the Anchor Investor Portion in accordance
the requirements specified in the SEBI ICDR Regulations asdRéd Herring Prospectus a
who has Bid for an amount of at | east 1
Price at which Equity Shares will be allocated to Anchor Investors in termssdRed Herring
Prospectus and the Prospectus, which will be decided by our Company and Selling Share
in consultation with the BRLMs during the Anchor Investor Bid/Offer Period

Application form used by an Anchdmvestor to make a Bid in the Anchor Investor Portion
which will be considered as an application for Allotment in termsisfRed Herring Prospectu
and Prospectus

The day, being one Working Day prior to the Biffer Opening Date, on whicBids by Anchor
Investors shall be submitteprior to and after which the BRLMs will not accept any Bids fr
Anchor Investors, and allocation to Anchor Investors shall be completed

With respect to Anchor Investor(s), it shall be the Anchor Investor Bid/Offer Period, and
event the Anchor Investor Allocation Price is lower than the Anchor Investor Offer Price, nc
than two Working Days after the Bid/Offer Closing Date

Final price at which the Equity Shares will be Allotted to Anchor Investors in termssdRel
Herring Prospectus and the Prospectus, which price will be equal to or higher than the Off
but not higher than the Cap Price.

The Anchor Investor Offer Price will be decided by our Company and Selling Sharehold
consultation with the BRLMs
Up to 60% of the QIB Portion which may be allocated by our Company and Selling Shareh
in consultation with the BRLMs, to Anchor Investors on a discretionary basis in accordan
the SEBI ICDR Regulations, subject to valid Bids being received @above the Anchor Invest
Offer Price.

Onethird of the Anchor Investor Portion shall be reserved for domestic Mutual Funds, suk
valid Bids being received from domestic Mutual Funds at or above the Anchor Investor Allg
Price, in accordance with the SEBI ICDR Regulations

Application, whether physical @lectronic, used by ASBA Bidders to make a Bid and authori
an SCSB to block the Bid Amount in the ASBA Account and will include applications ma
UPI Bidders, where the Bid Amount will be blocked upon acceptance of UPI Mandate Req
UPI Bidders

Bank account maintained with an SCSB by an ASBA Bidder, as specified in the ASBA
submitted by ASBA Bidders for blocking the Bid Amount mentioned in the relevant ASBA
and includes the account of an UPI Bidder which is blockszh acceptance of a UPI Mand
Request made by the UPI Bidders

A Bid made by an ASBA Bidder

All Bidders except Anchor Investors

Application form, whether physical or electronic, used by ASBA Bidders to submit Bids,

will be considered as the application for Allotment in terms isfRled Herring Prospectus and t
Prospectus

Axis Capital Limited
Collectively, Escrow Collection Bank(s), Public Offer Account Bank(s), SpoBsok(s) and
Refund Bank(s), as the case may be
Basis on which Equity Shares will be Allotted to successful Bidders under the Offer and w
d e s cr iQffer&tructurté fion 429a g e

Indication to make an offer during the Bid/ Offer Period by an ASBA Bidder pursua
submission of the ASBA Form, or during the Anchor Investor Bid/Offer Period by an A
Investor, pursuant to submission of the Anchor Investor Application Form, Brriud to or
purchase the Equity Shares at a price within the Price Band, including all revisior
modifications thereto as permitted under the SEBI ICDR Regulations and in terms R&th
Herring Prospectus and the Bid cum Application Form. The feni ddi ng o s he
accordingly




Term
Bid Amount

Bid cum Application
Form

Bid Lot

Bid/ Offer Closing
Date

Bid/ Offer Opening
Date

Bid/ Offer Period

Bidder(s) / Investor(s)

Bidding Centres

Book Building
Process

Book Running Leac
Managers / BRLMs
Broker Centres

Description

The highest value of optional Bids indicated in the Bid cum Application Fornpayable by the
Bidder, in the case of Retail Individual Investors Bidding at theoBWRrice, the Cap Price multiplie
by the number of Equity Shares Bid fordiych RIl and mentioned in the Bid cum Application F¢
and payable by the Bidder or blocked in the ASBA Account of the Bidder, as the case may
submission of the Bid in the Offer

However, Eligible Employees applying in the Employee Reservation Portion can apply atdifie
Price and the Bid Amount shall be the Cap Price net of Employee Discount, if any, multiplied
number of Equity Shares Bid for by such Eligible Emplogee mentioned in the Bid cun
Application Form

The maximum Bid Amount under the Employee Reservation Portion by an Eligible Employe
not exceed 0.50 million (net of Empl oy
Empl oyee in the Empl oyee Re 82 miliant(ietomhEmplayes¢
Discount). Only in the event of an une®rbscription in the Employee Reservation Portion
initial Allotment, such unsubscribed portion may be Allotted on a proportionate basis to E

Employees Bidding in the Employé&ée s er vat i on Portion, for
(net of Employee Discount) subject to the total Allotment to an Eligible Employee not exce
0.50 million (net of Employee Discount

Anchor Investor Application Form or the ASBA Form, as the context requires

[ 6] Equity Shares and in multiples of [0
Except in relation to any Bids received from the Anchor Investors, the date after whi
Designated Intermediaries will not accept any Bids, which shall be notifiedl editions of
Financial Expressan English national daily newspapall, editions ofJansattaa Hindi national
daily newspaper anajkotedition of Sanj Samachaa Gujarati daily newspaper (Gujarati be
the regional language of Gujarat, where our Registered and Corporate Office is |ecated)ith
wide circulation

Our Company and Selling Shareholders, in consultation with the BRLMs, may consider
the Bid/Offer Period for QIBs one Working Day prior to the Bid/Offer Closing Date in accor
with the SEBI ICDR Regulations. In case of any revision, the exteBia#dffer Closing Date
shall also be notified on the websites of the BRLMs and at the terminals @ytidicate
Member(s)and communicated to the Designated Intermediaries and the Sponsor Bank(s
shall also be notified in an advertisement ingame newspapers in which the Bid/Offer Open
Date will be published, as required under the SEBI ICDR Regulations
Except in relation to any Bids received from the Anchor Investors, the date on which the Des
Intermediaries shall start accepting Bids, which shall be notifiedllirditions of Financial
Express an English national daily newspapatl editions ofJansattaa Hindi national daily
newspaper an&ajkot edition of Sanj Samachail Gujarati daily newspaper (Gujarati being
regional language of Guijarat, where our Registered and Corporate Office is loeattdith
wide circulation

Except in relation to Anchor Investors, the period between the Bid/ Offer Opening Date ¢
Bid/ Offer Closing Date, inclusive of both days, during which prospective Bidders can subm
Bids, including any revisions therewf accordance with the SEBI ICDR Regulations. Provi
that the Bidding shall be kept open for a minimum of three Working Days for all catego
Bidders, other than Anchor Investors

Any prospective investor who makes a Bid pursuant to the termssd®éld Herring Prospectu
and the Bid cum Application Form and unless otherwise stated or implied, includes an
Investor

Centres at which the Designated Intermediaries shall accept the ASBA Forms, i.e., Des
Branches for SCSBs, Specified Locations for the Syndicate, Broker Centres for Rec
Brokers, Designated RTA Locations for RTAs and Designated CDP Locations for CDPs
Book building process, as provided in Schedule XIII of the SEBI ICDR Regulations, in te
which the Offer is being made

Intensive, Axis and JM Financial

Centres notified by the Stock Exchanges where Bidders can submit the ASBA Form
Registered Broker.

The details of such Broker Centres, along with the names and contact details of the Re
Brokers are available on the respective websites of the Stock Exchanges (www.bseindia.
www.nseindia.com




Term

CAN / Confirmation
of Allocation Note
Cap Price

Cash Escrow an

Sponsor Bank
Agreement

Client ID

Collecting Depository
Participant / CDP
Cut-off Price

Demographic Details

Designated Branches

Designated CDF
Locations

Designated Date

Designated
Intermediary(ies)

Designated RTA
Locations

Designated SCSt
Branches

Designated Stocl
Exchange

Draft Red Herring
Prospectus / DRHP

Eligible Employee

Description

Notice or intimation of allocation of the Equity Shares sent to Anchor Investors, who hav
allocated the Equity Shares, after the Anchor Investor Bid/ Offer Period

Higher end of the Price Band, above which the Offer Price and the Anchor Investor Offe
will not be finalised and above which no Bids will be accepted, including any revision tfiére
Cap Price shall be at least 105% of the Floor Rriwkshall not exceed 120% of the Floor Pric
Agreementdated February 27, 2024ntered intoby andamongst our Company, the Selli
Shareholders, the BRLMs, ti8yndicate Member(s}he Bankers to the Offer and Registrar to
Offer for, inter alia, collection of the Bid Amounts from Anchor Investors, transfer of funds
Public Offer Account and where applicable, refunds of the amounts collected from Bidders
terms andconditions thereof

Client identification number maintained with one of the Depositories in relation to demat a
A depository participant as defined under the Depositories Act, 1996 registered with SEBI a
is eligible to procure Bids at the Designated CDP Locations in terms of circula
CIR/CFD/POLICYCELL/11/2015 dated November 10, 2015 issued by SEBI as eé€listt
available on the respective websites of the Stock Exchanges, as updated from time to time
The Offer Price, finalised by our Company and Selling Shareholders, in consultation witbdke
Running Lead Managersyhich shall be any price within the Price Band. Only Retail Indivic
Investorsand Eligible Employeeare entitled to Bid at the Goff Price. QIBs (including Ancho
Investors) and Noinstitutional Investors are not entitled to Bid at the-GftiPrice

Details of the Bidders including the Bi
investor status, occupatioRAN numberpank account details and UPI ID, wherever applicak
Such branches of the SCSBs which shall collect the ASBA Forms, a list of which is availe
the website of SEBI at https://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognis
or at such other website as may be prescribed by SEBI from tirimeeto t

Such locations of the CDPs where Bidders can submit the ASBA Forms.

The details of such Designated CDP Locations, along with names and contact details
Collecting Depository Participants eligible to accept ASBA Forms are available on the res
websites of theStock Exchanges (www.bseindia.com and www.nseindia.com), as update
time to time

The date on which the Escrow Collection Bank(s) transfer funds from the Escrow Accou
the Public Offer Account or the Refund Account, as the case may be, and/or the instruct
issued to the SCSBs (in case of UPI Bidders, instruction issusaptinthe Sponsor Bank(s)) f
the transfer of amounts blocked by the SCSBs in the ASBA Accounts to the Public Offer A
or the Refund Account, as the case may be, in termsi©R#d Herring Prospectus and t
Prospectusafter the finalisation of th®&asis of Allotment in consultation with the Designa
Stock Exchangdpllowing which Equity Shares will be Allotted in the Offer

In relation to ASBA Forms submitted by Retail Individual Investarsl Nonlinstitutional
Il nvestors Bidding with an gmtusirng tha Rl Mecharssit
by authorizing an SCSB to block the Bid Amount in the ASBA Account, Designated Interme
shall mean SCSBs.

In relation to ASBA Forms submitted by UPI Biddersere the Bid Amount will be blocked upc
acceptance of UPI Mandate Request by such UPI Bidders, Designated Intermediaries sh
Syndicate, suisyndicate/agents, Registered Brokers, CDPs, SCSBs and RTAs.

In relation to ASBA Forms submitted by QIBs and Nastitutional Investors (not using the U
Mechanism), Designated Intermediaries shall mean Syndicatesysditate/agents, SCSB
Registered Brokers, the CDPs and RTAs

Such locations of the RTAs where Bidders can submit the ASBA Forms to RTAs. The de
such Designated RTA Locations, along with names and contact details of the RTAs eli¢
accept ASBA Forms are available on the respective websites of the Statlanges
(www.bseindia.com and www.nseindia.com) and updated from time to time
Such branches of the SCSBs which shall collect the ASBA Forms, a list of which is availe
the website of SEBI at https://www.sebi.gov.in/sebi_data/docfiles/32791_t.html or at suc
website as may be prescribed by SEBI from time to time

BSE

The draft red herring prospectus datébvember 21, 2023iled with SEBI and the Stocl
Exchanges anéssued in accordance with the SEBI ICDR Regulations, which does not ¢
complete particulars of the price at which the Equity Shares will be Allotted and the size
Offer.
All or any of the following:
i. a permanent employee of our Company working in India or out of India (excluding
employees who are not eligible to invest in the Offer under applicable laws), as on t
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Term

Eligible NRI(s)
Employee Discount
Employee Reservatio

Portion

Escrow Account(s)

Escrow Collection Bank(s) which are clearing members and registered with SEBI as banker(s) to an issue u

Bank(s) Securities and Exchange Board of India (Bankers to an Issue) Regulations, 1994 and wit
the Escrow Account(s) will be opened, in this case bEiD§C Bank Limited

First Bidder/Sole Bidder whose name shall be mentioned in the Bid cum Application Form or the Revision Fa

Bidder in case of joint Bids, whose name shall also appear as the first holderbafntbiéciary accoun
held in joint names

Floor Price Lower end of the Price Band, subject to any revision(s) thereto, not being less than the fa

Fraudulent Borrower

Fugitive  Economic An individual who is declared a fugitive economic offender urSlection 12 of the Fugitiv

Offender

General Informatior The General Information Document for investing in public issues prepared and iss

Document

Intensive
JM Financial
Mutual Fund Portion

Description

of filing of this Red Herring Prospectus with the RoC and who continues to be a pern
employee of our Company until the submission of the Bid cum Application Form; or
ii. a Director of our Company, whether whdime or not, as on the date of the filing ofst
Red Herring Prospectus with the RoC and who continue to be a permanent employe
Company or be our Director(s), as the case may be until the submission of the B
Application Form, but excludes: (a) an employee who is the Promoter or belotigs
Promoter Group; (b) a director who either by himself or through his relatives or throu
body corporate, directly or indirectly holds more than 10% of oudsigrEquity Shares o
our Company; and (c) an independent director.

The maximum Bid Amount under the Employee Reservation Portion by an Eligible Employe
not exceed (net®df.Emfloyar Discbuntpifranyflowever, the initial Allotment to a
Eligible Employee in the Employee Reser\y
the event of an undeubscription in the Employee Reservation Portion, such unsubscribed
will be available for albcation and Allotment, proportionately to Eligible Employees Biddin

the Employee Reservation Portisnh o have Bid in excess of
Discount if any), subject to maximum value of Allotment to such Eligible Employee not exce
0.50 million (neffang.f Empl oyee Discount

NRI(s) from jurisdictions outside India where it is not unlawful to make an Offer or invit
under the Offer and in relation to whom the ASBA Form arigl Red Herring Prospectus wi
constitute an invitation to subscribe to or to purchase the Equity Shares

Our Company and the Selling Shareholders, in consultation with the BRLMs, may offer a d
ofuptol0% on t he Offer Price (equivalent of

which shall be announced at least two Working Days prior to the Bid/Offer Opening Date.
The portion of the Offer bei ng350Q0milionpavdilable
for allocation to Eligible Employees, on a proportionate basis. Such portion shall not exce
of the postOffer equity share capital of our Company.
Accounts to be opened with the Escrow Collection Bank(s) and in whose favour the 4
Investors will transfer money through NACH/direct credit/NEFT/RTGS in respect of the
Amount when submitting a Bid

of Equity Shares, at or above which the Offer Price and the Anchor Investor Offer Price
finalised and below which no Bids will be accepted
Fraudulent borrower as defined under Regulation 2(1)(lll) of the SEBI ICDR Regulations

Economic Offenders Act, 2018

accordance withlthe SEBI circular no. (SEBI/HO/CFD/DIL1/CIR/P/2020/37) dated March
2020 suitably modified and updated pursuant to, among others, the SEBI c
(SEBI/HO/CFD/DIL2/CIR/P/2020/50) dated March 30, 2020 and the UPI Circulars, as am
from time to time The General Information Document shall be available on the websites
Stock Exchanges, and the BRLMs

Intensive Fiscal Services Private Limited

JM Financial Limited

5% of the Net QI B Portion, or [O0] Equity
Funds only, on a proportionate basis, subject to valid Bids being received at or above tt
Price

| Net Offer

| The Offer less the Employee Reservation Portion

Net QIB Portion
Non-Institutional
Investors / Nlls

Non-Institutional
Portion

The QIB Portion less the number of Equity Shares allocated to the Aimstestors
All Bidders that are not QIBs or Retail Individual InvestorsEligible Employeesand who have
Bid for Equity Shares for an amount of m
Eligible NRIs)

The portion of the Net Offer, being n which
shall be available for allocation to Ndnstitutional Investors in accordance with the SEBDR
Regulations, subject to valid Bids being received at or above the Offer &rias, which

i one third shall be reserved fanduBi td
million; and
i. twot hirds shall be reserved for Bidde
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Term

Non-Resident

Offer / Offer forSale

Offer Agreement

Offer Price

Offered Shares

Price Band

Pricing Date

Prospectus

Public Offer Account

Public Offer Account
Bank(s)

Qualified Institutional
Buyers / QIBs / QIB
Bidders

QIB Portion

Red Herring
Prospectus / RHP

Description

Provided that the unsubscribed portion in either of thecatdbgories specified in (i) or (ii) abov
may be allocated to applicants in the other-sategory ofNor-Institutional Investors, subject 1
valid Bids being received at or above the Offer Price.

Person resident outside India, as defined under FEERtAincludes nomesident Indians, FVCI
and FPIs

The initial public offering of up to [ 0]
up 650 million through an Offer for Sale
up 806million by Bipinbhai Vithalbhai Hadvaniyu p t o [ 0] Equit 9
5,200 million by Gopal Agriproducteandu p t o [ 6] Equi ty Se0ailiens

by Harsh Sureshkumar Shah

The Offer comprises the Net Offer and Employee Reservation Portion

Agreement datetlovember 21, 2028ntered amongsiur Company, the Selling Shareholders

the BRLMs, pursuant to which certain arrangements have been agreed to in relation to the
amended through amendment to the offer agreement dated February 19, 2024.

The final price at which Equity Shares will be Allotted to ASBA Bidders in termsisfRad
Herring Prospectus and the Prospectus. Equity Shares will be Allotted to Anchor Investor
Anchor Investor Offer Price which will be decided by our Compamy the Selling Shareholde
in consultation with the BRLMs in terms ofistfRed Herring Prospectus and the Prospectus.

The Offer Price will be decided by our Compamgd the Selling Shareholdeis consultation with
theBRLMs on the Pricing Date in accordance with the Book Building ProcessiafkthHerring
Prospectus.

Adiscountofuptd0% on the Offer Price (equival en

to Eligible Employees Bidding in the Employee Reservation Portion. This Employee Discc

any, will be decided by our Company and the Selling Shareholders, in consultatiorhey

BRLMs.

Up to [0] Equi ty SB500nelson eiggyoffezed fort sala ly the Pellir

Shareholders in the Offer for Sale

Price band of a minimum price of [ 6] pe
[ 6] per Equity Share (Cap P Cape®rce shall belaulet

105% of the FlooPrice and shall not exceed 120% of the Floor Price.

The Price Band and the minimum Bid Lot size for the Offer will be decided by our Compa
Selling Shareholders, in consultation with the BRLMs, and will be advertised, at least two W
Days prior to the Bid/ Offer Opening Date i editions ofFinancial Expressan English nationa
daily newspaperall editions ofJansattaa Hindi national daily newspaper aRajkot edition of
Sanj Samachaa Gujarati daily newspaper (Gujarati beingréagional language of Gujarat, whe
our Registered and Corporate Office is locatedch with wide circulation and shall be me
available to the Stock Exchanges for the purpose of uploading on their respective website
Date on which our Company and Selling Shareholders, in consultation with the BRLM
finalise the Offer Price

Prospectus to be filed with the RoC on or after the Pricing Date in accordance with Sectic
the Companies Act, 2013, and the SEBI ICDR Regulations containing, inter alia, the Offe
the size of the Offer and certain other information, including addenda or corrigenda theretg
Bank account to be opened with the Public Offer Account Bank, under Section 40(3)
Companies Act, 2013 to receive monies from the Escrow Account and ASBA Accounts
Designated Date

A bank which is a clearing member and registered with SEBI as a banker to an issue &
which the Public Offer Account will be opened, in this case bAiig Bank Limited

Qualified institutional buyers as defined under Regulation 2(1)(ss) of the SEBI ICDR Regu

The portion of the Net Offer, beingnmtor e t han 50% of t he Net

Allotted to QIBs (including Anchor Investors) on a proportionate basis, including the Al
Investor Portion (in which allocation shall be on a discretionary basis, as determined

Company andselling Shareholders, in consultation with the BRLMs up to a limit of 60% o
QIB Portion), subject to valid Bids being received at or above the Offer Price

This red herring prospectudatedFebruary 28, 202#&sued in accordance with Section 32 of
Companies Act, 2013 and the provisions of the SEBI ICDR Regulatidrish doesnot have
complete particulars of the Offer Price and the size of the Offer, including any adde
corrigenda thereto. ThRed Herring Prospectirss beefiled with the RoC at least three Workir
Days before the Bid/Offer Opening Date and will become the Prospectus upon filing with th
after the Pricing Date
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Term
Refund Account(s)

Refund Bank(s)

Registered Brokers

Registrar Agreement

Registrar and Shar
Transfer Agents
RTAs

Registrar to the Offer
Registrar
Retall Individual

Investor(s)/RII(s)

Retail Portion

Revision Form

SEBI RTA Master
Circular
Self-Certified
Syndicate Bank(s) o
SCSB(s)

Share Escrow Agent
Share Escrow
Agreement

Specified Locations

Sponsor Bank(s)

Syndicate / Member
of the Syndicate
Syndicate Agreement

| Designated RTA  Locations in terms of, among others, circular

Description

Account to be opened with the Refund Bank(s), from which refunds, if any, of the whole or
the Bid Amount to thénchor Investorshall be made

Banker(s) to the Offer and with whom the Refund Account will be opened, in this casélD&ig
Bank Limited

Stock brokers registered under SEBI (Stock Brokers) Regulations, 1992, as amended
Stock Exchanges having nationwide terminals, other than the BRLMs an®ytidicate
Member(s)and eligible to procure Bids in terms of Circular No. CIR/ CFD/ 14/ 2012 dated Oc
4, 2012 and UPI Circulars issued by SEBI
Agreement dateblovember 21, 2028ntered into amongst our Company, the Selling Shareha
and the Registrar to the Offir relation to the responsibilities and obligations of the Registr
the Offer

Registrar and share transfer agents registered with SEBI and eligible to procure Bids

CIR/CFD/POLICYCELL/11/2015 dated November 10, 2015 and the UPI Circulars issued by
Link Intime India Private Limited

Il ndi vidual Bi dder s, who have Bid for the
in any of the bidding options in the Offer (including HUFs applying through their Karts
Eligible NRIsand does not include NRIs other than Eligible NRIs)

The portion of the Net Offer, being not
available for allocation to Retail Individual Investors subject to valid Bids being received
above the Offer Price, which shall not be less than the miniBidriot, subject to availability ir
the Retail Portion

Form used by the Bidders to modify the quantity of the Equity Shares or the Bid Amount in
their ASBA Form(s) or any previous Revision Form(s), as applicable.

QIB Bidders and Notinstitutional Investors are not allowed to withdraw or lower their Bids
terms of quantity of Equity Shares or the Bid Amount) at any stage. Retail Individual Inaestc
Eligible Employeegan revise their Bids during the Bid/ Offer Period and withdraw their Bids
Bid/Offer Closing Date

SEBI mastercircular bearingnumber SEBI/HO/MIRSD/POD1/P/CIR/2023/70datedMay 17,
2023

The banks registered with SEBI, which offer the facilities (i) in relation to ASBA, wherBith
Amount will be blocked by authorising an SCSB, a list of which is available on the web
SEBI at
https:/www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpi=yes&intmld=34
updated from time to time and at such other websites as magdwiped by SEBI from time t
time, (ii) in relation to UPI Bidders, a list of which is available on the website of SE
https://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpi=yes&intmld=40
such other website as may be prescribed I SEd updated from time to time.

Applications through UPI in the Offer can be made only through the SCSBs mobile appli
(apps) whose name appears on the SEBI website. A list of SCSBs and mobile application
are live for applying in public issues using UPI Mechanism is providea s Anne x u
SEBI circular no. SEBI/HO/CFD/DIL2/CIR/P/2019/85 dated July 26, 2019. The said list sh
available on the website of SEBI
https://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpi=yes&intmld=43
Share escrow agent to be appointed pursuant to the Share Escrow AgreementLivéretime
India Private Limited

AgreemendatedFebruary 26, 2024ntered amongst our Company, the Selling Shareholder
the Share Escrow Agent in connection with the transfer of the Offered Shares by the
Shareholders and credit of such Equity Shares to the demat account of the Allottees in ac
with theBasis of Allotment

Bidding Centres where the Syndicate shall accept ASBA Forms from Biddéstspf which will
be included in the Bid cum Application Form

Axis Bank Limited and HDFC Bank Limitedeing the Banker(s) to the Offer, appointed by
Company to act as a conduit between the Stock Exchanges and NPCI in order to push the
collect requests and / or payment instructions of the UPI Bidders using the UPI and carry o
responsibities, in terms of the UPI Circulars

Together, the BRLMs and tt&yndicate Member(s)

The greementatedFebruary 27, 202éntered amongst our Company, the Selling Sharehol
the BRLMs the Registrar to the Offand theSyndicate Member(s)n relation to collection o
Bids by the Syndicate
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Term
Syndicate Membés)

Systemically
Important Nonr
Banking Financial
Company
Underwriters
Underwriting
Agreement

UPI
UPI Bidder(s)

UPI Circulars

UPI ID
UPI Mandate Reques

UPI Mechanism

UPI PIN
Wilful Defaulter
Working Day(s)

Description

Intermediaries (other than the BRLMSs) registered with SEBI who are permitted to accey
applications and place order with respect to the Offer and carry out activities as an unde
namelyJ M Fi nanci al Services Limited

Systemically important nebanking financial company as defined under Regulation 2(1)(ii
the SEBI ICDR Regulations

[ 6]

Agreement to be entered amongst our Company, the Selling Shareholders and the Und
prior to the filing of tre Prospectus with the RoC and in accordance with the nature of underv
which is determined in accordance with Regulation 40(3) of SEBI ICDR Regulations
Unified payments interface which is an instant payment mechanism, developed by NPCI
Collectively, individual Bidders applying as (i) Retail Individual Investors in the Retail Pp
(ii) Eligible Employees in the Employee Reservation Port@mm (i) Non- Institutionallnvestors
with an applicati on si z dnstitufionaliRortian,cand Bidlding Gnd
the UPI Mechanism through ASBA Form(s) submitted v8yndicate Member(s)Registereq
Brokers, Collecting Depository Participants and Registrar and Share Transfer Agents.

Pursuant to Circular no. SEBI/HO/CFD/DIL2/P/CIR/P/2022/45 dated April 5, 2022 issu
SEBI, all individual investors applying
million shall use UPI and shall provide their UPI ID in the Bid cApplication Form submittec
with: (i) a syndicate member, (ii) a stock broker registered with a recognized stock ex
(whose name is mentioned on the website of the stock exchange as eligible for such activ
a depository participant (whosema is mentioned on the website of the stock exchange as e
for such activity), and (iv) a registrar to an issue and share transfer agent (whose name is m
on the website of the stock exchange as eligible for such activity)

SEBI circular number SEBI/HO/CFD/DIL2/CIR/P/2018/138 dated November 1, 2018,
circular number SEBI/HO/CFD/DIL2/CIR/P/2019/50 dated April 3, 2019, SEBI circular nu
SEBI/HO/CFD/DIL2/CIR/P/2019/76 dated June 28, 2019, SEBI circular nu
SEBI/HO/CFD/DIL2/CIR/P/2019/85 dated July 26, 2019, SEBI circular nun
SEBI/HO/CFD/DCR2/CIR/P/2019/133 dated November 8, 2019, SEBI circular nu
SEBI/HO/CFD/DIL2/CIR/P/2020 dated March 30, 2020, SEBI circular nun
SEBI/HO/CFD/DIL-2/CIR/P/2021/2480/1/M dated Mar 16, 2021, SEBI circular numb
SEBI/HO/CFD/DIL2/P/CIR/2021/570 dated June 2, 2021, SEBI circular nu
SEBI/HO/CFD/DIL2/CIR/P/2022/45 dated April 5, 2022, SEBI circular num
SEBI/HO/CFD/DIL2/CIR/P/2022/51 dated April 20, 2022, SEBI circular num
SEBI/HO/CFD/DIL2/P/CIR/2022/75 dated May 30, 2022, SEBI circular num
SEBI/HO/CFD/TPD1/CIR/P/2023/140 dated August 9, 2023, SEBI master circular with ci
number SEBI/HO/MIRSD/POE/P/CIR/2023/70 dated May 17, 2023 (to the extent that
circulars petain to the UPI Mechanism), SEBI master circular no. SEBI/HO/CFD/F
2/P/CIR/2023/00094 dated June 21, 2023, along with the circular issued by the Natione
Exchange of India Limited having reference no. 25/2022 dated August 3, 2022 and the
issued by BSE Limited having reference no. 20220803dated August 3, 2022 and a
subsequent circulars or notifications issued by SEBI and Stock Exchanges in this regard
ID created on the UPI for singlgindow mobile payment system developed by the NPCI

A request (intimating the UPI Bidder by way of a notification on the UPI linked mobile applic
and by way of an SMS on directing the UPI Bidder to such UPI linked mobile application)
UPI Bidder initiated by the Sponsor Bank(s) to authorise lahge&f funds on the UPI applicatio
equivalent to Bid Amount and subsequent debit of funds in case of Allotment. Such reque
be accepted by UPI Bidders at or before 5.00 pm on Bid/Offer Closing Date
The bidding mechanism that may be used by a UPI Bidder in accordance with the UPI Cirg
make an ASBA Bid in the Offer

Password t@uthenticate UPI transaction

Wilful defaulter as defined under Regulation 2(1)(lll) of the SEBI ICDR Regulations
All days on which commercial banks in Mumbai are open for business. In respect of annour
of Price Band and Bid/Offer Period, Working Day shall mean all days, excluding Satu
Sundays and public holidays, on which commercial banks in Mumbai arefop business. |
respect of the time period between the Bid/ Offer Closing Date and the listing of the Equity
on the Stock Exchanges, Working Day shall mean all trading days of the Stock Exc
excluding Sundays and bank holidagsindia, asper circulars issued by SEBhcluding UPI
Circulars

Technical/Industry Related Terms/Abbreviations
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Ter m Description

It is a system implemented by our Comp:
efficiency of our supply chain. DMS hel

DMS I . . . .
us wivtilsi daility on sales and inventory
di stributorsd account receivables and p:

FMCG Fast Moving Consumer Goods

FSSAI Food Safety and Standards Authority of India

ITI Scheme Incentive tolndustries Scheme, 20921

PLI Schem¢ Produlcitnloemd I ncentive Scheme

PSI Scheme Package Scheme of Incentives, 2013

RTC Readyto-Cook

RTE Readyto-Eat

RTS Readyto-Serve

SKUs Stock Keeping Units

Conventional and General Terms or Abbreviations

Term Description
/ Rs. Indian Rupees

INR

AGM Annual general meeting

AlFs Alternative Investments Funds

AS or Accounting Accounting standards issued by the ICAI

Standards

AY Assessment year

BSE BSE Limited

CAGR Compound Annual Growth Rate

Category | AIF Al Fs who are registered as fACategory |
Regulations

Category | FPIs FPIls who are registlRPoedfaki daChhegotgr s0FC

Category Il AIF Al Fs who are registered as fACategory |1
Regulations

Category Il FPIs FPIl's who are registered as AfCategory |
Regulations

Category Il AlIF Al Fs who are registered as fiCategory 1|1
Regulations

CDSL Central Depository Services (India) Limited

CIN Corporate Identication Number

Civil Code /CPC The Code of Civil Procedure, 1908

Companies Actj Companies Act, 2013, along with the relevant rules made thereunder

Companies Act

2013

Companies Act| Companies Act, 1956, along with the relevant rules made thereunder

1956

COVID-19 Coronavirus disease 2019, a respiratory illness caused by the Novel Coronavirus and a pub

emergency of international concern as declared by the World Health Organization on Jan
2020 and a pandemic on March 11, 2020

Depositories

NSDL and CDSL

Depositories Act

Depositories Act, 1996

DIN

Director Identification Number

DPIIT Department for Promotion of Industry and Internal Trade, Ministry of Commerce and Inc
Government of India (earlier known as the Department of Industrial Policy and Promotion)

DP ID Depository Participant Identification

DP / Depository Depository participant as defined under the Depositories Act

Participant

EBITDA EBITDA is calculated agrofit before tax, plus finance costs and depreciationandrtisation

expenses, less other income

EBI TDA Ma

EBITDA margin is calculated as EBITDA divided by Revenue from Operations

EGM Extraordinary General Meeting

EPS Earnings Per Share

FC-GPR Foreign CurrencyGross Provisional Return
FDI Foreign direct investment
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Term

Description

FDI Policy Consolidated Foreign Direct Investment Policy notified by the DPIIT through notification
October 15, 2020 effective from October 15, 2020

FEMA Foreign Exchange Management Act, 1999, read with rules and regulations thereunder

FEMA Rules Foreign Exchange Management (Naebt Instruments) Rules, 2019

Financial Year |/ Unless stated otherwise, the period of 12 months ending March 31 of that particular year

Fiscal / FY

FPI(s) Foreign portfolio investors atefined under the SEBI FPI Regulations

FSSA Food Safety and Standards Act, 2006

FSSAI Food Safety and Standards Authority of India

GDP Gross domestic product

GIDC Gujarat Industrial Development Corporation

Gazette Gazette of India

Gol / Government |/
Central Governmen|

Government of India

Gr os s Mar | Grossmargin is calculated agossprofit divided by Revenue from Operations.

Grom®fit Grossprofit is caIcuIated. as revenue from qperations less cgst of materials conpumdtse o
traded goods, changes in inventories of finished goods andimpriogress.

GST Goods and Services Tax

HUF Hindu Undivided Family

ICAI The Institute of Chartered Accountants of India

IFRS International Financial Reportirgtandards

IGST Integrated goods and services tax

Ind AS / Indian| Indian Accounting Standards notified under Section 133 of the Companies Act, 2013 read

Accounting Companies (Indian Accounting Standards) Rules, 2015, as amended

Standards

India Republic of India

IPC Indian Penal Code, 1860

IPO Initial public offering

IST Indian Standard Time

IT Information Technology

IT Act The Income Tax Act, 1961

KPIs Key performance indicators

KYC Know Your Customer

MCA Ministry of CorporateAffairs

Mutual Fund (s)

Mutual Fund(s) means mutual funds registered under the SEBI (Mutual Funds) Regulation

NA

Not applicable

National Investmen
Fund

National Investment Fund set up by resolution F. No. 2/3/0D8| dated November 23, 2005
the Gol, published in the Gazette of India

NBFC-SI Systemically important nebanking financial company

NACH National Automated Clearing House

Net Fi x e| Netfixed asset turnover ratio is calculated as Revenue@penations divided by net fixed ass
Turnover which consists of property, plant and equipment and intangible assets

NEFT National Electronic Funds Transfer

NPCI National Payments Corporation of India

NRI Individual resident outside India, who igiéizen of India

NSDL National Securities Depository Limited

NSE National Stock Exchange of India Limited

OCB [/ Overseay An entity derecognised through Foreign Exchange Management (Withdrawal of G

Corporate Body

Permission to Overseas Corporate Bodies (OCBs)) Regulations, 2003. OCBs are not all
invest in the Offer.

p.a. Per annum

P/E Price/earnings

P/E Ratio Price/earnings ratio

PAN Permanent account number

PAT Profit after taxattributable to the owners of the Company

PAT Mar gi

PAT margin is calculated as PAT divided Bgvenue fromDperations

RB I

Reserve Bank of India

R&D

Research and development

Regulation S

Regulation S under the U.S. Securities Act

Reve@Gruaewt

Revenugyrowth is calculated a®venue from operations for the current year miewenue from
operations for the previous year as a %ewkenue from operations for the previous year.

Revenue
Operation

Revenue fronoperations means threvenue fronoperations for the year/ period
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Term Description

Means eturn oncapital employedandcalculated agarnings before interest and tax@gRBIT 0)

ROCE glivided bycapitalanploygd. EBIT is calcqlated as EBITDA minus depreciatiops. Cagitployed
is calculated agotal equity plus borrowing (long term and short term) minus cash and
balances.

RoE Means return on equity anddalculated as PAT divided higtal equity for the year.

RTGS Realtime grosssettlement

SBO Rules Companies (Significant Beneficial Owners) Rules, 2018

SCRA Securities Contracts (Regulation) Act, 1956

SCRR Securities Contracts (Regulation) Rules, 1957

SEBI Securities and Exchange Boarddia constituted under the SEBI Act

SEBI Act Securities and Exchange Board of India Act, 1992

SEBI AIF | Securities and Exchange Board of India (Alternative Investments Funds) Regulations, 201

Regulations

SEBI FPI| Securities anéExchange Board of India (Foreign Portfolio Investors) Regulations, 2019

Regulations

SEBI Listing| Securities and Exchange Board of India (Listing Obligations and Disclosure Require

Regulations Regulations, 2015

SEBI ICDR| Securities and Exchange Board of India (Issue of Capital and Disclosure Require

Regulations Regulations, 2018

SEBI Merchant Securities and Exchange Board of India (Merchant Bankers) Regulations, 1992

Bankers Regulation

SEBI VCF| Securities and Exchange Board of India (Venture Capital Fund) Regulations, 1996 as 1

Regulations pursuant to the SEBI AIF Regulations

State Government

The government of a state in India

Stock Exchanges

BSE and NSE

STT

Securities transaction tax

Takeover Securities and Exchange Board lofdia (Substantial Acquisition of Shares and Takeov
Regulations Regulations, 2011
TAN Tax deductiorand collectioraccount number

Total Borrowings

Noni current borrowings + current borrowindscluding current maturities of nencurrent
borrowings)

TradeMarks Act

Trade Marks Act, 1999, as amended

U.S. / USA / United
States

United States of America, its territories and possessions, any State of the United States
District of Columbia

USD / US$

United States Dollars

U.S. Securities Act

United StatesSecurities Act of 1933

VCFs

Venture Capital Funds as defined in and registered with SEBI under the SEBI VCF Regula
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CERTAIN CONVENTIONS, PRESENTATION OF FINANCIAL, INDUSTRY AND MARKET DATA
AND CURRENCY OF PRESENTATION

Certain Conventions

Al | r e f elndiedn cceosn ttaoi nled i n this Red Her ri Algefdfencestpect us
the AGovernment o, il ndi an Government o, iGol 0, ACentr
Government of India, central or state, as applicable.| references in this Red Herr,i

AUSAO or fiUnited Stateso aagethetwih itsthretoriebrandipasskssiBnisat es of

Unless otherwise specified, any time mentioned in this Red Herring Prospectus is in Indian Standard Time
(Al STO)

Unless stated otherwise, all references to page numbers in this Red Herring Prospectus are to the page numbers
of this Red Herring Prospectus

Financial Data

Unless the context requires otherwise, the financial information in this Red Herring Prospectus is derived from

the Restated Financial Information. The Restated Financial Information comprises our restated summary
statements of assets and liabilities aSeptember 30, 2023, September 30, 202&ch 31, 2023, March 31,

2022 and March 31, 2021 and the restated statements of profit and loss (including other comprehensive income),
restated statement of cash flows and restated statement of changes inceghigsik months period ended

September 30, 2023 and September 30, 2022, arish#imeial years ended March 31, 2023, March 31, 2022 and

March 31, 2021 of our Company together with the summary statement of significant accounting policies, and

other explanatory information thereatgrived from the audited financial statements prepared in accordance with

the Ind AS forthefinancial year ended March 31, 2023 and from the special purpose audited financial statements
prepared in accordance with the Ind A$ fimancial years ended March 31, 20@nd March 31, 2QR and six

months period ended September 30, 2023 and September 30yefiafed iraccordance with the SEBI ICDR

Regul ati ons, Section 26 of Part | of Chapter 111 of t
in Company Prospectuses (FRoervifswerdt h2e0rl 9iRestatad Fimanotsdo nb, y slec
Informatiord o n 288a g e

There are significant differences between Ind AS, U.S. GAAP and IFRS. Our Company does not provide
reconciliation of its financial information to IFRS or U.S. GAAP. Our Company has not attempted to explain
those differences or quantify their impact on financial data included in this Red Herring Prospectus and it is
urged that you consult your own advisors regarding such differences and their impact on our financial data.
Accordingly, the degree to which the financial information included in this RedrnigeProspectus will provide
meaningf ul information is entirely dependent on the
and practices, the Companies Act, Ind AS, and the SEBI ICDR Regulations. Any reliance by persons not familiar
with Indian accounting policies and practices on the financial disclosures presented in this Red Herring Prospectus
should, accordingly, be limited. For risks relating to significant differences between Ind AS and other accounting
pri nci pRiskeFactosisSigeificant differences exist between Ind AS and other accounting principles, such

as U.S. GAAP and IFRS, which investors may be more familiar with and may consider material to their assessment
of our financial conditiord o n 8P ag e

Our Companydés financi al year commences on April 1 of
March 31 of that particular calendar year, so all references to a particular financial year or fiscal are to the 12
monthperiod commencing on April 1 of the immediately preceding calendar year and ending on March 31 of that
particular calendar year. Unless the context requires otherwise, all references to a year in this Red Herring
Prospectus are to a calendar year andertes to a Fiscal/Fiscal &€ Financial Year are to the year ended on

March 31, of that calendar year.

Unless the context otherwise indicates, any percentage amounts (other than the KPIs and other operational
metrics), RiskFasterd OB u st h rmimdlkaiim agement s Discussion and /
Condition and Results of Operatians o n 3p, 494 ans 347respectively, and elsewhere in this Red Herring
Prospectus have been calculated on the basis of the Restated Financial Information of our Company.

Certain figures contained in this Red Herring Prospectus, including financial information, have been subject to
rounding adjustments. All decimals have been rounded off to two decimal points. In certain instances, (i) the sum
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or percentage change of such numbers may not conform exactly to the total figure given; and (ii) the sum of the
numbers in a column or row in certain tables may not conform exactly to the total figure given for that column or
row. Further, any figures sated from thirdparty industry sources may be rounded off to such number of decimal
places as provided in such respective sources

Non-GAAP Financial Measures

In evaluating our business, we consider and useG®WAP financial measures such as EBITRAdEBITDA

Margin. These noiGAAP financial measures are not defined under Ind AS and are not presented in accordance
with Ind AS.These NorGAAP financial measures and other information relating to financial performance may

not be computed on the basis of a standard methodology applicable across the industry andrtzsrefatrée
comparable to similarly titled measures reported by other companies due to potential inconsistencies in the method
of calculationand are not measures of operating performandigquidity defined by Ind ASWe have included

these nofGAAP financial measures because we believe they are indicative measures of our operating
performance and are used by investors and analysts to evaluate companies in the same industry-=-GRA&$§e non
financial measures should bensidered in addition to, and not as a substitute for, other measures of financial
performance and liquidity reported in accordance with Ind AS. These measures should not be considered in
isolation or construed as an alternatio Ind AS measures of performance or as an indicator of our operating
performance, liquidity, profitability, or results of operations. The presentation of thes&AwR financial
measures is not intended to be considered in isolation or as a sulietitiie Restated Financial Information.

For further detailsseeiMa nage ment 6 s Di scussion and Analysis of Fin
T NonGAAP Measurgson page367.

Industry and Market Data

Unless stated otherwise, industry and market data used in this Red Herring Prospectus has been obtained or
derived from theindustry researcht e p o r t Snackst SaeodriesfiPapad, Spided-lour Markeb dat ed
February 192024, which isexclusivelyprepared for the purpose of the Offer and issued by F&S to enable the
investors to understand the industry we operate in and is commissioned and paid for by our Compamas F&S
appointed by our Company pursuant to engagement letter dated February 14TIROERS Reportvill be

available on the website of our Companiips://www.gopalnamkeen.com/others#industry_refpon the date

of this Red Herring Prospectusitil the Bid / Offer Closing Date. Industry sources and publications are also
prepared based on information as of specific dates and may no longer be current or reflect current trends

F&Sis an independent agency which has no relationship with our Company, our Promoters, any of our Directors
or Key Managerial Personnel or the Book Running Lead Managers.

For details of risks in relation to th&&S Report  sRisk Fadtors Industry information included in this Red
Herring Prospectus has been derived fromiadustry report preparedby Frost & Sullivan(India) Private
Limited exclusively commissioned and paid for by us for such puos® n 55 a g e

Although the industry and market data used in this Red Herring Prospectus is reliable, industry sources and
publications may base their information on estimates and assumptions that may prove to be. ifbercsata

used in these sources may have been reclassified by us for the purposes of presentation. Data from these sources
may also not be comparable.

The extent to which the market and industry data presented in this Red Herring Prospectus is meaningful depends
upon the readero6s familiarity with and understanding
no standard data gathering maiblogies in the industry in which the business of our Company is conducted, and
methodologies and assumptions may vary widely among different market and industry sources.

Such data involves risks, uncertainties and numerous assumptions and is subject to change based on various
factors, i ncl udiRiskgactoibo e 36 rcgpelinglysimvestmiem decisions should not be
based solely on such information.

I n accordance with the SEBBasislfda Dffer PR g wlna 12Panghedes t he s
information relating to our peer group companies. Such information has been derived from publicly available
sourcesand accordingly, no investment decision should be made solely on the basis of such information

Currency and Units of Presentation
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Al l r ef eRupeadc &0 tRed fdNROafe to Indian Rupees, the official currency of the Republic of
I ndi a. Al |l U3S®e,UskDellac &JSEDbt aJrSfiDbllar® are to United States D
currency of the United States of America.

In this Red Herring Prospectus, our Company has presented certain numerical information. All figures have been
expressed in millions. Gh® Imakhsd@®nomehpreG@nd®G0 . 60HAWE\
that may have been sourced from thpatty industry sources are expressed in denominations other than millions,

such figures appear in this Red Herring Prospectus expressed in such denominationseakipribeinl respective

sources.

Exchange Rates

This Red Herring Prospectus may contain conversions of certain other currency amounts into Indian Rupees that
have been presented solely to comply with the requirements of the SEBI ICDR Regulations. These conversions
should not be construed as a repregamtahat such currency amounts could have been, or can be converted into
Indian Rupees, at any particular rate, or at all.

The exchange rates of certain currencies used in this Red Herring Prospectus into Indian Rupees for the periods
indicated are provided below:

Currenc As on September30, As onSeptember30,) As on March 31, | As on March 31, As on March 31,
Y 2023 ()@ 2022 ( )® 2023 ()® 2022 ()® 2021 ()@
1USD 83.(08 81.5¢ 82.22 75.8] 73.5(

(Source: www.fhil.org.in)
@ In the event that any of theforementioned date is a public holiday, the previous calendar day not being a public holiday has been
consideredThe exchange rate is rounded off to two deci mal points

Notice to Prospective Investors in the United States

The Equity Shares have not been recommended by any U.S. federal or state securities commission or regulatory
authority. Furthermore, the foregoing authorities have not confirmed the accuracy or determined the adequacy of

this Red Herring Prospectus or agyed or disapproved the Equity Shares. Any representation to the contrary is

a criminal offence in the United States. In making an investment decision, investors must rely on their own
examination of our Company and the terms of the Offer, including thigsnaad risks involved. The Equity

Shares have not been and will not be registered under the United States Securities Act of 1933, as amended (the
fiU.S. Securities Acb ) or any other applicable | aw of the Unite:
offered or soldwithin the United States except pursuant to an exemption from, or in a transaction not subject to,

the registration requirements of the U.S. Securities Act and applicable state securities laws. Accordingly, the
Equity Shares are being offered and soldr{@he United States only to persons reasonably believed to U.S. QIBs

in transactions exempt from the registration requirements of the U.S. Securities Act and (b) outside the United
States in fAoffshore transact i on fadce with Reguiattoh S mreldhe under
applicable laws of the jurisdictions where those offers and sales are made. For the avoidance of doubt, the term
AU.S. QI Bsd does not refer to a category of Bmstituti
referred to in this Red Herring Prospectus as fAQlI Bsbo.

Notice to Prospective Investors in the European Economic Area

This Red Herring Prospectus has been prepared on the basis that all offers of Equity Shares in Member States of
the European EHEAOh o (neMembBer Staded ) Awi | | be made pursuant toa
the Prospectus Regulation from the requirement to produce a prospectus for offers of Equity Shares. The
expression fAProspectus Regul ationd means Regulation (
EC (and amendments thereto). Accordingly, any person making or intending to maker avitbffi the EEA of

Equity Shares which are the subject of the placement contemplated in this Red Herring Prospectus should only

do so in circumstances in which no obligation arises for the Company or any of the Book Running Lead Managers

to produce a pspectus for such offer. None of the Company or the Book Running Lead Managers have
authorized, nor do they authorize, the making of any offer of Equity Shares through any financial intermediary,

other than the offers made by the Book Running Lead Manadech constitute the final placement of Equity

Shares contemplated in this Red Herring Prospectus.

Information to Distributors
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Solely for the purposes of the product governance requirements contained within: (a) EU Directive 2014/65/EU

on markets in financiMHADIion)s;t r(ubme nArst,i calse sa nbe nadnedd 1(0A o f
Directive (EU) 2017/593 supplementing MiFI MFDI; and ({
Il Product Governance Requirement® ) and/ or any equivalent requirements
to be applicable, and disclaiming all and any liability, whether arising indontract or otherwise, which any
Amanufacturero (for the purposes of the Mi FI D 11 Pr
requirements elsewhere to the extent determined to be applicable) may otherwise have with respect thereto, the
Equity Stares the subject of the Offer have been subject to a product approval process, which has determined that
such Equity Shares are: (i) compatible with an end target market of retail investors and investors who meet the
criteria of professional clients andigible counterparties, each as defined in MIFID IlI; and (i) eligible for

di stribution through al/l di str i buTarged Marketssessmernd$ . as ar
Notwithstanding the Target Market Assessment, Distributors should note that: the price of the Equity Shares may
decline and investors could lose all or part of their investment; the Equity Shares offer no guaranteed income and

no capital protection; @han investment in the Equity Shares is compatible only with investors avhotdheed

a guaranteed income or capital protection, who (either alone or in conjunction with an appropriate financial or

other adviser) are capable of evaluating the merits and risks of such an investment and who have sufficient
resources to be able t@dr any losses that may result therefrom. The Target Market Assessment is without
prejudice to the requirements of any contractual, legal or regulatory selling restrictions in relation to the Issue.
Furthermore, it is noted that, notwithstanding the Takgtket Assessment, the Book Running Lead Managers

will only procure investors who meet the criteria of professional clients and eligible counterparties. For the
avoidance of doubt, the Target Market Assessment does not constitute: (a) an assessmeattiliof sui
appropriateness for the purposes of MiFID II; or (b) a recommendation to any investor or group of investors to

invest in, or purchase, or take any other action whatsoever with respect to the Equity Shares. Each distributor is
responsible for utertaking its own target market assessment in respect of the Equity Shares and determining
appropriate distribution channels.

Notice to Prospective Investors in the United Kingdom

In the United Kingdom, this document is being distributed only to, and is directed only at, persons: (A) (i) who

have professional experience in matters relating to investments and who are investment professionals falling
within the meaning of Article 19)%f the Financial Services and Markets Act 2000 (Financial Promotions) Order

2005 FSMAGederd ) , (ii) falling within Article 49(2)(a) to
ot herwise |lawfully be commuuniecsdatoads;0 awid h(i By) tvhheo merae i |
the Prospectus Regulation (Regulation (EU) 2017/1129) as it forms part of retained EU law as defined in the
European Union (Wi thdrawal) Act 201 8eleyaatpdrsormy c h Tghd rss o n
document must not be acted on or relied on in the United Kingdom, by persons who are not relevant persons. Any
investment or investment activity to which the document relates is available only to, in the United Kingdom,
relevant persons. The comnication of this Red Herring Prospectus to any person who is not a relevant person

is unauthorized and may contravene the Financial Services and Markets Act 2000, as amended.

Information to Distributors

Solely for the purposes of the product governance requirements of Chapter 3 of the FCA Handbook Product

I ntervention and Pr oducWUKP®ducté&overaance Reqlrementa )e bamdk/ drt hany
equivalent requirements elsewhere to the extent determined to be applicable, and disclaiming all and any liability,
whet her arising in tort, contract or otherwise, whic
Governance Requements and/or any equivalent requirements elsewhere to the ebatmmined to be

applicable) may otherwise have with respect thereto, the Equity Shares the subject of the Offer have been subject

to a product approval process, which has determined that such Equity Shares are: (i) compatible with an end target
market ofretail investors and investors who meet the criteria of professional clients and eligible counterparties,

each as defined in chapter 3 of the FCA Handbook Conduct of Business Sourcebook; and (ii) eligible for
distribution through all permitted distributio ¢ h a n nlKITarge{ Matket AsSessmend ) . Not wi t hst an
the UK Target Market Assessment, fAdistributorso (for
should note that: the price of the Equity Shares may decline and investors could lose all or part of their investment;

the Equiy Shares offer no guaranteed income and no capital protection; and an investment in the Equity Shares

is compatible only with investors who do not need a guaranteed income or capital protection, who (eher alon

or in conjunction with an appropriate financial or other adviser) are capable of evaluating the merits and risks of

such an investment and who have sufficient resources to be able to bear any losses that may result therefrom. The

UK Target Market Assessent is without prejudice to the requirements of any contractual, legal or regulatory

selling restrictions in relation to the Offer. Furthermore, it is noted that, notwithstanding the Target Market
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Assessment, the Book Running Lead Managers will only procure investors who meet the criteria of professional
clients and eligible counterparties. For the avoidance of doubt, the UK Target Market Assessment does not
constitute; (a) an assessment of suitghdlr appropriateness for the purposes of Chapters 9A or 10A respectively

of the FCA Handbook Conduct of Business Sourcebook; or (b) a recommendation to any investor or group of
investors to invest in, or purchase, or take any other action whatsoeveesyttt to the Equity Shares. Each

distributor is responsible for undertaking its own target market assessment in respect of the Equity Shares and
determining appropriate distribution channels.
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FORWARD-LOOKING STATEMENTS

g Pr os pelcaaouksi ncgo nsttaa tnesm edoekisyEtatemeilef soer wfaor r
nts which can generally be identified
Xpect o, Afestkebyedbpofii nobpedcti ieod, Apl ano, Apropos
seek too, i wi I pursueo, or other words or phrases
Companyédés strategies, obj eeddokingstatements]l ans or goals are

i n
clude stateme
k
I

St o T

These forwardooking statements, whether made by us or abéndy, are based on our current plans, estimates,
presumptions and expectations and actual results may differ materially from those suggested by sueh forward
looking statements. All forwartboking statements are subject to risks, uncertainties and assumptions about us
that could cause actual results to differ materially from those contemplated by the relevant-fookiagl
statement.

This may be due to risks or uncertainties or assumptions associated with the expectations with respect to, but not
limited to, regulatory changes pertaining to the industry in which our Company operates and our ability to respond

to them, our ability to stcessfully implement our strategy, our growth and expansion, technological changes, our
exposure to market risks, general economic and political conditions in India which have an impact on our business
activities or investments, the monetary and fiscaicpes of India, inflation, deflation, unanticipated turbulence

in interest rates, foreign exchange rates, equity prices or other rates or prices, the performance of the financial
markets in India and globally, changes in domestic laws, regulations arg] taieages in competition in the

industry and incidence of any natural calamities and/or acts of violence. Important factors that could cause actual
results to differ materially from our Companybs expec

1. We are significantly dependent on the sale of our products namely, namkeen, gathiya and snack pellets.
Our aggregate revenue from sale of namkeen, gathiya and snack pellets accounted for 88.96%, 85.25%,
81.66%, 83.24% and 77.89% of our revenue from oparatin Fiscal 2021, 2022, 2023 and the six
months ended September 30, 2022 and 2023, respectively. An inability to anticipate and adapt to evolving
consumer tastes, preferences and demand for particular products, or ensure product quality may adversely
impact demand for our products, brand loyalty and consequently our business, results of operations,
financial condition and cash flows

2. The sale of our products is concentrated in our core market of Gujarat. In Fiscal 2021, 2022 and 2023
and thesix months ended September 30, 2022 and 2023, our revenue from sale of products in Gujarat
accounted for 74.31%, 76.27%, 79.08%, 79.06% and 76.49% of our revenue from operations,
respectively. Any adverse developments affecting our operations in such, regitd have an adverse
impact on our business, financial condition, results of operations and cash flows.

3. Our operationsare subject to various contamination related risks, including improper storage of our
products and raw materials, labelling errors, and-campliance with quality control standards. The
average shelf life of our products ranges from three to six moftlysactual or alleged contamination
couldleadto legal liability, damage to brand reputation, and adverse impact on our business, results of
operations, financial condition and cash flows

4. Contamination/adulteratioof any of our products could subject us to product liability claims, adverse
publicity and government scrutiny, investigation or intervention and product return

5. The Offer comprises an Of B0 milidnand o8 €dmpanyavglignote gat i n.
receive any proceeds from the Offer.

6. Our Statutory Auditors have included certain rem
Report)Order 2020/ Companies (Auditordéds Report) Order,

7. Our manufacturing facilities are undetilized and the capacity utilisation of our primary manufacturing
facilities further declined in Fiscal 2023 as compared to Fiscal 2022 and 2021-uitidation of our
existing or future primary manufacturing fiwés in the future may have an adverse impact on our
business, results of operations, financial condition and cash. flows

8. We have received eight notices under the relevant provisions of the Food Safety and Standards Act, 2006
and the rules and regulations; (i) declaring our products to be allegedly substandard or not conforming to
the specifications mentioned in the packagorgadulterated; (ii) alleging misbranding deficient
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packaging or misleading advertisement of our products; and (iii) misleading advertisement of our
products

9. Our revenue from operations from the export of piaducts, ecommerce and modern trade in the last
three Fiscals and in the six months ended September 30, 2023 was negligible (i.e., in the range 0.13% to
1.08% of the total revenue from operations) and we may not be able to increase the sale of osr product
in the international markets or througltemmerce and modern trade in the future.

10. Ourbusiness is subject to seasonality. Lower revenues outside of the festive period and when the schools
are on summer break may adversely affect our business, results of operations, financial condition and
cash flows

For a further discussion of factors that coRbkkd cause
Factor® ,OurBusines3 aNMdn#@égement 6s Discussion and Analysis of
Operation® o n 36 d% ansl 347, respectively. By their nature, certain market risk disclosures are only
estimates and could be materially different from what actually occurs in the future. As a result, actual future gains

or losses could materially differ from those that have beematstd and are not a guarantee of future performance.

Although the assumptions on which such forwhroking statements are based are reasonable, we cannot assure
investors that the expectations reflected in these forleamking statements will prove to be correct. Given these
uncertainties, investors areutepned not to place undue reliance on such forvi@#ling statements and not to
regard such statements as a guarantee of future performance.

Forwardlooking statements reflect the current views of our Company as on the date of this Red Herring
Prospectus and are not a guarantee of future perfor ma
and assumptions, which in turn are basedcurrently available information. Although the assumptions upon

which these forwardooking statements are based are reasonable, any of these assumptions as well as statements
based on them could prove to be inaccurate. Neither our Company, the Sedliep@ders, our Promoters, our

Directors, the BRLMs, nor any of their respective affiliates have any obligation to update or otherwise revise any
statements reflecting circumstances arising after the date hereof or to reflect the occurrence of uedenitgng

even if the underlying assumptions do not come to fruition.

In accordance with regulatory requirements, our Company will ensure that investors in India are informed of
material developments from the date of filing astRed Herring Prospectus with the RoC until receipt of final
listing and trading approvals by the Stock Exchanges for this QtfierSelling Shareholders shall ensure that they

will keep our Company and the BRLMs informed of all developments pertaining to Offered Shares and themselves,
that may be material from the context of the Offer.
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SUMMARY OF THE OFFER DOCUMENT

This section is a general summary of certain disclosures included in this Red Herring Prospectus and is not
exhaustive, nor does it purport to contain a summary of all the disclosures in this Red Herring Prospectus or the
Prospectus when filed, or all déarelevant to prospective investors. This summary should be read in conjunction

with, and is qualified in its entirety by, the more detailed information appearing elsewhere in this Red Herring
Prospectus, including the esedftfieans, thAiCalped ai RiSstkr uled aitr

Oof fer o, il ndustry Ov Restated&inadcial Iffolmatian, B ufis@ untesstsadn, d ifing Li t i
Mat eri al Devel opment sdi,DefoOoffeti #nooédErqad,t yarSchhares
A's s o c i omtpages36,00, 106, 126, 141, 194, 283 388 434 and 457, respectively of this Red Herring

Prospectus.
Summary of primary business of our Company

We are a fasinoving consumer goods company in India with a major presence in Gujarat, offering a wide variety
of savoury products under our brand 6Gopal 6, i ncludi
snacks such as wafers, snack pellets extruder snacks, along with fasbving consumer goods that include
papad, spices, gram flour or besan, noodles, rusk and soan papdi which apersgrable in nature. As of
September 30, 202%ur product portfolio comprised 84 products with 276 SKdgoss our various product
categories. As of the date of this Red Herring Prospectus, we operate six manufacturing facilities comprising three
primary manufacturing facilities and three ancillary manufacturing facilities in India. Our three primary
manufaturing facilities are located at Nagpur, Maharashtra; Rajkot, Gujarat; and Modasa, Gujarat and these
facilities primarily focus on the manufacturing of our finished products. Our three ancillary manufacturing
facilities primarily focus on producing besangram flour, raw snack pellets, seasoning and spices which are
primarily used for captive consumption in the manufacturing of finished products such as gathiya, namkeen and
shack pellets. Of the three ancillary manufacturing facilities, two ancillary fimetauing facilities are located at

Rajkot, Gujarat and one ancillary manufacturing facility is located at Modasa, GEmratategory wise revenue
contr i b ©OtrBusinesisBaigness operatiorisProduct Portfoli®@ on page 215.

Summary of industry in which our Company operates

The I ndian packaged food industry was valued at 2,09
woul d reach a mar ket v d9owce: F&S Report)sdjart roarket foi shvburyesmackdy 2 0 2°
including western snacks and ethnic savouries (incluc

Fiscal 2023 and is projected to grow at an approxi ma
Wedern snacks and ethnic savouries (including gathiya) were estimated to be contributing 51% and 49% of the
Indian savoury snacks market, respectively. The organized market holds a market share of approximately 57% in
Fiscal 2023 in th Indian savoury snacks industry and is forecasted to grow at a 11.7% CAGR during Fiscal 2023

to 2027(Source: F&S Report).

Name of Promoters

Our Promoters are Bipinbhai Vithalbhai Hadvani, Dakshaben Bipinbhai Hadvani and Gopal Agriproducts Private
Limited. F oQur PdomdteasiahdPromatee@&oqii o n 247.a g e

Offer size

Offer of Equity Sharé8 lUp t &quify BHares, aggregating up ®500 million

of which

Offer for Salé? Of fer for skEagluei toyf Suhparteos [fGo]r cash at
to 6,500 million comprising of up td 0 ] Equity Shar &3mibian
by Bipinbhai Vithal bhai Hadvani, 5200

million by Gopal Agriproductsand up to [ 0] Equi t y50&
million by Harsh Sureshkumar Shah

Employee Reservation Portié%h |Upto] 6Bqui ty Shares 3bngifiotnegating up to
Net Offer Up to [0] Equity S6465méliesn aggregating
Notes:

1 The Offer has been authorised by a resolution passed by our Board of Directors in their meetingdugjdsdi31, 2023-urther, the

Selling Shareholders haveeverally and not jointly, consented to participate in the Offer for Sale pursuant to their respective consent
letters and ouBoardhas taken on record such consents of the Selling Shareholders by a resolutibfetiatary27, 2024

Each of theSelling Sheeholdershas, severally and not jointlgonsented to participate in the Offer fBale. Eachof the Selling
Shareholders has specifically confirmed thatéspective portion of the Offered Shaveereheld by each one of themcompliance
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with Regulation 8 of the SEBI ICDR Regulatians! are accordingly eligible for being offered for sale in the Giferequired byhe
SEBIICDR Regulationf or details on the authorisation of the Selling Share
on page90.

3 The Employee Reservation Portion shall not exceed 5% of owOffest paidup Equity Share capital. In the event of under
subscription in the Employee Reservation Porfioet of Employee Discounf any), the unsubscribed portion will be available for
all ocation and Allotment, proporti onat @20ynilionfnetaf Erplofet Disgayft| e Empl o
if any) , subject to the maxi mum value of Al | ®&60meilioh(nenod Bmployeeo such E
Discountifanyy . The unsubscribed portion, if any, in @S5amilidnshal oyee Res:e
be added to the Net Offffeerr. SRarucfi2urrtetbe ro nd eptaggiel s, see A0

The Offer and

the Net Off er sOfferphid up Bauity Share capital offopld] % a n o
Company. For fur

t hhe Offed e a Gifdr ISfiucturép | e ra Yfeandgl@Osrespiectively.

Objects of the Offer

The Selling Shareholders will be entitled to the entire proceeds of the Offer after deducting their portion of the
Offer expenses and relevant taxes thereon. Our Company will not receive any proceeds from the Offer. The objects
of the Offer are to(i) to carry out the Offer for Sale of up fo dHquity Shares by the Selling Shareholders
aggregating t0 6,500 million; and (ii) achieve the benefits of listing the Equity Shares on the Stock Exchanges.
For f urt he®bjedseoftleiOffés , 0 s J&a dgie

Aggregate preOffer shareholding of Promoters, Promoter Group and Selling Shareholders

The aggregate pr@ffer shareholding of our PromoteRRromoter Groupnd Selling Shareholders as a percentage
of the preOffer paidup Equity Share capital of our Company is set forth below

Sr Pre-Offer
: Name of Shareholder . Percentage of paidup Equity

No. Number of Equity Shares Share capital (%)

(A) Promoters

1. Bipinbhai Vithalbhai Hadvafii 70,550,480 56.62

2. Dakshaben Bipinbhai Hadvani 15,135,890 12.15

3. Gopal Agriproducts Private Limitéd 27,703,647 22.23
Total (A) 113,390,017 91.00

(B) Promoter Group

1. | Raj Bipinbhai Hadvani \ 3,115,109| 2.50

(C) Selling Shareholders (other than Promoters)

1. | Harsh Sureshkumar Shah 2,441,941 1.96

Total (A+B+C) 118,947,067 95.46

#Participating as a Promoter Selling Shareholder in the Offer.
For further detGapithlStructiré tdhrel@dder, see i
Summary of select financial information from the Restated Financial Information

The following information has been derived from our Restated Financial Information for the last threeaRiscals
the six months period ended September 30, 2023 and September 30, 2022

(in™ million, except per share data)
As at and for the Fiscal For the six | For the six
-month -month
. eriod eriod
Particulars 2021 2022 203 ended ended
September September
30, 2022 30, 2023
Equity Share capital 11.33 11.33 124.60 11.33 124.60
Net Worth/Total equity (Equity 1,357.38 1,776.61 2,908.78 2,301.84 3,460.96
Share capitaindother equityy!
Revenue from operations 11,288.61 13,521.61| 13,946.53 6,993.01 6,761.95
Total income 11,298.41 13,564.75| 13,985.38 7,005.82 6,779.73
Profit/(loss) after tax 211.22 415.3 1,123.69 519.60 555.65
Earnings per sharéBasic and 1.70 3.33 9.02 4.17 4.46
Diluted)@®*
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Net asset value per Equity 10.89 14.26 23.34 18.47 27.78
Sharé”
Total Borrowing¥’ 1,389.91 1,641.20 1,063.72 1,339.63 260.45
Notes
*Not annualised for the six momstheriod ended September 30, 2023 and September 30, 2022.
ONetworth as restated, hapadbgeemquiety nellans odei taglgreamgatal lofreser ve
@Earnings per Equity Share (Basic and Diluted) = Rest/atnadnbperrofoift f
equity shares outstanding at the end of the year/period. i Shadpuwuml
bonus i ssdueviasndnswld Equity Shares for Fiscal 2022 and 2021and for
diluted earnings/ (1 oss) per equity shé&rtanagmne dc3Bpuwtodd fimrmdaaunard:
(I'ndian Accounting Standards) Rules of 2015 (as amended)
®Net Asset Value per share is calculated by dividingqueéstyasbdadrtast ¢
outstanding at the end of the year. The numberomus Eqsusdtiey iaSshdeorseusb o u
of Equity Shares for Fiscal 2022 and 2021 and for the six month pe
®Total borrowings consist of -current boncbwidngg)chodeawhnpgstion of
For f ur t h eRestateel Fimancialsinfosmatan, @thér Financial Informatiod  a Badis fér Offer
Priced o n 2B3a3¢6arsd129 respectively.
Qualifications of the Statutory Auditors which have not been given effect to in the Restated Financial
Information
Our Statutory Auditors have not made any qualifications that have not been given effect to in the Restated
Financial Information.
Summary of outstanding litigation
A summary of outstanding litigation proceedings involving our Company, our Directors and our Praasoters
disclosed n t h e s eQutstanding Litigatibn aaddatefial Developments i n terms of the S
Regulations and our Materiality Policy have been set forth below:
Disciplinary
Statutory or EGioS [y ine Material Agr%fgrite
Name of entity el Tax re ulatg S5 @7 SIE civil involved*
proceedings | proceedings rogcee dirr1ys Exchange litigation i
P 9 against our 9 -
million)
Promoters
Company
By our Company NIL NA NA NA NIL NIL
Against our 3 9 8 NA 1# 45412
Company
Directors™
By our Directors NIL NA NA NA NIL NIL
Against our NIL 1 NIL NA NIL 0.08
Directors
Promoters™
By our Promoters NIL NA NA NA NIL NIL
Against our NIL 1 NIL NIL NIL 0.08
Promoters

* To the extent ascertainable and quantifiable.
#Includes one tax proceeding.
"Includes details of proceedingssolving the Promoters who are also Directors.

As on date of this Red Herring Prospectus, our Company does not have any subsidiary. For further details of the

outstandi

ng

I i t i @atdtanding Litigation arel &aterideyaslopmente eo i 3§8a g e

As on date of this Red Herring Prospectus, there are no outstanding litigations involving our Group Companies,
which may have a material impact on our Company.

Risk Factors

Following are the top 10 risk factors:
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1. We are significantly dependent on the sale of our products namely, namkeen, gathiya and snack pellets.
Our aggregate revenue from sale of namkeen, gathiya and shack pellets accounted for 88.96%, 85.25%,
81.66%, 83.24% and 77.89% of our revenue from ommratin Fiscal 2021, 2022, 2023 and the six
months ended September 30, 2022 and 2023, respectively. An inability to anticipate and adapt to
evolving consumer tastes, preferences and demand for particular products, or ensure product quality may
adversely impct demand for our products, brand loyalty and consequently our business, results of
operations, financial condition and cash flows

2. The sale of our products is concentrated in our core market of Gujarat. In Fiscal 2021, 2022 and 2023
and the six months ended September 30, 2022 and 2023, our revenue from sale of products in Gujarat
accounted for 74.31%, 76.27%, 79.08%, 79.06% and 76.49%ur revenue from operations,
respectively. Any adverse developments affecting our operations in such region, could have an adverse
impact on our business, financial condition, results of operations and cash flows.

3. Our operationsare subject to various contamination related risks, including improper storage of our
products and raw materials, labelling errors, and-ecampliance with quality control standards. The
average shelf life of our products ranges from three to six mofittysactual or alleged contamination
couldleadto legal liability, damage to brand reputation, and adverse impact on our business, results of
operations, financial condition and cash flows

4. Contamination/adulteratioaf any of our products could subject us to product liability claims, adverse
publicity and government scrutiny, investigation or intervention and product return.

5, The Offer comprises an Of 508 milidn@amd o8 &dmpanyavglignote gat i n
receive any proceeds from the Offer.

6. Our Statutory

Report)Order, 2020/

Compani es

Aud

itors have i

ncluded certain rem

(Auditords Report)

Order ,

7. Our manufacturing facilities are undetilized and the capacity utilisation of our primary manufacturing

facilities further declined in Fiscal 2023 as compared to Fiscal 2022 and 2021-Witidation of our

existing or future primary manufacturing fiiés in the future may have an adverse impact on our

business, results of operations, financial condition and cash flows.

8. We have received eight notices under the relevant provisions of the Food Safety and Standards Act, 2006
and the rules and regulations; (i) declaring our products to be allegedly substandard or not conforming

to the specifications mentioned in the packagingwdulterated; (ii) alleging misbranding deficient

packaging or misleading advertisement of our products; and (iii) misleading advertisement of our

products.

9. Our revenue from operations from the export of our products, ecommerce and modern trade in the last
three Fiscals and in the six months ended September 30, 2023 was negligible (i.e., in the range 0.13% to
1.08% of the total revenue from operations) andwag not be able to increase the sale of our products
in the international markets or througit@nmerce and modern trade in the future.

10. Ourbusiness is subject to seasonality. Lower revenues outside of the festive period and when the schools
are on summer break may adversely affect our business, results of operations, financial condition and

cash flows

Specific attenti

on

of

| Risk Eastareo r & n BGslavgstors ard aghdsedttooreatl he s e |
the risk factors carefully before taking an investment decision in the. Offer

Summary of Contingent Liabilities of our Company

As of September 3®023, our contingent liabilities as per Ind AS 37 derived from Restated Financial Information

were as follows:

(in

Contingent liability as a % of

Particulars As of September 30, 2023 net worth” (%)
Disputed Direct Tax Liabilities 25.04 0.72
Disputed Indirect Tax Liabilities 429.28 12.0
Total 454.32 13.12

28

mi |l 1 ion)



"The net worth of our Company as of September

30, 2023

For further information on ouc onti ngent IRestatedFInantial fermatios & Blote 381

Contingencie§ on 3237.age

Note:
Particulars Amount_
( mi |
I) Disputed Direct Tax Liabilities
AY 2015-2016** 7.02
The Income tax department has passed an order under section 147 read with section 144B of th
raise a demand of7.02 million. Our Company has filed an appeal against the same at CIT (Appea
case is still pending at CIT(A).
AY 2016-2017** 4.88
The Income tax department has passed an order under section 147 read with section 144B of th
raiscad emand of 4.88 million. Our Company hagtg
case is still pending at CIT(A).
AY 2018 19** 0.20
The Income tax department has passed an ord
0.20 million. Our company has not filed an appeal against the same.
**The demand is adjusted by the Income tax department against refund for the A.Y212020
AY 2022-23 12.94
The CPC, Bangalore passed an intimation order under section143(1) reaéatith 154 of the Incom
Tax Act, 1961 dated August 8, 2023 created g
against the same at CIT (Appeal). The case is pending at CIT(Appeal).
Total 25.04
1) Disputed Indirect Tax Liabilities
a) Liability out of GST Audit for Fiscal 2020, Fiscal 2019 and Fiscal 2018 (Rajkot Branch)* 418.85
A SCN is being issued u/s 74, 50 & 122 of the CGST Act, 2017 read with Section 20 of the IGST Ac
dated December 15, 202@ainst which we have filed a writ petition at Gujarat H@pburt, the Gujara
high court has given an interim relief given a stay order against the SCN till further order.
b) Liability out of GST Audit for Fiscal 2020 and Fiscal 2019 (Nagpur Branch) 9.52
Show Cause Noticgated January 4, 2028sued by GST department for reversal of ITC availed in ex
then allowed against which we have filed response and awaiting for the department reply.
c) Liability to VAT for Fiscal 2015 0.87
Demand issued by the VAT department to pay
Company paid 20% anooSeptember $4,2021.0. 17 mi | | i on
d) Liability to CST for April to June 2017 0.04
Demand i ssued by the CST department to pay
Total 429.28
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Summary of Related Party Transactions

A summary of related party transactions entered into by our Company with related parties and outstanding balanceselatedpeinties for the Fiscals 2023, 2022 and
2021 and for the six months period ended September 30, 2023 and September 3@, (222daAS 24 Related Party Disclosures and as reported in the Restated Financial
Information is set forth below:

(-

in

Related Parties Transactions

Outstanding Balances

Nature gf Relationship with our Related Party Fiscal ended March 31 Six months ended Fiscal ended March 31 Six months ended
Transaction Company September 30 September 30
2021 2022 2023 2022 2023 2021 2022 2023 2022 2023
Director ~  Chairman and Managir Bipinbhai Vithalbhai g 411 1557 2501 513 1000  (0.73) (L24) (051) (0.90)  (1.73)
Remuneration | Director Hadvani
E_rstwhlle executive Prafulch_andra Vittha 941 12.94 595 513 ) 134 174 ) (1.15) )
director of our Company Hadvani
Executive Director aggizi?e” Bipinbhe 4 35 1.44  13.83 0.72|  10.00 0.13 0.200 (0.16) (0.17)  (0.93)
Non-executive Director | Harsh Sureshkumar She 5.01 5.45 5.48 2.74 2.28 0.85 0.70 (0.87) (0.62) (0.18)
Executive Director Raj Bipinbhai Hadvani - - 5.37 - 5.00 - - (0.13) - (0.39)
Salary Brother of Chairman an y,.endrabhai Hadvani | 6.281  6.85 503  3.42 . 116 118 - (076) .
Managing Director
Spouse of erstwhil, . i
executive director obur Vlnaben_ Prafulbhs 1.32 1.44 0.74 0.72 - 0.27 0.17 - (0.18) -
Hadvani
Company
Sster of Chalman an pekhapen Rokad 1260 137 101 0.68 : 025/ 025 - 0an) .
anaging Director
Executive Director Raj Bipinbhai Hadvani 1.00 1.10 0.64 0.55 - 0.20 0.20 - (0.14) -
Brother of Dakshabe
Bipinbhai Hadvanii our| Paresh Garala 0.50 0.62 0.90 0.42 0.59 0.04 0.07 (0.20) (0.19) (0.12)
Executive Director
Company Secretary ar Mayur Popatbhz ) ) . ) ) )
Compliance Officer Gangani 0.32 0.50 (0.11) (0.11)
Chief Financial Officer | Mukesh Kumar Shah - - - 3.59 - - - - (0.80)
Spouse of Raj Bipinbh:
Hadvanii our Executive Shivangi Raj Hadvani - - - 5.00 - - - - (0.39)
Director
Professional fees Spouse of Hars
Sureshkumar Shah our| Nirali Shah 3.30 3.60 3.60 1.50 - - - (0.32) - -
Non-executive Director
Corporate entity in whic
.I.-|arsh Sureshkumar _Sh Vlyarta o Consulting 1.20 1.20 1.20 0.60 ) ) ) ) ) )
i our Nonexecutive Private Limited
Director is also a directc
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Nature of
Transaction

Relationship with our
Company

Related Parties Transactions

Outstanding Balances

Related Party

Fiscal ended March 31

Six months ended
September 30

Fiscal ended March 31

Six months ended
September 30

2021

2022

2023

2022 2023

2021 2022

2023

2022

2023

Raw materia

purchase

Corporate entity in whic
Bipinbhai Vithalbhai
Hadvanii our Chairmar
and Managing Director i
also a shareholder

Girivarya  NonrWoven
Fabrics Private Limited

2.72

2.30

0.86

0.45 0.23

(0.09)

Corporate entity in whic
Bipinbhai Vithalbhai
Hadvanii our Chairmar
and Managing Directc
and Dakshaben Bipinbh
Hadvanii our Executive
Director are directors

Gopal Agriproduct:
Private Limited

1,700.77

205.39  507.90

270.74

(0.34)

Proprietorship firm of th
brother of our Chairma
and Managing Director

Gopal AgriBedi

437.48

187.200 362.96

163.99

13.88

Purchase of land

Chairman and Managir
Director

Bipinbhai Vithalbhai

Hadvani

2.52

Erstwhile executive
director of our Company

Prafulchandra Vitthe

Hadvani

2.52

Raw material sal

Corporate entity in whic
Bipinbhai Vithalbhai
Hadvanii our Chairmar
and Managing Directc
and Dakshaben Bipinbh
Hadvanii our Executive
Director are directors

Gopal Agriproducts
Private Limited

2.70

Proprietorship firm o
Mahendrabhai Hadvaiii
brother of our Chairma
and Managing Director

Gopal AgriBedi

0.12

Intercorporate
depositgiven

Corporate entity in whic
Bipinbhai Vithalbhai
Hadvanii our Chairmar
and Managing Director |
also a shareholder

Girivarya  NonWoven
Fabrics Private Limited

30.00

0.45

Interest
receivable of

Corporate entity in whic
Bipinbhai Vithalbhai

Hadvanii our Chairmar

Girivarya  NonWoven
Fabrics Private Limited

0.50
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Related Parties Transactions

Outstanding Balances

T'r\la;ﬁ:;it(i);n Relatlocr:)snr:;)pa\r/]v)l/th our Related Party Fiscal ended March 31 S'g&?gg‘;;g%ed Fiscal ended March 31 S'éé?)?gg]se?g%ed
2021 2022 2023 2022 2023 2021 2022 2023 2022 2023
intercorporate | and Managing Director i
deposit given also a shareholder
Donation Charitable trust in whic
Bipinbhai Vithalbhai
Hadvanii our Chairman
and Managing Directc Gopal Foundation - - 3.23 0.10 3.20 - - - - -
and Dakshaben Bipinbh
Hadvanii our Executive
Director are trustees
Ot_her Expense C_halrman and Managir Blplnbhgl Vithalbhai 0.11 0.02 373 150 0.12 ) ) ) 1.30 )
reimbursement | Director Hadvani
Brother of Dakshabe
Bipinbhai Hadvanii our|Paresh Garala - 0.18 0.17 0.05 - - - 0.05 0.13
Executive Director
Executive Director Raj Bipinbhai Hadvani 0.31 - 0.21 0.05 0.20 - - - 0.11 0.14
Nonexecutive Director | Harsh Sureshkumar She 0.10 0.01 0.02 0.02 - - - - - -
Erstwhile executiv¢ Prafulchandra Vitths 0.43 0.26 i ) i i ) i ) i
director of our Company Hadvani ) )
Spouse of Hars
Sureshkumar Shah our| Nirali Shah - 0.01 - - - - - - - -
Non-executive Director
Executive Director Dakshapen Bipinbhs - 0.04 - - - - -
Hadvani
Total 43.68 48.88| 2,250.22 416.49 911.66 3.51 3.27 (1.94)] 431.91 9.16

For details of the related party transactions and as reported in the Restated Him@ngiation seefiRestated Financial Informati@n on page283
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Financing Arrangements

None of our Promoters, members of our Promoter Group, our Directors or their relatives have financed the
purchase by any other person of securities of our Company during the period of six months immediately preceding
the date othe Draft Red Herring Prospectus ahi Red Herring Prospectus.

Weighted average price at which the Equity Shares were acquired by our Promoters and the Selling
Shareholdersin the one year preceding the date of this Red Herring Prospectus

No Equity Shabgsower raoamogtiersdand the Selling Shareho
of this Red Herring Prospectus
Average cost of acquisition of Equity Shares held by our Promoters and the Selling Shareholders

The average cost of acquisition per Equity Share for the Promoters and the Selling Shareholders as at the date of
this Red Herring Prospectus is set forth below:

Name of persons Number of Equity Sharesheld" AveraE%ii(t:;)SStﬁ;ang#'S)'onn per
Promoters
Bipinbhai Vithalbhai Hadvafii 70,550,480 0.3
Dakshaben Bipinbhai Hadvani 15,135,890 0.57
Gopal Agriproducts Private Limitéd 27,703,647 158.22
Selling Shareholdergother than Promoters)
Harsh Sureshkumar Shah \ 2,441,941 Nil*

" As certified by Maheshwari & Co., Chartered Accountants, pursuant to their certificateFeiatary 28, 2024

#Participating as a Promoter Selling Shareholder in the Offer.

Pursuant to a resolution of our Board passed in their meeting held on December 22, 2022 and a resolution of our Shaessadears

the extraordinary general meeting held on December 23, 2022, each fully ppiéquity share of our Company of facewal =~ 10 was
subdivided into 10 Equity Shar es oduthdridation mardsolutidh af our Board datedJanuaryCo mp a ny
7, 2023 and a resolution of our Shareholders dated January 9, 2328d bonuEquity $iares in the prportion often Equity Shares for

every one existing fully paidp Equity Share heldy the Shareholders as of the record date, being January 6,. Z083impact of the

subdivision and bonus issthas been considered in the calculatiminthe number of Equity Shares and in average cost of acquisition per

Equity Share.

™ Represents cost of bonus shares which are issued at nil consideration

Details of price at which equity shares were acquired in the last three years preceding the date of this Red
Herring Prospectus by our Promoters, members of the Promoter Group, Selling Shareholders and
Shareholder(s) with nominee director rights or other ights

Except as disclosed below, our Promoters, members of the Promoter Group and the Selling Shareholders have not
acquired any Equity Shares in the last three years preceding the date of this Red Herring Prospectus:
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Date of Number of Acqwsmon
Name ofShareholder acquisition/tr | Equity Shares E price per Nature of transaction
- quity Share
ansfer acquired (i A
Promoters
Bipinbhai Vithalbhai Hadvarii September 15 50" 250| Transfer
2022
September 23 1,455,000 NIL | Transfer by way of gif?
2022
January 10, 64,136,80C NIL | Allotment pursuant to bonu
2023 issue
Dakshaben Bipinbhai Hadvani January 10, 13,759,90( NIL | Allotment pursuant to bont
2023 issue
Gopal Agriproducts Private Limité( November 15, 2,971,620 1,740.37| Transfer
2022
January 10, 29,716,20C NIL | Allotment pursuant to bonu
2023 issue
Promoter Group (other than Promoters)
Raj Bipinbhai Hadvani October 19, 3,115,10¢ NIL | Transfer by way of giff
2023
Selling Shareholderqother than Promoters)
HarshSureshkumar Shah January 10, 5,557,05C NIL | Allotment pursuant to bont
2023 issue
Shareholders with other rights
Ashoka India Equity Investme| October 11, 1,846,626 321.00| Transfer
Trust PLC 2023
Axis Growth Avenues AIF | October 12, 1,846,626 321.00 Transfer
2023
360 ONE Special Opportuniti¢ October 13, 923, 314 321.00| Transfer
Fundi Series 9 2023
360 ONE Special Opportuniti{ October 13, 923,312 321.00 Transfer
Fundi Series 10 2023

" As certified by Maheshwari & Co., Chartered Accountants, pursuant to their certificateFeiatary 28, 2024

#Participating as a Promoter Selling Shareholder in the Offer.

A Pursuant to a resolution of our Board passed in their meeting held on December 22, 2022 and a resolution of our Shaatsedens
their extraordinary general meeting held on December 23, 2022, each fully ppieéquity share of our Company of fagelvue ~ 10
subdivided into 10 Equi ty subdivisiorkas beenfconsidereceiratite ltalculdfaime mhierrofpEquityt Shavek
and in the acquisition price per Equity Share

@ pursuant to the gift deeds, each dated September 23, 2022, (i) Mahendrabhai Vithalbhai Hadvani gifted 35,500 equitjesiearakiof

“ 10 each of our Company to Bipinbhai Vithalbhai Hafdavcaeniv,al(ué )" 1RC kd
our Company each to Bipinbhai Vithalbhai Hadvani; and (iii) Ashokkumar Mohanlal Rokad gifted 10,000 equity shares aif face vall 0

each of our Company to Bipinbhai Vithalbhai Hadvani. The impact of the subdivision has been consitteredliculation of number of

Equity Shares and in the acquisition price per Equity Share.

@ pursuant to the gift deed dated October 17, 2023, Harsh Sureshkumar Shah gifted 3,115,109 Equity Shares to Raj Bipanihai Hadv

was
t he

Further, we confirm that there has been no transfer of Equity Shares by way of a gift, from any member of the
Gokul Group to any member of the Gopal Group, in the last three years preceding the date of this Red Herring
Prospectus.

All the special rights, including information rights, available to Ashoka India Equity Investment Trust PLC, Axis
Growth Avenues AIF |, 360 ONE Special Opportunities FundSeries 9 and 360 ONE Special Opportunities
Fundi Series 10nverewaived until the filing of tis Red Herring Prospectus in connection with tHée© Post

filing of this Red Herring Prospectual| the special rights shall automatically fall away. Betails, please see
fiHistory and Certain Corporate MatterSSh ar e h ol d e r and othergqagreemeris not ns243.a g e

Details of the weighted average cost of acquisition of all sharegich were transacted in the last one year,
18 months and three years preceding the date of this Red Herring Prospectus

The details of weighted average cost of acquisition of all shares transacted in the last one year, 18 months, and
three years preceding the date of this Red Herring Prospedeisforth below:

Weiahted average cost of Cap Price i s Rangeofacquisition price:
Period 9 : ge i weighted average cost of | lowest pricei highest price (in
acqui si t"f*on S
acquisition
Last one year 321.00 [ © 321.00- 321.00
Last eighteen months 181.73 [ © Nil# - 321.00
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. Cap Price i s Rangeofacquisition price:
Period W:‘l%hteduaivesraigif ? f LO; weighted average cost of | lowest pricei highest price (in
q acquisition” 7y 8#
Last three years 181.73 [ © Nil# - 321.00

™ As certifiedby Maheshwari & Co., Chartered Accountants, pursuant to their certificate &ateiary 28, 2024

" To be updated upon finalization of the Price Band
#Pursuant to a resolution of our Board passed in their meeting held on December 22, 2022 and a resolution of our Shaetssddrns

the extraordinary general meeting held on December 23, 2022, each fullypapl equi ty share of our Company
subdivided into 10 Equity Shar es oduthdridation mardsolutidh af our Board datedJanuaryCo mp a ny

7, 2023 and a resolution of our Shareholders dated January 9, 2328d bonuEquity $iares in the prportion often Equity Shares for
every one existing fully paidp Equity Share helty the Shareholders as of the record date, being January 6,. Z083impact of the
subdivision and bonus isshas been considered in the calculatafithe average cost of acquisition per Equity Share

$Excluding transactions of gifts.

# Represents cost of bonus shares which are issued at nil consideration

Details of pre-IPO Placement

Our Company does not contemplate any fresh issuance of Equity Shaps-H3@ placement, from the date of
this Red Herring Prospectus till the listing of the Equity Shares

Issue of Equity Shares for consideration other than cash or bonus issue in the last one year

Ot her than as di GapitalStuetwed i ovn 1086 @g Sommanyihasmot iBsued any Equity
Sharedor consideration other than cash or bonus issube one year preceding the date of this Red Herring
Prospectus

Split / consolidation of Equity Shares of our Company in the last one year

Except as disclosed below, our Company has not undertaken split or consolidation of its equity shares in the one
year preceding the date of this Red Herring Prospectus:

Pursuant to a resolution of our Board dated December 22, 2022 and a resolution of our Shareholders dated

December 23, 2022, each equity -dhareeodfi ouo TCTOmpBaquiyty

each.For further details,se@Capi t al 1 BSgguriutcyt uShear e capi t abnpdgéel®t ory of

Exemption from complying with any provisions of securities laws, if any, granted by éurities and
ExchangeBoard of India

Our Company has filed an exemption application datew 13, 2023 with SEBI under Regulation 300(1)(c) of
the SEBI ICDR Regulations, seeking an exemption from classifying and disclosing (a) Prafulchandra Vitthal
Hadvani (brother of one afur Promoters, Bipinbhai Vithalbhai Hadvani); @y body corporate in which 20%

or more of the equity share capital is held Prafulchandra Vitthal Hadvaror a firm or any HUF where
Prafulchandra Vitthal Hadvamhay be member(c) any body corporate in which any bodgrporate mentioned
under (b) above holds 20% or more of the equity share capit@d) any HUF or firm in which the aggregate
share ofPrafulchandra Vitthal Hadvais equal to or more than 20% of the total capital, including Gokul Snacks
Private Limited andPrafulchandra Vitthal HadvanHUF, as members of our Promoter Grodursuant to its

letter dated October 25, 20Z8aring reference no. SEBI/HO/CFD/RA®L1/P/OW/2023/43519/1SEBI has
granted an exemption in relation to the foregoing.
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SECTION II: RISK FACTORS

An investment in equity shares involves a high degree of risk. Prospective investors should carssfidiy all

the information in this Red Herring Prospectus, including the risks and uncertainties described below, before
making an investment in our Equity Shares. The risks described below are not the only ones relevant to us or our
Equity Shares, theadustry in which we operate or to India and other jurisdictions we operate in. Additional risks
and uncertainties, not currently known to us or that we currently do not deem material may also adversely affect
our business, results of operations, finan@ahdition and cash flows. If any or a combination of the following

risks, or other risks that are not currently known or are not currently deemed material, actually occur, our
business, results of operations, financial condition and cash flows could besalyvaffected, the price of our

Equity Shares could decline, and investors may lose all or part of their investment. In order to obtain a more
detailed understanding of our Company and our business, prospective investors should read this section in
conunction with AOur BusinbBlasagemémdadst Pys©Ouesivoewand
Condition and Resul ts HEranci@ mematiod omrs 0PpHEMATaRIREt at e d
respectively, as well as the other financial information contained in this Red Herring Prospectus. In making an
investment decision, prospective investors must rely on their own examination of us and our business and the
terms of the Offer including thmerits and risks involved.

In making an investment decision, prospective investors should consult their tax, financial and legal advisors
about the particular consequences of investing in the @ffémrely on their own examinations of us and the terms

of the Offer, including the merits and the risks involved. Unless specified or quantified in the relevant risk factors
below, we are unable to quantify the financial or other impact of any of the déesdcgibed in this section.
Prospective investors in our Equity Shares should payiquéar attention to the fact that our Company is
incorporated under the laws of India and is subject to a legal and regulatory environment in India, which may
differ in certain respects from that of other countries.

This Red Herring Prospectus also contains certain foralaoking statements that involve risks, assumptions,

estimates and uncertainties. Our actual results could differ from those anticipated in these forward looking
statements as a result of certaintfars, including the considerations described below and elsewhéhésiRed

Herring Prospectus. For flLuorotkhienrg i tfaotrafEdniesesiberwisee ep afigFeo r
indicated, the financial information included herein is based on outaResFinancial Informationncluded in

this Red Herring Prospect us. Firarwial Informatioth ead n P8d e mat i on,

Unless otherwise indicated, industry and market data used in this section has been derived from industry
publications, in particular, the report titledindustry Research ReportSnacks, Savouries, Papad, Spices &
Flour Marked d a-ebeudry 19 2024( t hF&S Repord )prepared and issued by Frost Sullivan(India)

Private Limited pursuant to an engagement letter dafetiruary 14, 2023 which has been exclusively
commissioned and paid for by our Company for the purposes of confirming our understanding of the industry,
exclusively in connection with the Offer. The F&S Report is available on the website of our Company at
https://www.gopalamkeen.com/corporatgovernance until the Bid / Offer Closing Date. There are no parts,
data or information (which may be relevant thie proposed Offer), that has been left out or changed in any
manner. Unless otherwise indicated, financial, operational, industry and other related information derived from
the F&S Report and included herein with respect to any particular Fiscal refesadio information for the
relevant Fiscal.

I nternal Ri sk Factors

I nternal risks relating amdbatshereskey opieslkds i ons and i

1. Wearesignificantly dependent on the sale of our products namely, namkeen, gathiya and snack pellets.
Our aggregate revenue from sale of namkeen, gathiya and snack pellets account&8.86%, 85.25%,
81.68%, 83.24% and 77.89%f our revenue from operations in Fiscal 2021, 2022, 2023 and the six
months ended September 30, 2022 and 2023, respectAmlinability to anticipate and adapt to evolving
consumer tastes, preferences and demanddarticular products, or ensure product quality may adversely
impact denand for our products, brand loyalty and consequently our business, results of operations,
financial condition and cash flows.

Our future business prospects are dependent on the demand for our products in Indian markets. Our financial

performance is dependent primarily on the sale of certain of our products i.e., namkeen, gathiya and snack
pellets.The following table sets forth information on our product mix in the periods indicated:
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For the six months For the six months
Fiscal 2021 Fiscal 2022 Fiscal 2023 ended September 30, ended September 30,
2022 2023
Category Percentage Percentage Percentage Percentage Percentage
Am(ount of Revenue Am(o Lol of Revenue Am(ount of Revenue Am(ount of Revenue Am(ount of Revenue
million) lisei million) liz2liy million) from ' ilion) | fOM ' illion)y | from
Operations Operations Operations Operations Operations
Ethnic Snacks
Gathiya 3,623.09 32.10%| 4,463.78 33.01% | 4,238.73 30.39% | 2,223.43 31.80% | 1,869.25 27.64%
Namkeen| 4,077.79 36.12% | 4,283.48 31.68% | 4,055.90 29.08% | 2,103.92 30.09% | 1,923.05 28.44%
Total (A) 7,700.87 68.22% | 8,747.26 64.69% | 8,294.63 59.47% | 4,327.35 61.88% | 3,792.30 56.08%
Western Snacks
0, 0,
ﬁgﬁ‘;"s 234164  2074%| 278021  20.56% 3,00463 22190 149365 21.36% 1474.98  21.81%
Wafers 524.62 4.65% 590.90 4.37% 843.53 6.05% 411.87 5.89% 552.53 8.17%
0, 0,
gﬁgggsed 147.46 1.31% 197.81 1.46% 165.27 1.18% 81.39 1.16% 76.73 1.13%
Total (B) 3,013.72 26.70% | 3,568.92 26.39% | 4,103.42 29.42% | 1,986.91 28.41% | 2,104.24 31.12%
Other Products
Papad 348.94 3.09% 465.83 3.45% 529.47 3.80% | 231.02 3.30% | 244.99 3.62%
Besan 48.23 0.43% 253.84 1.88% 414,92 2.98% | 182.56 2.61% | 331.05 4,90%
Spices 9.38 0.08% 11.63 0.09% 50.27 0.36% 11.31 0.16% 41.03 0.61%
OthersV - - 2.97 0.02% 41.07 0.29% 7.19 0.10% 61.85 0.91%
Total (C) 406.55 3.60% 734.28 5.43% 1,035.73 7.43% 432.08 6.18% 678.92 10.04%
) 0, 0
%?eréz 167.47 1.48% 471.15 3.48% 512.75 3.68% 246.67 3.53% 186.49 2.76%
Total (A | 11,288.61 100.00% | 13,521.61 100.00% | 13,946.53 100.00% | 6,993.01 100.00% | 6,761.95 100.00%
+B+C+
D)

() Others include sale of chikki, noodles, rusk, soan papdi, washing bar
@ Includessale of byproduct, raw materials and wastage and other operating income comprising subsidy income and export scheme
incentive.

We
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revenue

from

t h e SkUadl )e oof f

goautrh it yoe

andnamkeen product3.he following table sets the details of our revenue from operations from our top 3, top 5

and top 10 st ®KUsO )k eefpicmgr umamisednm and gathiya product
Fiscal For the six months ended September 30,
2021 2022 2023 2022 2023
Amount
Category Amount Percentage Amount Percentage| Amount | Percentage ( Percentage Am_ognt Percentage
( of Revenue ( of Revenue ( of Revenue million) of Revenue  ( million) | of Revenue
million) from million ) from million) from from from
Operations Operations Operations Operations Operations
Top 3 2,959.89 26.22%| 3,536.99 26.16% | 3,313.62 23.76% | 1,729.48 24.73% 1,379.65 20.40%
SKUsY
Top5 3,745.64 33.18% | 4,452.76 32.93% | 4,070.47 29.19%| 2,118.97 30.30% 1,757.33 25.99%
SKUg?
Top 10 4,855.36 43.01%| 5,718.36 42.29% | 5,242.20 37.59% | 2,731.97 39.07% 2,278.80 33.70%
SKUs®
WTop 3 SKUs include Papdi Gathiya at = 5, Bhavnagri Gayaiata "ats;
Gathiya at - 5 and Sev at - 5 for Fiscal 2022 dindG&at0RRi3y a nat f7ork
at ~ 5 and Champakali Gathiya at - 5 for the six months ended
@Top 5 SKUs include Papdi Gathiya at -~ 5, Bhavnagri Gaityhd yat at
2021, 2022 and for the six months ended SeptenmberSe&wW,at20235,
5 and Nylon Gathiya at 5 for Fiscal 2023 and the six month
@Top 10 SKUs include Papdi Gathiya at 5, Bhavnagri Gdaikha MihaMia t
Chevdo at = 5, Sev Murmura at 7 5, hed@a(b00 grams)dedvardl Chiewddat a5 ator” F5,s ¢
the six months ended September 30, 2023; Papdi Gat hi Y, Ayloa Gathiya ab ,
- 5, Ti kha Mitha Mix Chevdo at ~ 55, S®&ivn ¢Mu B nd Fakal Ghevddat 55 5 fGarr | Fic:
Papdi Gat hiya at 5, Bhavnagr.i Gathiya at ~= 5, Sev @heVvVdé, atCh
Mur mura at - 5, Garlic Sev hador5®grams) ant Nylon Ghevdd a5 kthar MF it daa IMi X0 T3
- 5, Bhavnagr.i Gathiya at ~= 5, Sev at = 5, Champakal v Mat muya
Garlic Sev Murmura t 5, F a r and NylonChevdod@to 5atf or o he si x months ended Sept
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Any decrease in demand for these SKUs can have an adverse impact on our business, results of operations,
financial conditions and cash flows. Further, digruption in the supply chain for these SKUs, such as delays

in delivery or quality issues, may impact our ability to meet customer demand and result in loss of sales.
While there has not been any instance of any disruption in the supply chain of these SKUs in the last three
Fiscals and in the six months ended September 30, 2023, we cannot assure you that such instance will not
arise in the future.

Demand for our products depends primarily on consuelated factors such as regionallacality-based
tastescultural diversity demographics, consumer confidence in our products as well as evolving consumer
tastes and preferencedlith respect to the spices, as per the F&S Report, the Indian market is highly
fragmented with over 150 cuisines across states and local/unorganised spice makers have established presence
from ages and expansion beyond-fecities would be a major chafige for branded product$he tastes

and preferences of our consumers may also change over time, and weasanrt/ou that we will be able

to adapt our product portfolio to shift in consumer preferences and tastes. Recently, health awareness among
the Indian consumers has been increasing which directly has positively influenced the trend of healthy
snacking inthe country. $ending on healthy snacks witnessed a massive increase post loci@mwoe(

F&S Repor}. For instance, as per the F&S Report, because gram flour contains pollutants such as aflatoxins,
there have been questions raised about its safetpuitg and this may influence demand and consumer
confidence in the produclf consumers perceive our products as lacking in nutritional value or being less
healthy, this couldpply downward pressure on sales and pricing or lead to increased levels of selling and
promotional expensegVhile there has not been any instance in the last three Fiscals and in the six months
ended September 30, 2023 where there was any negative publicity in relation to our products not being
healthy, we cannot assure you thattsinstance will not arise in the future.

Ouir failure to anticipate, identify or react to changes in these trends could, among other things, lead to reduced
demand and price reductions, and could have an adverse effect on our business, results of operations, financial
condition and cash flows. Racs that may affect consumer perception of our products include dietary trends
and attention to certain nutritional aspects of foods, concerns regarding the health effects of specific
ingredients and nutrients, trends towards certain type of products gsugluterfree products)andtrends

away from specific ingredients in products

Additionally, the characteristics and ingredient profile of our products are also subject to regulatory
requirements in India, which may change from time to time. The food industry is regulated by the Food Safety
and Standards AGBSARQr i twhiafth lisdiaa stfatut ory authorit
safety standards in India. The FSSAI has enacted several regulations including the Food Safety and Standards
(Food Products Standards and Food Additives) Regulations, 2011, the FoodaSdfetgndards (Approval

for Non-Specified Food and Food Ingredients) Regulations, 201 Faad Safety and Standards (Labelling

and Display) Regulations, 202®regulate the characteristics and ingredient profile of our products and these
regulations may be amended from time to time. Furtlwey, guidelines introduced by the government in

relation to marketing and advertising of our products may affect our busRessntly, the FSSAI has
introduced dr aft regul ations t ing & eDdsplay) AmendimenSaf et y
Regul ati ons, 20220, w h i-af-h a plikdiarpNusiteon Rating i o tpacleagedd c e a f
food products that rates t he ovndiaaNutrition Ratingi ti ina mald spr
to provide to the consumer, key nutritional information of a product and its ingredients on the front of
packaged foods to allow consumers to make heath and nutritional comparisons between products within the
same category. While, the draft isr@ntly at consultation stage, its implementation could have an adverse

impact on our business, results of operations, financial condition astd flows.Compulsory nutrition

labelling, the pressure for simplifying the current system of nutrition labelling and the need to review or
develop policies on marketing and advertising may impact our business, results of operations, financial
condition and cash flosv

The sale of our products is concentrated in our core market of Gujarat. In Fiscal 2021, 2022 and 2023
and the six months ended September 30, 2022 and 2023, our revenue from gaiedofctsin Gujarat
accounted for 74.31%, 76.27%, 79.08%, 79.06% and 76.49% of our revenue from operations, respectively.
Any adverse developments affecting our operations in such region, could have an adverse impact on our
business, financial condition, resultsf@perations and cash flows.

The sale of our products is majorly concentrated in the state of GUjhrafollowing table sets forth our
revenue from operations from Guijarat in the periods indicated:
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Fiscal For the six months ended September 30,
2021 2022 2023 2022 2023
Percent Percent | Amou | Percentag
Percentage age of age of nt e of Amount = Percentage
Cisteg TR AT of Revenue  Amount Revenu Am(ount Revenu ( Revenue ( of Revenue
- from ( million) | e from L e from | millio from million) from
o) Operations Operati =yl Operati n) Operatio Operations
ons ons ns
Gujarat 8,388.84 74.31%| 10,312.74| 76.27%| 11,029.44| 79.08% | 5,528. 79.06% | 5,172.18 76.49%
45

Any significant social, political or economic disruption, or natural calamities or civil disruptions in this
region, or changes in policies of the state or local governments or the government of India or adverse
developments related to competition@ujarat may adversely affeaiur business, results of operations,
financial condition and cash flowg/hile we have not experienced any of the above risks that had an adverse
impact on our business operations and financial conditions in the last three Fisc@dstiae six months

ended September 30, 2023, we cannot assure you that these risks will not arise in the future.

3. Our operationsare subject to various contamination related risks, including improper storage of our
products and raw materials, labelling errors, and na@ompliance with quality control standardS he
average shelf life of our products ranges from three to six monthgy actual or alleged contamination
could leadto legal liability, damage to brand reputation, and adverse impact on our business, results of
operations, financial condition and cash flows.

We are subject to various contamination related risks which typically affect the FMCG industry, including
product tampering; relatively short shelf life of certain of our products; improper storage of our products and
raw materials; adulteration of our phacts with any substance unfit for human consumption; labelling and
packaging errors; inferior quality raw materiaisluding ingredients such as spices used for the production

of finished productsnon-compliance with food safety and quality control stamls; and crossontamination

of products during manufacturin@Qur products may contain undetected quality issues, resulting from the
manufacture of the product or raw materials used in the product. While we have implemented quality control
procedures at our manufacturing facilities including inspection of raw matpriacured and monitoring of

the manufacturing process, we cannot assure you that our quality control procedures will be adequate or will
not fail, or that the quality tests and inspectionaducted by us will be accurate at all times. Any actual or
alleged contamination or deterioration of our products, whether deliberate or accidental, could result in legal
liability, damage to our brand, reputation and may adversely affect our busiessks of operations,
financial condition and cash flows.

At times, we also employ thirgarty transportation providers to procure our certain raw materials and to
distribute finished products to distributors. We cannot assure you that contamination of our raw materials or
products will not occur during the trgetation, manufacturing, distribution and sales processes due to
reasons unknown to us or beyond our control. If our products or raw materials are found to be spoilt,
contaminated, tampered with, incorrectly labelled or reported to be associated wihchnycidents, we

may be forced to recall our products from the market and we could incur criminal or civil liability for any
adverse medical condition or other damage resulting from consumption of such products, which we may not
be able to fully recovedrom our suppliers or insurance coverages. We may also be subject to liabilities arising
out of violations under the provisions of the erstwhile Prevention of Food Adulteration Act, 1954 and FSS
Act along with relevant rules and regulatioR®r example, or Company has received eight notices from
statutory and regulatory authorities such as the office of designated food inspector/food safety officers under
relevant provisions, as applicable, of the FSS Act and the rules and regulations thereundeai(iy deol
products to be allegedly substandard or not conforming to the specifications mentioned in the packaging or
adulterated; and (ii) alleging misbranding or deficient packaging of our products and (iii) misleading
advertisements of our productsdditionally, one complaint has been filed against our Company before the
Additional Chief Judicial Magistrate, Gonda, First Court, alleging sub standardization of one of our
Onamkeend products and Forfiughersrdormation os the notices eeneivédyandp e n d i r
the complaint filed before the Additional Chief Judicial Magistrate, First Court, GondaQuestanding
Litigation and Other Material Developments Litigation involving our Company Outstanding legal
proceedings against our Compgi Actions by statutory or regulatory authorities o n 390 &Vg eannot

assure you that we will not be subject to any future legal proceedings under the FSS Act. We may be also
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subjectto legal proceedings under Export (Quality Control and Inspection) Act, 1963, Consumer Protection
Act, 2019 and the rules framed thereunder.

Contaminationadulteration of any of our products could subject us to product liability claims, adverse
publicity and government scrutiny, investigation or intervention and product return.

Contamination of any of our products could subject us to product liability claims, adverse publicity and
government scrutiny, investigation or intervention and product return, which could result in increased costs
and any of these events could have an megvénpact on our reputation, business, results of operations,
financial condition and cash flowEor instance, an investigation report dated August 4, 2020 which was
subsequently converted to a complaint against the Company basis the findings inrtrdatedaanuary 14,

2021 issued by the Director, Referral Food Laboratory, Ghaziabad alleging that the namkeen samples
contained presence of oil soluble synthetic colour making them unsafe for human consumption, in violation

of FSSA and the same is curtignpendingFor f urt her i nf or matduistandimgn t he ¢
Litigation and Material DevelopmentsLitigation involving our Company Outstanding legal proceedings

against our CompanyActions by statutory or regulatory authorities o n 390.algheugh we have not
experienced any product liability claims or similar allegations against us or our products in the last three
Fiscals and in the six months ended September 30, 2023, we cannot assure you that there will not be any such
claims or allegtions in the future which could adversely affect our business, results of operations, financial
condition and cash flows or lead to civil and criminal liability or other penalties. Any negative claim against

us, even if meritless or unsuccessful, coildWdle r t our management 6s attention
business concerns, which may adversely affect our business, results of operations, financial condition and
cash flows.

The Of fer compri ses
any proceeds from the Offer.

a n 0O6,500milliorf androur E@mipany vellat reeeigea t i ng u

The Offer comprises an Offer for Saleg g r e g a t 6,500milliorp Outr @ompany will not receive any
proceeds of the Offer. The table below sets forth details of the Selling Shareholders:

Name of the Type Number of Percentage of | Number of Equity Weighted average
Selling Equity Shares paid-up Shares offered/ cost of acquisition
Shareholder held by the Equity Share amount per Equity Share (in
Selling capital (%) million) ) *
Shareholder
Bipinbhai Promoter 70,550,480 56.62| Up t o [ © 0.35
Vithalbhai Selling Shares aggregatin
Hadvani Shareholder up 8&0@million
Gopal Promoter 27,703,647 2223 Up t o [ o 158.22
Agriproducts | Selling Shares aggregatin
Private Shareholder up to 5, %
Limited
Harsh Other 2,441,941 196 | Up t o [ © Nil
Sureshkumar | Selling Shares aggregatin
Shah Shareholder up 500milion

*As certified by Maheshwari & Co., Chartered Accountants pursuant to their certificatefeittadary 28, 2024

Our Company will not receive amroceedf the Offer. The expenses of the Selling Shareholders will, at

the outset, be borne by our Company and each Selling Shareholder will reimburse our Company for such
expenses (inclusive of taxes) incurred by our Company on behalf of such Selling Shaseholédation to

the Offer in the manner as prescribed under applicable law and in a manner as may be mutually agreed among
our Company and the Selling Shareholders.

Our Statutory Auditors have included certain remar
Report)Order, 2020/ Companies (Auditorés Report) Order, 2
Our Statutory Auditors are required to comment upo
Report) Order, 2020/ Companies ( AARO Reportdd)s iRsespwead )b yC

the Central Government of India under Section 143(11) of the Companies Act, 2013 on the audited financial
statements as at and for Fiscal 2021, 2022 and Z023ollowing tablegeproduceshe statements/ comments
included in the CARO Report by our Statutory Auditors for Fiscal 2021, 2022 and 2023:
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Statements/comments included in the CARO Report by our Statutory

Financial and

Measures taken

Auditors operational by the Company
impact on our
Company
For the year ended March 31, 2021
fiClause(vii)(b) of CARO 2016 order For March 2021 All the cases| All the cases have
have been been disposed o
(i) Demand of VAT, Int. & Penalty of Rs.20,19,530, Pertaining to FY-2| disposed off| except for a casg
16 & Rs.8,69,509/Pertaining F.Y. 20145 Raised by the Department f{ except for a| pertaining to
Which appeal is Filled. case pertaining Fiscal 2015 in
to Fiscal 2015| point (i) and a cast
ii) Demand of Vat of Rs 92,93,226krtaining to the F.Y. 20134 for which| in point (i) and| pertaining to
Appeal is Filled. a case| Fiscal 2018 in
pertaining to| point (iv) which
iii) An appeal is Filled With ITAT by TDS Circle (Rajkot) against the or| Fiscal 2018 in| are pending beforg

issued by Commissioner of income tax (Appehls)Favour of the Compan
for an amount of Rs 2,06,42,740/

iv) Demand of Vat, Int. & penalty of Rs 37,33értaining to F.Y. 20118
Rs 43,35%Pertaining to F.Y. 201617 For Which assessee has applied
vera samadhan yojia

point (iv), for

which relevant
amount hag
been included
in the
contingent
liabilities. For
further

information on
our coningent

appropriate
forums.

liabilities, see
fiRestated
Financial
Information 1
Note 381
Contingencieg
on page327.
For the year ended March 31, 2022
ACl ause (i i2020rjer Fof MachAZRZP Nil Basis the periodid
physical
The company has been sanctioned working capital limits of 4950 Lakhs verification of
fund and non fund based) by banks. The quarterly returns or statement inventory, we had
by the company with the banks or financial institutions are in agreemen regularized  the
the books of account ofdfCompany / the differences are not material ex consumption
following: entries in Fiscal
2022.
Name | Qtr/ As per| As per| Difference| Reason for|
of the| Monthly | books stock (Rs. In| difference
Bank (Rs in| statement| millions)
millions) | (Rs in
million)
HDFC | March 665.36 | 733.39 68.03 Normal
Bank 2022 Wastage of
cutting in
Printing roll
Material
has not beer
accounted
for in
accounting
software
found &
rectified
during
physical
verification
of
inventory.
ACl ause(iii) of CARO 2020 or der | Notapplicable| Notapplicable as

the transactions
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According to the information and explanations given to me and on the

of my examination of the records of the company.

A. The company has not made investments in, nor provided any guarar
security or granted any loans or advances in the nature of loans, secu

unsecured, to subsidiaries, joint ventures and associates.

B. Theaggregate amount during the year with respect to such loan
advances to parties other than subsidiaries, joint ventures and associg
Rs.4.86 Million and balance outstanding at the balance sheet date is RS

are for the
furtherance of
business

Million.o
ACIl ause(vii)(b) of CARO 2020 or (Al the cases| All the cases have
have been been disposed off
Name of| Nature | Amount| Period to| Forum where| Remarks,| | disposed  off| except for the|
the of the| (in which the| dispute is| if any except for| cases pertaining
Statute | Dues million) | amount | pending cases to (i) Gujarat Vat
related pertaining to (i)| Act 2003 for
Gujarat | VAT, 0.70 F.Y. Vera N.A. Gujarat ~ Vat| Fiscal 2015; (ii)
VAT Act| Interest 201415 | Samadhan Act 2003 for| Central Sales Ta
2003 & Yogna, 2019 Fiscal 2015;| Act, 1965 for
Penalty (i) Central | Fiscal 2018; and
Guijarat | Interest| 0.97 F.Y Vera N.A. Sales Tax Act, (i) for Income
VAT Act| & 201516 | Samadhan 1965 for Fiscal| Tax Act, 1961 for
2003 Penalty Yogna,2019 2018; and (jii)| Fiscal 201415
Central | Interest| 0.02 F.Y Vera N.A. cases for| and Fiscal 2015
Sales | & 201718 | Samadhan Income  Tax| 16 which are
Tax Act,| Penalty Yogna, 2019 Act, 1961 for| pending before
1965 Fiscal ~ 2015| appropriate
Income | Interest| 20.64 | F.Y Appellate DCIT and Fiscal| forums.
Tax & TDS 201314 | Tribunal has filled | | 2016 for which
Act,1961 appeal the  relevant
with amount has
appellate peen included
Tribunal || in the
issued by] | further
CIT(A) |nformat|c_)n on
of thel | liabilities, see
company fiRestated
Income | Income | 7.03 F.Y Commissioner| N.A. Financial
Tax Tax 201415 | of Income Tax Information
Act,1961 (Appeals) Note 38
Income | Income | 4.90 F.Y Commissioner] N.A. Contingencies
Tax Tax 201516 | of Income Tax on pages27.
Act,1961 (Appeals)
The amount in| The cases arg
fiClause(vii) (b) of CARO 2020 order For March 2023 dispute arel pending  before
forming part of | appropriate
According to the information and explanations given to us and on the | the contingent forums.

of our examination of records of the company by us there are no du
income tax, goods and service tax, Custom duty, Cess and other St3
dues which have not been deposited on account of disputes, excejt be

Name of the Nature of Dues Amount
Statute (in
million)
Goods and Servic{ July 2017 March 2020 Liability out off 418.85
Tax GST Audit for FY 20120, FY 201819
& FY 201718 (Rajkot Branch)
Goods and Servic{ Liability out of GST Audit for FY 2019 9.52
Tax 20, FY 201819(Nagpur Branch)
Value Added Tax | F.Y. 20142015 Demand issued by tl 0.87
VAT department to pay outstanding

liabilities. For
further
information on
our contingent|
liabilities, see
fiRestated
Financial
Information 1
Note 38i
Contingencies
on page327.
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~ 869,509/.Against this demand, th
company already paid 20% amount
T 1, 7 3 towaldg dppeal fees datg
14.09.2021.
Central Sales Tax| April 2017 -June 2017 Demand issu€ 0.04
by the CST department to p
outstanding of 7
Income Tax acl AY 201516 The Income Ta 7.02
1961 Department has passed an order ung
section 147 r.w.s 144B of the Act T
company has filed an appeal agair|
the same at CIT (Appeal). The Casg
still pending at CIT(A)
Income Tax acl AY 201617 The Income Ta 4.88
1961 Department has passed an order ung
section 147 r.w.s 144B of the Act T
company has filed an appeal agair|
the same at CIT (Appeal). The Casg
still pending at CIT(A)
Income Tax ac| AY 201819 The Income tax departme 0.20
1961 has passed an order under secti
143(3) of the Act and created a dema
of 7 0.20 milliopn
filed an appeal against the same.

fiClause(iii) (a) of CARO 2020 order For March 2023

A. According to the information and explanations given to us by
Management, the Company has provided loans to other parties, but h
given any advances in the nature of loans, secured or unsecure
companies, firms, Limited Liability Partnerskipr any other parties

B. The aggregate amount during the year with respect to such loa
advances to parties other than subsidiaries, jogntures and associates
Rs.110 Million and balance outstanding at the balance sheet date is Rs
Million

Particular Loan Amount
(in million)
Aggregate amount provided during the year to oth 110.00
Balance outstanding as at balance sheet date 51.30
respect of above (including interest accrued)

others

Not applicable

Not applicable as
the transactions
are for the
furtherance off
business.

Our manufacturing facilities are undetutilized and thecapacity utilisation of our primary manufacturing

facilities further declined in Fiscal 2023 as compared to Fiscal 2022 and 2021. Undtlisation of our
existing or future primary manufacturing facilities in the future may have an adverse impact on our
business, results of operations, financial condition and cash flows.

Our manufacturing facilities are currently undeilised andthe capacity utilisation of our primary

manufacturing facilities further declined from @8% in Fiscal 2021 to 32.36% in Fiscal 2022 and further to
27.56% in Fiscal 2023The @pacity utilization is affected by our product mix, our ability to accurately

forecast customer demand, to carry out uninterrupted operations, the availability of raw materials, and
industry/ market conditionsn the event there is a decline in the demand for our pradocié we face
prolonged disruptions at our facilities or are unable to procure sufficient raw matariadapacity utilisation

would further decline andie would not be able to achieve full capacity utilization of our existing or future

manufacturing facilities, resulting in operational inefficiencies which could have an adverse effect on our
business, results of operations, financial condition and casrs.fOur capacity utilization of the primary

manufacturing facilities which focus on the manufacig of our finished products in Fiscal 2023 declined

as compared to the capacity utilization of the manufacturing facilities in Fiscal 2022 and 2021 due to

following reasons:

1 In the case of the primary facilities located at Rajkot, Gujarat and Nagpur, Maharashtra, we reduced the

grammage per pouch offered i

n

our

5 and

10

during the first quarter of Fiscal 2023 whidsulted in a decrease in actual production in Fiscal 2022 as
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compared to Fiscal 2021 and decrease in actual production in Fiscal 2023 as compared to Fiscal 2022,
leading to a decrease in capacity utilisatiuarther, in the case of the primary facility located at Nagpur,
Maharashtra, the production declined in Fiscal 2023 as comfmFéscal 2022 due to a decline in sales.

1 Inthe case of the primary facility located at Nagpur, Maharashtra, the available capacity increased in Fiscal
2022 as compared to Fiscal 2021, while the actual production reduced during Fiscal 2022 as compared to
Fiscal 2021 due to the reasons cited iowah which resulted in a decrease in capacity utilization in Fiscal
2022 as compared to Fiscal 2021.

1 Inthe case of the primary facility located at Modasa, Gujarat, the available capacity increased by 176.64%
from 7,615.67 MT in Fiscal 2022 to 21,068.11 MT in Fiscal 2023 due to capacity expansion during Fiscal
2023. However, the actual production increbs®rginally by 8.10% from 5,324.33 MT in Fiscal 2022 to
5,755.44 MT in Fiscal 2023, which led to lower capacity utilization.

For detailsregarding our capacity utilisation of oprimaryma nuf act ur i n durfBasiness i t i es,
Installed Capacity, Actual Production and Capaditflisationd o n 220.a g e

We have received eight notices under the relevant provisions of the Food Safety and Standards Act, 2006
and the rules and regulations; (i) declaring our products to be allegedly substandard or not conforming
to the specifications mentioned in the packagiong adulterated; (ii) alleging misbranding odeficient
packaging or misleading advertisement of our products; and (iii) misleading advertisement of our
products.

Our Company has received eight notices from statutory and regulatory authorities such as the office of
designated food inspector/food safety officers under relevant provisions, as applicable, of the Food Safety
and St andar ESS A and,the &ilestald reguiations thereunder. The following table sets forth
the details of such notices:

S. No Date of the Authority Alleged Misconduct
Notice
1. September 16| Designated Officer, Food an| Alleging misbranding of one of our produc
2019 Drug Administration,| it i kha mitha mixo
Ahmedabad
2. October 10,| Designated Officer, Food an Alleging misbranding of one of our produc
2019 Drug Administration,, isak kar par ao
Ahmedabad
3. January 2, 2020| Designated Officer, Food an Alleging misbranding of one of our produc
Drug Administration, Vadodara| Aiudad papadbo
4. January 2, 2020| Designated Officer, Food an Alleging misbranding of one of our produc
Drug Administration, Vadodara | if ar al i chevdoo
5. March 30, 2021 | Adjudicating Officer and Join] Alleging misleading advertisements of certain
Commissioner (Food), Amraval o u r products namel y
Division, Food Safety and Druf imoong papad?o
Administration, Amravati
6. June 29, 2022 | The Designated Officer, Food an Alleging misbranding of one of our produc
Drug Department, Bhuj Circl¢ inamkeen coin papad
Kachchh
7. June 17,2022 | The Judicial Officer, Food an{ Alleging misbranding of one of our produg
Drug Administration,| iwaf er (tomato munch
Maharashtra
8. September 7| The Adjudicating Officer and| Misbranding or deficient packaging of one
2022 Joint Commissioner (Foodjour products fibesano
Nagpur Division, Food and Dru
Administration, Nagpur

Additionally, an investigation report dated August 4, 2020 was received by our Company from the Regional

Public Food Analyst Laboratory, Meerut, Uttar Pradesh pursuant to inspection of certain samples of one of

our products finamk eSection 2&2) bf thg FSSA on the grduads that such admples

exceed the prescribed limit of palmolein oil, which is one of the ingredients. Thereafter, our Company
appealed against the same by wéwan application dated to the Designated Officer, Food Safety and Drug
Administration, Gonda for further testing of such samples. Subsequently, the samples were sent to the
Director, Referral F o oDirectordh o romt dDreyc,e mblea z i3a b a2d0 2(0t. h €T
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10.

report dated Repotoar gohdfijrmedlv{dlation of Sections
27(2) of the FSSAIn furtherance to the Report, the State of Uttar Pradesh filed a complaint against our
Company, Jagannat h Pr as a#lccusebd telf eorr = (t cheel |Aedcdtiitvi eolnya,
Magistrate, First Court, Gonda, requesting to conduct a judicial inquiry against the Accused and punish them

in public interest. The matter is currently pending.

Further, as of the date of this Red Herring Prospectus, we cannot determine the financial impact if the
aforesaid allegations are established against us as the aforesaid matters are pending. Further, we cannot assure
you that any of the other matters ik settled in favour of our Company, or that no liability will arise out

of these matters. An adverse outcome in any of these matters may have an adverse effect on our business,
financial condition, results of operations, cash f|

Our revenue from operations from the export of our products, ecommerce and modern trade in the last
three Fiscals and in the six months ended September 30, 2023 was negligible (i.e., in the range 0.13% to
1.08% of the total revenue from operations) and meay not be able to increase the sale of our products

in the international markets or through-€ommerce and modern trade in the future.

While we havesold our products t@7 countries includingdustralia, Kuwait, Saudi Arabia, UAE and USA

in the last thre€iscals and in the six months ended Septembean8Qqely on channels such as@nmmerce

and modern trade, the revenue from operations from the exports, ecommerce and modern trade has been
negligible. The tables below set forth details of our sale of products through direct exports and sales through
modern trade andemmerce channels in the years/ periods indicated:

Particulars Fiscal 2021 Fiscal 2022 Fiscal 2023
Amount Percentage | Amount Percentage | Amount Percentage
(in of revenue (in of revenue (in of revenue
million) from million) from million) from

operations operations operations

Sale of products 121.86 1.08% 17.26 0.13% 18.06 0.13%
through direct exportg
and sales throug
modern trade and-¢g
commerce channels

Particulars Six months endedSeptember 30 2022 | Six months endedSeptember 302023

Amount Percentage of Amount Percentage of
(in  million) revenue from (in  million) revenue from
operations operations
Sale of products throug 9.00 0.13% 22.01 0.33%

direct exports andsales
through modern trade an
e-commerce channels

We may face various challenges in increasing our sales in the international market, including competition,
market barriers, regulatory complexities, limited distribution networks, and diverse consumer preferences.
There can be no assurance that we will be able to increase the sale of our products in the international markets
in the future. Further, we may not be able to set up tie ups with the online marketplace, stand out from the
competition in the online marketgla, or secure shelf space and negotiatengements with large and
established retail corporations and consequently we may not be able to increase the sales of our products
through ecommerce or modern trade channels.

Our business is subject to seasonality. Lower revenues outside of the festive padoshen the schools
are on summer breaknay adversely affect our business, results of operations, financial condition and
cash flows.

We are impacted by seasonal variations, to a certain extent, in sales volumes, which may cause our revenues
to vary significantly between different quarters in a fiscal year. Typically, we see an increase in our business
during festive seasons in the markets where we operate as we believe that customers tend to purchase higher
guantities of snacks and savoury products during these times. Further, we observe a decline in the sale of
products during the summer season, egigaivhen schools are on summerddteThe primary reason for

this is that children do not attend school during this time, therefore, less likely to visit shops or snack vendors,
resulting in reduced sales.
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11.

12.

Therefore, as a consequence of these seasonal fluctuations, our results of operations and cash flows across
quarters in a Fiscal may not be comparable and any such comparisons may not be meaningful, or may not be
indicative of our annual financial resutis our results in any future quarters or periods.

We operate in a competitive market and any increase in competition may adversely affect our business,
results of operationsfinancial condition and cash flows.

The market for snack foods is large and intensely competitive. We face intense competition in the Indian
snack food market, not only from various domestic and multinational companies in India, but also the
unorganised sector. We expect competition coudeeimse with new entrants coming into the FMCG industry,

who may have more flexibility in responding to changing business and economic conditions, and existing
players consolidating their positions. Further, expansion of our brand in new markets wi#t sedpstantial
advertising and promotional expenditures and some of our competitors may have access to significantly
greater resources, including the ability to spend more on advertising and marketing and hence the ability to
compete more effectively. Comiters may, whether through consolidation or growth, present more credible
integrated or lower cost solutions than we do, which may have a negative effect on our business. We cannot
assure you that we can continue to compete effectively with our compei@ar failure to compete
effectively, including any delay in responding to changes in the industry and market, together with increased
spending on advertising by competitors, may affect the competitiveness of our products, which may affect
our businessesults of operations, financial condition and cash flows.

For information regarding the revenue from operations, EBITDA, EBITDA Growth, Profit After Tax, Return

on Equity, Return on Capital Employedand Fixed s et Tur nover RmdustrgOverfiewour pee
I Competitive Landscape (Top 8 Playérs) o n 186.dgrther, for information pertaining to the market

share of key plIndustryg OverviegwrEstimated Market skaee eaptiired by Key Players in

Panindia@ on 168ag e

Further, the setting up of a competing business un
Gujarat, the core market of our Company, by Prafulchandra Vitthal Hadvani, the brother of our Promoter,
Bipinbhai Vithalbhai Hadvani, and his family meerb, may result in increased competition for our Company

and such increased competition may have an impact on our business, results of operations, financial condition

and cash flows.

We have certain contingent liabilities that have been disclosed in the Restated Financial Information,
which if they materialize, may adversely affect our business, results of operations, financial condition and
cash flows.

As of September 30, 2023, our contingent liabilities that Haeen disclosed in our Restated Financial
Information, were as follows

Particulars Am_ognt
(__million)
Disputed DirecfTax Liabilities 25.04
Disputedindirect Tax Liabilities 429.28
Total 454.32
Note:
Particulars Amount.

( mi |
1) Disputed Direct Tax Liabilities
AY 2015-2016** 7.02

The Income tax department has passed an order under section 147 read with section 144B ¢
and raise a demand of7.02 million. Our Company has filed an appeal against the same a
(Appeal). The case is still pending at CIT(A).

AY 2016-2017** 4.88

The Income tax department has passed an order under section 147 read with section 144B |
and raise a demand of 4.88 million. Our
(Appeal). The case is still pending at CIT(A).
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Particulars Amount_

( mi |

AY 201819** 0.20

The Income tax department has passed an order under section 143(3) of the Act and created

of 0.20 million. OQOur company has not fil

**The demand is adjusted by the Income tax department against refund for the A.Y212020

AY 2022-23 12.94

The CPC, Bangalore passed an intimation order under section143(1) read with section 15,

Il ncome Tax Act, 1961 dated August 8, 2023

filed an appeal against the same at CIT (Appeal). The case imgenCIT(Appeal).

Total 25.04

II) Disputed Indirect Tax Liabilities

a) Liability out of GST Audit for Fiscal 2020, Fiscal 2019 and Fiscal 2018 (Rajkot Branch) 418.85

A SCN is being issued u/s 74, 50 & 122 of the CGST Act, 2017 read with Section 20 of the IG$

2017dated December 15, 2028ainst which we have filed a writ petition at Gujarat Hgurt, the

Gujarat high court has given an interim relief given a stay order against the SCN till further ord

b) Liability out of GST Audit for Fiscal 2020 and Fiscal 2019 (Nagpur Branch) 9.52

Show Cause Noticdated January 4, 2028sued by GST department for reversal of ITC availet

excess then allowed against which we have filed response and awaiting for the department re

c) Liability to VAT for Fiscal 2015 0.87

Demand i ssued by the VAT department to pay

Company paid 20% anooSeptember £4,2021.0. 17 mi | | i on

d) Liability to CST for April to June 2017 0.04

Demand i ssued by the CST department to pay

Total 429.28

If a significantportion of these liabilities materialize, it could have an adverse effect on our business, results
of operations, financiac ondi ti on and cash f | ows RestdfedRinan€iair t her
Informationi Note 38 Contingencie8 o n 327.a g e

Our revenuefrom operations, EBITDA, EBITDA margins, PAT and PAT margin may be lower or decline
in the future on account of various factors, including but not limited to, variations in raw materials,
pricing, product mix, end consumer preferences, sales velocitielvedisement and sales promotion
initiatives, and competition.

There have been fluctuations in our revenue from operations, EBITDA, EBITDA Margin, PAT and PAT
margin. Our revenue from operations depends primarilsala of manufactured products in particular,
gathiya, namkeen, westesmacks papad and other products and any fluctuations in the revenue from
operations and expenses consequently impacts our EBITDA, EBITDA Margins, PAT and PAT margin. The
following table sets forth details olur revenue from operations, EBITDA, EBITDA Margin, PAT and PAT
marginin the period indicated:

Particulars Fiscal For the six months ended September 30,
2021 2022 2023 2022 2023

Revenue from 11,288.61 13,521.61 13,946.53 6,993.01 6,761.95
Operations  (
million)
EBITDA®  ( 603.52 947.97 1,962.25 935.53 942.64
million)
EBITDA 5.35% 7.01% 14.07% 13.38% 13.94%
Margin®
PAT (million) 211.22 415.38 1,123.69 519.60 555.65
PAT Margirf® 1.87% 3.07% 8.06% 7.43% 8.22%

(M EBITDA is calculated as profit before tax plus finance costs plus depreciation and amortization less other income.
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@ EBITDA Margin is calculated as EBITDA divided by revenue from operations.
©G)PAT Margin is calculated as profit after tax attributable to the owners of the Company divided by revenue from
operations.

For further information on thehanges in revenue and PAT in the last three Fiscals and in the six months
ended September 30Man2algeZmeaand s2®2 F,cusese o and Analy
and Results of OperationsSix months ended September 30, 2023 compared to six months ended September

30, 202 on page370, Management 6 s Di scussion and Analysis of
Operation$ Fiscal 2023comparedto Fiscal 2025 on 3fRageaeManagement 6 s Di scuss
Analysisof Financial Condition and Results of OperatianBiscal 2022 compared to Fiscal 2021 on page

374. In particular, our PAT margin increase from 3.07% in Fiscal 2022 to 8.06% in Fiscal 2023 as our profit

after tax attributable to owners of the Company inc
million in Fiscal 2023 which was primarign account of (i) an increase in
13,521.61 million in Fiscal 2022 t o partitGuBrly@ds, 53 mi |
snack pellets, papad, besan and spices; and (ii) a
2022 to 12,466.91 million in Fiscal 2023 due to o
millioninFiscd 2022 t o 9,901.46 million in Fiscal 2023

grammage per packet and decrease in prices of raw materials such as palmolein oil and packing materials.

Should the competitive dynamic change in our industry (which could impact our margins through forces
including but not limited to requiring us to alter our pricing strategy or requiring additional promotional
activity), increase in raw materials prices,neaterial change in consumer preferences, we may not be able

to continue to operate at our current margins. Additionally, should unforeseen events require our Company
to make significant and unplanned investments in additional infrastructure or marlaitiitgea, our PAT,
EBITDA and EBITDA margins could be reduced.

Further, he following table sets forth details of earning per share and total borrowings:

Particulars As of/ for the yearended March 31 F5 T foég;)etesr'r:(brgroggy]s Ee e
2021 2022 2023 2022 2023

Basic EP§ ) 1.70 3.33 9.02 4.17 4.46

Diluted EP] 1.70 3.33 9.02 4.17 4.46

Tot al Borr| 1,389.91 1,641.20 1,063.72 1,339.63 260.45

million)
Notes
MWBasic EPS () = Restated profit for the year/ period att
equity shares in calculating basic EPS.
@Diluted EPS (7)) = Restated pr of sharehdlders/ Weighted gverage rumhere r i od ¢

of equity shares in calculating diluted EPS.

@) Weighted average number of Equity Shares is the number of equity shares outstanding at the beginning of the year/
period adjusted by the number of equity shares issued during the year/ period multiplied by the time weighting factor.

@) Pursuant to a resolution of our Board passed in their meeting held on December 22, 2022 and a resolution of our
Shareholders passed in their extraordinary general meeting held on December 23, 2022, each fullp pgidty share

of our Company offaceal ue ™~ 10 was subdivided into 10 Equity Shares
to a resolution of our Board datethnuary 7, 2023issued bonus shares in the proportion of 10 Equity Shares for every

one existing fully paidip Equity Sharg¢10:1) held by such Shareholdas on the record date amnuary 6, 2023The

impact of the subdivision and bonus issue has been considered in the calculation of basic and diluted EPS for our
Company, i.e., such stdivision and bonus of Equity Shares are retrospectively considered for the computation of EPS
for all financial years/ period presented.

®) The figures for Basic EPS and Diluted EPS for the six months ended September 30, 2022 and 2023 are not annualised.
®) Total borrowings consist of current (including current portion of+gamrent borrowings) and neourrent borrowings.

Further, our Basic EPS and Diluted EPS increased f
increased from 4.17 in the six months ended Sep
September 30, 2023 due to increase in the restatfit for the year/ period attributable to equity
shareholders in the last three Fiscals and the six months ended September 30, 2023. Further, our total
borrowings decreased from 1,389.91 million as of
2023 due to repayment of borrowings during Fiscal 2023 and in the six months ended September 30, 2023.

For further details, seBManagement 6 s Di scussion and Analysis of
Operations’ Financing Activite® o n 31®a g e

48



14.

15.

16.

Further, for EPS and Net asset valwue per Bgsisity Sha

for Offer Price- Comparison of accounting ratios with listed industry péerso n 13ia g e
Our corporatePromoterGopal Agriproductss engaged in the line of business similar to our Company.

Our corporate Promoter Gopal Agriproducts is currently engaged in trading of agri commodities. While, as
on the date of this Red Herring Prospectus, it is not engaged ibuamesssimilar to our Companyif is
authorised through its memorandum of association, to engage into the business of manufacture, process,
prepare, buy, sell, resale, import and export of packed food items and packaged snacks. Our corporate
Promoter, Gopal Agriproducts and our Compamve entered into a naiompete agreement dated
September 12, 2023 pursuant to which our corporate Promoter, Gopal Agriproducts will not undertake
business which directly or indirectly in any manner competes with our businessnW aasure that our
individual Promoters Bipinbhai Vithalbhai Hadvani and Dakshaben Bipinbhai Hadvani who are the directors
and promoters oBopal Agriproductsvill not favour the interests ddopal Agriproduct®ver our interest.

Our Promoter and our Chairman and Managing Director Bipinbhai Vithalbhai Hadvani, our Promoter
and Executive Director Dakshaben Bipinbhai Hadvani, our corporate Promoter Gopal Agriproducts
Private Limited, and our Wholdgime Director and Chief Executive Officer Raj Bipinbhai Hadvani are

i nterested i nperformancei@ @addipica rioytlies remuneration and reimbursement of

expenses.

In addition to regular remuneration or benefits and reimbursement of expensd3romoter and our
Chairman and Managing Director Bipinbhai Vithalbhai Hadvani, our Promoter and Executive Director
Dakshaben Bipinbhai Hadvani, our corporate Prom@epal Agriproducts Private Limited, and our Whole

time Director and Chief Executive OfficeRaj Bipinbhai Hadvanare interested in our Company, to the
extent of their shareholding in our Company or the shareholding of their relatives or other ientitiésh

they hold directorships and shareholdingour Company or their rights to the extent of any dividends,
bonuses or other distributions on such Equity Shakdditionally, our Promoter and Managing Director,
Bipinbhai Vithalbhai Hadvani has an interest in certain properties acquired by our Company in the five years
preceding the date of this Red Herring Prospectus. For details in relation to the purchaseatmmsjzhid

by our Company to our Pr omot eirQur@mganymds aauiredVand hal b h

from one of our Promotersifinbhai Vithalbhai Hadvadi  a @uw Prémoters and Promoter Group
Interest in property, land, construction of building and supply of machineryo n  5b amngde 29,
respectively. Furtherour corporate Promoter, Gopal Agriproducts has an interest in the volume of raw
materials being procured f r dMehavetinthe pastentered iBto nelatedn vy .
party transactions and may continue to do so in the future, which may potentially involve conflicts of interest
with the equity shateo | d em paged69Furthermore, our Wholéme Director and Chief Executive
Officer, Raj Bipinbhai Hadvani was paid a consideration in lieu of assignment of a trademark in the name of
our Company, pursuant to an assignment deed dated September 2, 2023. For furtheede@agemment

and Other Approvals Trademarké o n 399.a g e

Further, our Norexecutive DirectorHarsh Sureshkumar Shakone of the promoters araddirector on the

board ofVivarta Consulting Private Limited, one of o@roup Companieand our Chairman and Managing
Director, Bipinbhai Vithalbhai Hadvani is a major shareholder of Girivarya Non Woven Fabrics Private
Limited, one of our Group Companies, and they may be deemed to be interested in the contracts, transactions,
agreements or arrangements entered into by our Comyitingur Group CompanieVe cannot assure you

that our Promoters and Directors will exercise their rights as shareholders to the benefit and best interest of
our Company. For further information onettinterest of our Promoters, Directors and Key Managerial
Personnel of our Company, other than reimbursement of expenses incurred or normal remuneration or
benef i Osr,Managereeid i a Oar Primoters and Promoter Groap o n 35aane X7,
respectively.

Our Company, Promoters, and Directors are or may be involved in certain legal and regulatory
proceedings. Any adverse decision in such proceedings may have an adverse effect on our business, results
of operations, financial condition and casfiows.

There are outstanding legal and regulatory proceedings involving our Company, its Promoters, and Directors
which are pending at different levels of adjudication before various courts, tribunals and other authorities.

Such proceedings could divertthe mamage nt 6 s ti me and attention and con:¢
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17.

defence or prosecution. The summary of such outstanding material legal and regulatory proceedings as on
the date of this Red Herring Prospectus is set out below:

Disciplinary actions
. SR byF:he S)IlEBI or Material Aggregate
Name of Entity C”mm‘f’ll Tax. or Stock Exchanges civil amount involved
proceedings proceedings regulatory - L : 5
. against our litigation ( i n "'m
proceedings Promoters

Company
By the Company NIL NA NA NA NIL NIL
Against the 3 9 8 NA ¥ 45412
Company
Directors™
By the Directors NIL NA NA NA NIL NIL
Against the NIL 1 NIL NA NIL 0.08
Directors
Promoters’
By Promoters NIL NA NA NA NIL NIL
Against Promoter NIL 1 NIL NIL NIL 0.08

* To the extent ascertainable and quantifiable.
#ncludes one tax proceeding.
™ Includes details of proceedings involving the Promoters who are also Directors.

As on date of this Red Herring Prospectus, there are no outstanding litigemi@h&ng our Group
Companies, which may have a material impact on our Company.

Further, our Company receivedsahow cause notice d&€CNg Readdmmegr ubD,n
Company to show cause as tofwlwymsa@®momg®8 mdidinmgr £ 0 G
along with interest thereon should not be demanded and recovered. Aggrieved by the SCN, our Company has
filed a writ petition dated FebHigh&ougd )1.4,THRed2Bi gm aa
has granted an ddterim relief and directed that the authorities concerned may proceed pursuant to the SCN
however, no final order shall be passédor f ur t her iOutdtaodingbitigationrand Oshere  fi
Material Developments Litigation Involving Our Conpanyi Outstanding Legal Proceedings against our

Companyi Material Civil Proceedingg o n 382a g e

We cannot assure you that this or any of the other matters will be settled in favour of our Company, Promoters,

or Directors, respectively, or that no additional liability will arise out of these proceedings. An adverse
outcome in any of these proceedimgay have an adverse effect on our business, financial condition, results

of operations, cash fl ows and Outstapding latigationmand Ofherr  f ur t
Material Developments o n 388a g e

An inability to comply with food safety laws, environmental laws and other applicable regulations in
relation toour manufacturing facilities may adversely affect our business, results of operations, financial
condition and cash flows.

Our business operations, in particular our-ttagay manufacturing operations are subject to a broad range

of food safety laws and regulations and accordinglg, are required to maintain licenses under such
legislations. Anyviolations of these laws and regulations can result in fines, penalties or litigation, which
may adversely affect our business, results of operations, financial condition and cash flows. For instance, the
FSS Act provides for requirements relating to timerise and registration of dd and the storage,
manufacturing, repacking, trade and retailing of food. Contravention of the requirement to obtain a license or
carry a business without obtaining a license under the FSS Act is punishable with imprisonment for a period
of up to six mortts along with a fine which may extend to 0 . 5 0. Sobsequent oontraventions are
punishable with either twice the punishment which might have been imposed on a first conviction, subject to
the punishment being maximum provided for the same offerfugher fine on daily basis which may extend

up to 0 . 1 0, wherelthe offence is a continuing one; and cancellation of licEneea. detkey |l s, s ece
Regulations and Policiés o n 23d.a g e

Additionally, in the last three Fiscals and in the six months ended September 30w208d our products
to 37 countries includingAustralia, Kuwait, Saudi Arabia, UAE and USArough direct exportOur
inability to maintain such standards and fwampliance of jurisdictional food safety laws may impaat
business, results of operations, financial condition and cash.flows
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18.

We are also subject to laws and Government regulations in relation to safety, health and environmental
protection. Thes&nvironmental Lawsandrelevantregulations impose controls on air and water discharge,
noise levels, storage handling, employee exposure to hazardous substances and other such aspects of our
manufacturing. In particular, there have been regulatory changes regarding the packagiiag) anatehie

use of plastics in packaging such as the obligations imposed on us to appoint an authenisgtbacollect

the plastic packets of food products sold to the end consumer. Recently, the Gol notified the Plastic Waste
Management (Amendment) Rules, 2022 which prescribes an extended producer responsibility for plastic
packaging wherein, amongst otht@ings, reuse of rigid plastic packagimgterial has beemandated to

reduce the use of fresh plastic material for packaging. We cannot assure you that therdaslliaotfuture
changes in the regulatory framework, which may cause commercial anatiopa challenges to our
Company. If we fail to meet the environmental requirements, we may be subject to administrative, civil and
criminal proceedings by Government entities, as well as civil proceedings by environmental groups and other
individuals, vhich could result in substantial fines and penalties against us as well as revocation of approvals
and permits and orders that could limit or halt our operations. Except for the instance in reldéiay ta

making applications focertainconsents undeEnvironmentalLa ws as di-S\Ve brerequidedton A
obtain certain consents under the applicable environmental laws for our manufacturing facilities. There was
a delay in making applications for such consents for one of our ancillary facilities located at Modasa, Gujarat

( Klodasa Ancillary Facilitp ) on pages6, there have been no instance in the past three Fiscals and the last
six months ended September 30, 2023 wherein we were subject to penalties on account of violation of
environmental relatehws, we cannot assure you that we may not be subject to such penalties in the future.

I n addition to this, we are required to obtain rel
1948, the Contract Labour (Registration and Abolition) Act, 1970, relevant Gujarat State Hiaofessions,

Trades, Callings and Employments Act, 1976, Maharashtra State Tax on Professions, Trades, Calling and
Employment Act, 1975. For our manufacturing facilities, we are required to obtain and maintain a license
under the Factories Act for setting and operating our manufacturing facilities, the FSSAI for manufacturing
food products and a no objecti on Eire NDGOf)i.c aWee hfarvoem
obtained the Fire NOC for our primary manufacturing facility situated in Nafyfalrarashtra, howeveigr

all our primary manufacturing facilities and our ancillary manufacturing facilities in the state of Gujarat, our
Company has made applications for Fire NOC, but is yet to obtain such Fire R@®grther information,

s e &ovérnment and Other Approvalslaterial Approvals Pending in respect of our Companyon page
398 Further, for the depots operated by our Company, we are required to obtain licences under the
Maharashtra Shops and Establishments (Regulation of EmploymentoaditiGhs of Service) Act, 2017
andlicenses under the FSS A#tlhile we strive to ensure that our staff is well versed with the fire safety
protocols and all our manufacturing facilities are equipped with the requisiiégfiteng equipment, in the

event of an untoward incident, the relevant local authorities mstjtute any civil or criminal actions
(including the temporary sealing of the premises¥ddure toobtain requisite Fire NOC, which may in turn

interrupt our operations at such manufactgfiacilities, and consequently dursiness, results of operations,

financial condition and cash flows

Wemay be subject to fraud, theft, employee negligence or similar incidents.

Our operations may be subject to incidents of theft or damage to inventory in transit. Our industry typically
encounters some inventory loss on account of employee theft, vendor fraud, and general administrative error.
We maintain large amounts of inventaat all our manufacturing facilities, cold storage and depots at all

ti mes and had a86&5amialll 8%d2reinitloit,dA8.59Mi | | 84@.45mi | | i on,
1,448.02million as of March 31, 2021, 2022, 2023 and in the six monthsdeS8dptember 30, 2022 and
September 30, 2023, respectivalyhile wehave not experienced any fraud, theft and employee negligence

or similar incidents in the last three Fiscals and the six months ended September 30, 2023, such instance may
arise in the future which could adversely affect our business, results of operfitiansial condition and

cash flows.

Additionally, in case of losses due to theft, fire, breakage or damage caused by other casualties, we cannot
assure you that we will be able to recover from our insurers the full amount of any such loss in a timely
manner, or at all. If we incur a signidiot inventory loss due to thighrty or employee theft and if such loss
exceeds the limits of, or is subject to exclusion from, coverage under our insurance policies, it could have an
adverse effect on our business, results of operations, financialiooratid cash flows.
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19. Ourindividual Promoters have provided personal guarantees for loan facilities obtained by our Company,
and our corporatePromoter Gopal Agriproducts and any failure or default by our Company or our
corporatePromoter Gopal Agriproductto repay such loans in accordance with the terms and conditions

of the financing documents could trigger repayment obligations on them, which may impact their ability

to effectively service their obligations and thereby, impact our business and operations

Our individual Promoters have provided personal guarantee towards loan facilities taken by our Company
and corporate Promot&opal Agriproducts. The table sets forth below provides the details of guarantees
given by ouiindividual Promoters, as dfebruary 15, 2024

S.No

Guarantee given
in favour of

Guarantee
amount as on
February 15,

2024
(in  million)*

Reason for the
Guarantee

Period of guarantee

Financial
implication in
case of default

Security available

Consid
eration
, if any

Oblig
ation
on
our
Comp
any

HDFC
Limited

Bank

13.01

For credi
facilities
sanctioned to ot
Company

Till all the loan
obligations have bee
repaid in full

Personally
liable to
extent
guarantee
amount

the
ol

Exclusive charge by we
of hypothecation of, bot
present and future, (i) sto
in trade; (i) all book debt:
amounts outstandin
monies receivable; (iil
plant and machinery; ar
(iv) the whole moveabl
properties of ou
Company;

Mortgage on all those
pieces and parcels of t
immovable propert
situated at  432/43!
Pawaddauna Roa
Mouda, Nagpui 441 140
Maharashtra, India, ar
Rajkot 2322 2324, 2641
2645, GIDC Lodhike
Industrial Estate, Villag
Metoda, Rajkoi 360 021
Gujarat, Inda.

Personal guarantees
Bipinbhai Vithalbha
Hadvani and Dakshab
Bipinbhai Hadvani

Nil

Nil

Beacon
Trusteeship
Limited (for the
benefit of JIM
Financial
Products
Limited)

Beacon

Trusteeship
Limited (for the
benefit of Aditya
Birla Finance
Limited)

Beacon

Trusteeship
Limited (for the
benefit of
Standard
Chartered Capitz

Limited)

500.
cas
an(

4,
applicable
coupon
redemption
premium, to the
extent outstanding

For credit facility
sanctioned ti
Gopal
Agriproducts

Till all the loan
obligations have bee
repaid in full

Personally
liable to
extent
guarantee
amount

the
ol

First Exclusive Pledge ov
100% of equity shares ¢
Gopal Agriproducts hel
by Bipinbhai Vithalbha
Hadvani and Dakshab
Bipinbhai Hadvani

First ranking and exclusiv
charge over all an
singular, present and futu
tangible and intangibl
movable assets of Goy
Agriproducts.

Personal guarantees
Bipinbhai Vithalbha
Hadvani and Dakshabt
Bipinbhai Hadvani

Nil

Nil
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Consid| Oblig

Guarantee . :
. amount as on for th Financial effa“O“ g
S.No anrantee given February 15, R Ve e Period of guarantee implication in Security available +ITany —on
in favour of Guarantee our
2024 case of default
(in  million)* Celk
any
Beacon
Trusteeship Demand promissory no
Limited (for the issued by Gop:
benefit of Tata Agriproducts

Capital Financia
Serviced.imited)
Beacon
Trusteeship
Limited (for the
benefit of JIM
Financial Credi
Solutions
Limited)

* The guarantee amount indicates the aggregate amount outstanding-abmary 15, 2024

For further iHistéryo anan@ettainoQorporate dMatteri Guarantees given by Promoters
offering their shares in the Offer for Sale o n 2%laAgyedefault or failure by our Company or our
corporate Promote6Gopal Agriproductsto repay the loans in a timely manner, or at all could trigger
repayment obligations of our individual Promoters in respect of such loans, which in turn, could have an
impact on their ability to effectively service their obligations, thereby having eatefii our busiess, results

of operation and financial condition. Furthermore, in the event that our individual Promoters withdraw or
terminate their guarantees, our lenders for such facilities may ask for alternate guarantees, repayment of
amounts outstanding under sdahilities, or even terminate such facilitidgcordingly, our business, results

of operations, financial condition and prospects may be adversely affected by the revocation of the personal
guarantee provided by our Promoters.

GopalAgriproducts was incorporated as a private limited company on March 11, 2022 under the Companies
Act, 2013. It is primarily engaged in the business of trading of agricultural commotihie$ollowing table
sets forth the revenue from operations of our corporate Promoter Gopal Agriproducts in the years/ periods

indicated:
Fiscal Revenue from Operations
(in__million )
Fiscal 2021 Nil
Fiscal 2022 Nil
Fiscal 2023 1,756.39

20. We have incurred indebtedness and an inability to comply with repayment and other covenants in our
financing agreements could adversely affect our business, results of operations, financial condition and
cash flows.

We have entered into agreements with certain banks for working capital faclgie$.February 15, 2024,

we had total outstanding borrowings wtiicleloasa®md74 mi | |
13.01 million is for noAfund based facilities)certain of which contain restrictive covenaritg;luding

requirements that we obtain consent from the lenders prior to undertaking certain matters including altering

our capital structure, further issuance of any Equity Shares, effecting aemesabf amalgamation or
reconstruction, changing the management sepudty.di | uti o
As of the date of this Red Herring Prospectus, we have received all consents required from our
lenders in connection with the Offer.

Further, in terms of security, we are required to create a mortgage or charge over our movable and immovable
properties. We may also be required to furnish additional security if required by our lenders. Additionally,
these financing agreements also reguis to maintain certain financial ratios such as current, it

service coverage ratio and fixed asset coverage ifinle we are in compliance with all such ratios as
prescribed as per our financing agreements, we cannot assure you that weabl# teecomply with these
financial or other covenants at all times or that we will be able to obtain the consent necessary to take the
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22.

actions that we believe are required to operate and grow our business. uetiediave been no defautfs

the restrictive covenants or events of defanit®e scheduling/ restructuring in relation to borrowings availed
by our Company from any financial institutions or bairkthe last three Fiscals and in the six months ended
September 30, 2023 owever, in response to the COVID pandemic, the RBI through its regulatory
package dated March 27, 2020 had allowed banks and lending institutiongrnanoffatoriums to their

consumerso defer payments under loan agreements until August 31, 2020. Pursuant to such measures, we
had availed moratorium for certain of our borrowings.

As of March 31, 2021, 2022 and 2023, our borrowingswas1, 389. 91 mi | | i

on

1,063.72 million, respectivelyset forth below are the details on the ageing of our borrowings:

Period of loan As of March 31,2021 | AsofMarch 31,2022 | As of March 31, 2023
availed (in mi |l lion)
Fiscal 2017 48.04 24.92 8.91
Fiscal 2018 93.05 51.93 15.43
Fiscal 2019 193.23 124.72 48.82
Fiscal 2020 100.41 85.59 55.21
Fiscal 2021 955.18 1,049.64 841.73
Fiscal 2022 - 304.39 93.62
Total borrowings 1,389.91 1,641.20 1,063.72

1,

Further, we are susceptible to changes in interest rates and the risks arising therefrom. Certain of our financing

agreements provide fanterest at variable rates with a provision for the periodic resetting of interest rates.

Further, under certain of our financing agreements, the lenders are entitled to charge the applicable rate of

interest, which is a combination of a base rate thatmdpupon the policies of the RBI and a contractually

agreed spread, and in the event of an adverse change in our credit risk rating.

Further, we have availed certain vehicle loans wherein the purchased vehicle is offered as security. Default
onthese loans could result in the lender taking possession of the vehicles purchased as security. This could
result in a disruption in our operations, as we may not have sufficient vehicles to carry out our business

activities.

Our productsare semiperishable in nature and the average shelf life of our products ranges from three
to six months.Inaccurate demand forecasting for our serperishable product can result in excess
inventory and waste which, in turn, could have an adverse effect on our business, financial condition,

results of operations and cash flows.

We manufacture a wide variety of savoury products including ethnic snacks such as namkeen and gathiya,

western snacks such as wafers, snack pellets and extruder snacks, along-witivifaggtconsumer goods
that include papad, spices, gram flour or besaodles, rusk and soan papdi, which are sgenishable in
nature. These products are sgrarishable in nature artle average shelf life of our products ranges from
three to six monthg\s our products are sefperishable, any inaccuracies in predictitegnand could result
in excess inventory and subsequent wastage of the products. This wastadece an adverse effects on
our business, financial condition, results of operations, cash flows, and reputétitenthere has not been

any instance in the last three Fiscals and in the six months ended September 30, 2023 where our business,
results of operations and cash flows were adversely affected on account of the aforesaid risks, we cannot
assure you that shdnstance will not arise in the future.

Some of our manufacturing facilities and Registered Office are not located on land owned by us and we
have only leasehold rights. In the event we lose or are unable to renew such leasehold rights, our business,

resultsof operations, financial condition and cash flows may be adversely affected.

Our Registered Office located at Plot Nos. G2322, G2323 and G2324, GIDC Metoda, -Thbdtaka,
Rajkot- 360 021Gujara, India, was allotted bgujarat Industrial Infrastructure Development Corporation

on lease hold basis for a period of 99 years, which was subsequently assigned to our Company through the

deed of assignment datEdbruary 10, 2010. Additionally, our facilities located at Rajkot, Gujarat are situated
on a land allotted bysujarat Industrial Infrastructure Development Corporation on leat# basis for a
period of 99 yearshe table below provides information of our manufacturing facilities wéiemot located

on land owned by us:
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Facility

Address

Nature of Right/ Title

Rajkot, Gujara
(Primary Facility)

Plot No. 23222324, GIDC Lodhika Industriz
Estate, Village Metoda, Rajkot 360 021,
Gujamt, India

Assignment to our Company from a third pz

(Ancillary Facility
1))

Rajkot, Gujara] Plot No. 2641, GIDC Lodhika Industriéstate) Leased from Gujarat Industrial Developm
(Ancillary Facility | Village Metoda, Rajkot 360 021, Gujaratindia| Corporation

1)

Rajkot, Gujara) Plot No. 1913, Roa#, GIDC Metoda, Ta. Leasehold rights was transferred to

Lodhika, District Rajkoti 360 021, Gujarat
India

Company pursuant to a sale deed from /
Bank (though the property is witlujarat
Industrial Development Corporatipn

Engineering  an
Fabrication Facility

Plot No. 2645, GIDC Lodhika Industrial Esta

Village Metoda, Rajkot 360 021 Gujarat, Indic

Assignment to our Company from a third pe

We cannot assure you that we will be able to renew our leases on commercially acceptable terms or at all. In
the event that we are required to vacate our current premises, we would be required to make alternative
arrangements for our infrastructure andaesanot assure that the new arrangements will be on commercially

acceptable terms. If we are required to relocate our business operations, we may suffer a disruption in our

operations or have to pay increased charges, which could have an adverse effediuminess, results of

operations, financial condition and cash flows. If we are unable to renew these leases or relocate on
commercially suitable terms, it may have an adverse effect on our business, results of operation, financial
condition and cash fles.

Further, our primary and ancillary manufacturing facilities located at Rajkot, Gujarat are operated on

industrial land allotted by the Gujarat Industrial Infrastructure Development Corporatigadadf which

were further assigned to us on a leasehold basis, subject to compliance with certain ongoing conditions.
According to the various statutory rules under which the development corporation functions, it retains the

power to cancel allotment of land in theeat of breach of any rules of allotment. Calfation of the land

allotted by way of lease to us could have an impact on our financial condition which could adversely impact
our business, results of operations, financial condition and cash flows.

Our Companyhas acquired land from one of our Promoters Bipinbhai Vithalbhai Hadvani

Our Company has acquired the below land parcels from one of our ProrBgtarshai Vithalbhai Hadvani
and his brothein the five years preceding the date of this Red Herring Prospiectie purpose of setting

up our manufacturing facility at Modasa, Gujarat

91 Property located at survey #267, 271, 272 and 274, Rahiyol, Dalansura, Aravalli 383 310 was
acquiredvide a sale deed dated December 27, 2019 for an amoun?.G0 million and the same has

been paidand

1 Property located at survey #268, Rahiyol, T&hansura, Aravalli 383 310 was acquireddea sale

deed dated November 9, 2022 for an amount262 million and the same has been paid

Our manufacturing facility at Modasa, Gujarat has already been established on these acquired land parcels.
While such transactions have been conducted on anlangth basis, however, we cannot assure you that
our Company could not have achieved more favourable terms if had such transaction not been entered into
with these related parties. Our Company mayrdante such transactions in future also and we cannot assure

that in such events there would be no adverse affect on our business, results of ownepérancial

condition and cash flows.

Industry information included in this Red Herring Prospectus has been derived froniratustry report

preparedby Frost & Sullivan (India) Private Limited exclusively commissioned and paid for by us for

suchpurpose

We have availed the services of an independent-fiarty research agendyrost & Sullivan (India) Private
Company

Limtedappoi

nt ed our

by

on Febr uar yIndustry

Research Repor Snacks, Savouries, Papad, Spices & Flour Marketd d&e¢brmuary 192024, which is
exclusivelyprepared for the purpose of the Offer and issued by F&S to enable the investors to understand the

industry we operate in and is commissioned and paid for by our Complaisy-&S Report is subject to

2023,

various limitations and based upon certain assumptions that are subjective in nature. Further the
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commissioned report is not a recommendation to invest or divest in our Corfpaspective investors are
advised not to unduly rely on the commissioned report or extracts thereof as included in this Red Herring
Prospectus, when making their investment decisions.

25. After the completion of the Offer, our Promoters will continue to collectivélgld majority of the
shareholding inour Company, which will allow them tanfluence the outcome of matters requiring
shareholder approval.

As on the date of this Red Herring Prospectus, our Promoters collectively held 91.00% of the share capital of
our Company on a fully diluted basis. For details of their shareholding pre an@® pokte r Capitale e i
Structur® o n 106 #Afgeethe completion of the Offer, our Promoters will continue to collectively hold
majority of the shareholding in our Company and will continue to exercise significant influence over our
business policies and affairs and all matters requiring Shaesholsl 6 a p pding tha dompoditioncof

our Board, the adoption of amendments to our certificate of incorporation, the approval of mergers, strategic
acquisitions or joint ventures or the sales of substantially all of our assets, and the policies for dividends,
lending, investments and capital expenditures or any other matter requiring special resolution. This
concentration of ownership also may delay, defer or even prevent a change in control of our Company and
may make some transactions more difficult or impossibleowitlthe support of these stockholders. The
interests of the Promoters as our controlling shareholders could conflict with our interests or the interests of
our other shareholders. We cannot assure you that the Promoters will act to resolve any cointigresof

in our favour and any such conflict may adversely affect our ability to execute our business strategy or to
operate our business. For further information in relation to the interests of our Promoters in the Company, see
fiOur Promoters and Promat&roupd  a @Quil Maagement o n 2@ 7amd 258 respectively.

26. Our Company may not be able to pay dividends in the fut@er ability to pay dividends in the future
will dependupon our future earnings, financial condition, cash flows, working capital requirements and
capital expenditures and the terms of our financing arrangements.

Any dividends tde declared and paid in the future are required to be recommended by our Board of Directors
andapproved by its Shareholders, at their discretion, subject to the provisions of the Articles of Association
andapplicabl e | aw, including the Companies Act. Qur
dependupon our future results of operations, financial condition, cash flows, sufficient profitability, working

capital requirements and capital expenditure requirements. We casuio¢ 39u that we will generate

sufficient revenues 0 cover our operating expenses and, as
shareholders in future consistevith our past practices, or at &lur Company has not declared any dividend

on the Equity Shares during Fiscals 2021, 2022 and 2023. Further, our Company has not declared any
dividend on the Equity Shares during the period from April 1, 2023 until the date of this Red Herring
Prospectud-or more information, sefDividend Policy o n 282a g e

27. There have been certain instances of delays in respect to payment of employee provident fund in the past.
We may be subject to regulatory actions and penalties for any such past or future delays which could have
an adverse impact on our business, financ@ndition, results of operations and cash flows.

We are required to make certain payments to various statutory authorities from time to time, including but
not limited to paymentpertaining to employee provident fund. There have been delays ranging from 1 day
to 5 months in respect to the payment of employee |
million in Fiscal 2022 and 2021, respectively. The delay in paymdaPBfwas primarily due to (i) payment

of EPF on the salary increment of employees which was implemented by the Company, retrospectively; and
(ii) delay in Aadhaar seeding process by the newly recruited employees of our Company. While our Company
has takenteps to ensure that the KYC documentation of newly recruited employees is completed prior to
their joining date, including the process of Aadhaar seedingJaincersal Account Numbeand has also

revised the system for payment of EPF in lieu of the salary increment so as to remedy the delay in payment
of the same, we cannot assure you that we will be able to pay our statutory dues timely, or at all, in the future.
Any failure or delg in payment of such statutory dues may expose us to statutory andasgatdion, as

well as significant penalties, and may adversely impact our business, results of operations, financial condition
and cash flows.

28. Our cost of materials consumed accounted for 81.87%, 79.39%, 71.62%, 72.99% and 70.02% of our

revenue from operations in Fiscal 2021, 2022 and 2023 and the six months ended September 30, 2022
and 2023, respectivelynadequateor interrupted supply and price fluctuation of our raw materials and
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packaging materials could adversely affect our business, results of operations, cash flows and financial
condition.

Manufacturing quantity and cost of our products are dependent on our ability to source raw materials and
packaging materials at acceptable prices and maintain a stable and sufficient supply of our key raw materials.
Our key raw materials sourced from thpdrties includevarious pulses, flours, sugar, palmolein oil, spices,
seasonings and packaging materidlse following table sets forth details afir cost of materials consumed

in total, including the cost of raw materials and packing material cons(ineading purchase of stock in

trade and changes in inventory of finished goods, work in progress and stock in trade)

Fiscal
2021 2022 2023

Particulars Percentage of Percentage of Percentage of

(Ammlijon;) Revenug from (Amﬁ)l?onr:) Revenug from (Ami(ljl?onr:) Revenug from

Operations Operations Operations

Cost of 9,241.78 81.87% 10,734.88 79.39% 9,987.91 71.62%
materials
consumed

*Includes the cost of raw materials and packing material consyimeldiding purchase of stock in trade and changes
in inventory of finished goods, work in progress and stock in trade)

For the six months endedSeptember 30,
2022 2023
PrEELETS Am_oynt Percentage of Revenue Am."%’“‘ Percentage of Revenue
( million) - (' million) .
from Operations from Operations
Cost of materials 5,104.23 72.99% 4,734.65 70.02%
consumed

“Includes the cost of raw materials and packing material consyimeldiding purchase of stock in trade and changes
in inventory of finished goods, work in progress and stock in trade)

The raw materials we use are subject to price volatility and unavailability caused by external conditions, such
as commaodity price fluctuations within India and globally, weather conditions, supply and demand dynamics,
logistics and processing costs, ouardmining power with the suppliers, inflation and governmental
regulations and policiegor instance, as per the F&S Report, weather, pests, and disease outbreaks all have
an impact on the production of chickpeas in India and this may affect the suppbpstnof the flour by

altering the availability of chickpeas for milling into gram floWvhile we have not experienced material
disruption in the supply of our raw materials in the last three Fiscals and in the six months ended September
30, 2023, we cannot assure you that such disruption will not occur in the future and if any such disruption
occurs, such disruption may result in unexpected increases in prices of our raw materials and packaging
material costsin addition, we do not have a formal hedgjpglicy and do not undertake hedging on any
commodity futures platform. If we are unable to manage these costs or to increase the prices of our products
to offset these increased costs, our business, results of operations, financial condition and sasayflogv
adversely affected.

Our business is alstependent osuppliers of our raw materialg/e typically procure these raw materials

from our suppliers based on our anticipated require
through short term arrangements ranging from two to three months. We do not enter into any long tgrm suppl
arrangements for our raw materials apart from the agreement dated May 25, 2023 with our corporate
promoter, Go p a Suppleg Agrepmreniod)u ct sr (Arocuring ran& mater
(chickpea), cumin, sesarseeds, coriander, moong and garlic, which is valid until terminated by the parties.

As per the Supp@r Agreement, orders for raw materials can be placed by our Company through purchase
orders as per our requirements and the raw materials are required to be invoiced as per the standard market
rate and no cash discount is applicable on such prices unlessyednin writing by our Company and the

same i s on ainedns oflthe Bugplien Agheanset, our Company may procure goods and raw
materialaggr egating up to 3, 00 0. OUHe foltowingltables set forth dedailsg i v e n
of raw materials purchased from Gopal Agriproducts in the years/ periods indicated:

Particulars Fiscal 2021 Fiscal 2022 Fiscal 2023
Amount Percentage | Amount Percentage | Amount Percentage
(in of revenue (in of revenue (in of revenue
million) million) million)
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29.

from from from
operations operations operations
Raw materials - - - - 1,700.77 12.19%
purchased from Gops
Agriproducts
Particulars Six months endedSeptember 30 2022 | Six months endedSeptember 30 2023
Amount Percentage of Amount Percentage of
(in - million) revenue from (in - million) revenue from
operations operations
Raw materials purchase 205.39 2.94% 507.90 7.51%
from GopalAgriproducts

Absence of any long term supply arrangements with our suppliers exposes us to the price volatility of raw
materials.In case of unexpected increase in the prices of any of the raw materials, the increase in the selling
price of the finished products may not be in proportion to the increase in raw material price, which may
adversely affect our business, results of opamatifinancial condition andash flow. Furtherif any of the

key suppliers of our raw materials fail for any reason to deliver raw materials in a timely manner or at all, it
may affect our ability to manage our inventory levels, manufacture of relevant products, and ability to supply
such products to ralers.While there has not been any instance in the last three Fiscals and in the six months
ended September 30, 2023 where any of our key suppliers failed to deliver raw materials, we cannot assure you
that such instance will not arise in the futufeve experience significant increased demand for our products,

or need to replace an existing supplier, we cannot assure you that additional supplies of raw materials will be
available when required on acceptable terms, or at all, or that any supplieaiaedte sufficient capacity to

us in order to meet our requirements, fill our orders in a timely manner or meet our quality standards. Even if
our existing suppliers are able to expand their capacities to meet our needs or we are able to find new sources
of raw materials, we may encounter delays in production, inconsistencies in quality and added costs.

Our Promoter Group does not include Prafulchandra Vitthal Hadvani (earlier known as Prafulbhai

Vitthalbhai Hadvani), brother of Bipinbhai Vithalbhai Hadvani, one of our Promoters and his Connected
Entities (as defined below) antthis Red Herring Prospectus does not include any disclosures pertaining
to Prafulchandra Vitthal Hadvani and his Connected Entities.

On account of estranged relationship between Bipinbhai Vithalbhai Hadvani and Prafulchandra Vitthal
Hadvani (brother of Bipinbhai Vithalbhai Hadvani) (i) a memorandum of understanding dated January 15,

2022, as amended, was executed by and amongst Bipikwithalbhai Hadvani, Prafulchandra Vitthal

Hadvani, Vinaben Prafulbhai Hadvani (wife of Prafulchandra Vitthal Hadvani, and together with
Praful chandr a VErstwhhesSharehbldet®s anandt ber A@aJmpanpgan @t (e i
share purchaseage e ment dat ed NobavePurtheaseAgeemer®@ 0 2an@dfitogether wi
t h énitiah Separation Agreements ) was executed by and amongst t h
Company and our corporate Promot eGopal AGriprodudtsd Agr i pr o
Pursuant to the Initial Separation Agreements:

0] the Erstwhile Shareholders sold their entire shareholding, aggregating to 297,162 equity shares of
our Company of face value 10 -uesharehcapitat @l o t i t ut i
Company, to our corporate Promoter, Gopal Agriproducts;

(i) Prafulchandra Vitthal Hadvani resigned from his position as a whole time director on our Board;

(iii) the Erstwhile Shareholders relinquished all of their rights, interest anihtile Company;

(iv) the Erstwhile Shareholders agreed not to solicit any distributors, dealers or employees of our
Company;
(V) the Erstwhile Shareholders relinquished their rights, authority or powers to transact in any business

or to act in any way on behalf of our Company; and

(vi) the Erstwhile Shareholders agreed not to use any brands or trademarks of our Company, including
AfGopal 0.
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Further, pursuant to estranged relations between the brothers, Prafulchandra Vitthal Hadvani and his family
members incorporated a separate competing entity, Gokul Snacks which is engaged in business activities and

manufacturing of products, under the dan name 6 Go k u | Snacksd, whi ch ar e
manufactured by us. I n this regard, for riisAks i n re
inability to maintain or enhance the paupbudinassi ty of

results of operations, financial condition and cash fldws. 0 n 6lpaangdéVefioperate in a competitive
market and any increase in competition may adversely affect our business, results of operations, financial
condition and cash flowason pages6.

Subsequently, a separ at i oSepamatprAgreemend) dasee x®lawut &d, b
amon g sGopatGnoapd 6 consi sting of Bipinbhai Vithalbhai Had
certain other persons (as specGdkil &mupd nc arhsei s$a mar a
Prafulchandra Vitthal Hadvani, Vinaben Prafulbhai Hadvani and certain other persons (as specified in the
Separation Agreementd inter alia, (i) record the separation of all immoveable properties owned by the

members of the Gopal Group and members of the Gokul Gr@g)ipeaffirm and record the understanding

arrived at earlier as part of the Initial Separation Agreements, including in relation to the separation of the
business undertaken by our Company and Gokul Snac#ji) ensure that our Company and Gokul Snacks

have the ability to pursue their respective growth opportunities on an independent basis with no interference

or restriction whatsoeven the manner in which each of our Company and Gokul Snag&gate their

respective businesseBor further details in relation to the Initial Separation Agreements and Separation

A g r e e me Hidtory arsd€ertaii Corporate Matters Shareholdeg&sh ar eh ol der s®é agr eemen
agreements Other agreemenés o n 243a g e

Our Company had requested Prafulchandra Vitthal Hadvani to provide information, confirmations and
undertakings in respect of himself and his Connected Entities, as members of our Promoter Group. However,

on account of the estranged relations and severance of business and financial ties as mentioned above,
Prafulchandra Vitthal Hadvani, through an adfigt i t dat ed MEdavit8P, RORX3eXmresse
unwillingness to include himself and his Connected Entities, identified as (i) Gokul Snacks; and (ii)
Prafulchandra Vitthal Hadvaiii HUF in the Affidavit, as members of our Promoter Group, or peady

information in this regard to our Company, which further stated that:

0] he does not have any business, financial or other interest, direct or indirect, in our Company nor any
role in the management or operations of our Company or in any of the entities forming part of our
Promoter Group or any other entities promoted by Bipanlvithalbhai Hadvani;

(i) he is neither on our Board nor on the board of directors of the entities forming a part of our Promoter
Group;
(i) he does not hold any equity shares or debt or securities of any other class of our Company, and does

not have any transactions with our Company (including as a vendor or supplier or a client);

(iv) he does not have any special rights with respect to our Company through any formal or informal
arrangements and does not exercise control/ influence over the affairs of our Company, directly or
indirectly;

(v) none of the entities in which he is interested as a shareholder, promoter and/or director, have any

interest in our Company;

(vi) neither he and nor alpmpany in which he is interested as a promoter or director has been debarred
from accessing the capital market by SEBI; and

(vii) he has not been declared as Wilful Defaulter or Fraudulent Borrower.

Accordingly, our Company fil ed anExemp@miypplicatono) appl i ca
under Regulation 300(1)(c) of the SEBI ICDR Regulations seeking an exemption from considering and
disclosing (i) Prafulchandra Vitthal Hadvani; and (ii) any person/entity which is, (a) a body corporate in

which 20% or more of the equity share capitahédd by Prafulchandra Vitthal Hadvani or a firm or any

Hindu Undivided Family where Prafulchandra Vitthal Hadvani may be a member; or (b) a body corporate i

which the body corporate mentioned under (a) above holds 20% or more of the equity share capital; or (c) an

HUF or firm in which 20% or more of the share of share capital is held by Prafulchandra Vitthal Hadvani,
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30.

31.

(col | e Cannevted IEgtiie®h as members of the Promoter Group
letter dated October 25, 2023 bearing reference no. SEBI/HO/CFBIRATP/OW/2023/43519/1, SEBI
has granted an exemption in relation to the foregoing.

In light of the above, our Promoter Group does not include Prafulchandra Vitthal Hadvani and his Connected
Entities. To such extent, this Red Herring Prospectus does not include any disclosures pertaining to
Prafulchandra Vitthal Hadvani and his Connediedities, as members of our Promoter Group in accordance
with the SEBI ICDR Regulations.

Our Promotershad pledged their entire shareholding representing 95.00% of our share capital with the
SecurityTrustee in favour of and for the benefit of the Lenders (as defined below) which was subsequently
released pursuant to the consent letter issued by the Security Trustee (as defined below). In the event of
non-adherence of the terms under such loan and séty arrangements with the Lenders, the pledge on

our Promoterés shares could be invoked, which may
which couldadversely affect our business and financial condition.

Our corporate Promoter, Gopal Agriproducts (identified as one of our Promoters pursuant to a resolution

passed by our Board in its meeting held on FebrBg2y0 2 3) avai l ed a term | oan ag
million from JM Financial Products Limited, JM Financial Credit Solutions Limited, the affiliates of JM

Financi al , pursuant to the facility agr eFadglignt s dat
Agreement® ) , a portion of which was avail ed siderationt he pur

for the purchase of our Equity Shares by Gopal Agriproducts, in accordance with the Share Purchase
Agreement. Subsequently, a portion of the aggregate amount sanctioned by JM Financial Products Limited
was assigned to Aditya Birla Finance Lintif&Standard Chartered Capital Limited and Tata Capital Financial
Services Limited (JM Financial Products Limited, JM Financial Credit Solutions Limited, Aditya Birla
Finance Limited, Standard Chartered Capital Limited and Tata Capital Financial ServingsdLi

collectivelyi Lendgrand an aggregate of 900.00 million wa
Additionally, in terms of the OFS Agreement executed by and amongst our Promoters, Lenders, and Beacon
Trust ees hiSecurityiTmmsteededd a(nfd our Company, in the event o

IPO, our Promoters are required to sell such number of Equity Shares held by them, through such IPO, as
would be sufficient to repay the entire outstanding amount due and payable by the @aqpaldéicts to the

Lenders and repay such outstanding amounts from proceeds of such sale, in manner prescribed in the OFS
Agreement. For further det ai Historymmedrcdrtan Corponate Matterst he OF
Sharehol dersé agr eenbenotns24®mangde ot her agreements

In accordance with the terms of the Facility Agreements, as security for the said term loan, our Promoters

had pledged their entire shareholding in our Company aggregating to 118,374,190 Equity Shares representing

95. 00% of o u Pledged 8hares )c,a pwittal t(hie Security Trustee in
the Lenders. JM Financial Services Limited is the depository participant with which such Equity Shares have

been deposited. Pursuant to the consent letters dated September 22, 2028 5026#8and November 1,

2023 and confirmation letter dated November 8, 2023 issued by the Security Trustee and terms of the Facility
Agreements, OFS Agreement and other relevant documents executed in this regard, (i) 4,984,174 Equity
Shares held by ourocporate Promoter, Gopal Agriproducts, representing 4.00% of our share capital, have

been released for their sale prior to the filing @@inaft Red Herring Prospectus; and (ii) 49,841,748 Equity

Shares held by our Promoters, representing 40.00% ohaue sapital, have been released from the pledge

prior to the filing of tke Dr a f t Red Herring Prospectus for compl i
contribution under Regulations 14 and 16(1) of the SEBI ICDR Regulations and for the Offer for Sate portio

of the Promoter Selling Shareholders. Further, pursuant to consentdeattefNovember 1, 2023 and

confirmation letter date@february 26, 202#&sued by the Security Trustee, 63,548,269 Equity Shares held

by our Promoters, representing 51.00% of our estzapital have beereleased for implementation of the

statutory lockin as stipulated under Regulation 16(b) of the SEBI ICDR Regulations. For details of the above
menti oned unpledged Equity Shares hel d bGapitadur CoOr [
Structurei Buildup of Promotersd shareholding, fWonbmumaBeom
112 As on the date of this Red Herring Prospectus, none of the Equity Shares held by our Promoters are
pledged.

An inability to maintain orenhance the popularity of our iGopal o
business, results of operations, financial condition and cash flows.

60



We sell all of our products under the fAGopal 06 brand
are dependent on public perception and recognition of product quality. Any negative publicity or perception

of consumers relating to the quality adir products may adversely impact public perception of our brand.

Any concerns regardinggredients used in our products or the healthfulness, safety or quality of our products

or our supply chain oallegations of lowquality products or misbranding, evevhen false or unfounded,

could tarnish our brandror example, our Company has received eight notiteging contraventionsf the

Food Safety and BESSacbdpadtie sulesfaad reguldidndtBerenier; (i) declaring our

products to be allegedly substandard or not conforming to the specifications mentioned in the packaging or
adulterated; (ii) alleging misbranding or deficient packaging or misleading advertisefrmnt products;

and (iii) misleading advertisement of our products. ifiddally, one complaint has been filed against our
Company before the Additional Chief Judicial Magistrate, First Court, Gonda, alleging sub standardization
of one of our oO0namkeend products and t he netieeme i
received and the complaint filed before the Additional Chief Judicial Magistrate, First Court, Gonda, see
fiOutstanding Litigation and Material Developmentsitigation involving our Companily Outstanding legal
proceedings against our Companct i ons by st atut or y orppage39CAitholght or vy
we believe we have quality control processes in place, we cannot assure that our products will always comply
with the standards we set for our products. Adverse publicity about the healthfulness, safety or quality of our
products, whether or not based fact, may discourage consumers from buying our products and have an
adverse effect on our braraljsiness, results of operations, financial condition and cash. flows

S C

We are exposed to the risk that entities in India and elsewhere could pass gifdtieats as our products,
including spurious or imitation productghich may (i) adversely affect the sale of our products, resulting in

a decrease in market share resulting from a decrease in demand for our peodifiifsadversely affect the
reputation of our products and consequentlyblasginess, results of operations, financial condition and cash
flows. The proliferation of spurious and imitation products in our territories andestitories, and the time

and resources utilized in taking actiogamst such spurious products, defending claims and complaints
regarding these spurious products, and in initiating appropriate legal proceedings against offenders who
infringe our intellectual property rights, could result in lower sales, and adverfsdyafr business, results

of operations, financial condition and cash flodditionally, pursuant to the Separation Agreement among
our Company, Gokul SGokut 3nackHP)r | avrmad eo tLh emi & ,e dG q Kiu |
directlyorindirectty fr om using trademarks including 6Gopal
business activities and products, which are similar to the products manufactured by us. However, this
contractual protection may not be sufficient to prevent the msiuser brand.

Sna
6 t

Further, unauthorized use of our brand name or logo by third parties could adversely affect our reputation,
which could in turn adversely affeotr business, results of operations, financial condition and cash flows
For instance, in the past, we filed a suit before the Additidistict Judge Surat against Jalbhumi Namkeen
Private Limited, a company that was engaged in a similar line of business as that of our Company, wherein
an adinterim injunction was granted to restrain Jalohumi Namkeen Privatgdd from using a logo and a

mark which was identical/ deceptively similar to the Gopal logo and mag§rieved by the aforesaid,
Jalbhumi Namkeen Private Limitéas filed an appeal before the High Court of Ahmedabad and the same is
pending.We cannot assure you that such instances will not arise in future.

Further, the snacks industry in India is highly competitive. As a result, we may be required to increase our
spend on marketing and advertisements, from the amounts spent in the past, in order to maintain or grow our
market shareThe following tables set forth details aflvertisement and sales promotion expelrsebe

years/ periods indicated:

Particulars Fiscal 2021 Fiscal 2022 Fiscal 2023
Amount Percentage | Amount Percentage | Amount Percentage
(in of revenue (in of revenue (in of revenue
million') from million’) from million’) from
operations operations operations
Advertisement  ang 5.14 0.05% 16.09 0.12% 41.38 0.30%
Sales promotion
Expenses
Particulars Six months endedSeptember 30 2022 | Six months endedSeptember 302023
Amount Percentage of Amount Percentage of
(in  million) revenue from (in  million) revenue from
operations operations
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Advertisement and Sal€ 14.15 0.20% 24.80 0.37%
promotionExpenses

Increased spending on marketing and advertisements may not result in increased sales or revenue, and may
have an adverse effect onr business, results of operations, financial condition and cash flows

32. We are dependent on the sale of small pack SK&four revenues. Revenue from sale of SKUs available

a t 5 accounted for 82.68%, 80.74%, 75.48%, 77.31% and 70.41% of our revenue from operations in
Fiscal 2021, 2022 and 2023 and the six months ended September 30, 2022 and 2023, respectively. Any
significant increasein the cost of raw materials, packaging, or other commaodities used in the production

of these SKUs may lead to inflationary pressures and our inability to either increase the prices of our
SKUsor reduce the weight may have an adverse effattour business, results of operations, financial
condition and cash flows.

We are significantly dependent on the sale of smal/l
bel ow sets forth certain information relating to
in the periods indicated:
Price Range Fiscal
2021 2022 2023
Amount Percentage Amount Percentage of  Amount Percentage of
( mi | |of Revenue ( mi | | Revenue from| ( mi | Revenue from
from Operations Operations
Operations
SKUs available 9,333.41 82.68% 10,917.3¢ 80.74% 10,526.81 75.48%
at 5
SKUs available 464.36 4.11% 607.24 4.49% 1,147.14 8.23%
at 10
SKUs available 1,323.37 11.72% 1,525.83 11.28% 1,759.83 12.62%
at abov
Others 167.47 1.48% 471.15 3.48% 512.75 3.68%
Total 11,288.61 100.00% 13,521.61 100.00% 13,946.53 100.00%

‘Includes sale of bproduct, raw materials and wastage and otbgerating income comprising subsidy income and
export scheme incentive.

Price Range For the six months ended September 30,

2022 2023
Amount Percentage of Amount Percentage of Revenue fron

( mi | Revenue from ( mi | | Operations
Operations
SKUs avail a 5,406.02 77.31% 4,761.31 70.41%
SKUs avail a 519.92 7.43% 782.11 11.57%
SKUs available at aboy 820.40 11.73% 1,032.04 15.26%
10

Other$ 246.67 3.53% 186.49 2.76%!
Total 6,993.01 100.00% 6,761.95 100.00%

‘Includes sale of bproduct, raw materials and wastage and other operating income comprising subsidy income and
export scheme incentive.

The cost of commodities used in the production of our small size SKUs, such as raw materials and packaging,
may be subject to inflationary pressures. Rising commodity prices may force us to either increase the prices
of our SKUs or reduce the weight or qtity of the SKUs. If our Company increases the prices of our SKUs,

it may face resistance from consumers who may switch to competitors offering similar products at lower
prices. On the other hand, if our Company reduces the weight or quantity of theitSiajs|ose consumers

who may switch to competitors offering larger quantities of similar products. Both the cases may lead to a
decline in our sales which may have an adverse effect on our business, results of operations, financial
conditions and cashdlvs. Furthermore, our Company may be unable to pass on the increased costs to our
consumers due to competitive pressures in the market. If competitors are able to offer similar products at
lower prices, we may not be able to increase the prices of our,Sttiish may have an adverse effect on

our business, results of operations, financial condition and cash flows.
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33. Our manufacturing operations require an adequate supply of electricity, other fuel and water, the

34.

shortageor non-availability of which may adversely affect our manufacturing operations.

While we source most of our electricitgquirements from local utilities and our diesel generator sets, we
also require a significant supply of biomass briquette for our heat exchanger for production at certain of our
manufacturing facilities. Inadequate electricity or biomass briquette st@igplyur heat exchanger could

result in interruption or suspension of our manufacturing operations. Certain perishable raw materials are also
required to be stored at specific temperatures requiring an uninterrupted supply of electricity. Further, in
addition to extraction of ground water,ewsource our water requirements fretate and municipal
corporations and local body water supplgere our manufacturing facilities are locatédy significant
increase in cost of electricity, water and biomass briquette could result in an unanticipated increase in
manufacturing cost.

Further, we have arrangements with government agencies for the supply of electricity and gas, which are
critical inputs for our operations. The tenure of the agreements for the supply of electricity is for a period of
two years from the date of such agrests, with further automatic renewal unless notified by either of the
party for termination, while the tenure of the agreement for the supply of gas is typically 10 years. We are
required to pay additional costs for the use of electricity or gas beyondiepdimits, and to maintain
adequate security deposits with the agencies. In the case of gas supply, we are also required to provide a bank
guarantee, failing which the agency may stop the supply of gas. Our operations could be adversely affected
if there is any interruption or delay in the supply of electricity or gas, or if we are unable to renew our
agreements with the government agencies on favourable éfiile. there has not been any instance in the

past where there was any interruption in thepbupf electricity or gas which impacted our operations, we
cannot assure you that such instance will not arise in the futdditionally, any increase in the cost of
electricity or gas could adversely impact our business, results of operations, financial condition and cash
flows. Furthermore, our dependence on government agencies for the supply of electricity and gas exposes us
to the risk of changes in government policies, regulations, or pricing, which could impact our business, results
of operationsfinancial condition and cash flows.

Our business iglependenbn our distribution networkand a majority of our revenue from operations is
generated from the distributors from Gujarat and MaharashtrAn inability to expand or effectively
manageour distributor network, or any disruptions in our distribution network may have an adverse
effect on our business, results of operations, financial condition and cash flows.

Our business is significantly dependent on our distributors who distribute our products to end retailers. As of
March 31, 2021, 2022 and 2023 and September 30, 2023, we had 601, 604, 589 distriélitors,
respectivel y. For further i nf or maluriBosmes$ Distribudidnat i on
Networld o n 206 dhe éollowing tables set forth the details of the revenue contribution from each State/
Union Territory from our distributors in the years/ periods indicated:

State/ Fiscal 2021 As of Fiscal 2022 As of Fiscal 2023 As of
Union March 31, March 31, March 31,
Territory 2021 2022 2022

Amount | Percentag) Number of | Amount | Percentag Number of | Amount | Percentag Number of
e of Distributor ( e of Distributor ( e of Distributor
million) | Revenue S million) | Revenue S million) = Revenue S
from from from
Operation Operation Operation
S S s

Top 5 States

Gujarat 8,243.02 73.02% 9,908.61 73.28%

272 275 10,610.79 76.08% 273

Mabharashtr 165 159 127

a

1,391.27  12.32% 1,528.93 11.31% 1,326.99 9.51%

Uttar 82 73 66
Pradesh

636.89 5.64% 748.87 5.54% 526.99 3.78%

Madhya 33 36 49
Pradesh

238.09 2.11% 314.32 2.32% 356.88 2.56%

Rajasthan 332.71 2.95% 42| 312.67 2.31% 35| 268.09 1.92% 30

Other States and Union Territories
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State/ Fiscal 2021 As of Fiscal 2022 As of Fiscal 2023 As of
Union March 31, March 31, March 31,
Territory 2021 2022 2022
Amount | Percentag/ Number of | Amount | Percentag Number of | Amount | Percentag Number of
( e of Distributor ( e of Distributor ( e of Distributor
million) | Revenue S million) | Revenue S million) = Revenue S
from from from
Operation Operation Operation
s s s
Top 5 States
Jharkhand 27.42 0.24% 03 87.89 0.65% 13| 122.86 0.88% 23
cnhatiseal - 5576 0.23% 03 1984  0.15% 09 4000  0.20% 13
Delhi 2.68 0.02% - 7.26 0.05% 01 10.33 0.07%! 01
Karnataka 5.35 0.05% - 1.30 0.01% - 9.31 0.07% 05
Dadra anc - - 01
Nagar 1.43 0.01% 211 0.02% 1.85 0.01%
Haveli
Telangana 4.26 0.04% - 2.88 0.02%! - 0.86 0.01%! 01
Haryana 0.00 0.00% - 1.73 0.01%! 02 0.42 0.00%! -
Bihar 5.38 0.05% - 3.23 0.02% - 0.00 0.00%! -
Odisha 10.93 0.10% 01 7.86 0.06%! 01 0.00 0.00%! -
é“dhra 048  0.00% | 000  0.00% | 000  0.00% ;
radesh
Total 10,925.76 96.78% 601 12,94794 95.75% 604 13,27664 95.20% 589
State/ Union| Six months ended September 3(C As of September Six months ended As of September 30
Territory 2022 30, 2022 September 30, 2023 2023
Amount Percentage of Number of Amount | Percentage of Number of
( mi | Revenue from Distributors ( mi Revenue Distributors
Operations from
Operations
Top 5 States
Gujarat 5,332.78 76.26% 280/ 5,056.46 74.78% 279
Maharashtra 683.64 9.78% 151 721.82 10.67% 143
g“ar 283.78 4.06% 6l 25323 3.74% 67
radesh
l'\j/'adhya 160.18 2.29% A3 20601 3.05% a7
radesh
Rajasthan 132.58 1.90% 34 137.69 2.04% 31
Other States and Union Territories
Jharkhand 57.68 0.82% 18 70.52 1.04% 24
Chhattisgarh 16.75 0.24% 13 20.86 0.31%! 13
Delhi 6.00 0.09% 03 4.07 0.06% 01
Karnataka (0.04) 0.00% - 15.70 0.23% 08
ﬁadra ang (0.01) 0.00% - 4.26 0.06% 01
agar Havel
Telangana (0.08) 0.00% - 3.48 0.05% 02
Haryana 0.43 0.01% - 0.00 0.00%! -
Uttarakhand 0.00 0.00% - 0.78 0.01% 01
Total 6,673.69 95.43% 618/ 6,494.89 96.05% 617

As of September 30, 2028¢ had 617 distributors which were located across ten States and twol@midories

in India, which are managed by our sales and marketing team compfi&lregployees. We cannot assure you

that we will be able to successfully identify or appoint new distributors, maintain and strengthen our relationships
with our existing distributors, or manage our distribution network.

As we rely on our distributors for our sales, any one of the following events could adversely impact or result in a
decrease in our sale of products and consequently impact our business, results of operations, financial condition
and cash flows:

9 failure to maintain relationships with our existing distributors;
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35.

9 failure to establish relationships with new distributorsfayourable terms or at all;
1 Any disputes with our distributors, including disputes regarding pricing or performance;

1 inability to timely identify and appoint additional or replacement distributors on loss of one or more of
our distributors;

1 inability of our distributors to maintain a network of end retailers;
1 reduction, delay or cancellation of orders from our distributors; and

1 disruption in delivery of our products to our distributors and by our distributors to retdilerso
weather, natural disaster, fire or explosion, terrorism, pandemics, strikes, government action, or other
reasons beyond our control or the control of our distributors

While our arrangements with our distributors include terms that require them to distribute our products
exclusively, we cannot assure you that such distributors will abide by such terms or that we will be able to
ensure compliance by them of such terms.

Further,our distribution costs include the cost of transporting our products to distribitenstimarily use

our logistics vehicles for transportation of raw materials to our manufacturing facilities and of finished
products to distributorgn the event of failure of our ownédaljisticsvehicles, we may be required to engage

a third party agency for transportation and that may result into an additional cost. Further, there is a risk of
accidents during transportation, which could result in injuriesatalifies to drivers, other motorists, or
pedestrians, or damage to property and such accidents could also result in significant liability on the
Company. For instances, certain proceedings were initiated against us under the Motor Vehicle Act, 1988 in
relation to accidents caused by dagistics vehicles during transportation, which are currently pending.
These proceedings could result in significant legal costs, fines, or penalties, which could impact our business,
results of operations, financial coridit and cash flows.

Any slowdownor interruption to our manufacturing operations may have an adverse impact on our
business, results of operations, financial condition and cash flows.

As of the date of this Red Herring Prospectus, we operate three primary manufacturing facilities located at
Nagpur, Maharashtra; Rajkot, Gujarat; and Modasa, Gujarat. In addition, we operate three ancillary
manufacturing facilities, two of which are locdtat Rajkot, Gujarat, which produce besan or gram flour, raw
snack pellets, papad, seasoning and spices and one at Modasa, Gujarat, which produces raw snack pellets,
which are primarily used for captive consumption in the manufacturing of finished predabtas gathiya,

namkeen and snack pellets. In addition, we engage third party manufacturers on a need basis to produce our
products such as noodles, rusk, nachos, oil soap and soan papdi. For details with respect to the installed
capacities, available pacities, actual production and capacity utilisatfon each of our primary and
ancillary manuf aourBusinessgnstdlleddcCapadityt, AcauadProductien end fCapacity
Utilisationd o n 220a g e

Any slowdown or interruption to our manufacturing operations may have an adverse impact on our business,
results of operations, financial condition and cash flows. Further, any breakdown or obsolescence in the
equipment in our manufacturing facilities misgerrupt our manufacturing process. Although we have not
experienced any malfunction of equipment that had an adverse impact on our operations in the last three
Fiscals and in the six months ended September 30, 2023, any significant malfunction orvimeaikdor
equipment in the future may involve high repair and maintenance costs and may cause interruptions to our
manufacturing operations. In addition, planned shutdowns of our manufacturing facilities for maintenance,
statutory inspections and testin@ynbe required, or certain manufacturing facilities may be shut down for
capacity expansion and equipment upgrades.

Certain of our raw materials such as edible oil and potatoes are perishable products, and any interruption in
our manufacturing operations or the cold storage unit may adversely affect the quality of such raw materials.
While there has not been any instance in the last three Fiscals and in the six months ended September 30,
2023 wherein our raw materials were impacted on account of any interruption in our manufacturing
operations, we cannot assure you that such instailcaot arise in the futureAlthough routine safety
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procedures in the operations of our manufacturing facilities are employed, our operations may be susceptible
to industrial accidents which could result in bodily harm, destruction of property or equipment, environmental
damage, manufacturing or deliverylalgs, or may lead to suspension of our operations and/or imposition of
liabilities. Any such accident may result in litigation, the outcome of which is difficult to assess or quantify.
The cost to defend such litigation could be significant and negathlecipy could arise out of such actions,

and may have a negative effect on our business, results of operations, financial condition and cash flows.

36. Our manufacturing facilities are concentrated in the state of Gujarat. Any significant social, political,
economicor seasonal disruption, natural calamities or civil disruptions in Gujarat could have an adverse
effect on our business, results of operations, financial condition and cash flows.

Our manufacturing facilities in Gujarat contribut8d.34%, 82.1%%, 85.786, 85.06% and 86.51% of the

total production of our primary manufacturing facilities in Fiscal 2021, 2022, 2023 and in the six months
ended September 30, 2022 and 2023, respectively, of which our primary manufacturing facility at Rajkot,
Guijarat contributeé 80.34%, 76.45%, 78.75%, 78.46% and 76.40% of the total production of our primary
manufacturing facilities in the same periekdor f ur t h er OunBusinmessinstdlle@Gapaciy/,e e
Actual Producti on a Buk toGhe gepgraphicycontentiation af aur manufatturing
facilities, our operations are susceptible to local and regita@brs, such as economic and weather
conditions, natural disasters, political changes and other unforeseen events and circumstances. Further, any
such adverse development affecting continuing operations at our manufacturing facilities could result in
sigrificant loss due to an inability to meet production schedules, which could adversely affect our business,
results of operations, financial condition, cash flows and reputation within the indi¥titg. there has not

been any instance in the past whereafloeesaid factors affected the operations of our manufacturing facilities

in Gujarat, we cannot assure you that such instance will not arise in the future.

Internal risks relating to legal and requlatory factors

37. We are required to obtain certain consents under the applicable environmental laws for our
manufacturing facilities. Therewasa delay in making applications for such consents for one of our
ancillary facilities | ocated at Modasa, Guj arat (ndal

We require certain consents under the relevant provisions of the Air (Prevention and Control of Pollution)

Act, 1981, Water (Prevention and Control of Pollution) Act, 1974, Environment (Protection) Act, 1986 and
Hazardous and Other Wastes (Management and Transboukidegment) Rules, 2016 (collectively,
AEnvironmental Lawso ) as applicabl e, i n t h@TEdJ )o edmblighfour (i) co
manufacturing facilities and ( iGCAO Joamnience opdrations d con
at our manufacturing facilities, from the concerned state pollution control board.

TheGuj ar at Pol | ut iGBCGBO JSsuedta ciwular datedaQctdber(9/i2015 bearing reference

number GPCBoard/Circular2 0 1 5/ 3 2GPE€BGrqular0ff whi ch provides an oppor
which have failed in making applications for obtaining necessary consents such as the CTE and CCA, in
timely manner under the Environmental Laws, to obtain these consents by paying a late fee of 25% of the
original fee and outstanding fee for each year of delay.

Our Company delayed in making applications for CTE and CCA for the Modasa Ancillary Facility, which

was established ammbmmenced operations for manufacturing of one ofrélve materials i.e., raw snack

pellets for captive consumptidn January 2023. SubsequentlyrdCompany made an application to the

GPCBf or obtaining the CTE on April 8, 2023 and made
f ee amount iundgrthe¢ GPCB CirgulaB The GPCB granted the CTE forNtoelasa Ancillary

Faciity on October 10, 2023vithout levying any penalty

Further, our Company has submitted an application dated November 18, 2023 with theuGdRCBe

GPCB Circular for obtaining the CCA for the Modasa Ancillary Facility along with the details of total fee
payable by our Company i . e. 23750the GRPOB,fd thebdurationcofthed i ng t
delay by our Company in applying for the CCA for conducting operations dMdhasa Ancillary Facility

The GPCB granted the CCA for the Modasa Ancillary Facility on January 8, 2024, withoutgleanyn

penalty.

Any delay of approval, imposition of penalties or other penal action against our Compday the
Environmental Lawsin relation to any of our future manufacturing facilitiesuld adversely impact
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operations at Modasa Ancillary Facility and thereby our business, financial condition, results of operations
and cash flows.

38. While certain of our trademarks and copyright used by us for our business are registered, any inability to
protectour intellectual property from third party infringement may adversely affect our business and
prospects.

As of the date of this Red Herring Prospectus, our Companyshadjistered trademarks in India under class
3 and30 of the Trade Marks Act, 1999. These include registrations in respect of certain of our key brands

and | ogos, i ncl udOPRAY,,gopalnamkeean fgophl walerst eadBatk BhimiiGopal
Kio . Further, our Company h@tademdrksnoother jutisdictionesdichase gi st r «
USA, New Zealand, Canada and Australia i ncl udi ng in r espethe relevdnt our | C

trademark registration authorities and have appliedrietrademark registration in Africa. In addition, as of

the date of this Red Herring Prospectus, our Company has made applications for ad&itiaugiiarks in

India, which are pending at various stages before relevant authorities. Further, as of the date of this Red
Herring Prospectus, our Company has ten registerec
Copyright Act for the name anldbel of our products and has filedrdlb applications for registration of
additional copyrightsln addition,there has beeassignment of the trademark from Raj Bipinbhai Hadvani

to our Company through an assignment deed dated September 2, 2023 in the records of the trademark registry
For further Govdrnomentread QthemApprosadsreellettual Property Rights o n 399.a g e

In the absence of trademark and copyright registrations, we may not be able to initiate an infringement action
against any third party who may be infringiaur trademarks. With respect to our trademarks that have been
applied for and/or objected or opposed, we cannot assure you that we will be successful in such a challenge
nor can we assure that eventually our trademark and copyright applications vgfiroged, which in turn

could result in monetary loss or prevent us from selling our products under these trademarks and copyright.
As a result, we may not be able to prevent infringement of our trademarks and copyright and a passing off
action may not prade sufficient protection until such time that this registration is granted.

I n the past, our application for the registration o
Rajkot District CeOp Mi | k Producersdé Union Limited::OpHWMikr suant
Producer s6 Hmiunanterédiinticonsedt terms dated December 9, 2022 wherein we have
undertaken not to adopt or use or apply for registr
of, among other things, milk and mitkeparation and other products, butter milk, pure ghee, cheese, skimmed

milk powder, sweets, edible oils and oil seeds, bakery products andtoeedgk, readyto-eat and ready

to-serve food eatables, other than, among other things all types of naméuesat,based snhack food, rice

based snack food, wafers, spices, sauces, flour preparation from cereals wafers. Furthermore, pursuant to the
Separation Agreement, amongst Gopal Group and Gokul Snacks, the Gokul Group is restricted, directly or
indirectly, fom using trademarks including 6Gopal dé trademai
activities undertaken by the Gokul Group. However, we cannot assure you that the Gokul Group will comply

with the contractual terms and conditions and not misusermtfrade marks in the future. In the event there

is a breach of the Separation Agreement, our Company may be required to pursue legal action to enforce its
rights, which could result in significant costs, legal fees, and management time.

We rely on protections available under Indian law, which may not be adequate to prevent unauthorized use
of our intellectual property by third parties. For instance, in the past, we filed a suit before the Additional
District Judge, Surat against Jalbhudamkeen Private Limited, a company that was engaged in a similar
line of business as that of our Company, wherein aimtadim injunction was granted to restrain Jalbhumi
Namkeen Private Limited from using a logo and a mark which was identical/ decgptiagér to the Gopal

logo and markAggrieved by the aforesaidalbhumi Namkeen Private Limitddhs filed an appeal before

the High Court of Ahmedabad and the same is pending.

We cannot assure you that such instances will not arise in future. In addition, any adverse outcome in relation
to any future proceedings, may have an adverse effect on our business, results of operations, financial
condition and cash flows. Notwithstandithe precautions we take to protect our intellectual property rights,

it is possible that third parties may infringe on our rights, which may have an adverse effect on our business,
results of operations, financial condition and cash flows.

39. Failure to obtain or renew approvals, licenses, registrations and permits to operate our business in a

timely manner, or at all, may adversely affect our business, financial condition, results of operations and
cash flows.
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We are required to obtain certain approvals, registrations, permissions and licenses from regulatory
authorities, to undertake our operationsliiding approvals under the FSS Act and the rules and regulations
thereunder, Legal Metrology Act, 2009, environmental approvals, factory licenses and labour and tax related
approvals These approvals, licenses, registrations and permissions may be subject to numerous conditions.
If we fail to obtain some or all of these approvals or licenses, or renewals thereof, in a timely manner or at
all, or if we fail to comply with applicable odglitions or it is claimed that we have breached any such
conditions, our license or permission for carrying on a particular activity may be suspended or cancelled and
consequentlyve may not be able to carry on such activity, which could adversely affebtisiness, results

of operations, financial condition and cash flows. For further information on the nature of approvals and
licenses required for our businemsd details of their validity sGoeernriient and Other Approvals o n
page394 In addition, we have and may need to in the future, apply for certain additional approvals, including
the renewal of approvals, which may expire from time to tiwle. have,nter alia, made applications for

certain consents and approvals which are pending as on ¢hefdhis Red Herring Prospectiar instance,

for all our primary manufacturing facilities and our ancillary manufacturing facilities in the state of Gujarat,
our Company has made applications for Fire NOC, but is yet to obtain such Fire N@QCketails, see
fiGovernment and Other Approvaldaterial Approvals Pending in respect of our Companyo n 398a g e
and for details of appr ov@ovesnmenkapd GthemAgprovaidvatertale near
approvals expiring in the near future whighill require renewad o n 338 aAdd&ionally, consequent
upon the change of the name of our Company from 6Go,|
pursuant to conversion of our Company from a private limited company to a pofiled company, we

have filed and will file certain applications / intimations for issuance of fresh licenses, consents, registrations,
permissions and approvals or to take on record the change of name in various licenses obtained from
regulatory or statiory authorities under the applicable laws, as applicable

We cannot assure you that such approvals and licenses will be granted or renewed in a timely mw#éhner or
not be cancelled or withdrawby the relevant governmental or regulatory authorities. Failure to obtain or
renew such approvals and licenses in a timely manner would make our operatiesemmpdiant with
applicable laws and may result in the imposition of penalties by relevantitiethand may also prevent us
from carrying out our business.

40. Wehavebeen unable to locate certain of our historical corporate records

Our Company was initially formed as a partnership
Udyogo at Rajkot, India with effect from April 1, 1
entered into by the relevant partners attthee of formation of the firm despite conducting a search at our

Companyds offices. Accordingly, our Company has r el

RJT/6 2044 of Gopal Gruh Udyog and the partnership deed dated November 23, 208 %aiplsll Snacks

to ascertain the running of a business under the name and style of M/s. Gopal Gruh Udyog since April 1,
1999. Further, our Company appointed an independent practicing company secretary who (i) conducted a
physical search at the office of Relgar of Firms, Rajkot and reviewetthe copy of registration certificate

available at the office of said Registrar of Firms; and (ii) reviewed the incorporation documents available for
inspection at the portal of Ministry of Corporate Affairs and cexdifihrough its certificate dated December

12, 2023 that the said partnership firm was for med
the Partnership Act, 1932 at Rajkot, India with effect from April 1, 1999. Further, the ForagBHinerly

known as share transfer form) in relation to transfers dated March 29, 2014 and March 31, 2014 in favour of

our Promoter, Dakshaben Bipinbhai Hadvani are not traceable by the transferor and/or the transferee.
Accordingly, our Company has relied on the regiof transfers, Form MG (formerly known as Form

20B) and board minutes, to ascertain the date of transfer and the purchase consideration paid in relation to
such transfer. For det ai |l Lapitaf Stricture Build-inps t @i c Bsomdt & rr
sharehol di ng, Mi ni mum Pr-mino o e 4@ a\Mhil€ norlegal prdceedingoan  and |
regulatory action has been initiated against our Company in relation to the unavailable corporate records as

of the date of this Red HerrifRyospectus, we cannot assure you that such proceedings or regulatory actions

will not be initiated against our Company in the future in this regard.

Internal risksrelating to financials

41. Any delay or default in payments from distributors could adversely affect our business, results of
operations, financial condition and cash flows.
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Typically, our distributors are required to make payment to us in advatueever, we extend credit
facilities to certain of our distributors for our products. Consequently, we face the risk of the uncertainty
regarding the receipt of these outstanding amoWkltsle there has not been any instance in the last three
Fiscals and in the six months ended September 30, 2023 where defaults in payments from distributors affected
our results of operations and cash flows, we cannot assure you that such instancearigié riotthe future.

The following table sets forth details regagliour trade receivables as of the periods indicated:

As of March 31,
2021 2022 2023
Particulars Amount Percentage of Amount Percentage of Amount Percentage of
( million) Revenue from ( million) Revenue from ( million) Revenue from
Operations Operations Operations
Trade 75.47 0.67% 140.29 1.04% 114.18 0.82%
Receivables
As of September 30,
2022 2023
I (Amitljllijonr:) Percentage of Revenue (Arr:ﬁ)l?onr:) Percentage of Revenug
from Operations from Operations
Trade Receivables 171.12 2.45% 154.04 2.28%

Wehave in the past entered into related party transactions and may continue to do so in the future, which
may potentially involve conflicts of interest with the equity shareholders.

We have entered into transactions with related parties in the past. These transactions principally include
remuneratioror benefitsto executive Directors, Key Managerial Personnel, procurement of raw materials
from Gopal Agriproducts and sale lahd parcels on which our manufacturing facility at Modasa, Gujarat is
situated to us by one of our Promotd&ginbhai Vithalbhai HadvanWhile all such transactions have been
conducted on an armds |l ength basi s, licableaegutatonsd anc e
pertaining to the evaluation and approval of such transagctiansannot assure you that we could not have
achieved more favourable terms had such transactions been entered into with unrelated paefiezd

party transactions that we may enter into gissing, will be subject to Board or Shareholder approval, as
applicable, and in compliance with the applicable accounting standards, provisions of Companies Act, 2013,
as amended, provisions of tiEBI Listing Regulations and lodr applicable law, in the interest of the
Company and its minority Shareholders. Further, it is likely that we may enter into additional related party
transactions in the future.

Further, ertain related party transactions undertaken by our Comipaing professional fees, purchase of

land, intercorporate deposit and donation given to related parties constituted more than 10% of total
transactions of similar nature in the last three Fiscals. While we have not extended any loan, guarantee or
securities tany related party in the last three Fiscals and in the six months ended September 30, 2023, we
have paid advances to our related parties including salary advances and advatieepdorhase of raw
materials as part of our normal course of operations. We may extend such advances in the future to our related
parties which if not recoverediue to defaults by our related parties towards their obligations for which
advances are paid, may adversely affect our business, results of operations, financial condition and cash flows.

The table below provides details of our aggregate related party transactions and the percentage of such related
party transactions to our revenue from operations in the relevant periods:

For the six For the six
months months
Particulars Fiscal 2021 | Fiscal 2022 | Fiscal 2023 ended ended
September | September
30, 2022 30, 2023
( million, except perc
Aggregate Amount of Relate 43.68 48.88 2,250.22 416.49 911.66
Party Transactions
Revenue from Operations 11,288.61 13,521.61 13,946.53 6,993.01 6,761.95
Aggregate Amount of Relate 0.39% 0.36% 16.13% 5.96% 13.48%
Party Transactions as a Percent:
of Revenue from Operations
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For further information on our related party transactionsfiSeenmary of the Offer DocuménSummary
of Related Party Transactiods afiRedtated Financial Information Note 52i Related party disclosuée
on pages0and341, respectively

Our corporate Promoter, Gopal Agriproducts was incorporatédasnh 11, 2022 and our Company began
procuring raw materials fronGGopal Agriproducts in Fiscal 202Further, for details of the Supet
Agreement

Wi

t h

our

corporate
materials consumed accounted for 81.87%, 79.39%, 71.62%, 72.99% and 70.02% of our revenue from

Promoter

@upgosa of

operations in Fiscal 2021, 2022 and 2023 and the six months ended September 30, 2022 and 2023,
respectivelylnadequateor interrupted supply and price fluctuation of our raw materials and packaging

mater i

al s

above.

43.

insurance coverage.

coul d

adversely

af fect

our

busi

ness,

Our insurance coverage may not be adequate or we may incur uninsured losses or losses in excess of our

Our principal types of coverage include standard fire and special perils policy insuring our primary
manufacturing facilities, ancillary manufacturing facilities andehgineering and fabricatidiacility, and

motor vehicle insurance for logistiehicles Additionally, our coverage includdgnited Bharat Laghu
Udyam Suraksha policy which covepbysical loss or damage, or destruction caused to insured property by
unforeseen events occurring during the policy period forprimary manufacturing facilities, ancillary
manufacturing facilities and the engineering and fabrication facility in Gujdoawithstanding the insurance
coverage that we carry, we may not be fullgured against certain business risks. We cannot assure you that
any claim under the insurance policies maintained by us will be honoured fully, in part, or on time. To the
extent that we suffer any loss or damage that is not covered by insurance dsexgegasurance coverage,

our business, results of operations, financial condition and cash flows could be adversely affected. The

following table sets forth the details of coverage of insurance policies in the periods indicated:

Particulars

Fiscal 2021

Fiscal 2022

Fiscal 2023

For the six months
ended September 30,
2022

For the six months
ended September 30,

2023

Percent
age of
the
Total
Insurab
le
Assets

Amount

million)

Amount

million)

le

Percent
age of
the
Total
Insurab

Assets

Amount

million)

le

Percent
age of
the
Total
Insurab

Assets

Amount

million)

Percentag
e of the
Total
Insurable
Assets

Amount

million)

Percentage
of the Total
Insurable
Assets

Coverage of
Insurance
Policies

2,758.57| 97.38%

3,313.34

102.14%

3,970.20

107.41%

3,037.50

96.45%

4,220.20

115.39%

We own and operate a fleet 283 logistics vehicledn Fiscal 2021, 2022, 2023 and the six months ended
September
mi | | 0.88mj | | i oOB4ndlliord respectively. Our Company is, and may in the future become, party
to claims arising out of accidents involving vehicles owned by us, and we cannot assure that our insurance
policies will fully cover the damages caused by such accidents. In én¢ we are unable to succeed in our

claims arising from such claims, our business, results of operations, financial condition and cash flows could

30,

2022 and

Sept e mDd millol, ,0.32 rdilkoA,, 0.4% e

c |

be adversely affected. Further, while we believe Wehave obtained insurance against losses that are most
likely to occur in our line of business, there may be certain losses that may not be covered by the Company,
which we have not ascertained as of the date. Therefore, we cannot assure you thatcomtimikg to
accurately ascertain and maintain adequate insurance policies for losses that may be incurred in the future.

For furtherifi or mat i

Other internal risks

44. Our business is manpower intensive. Our business may be adversely affected by work stoppages, increased
wage demands by our employees, or an increase in minimum wages, and if we are unable to engage new

on on

t he

employees at commercially attractive terms.
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Our operations are manpower intensive and we are dependent on our manufacturing staff for a significant
portion of our operations. The success of our operations depends on the availability of and maintaining good
relationships with our workforce. Shortageskilled personnel or disruptions caused by disagreements with
employees could have an adverse effect on our business, results of operations, financial condition and cash
flows. Although we have not experienced any labour unrest in the last three &istéte six months ended
September 30, 2023, we cannot assure you that we will not experience disruptions in work or our operations
due to disputes, strikes, work stoppages, work-slowns or lockouts at our manufacturing facilities or other
problems wih our work force, which may adversely affect our ability to continue our business operations.
Any labour unrest directed against us, could directly or indirectly prevent or hinder our normal operating
activities, and, if not resolved in a timely mannemylddead to disruptions in our operations.

Our success also depends on our ability to attract, hire, train and retain skilled manufacturing personnel. An
inability to recruit, train and retain suitably qualified and skilled personnel could adversely impact our
business, results of operations, fin@h condition and cash flowsAs of September 30, 2023, we are
supported byd,303 employeesut of which875are employees (excluding skilled and unskilled labours) and
2,428are skilled and unskilled labous.or f ur t h e ©ur BusitesiHUnsa) Resoer@® N page
231 The following table sets forth the details regarding rate of attrition of our employees, and skilled and
unskilled labours in the periods indicated:

Particulars Fiscal | Fiscal Fiscal @ For the six months| For the six months
2021 2022 2023 | ended September, ended September
30, 2022 30, 2023
Attrition rate of our employeg 3.43%| 3.72% 7.33% 2.62% 2.28%
(excluding skilled and unskilled labour
Attrition rate of our skilled and unskille ~ 4.88%| 7.22% 4.06% 6.55% 4.82%
labours

Our attrition rate of our employees (excluding skilled and unskilled labours) increased from 3.72% in Fiscal
2022 to 7.33% in Fiscal 2023 primarily on account ofakiging of certain employees from the sales team

due to their inability to achieve the required performance targitcannot assure you that attrition rates for

our employees will not increase. Further, we are subject to stringent labour laws, and any violation of these
laws may lead regulators or other authorities to order a suspension of certain or all of owsrepatétimay

need to increase compensation and other benefits either to attract and retain key personneinorelaseth

wage demands bgur employees, or an increase in minimum waged that may adversely affect our
business, results of operations, financial condition and cash fldvestollowing table sets forth the details
regarding our employee benefits expense in the periods indicated:

Particulars Fiscal 2021 Fiscal 2022 Fiscal 2023 For the six months|  For the six months
ended September ended September 30,
30, 2022 2023
Employee Benefits Expens 590.39 772.36 872.80 427.66 484.03
Percentage of the Tot 5.35% 5.93% 7.00% 6.79% 8.03%
Expenses

Other than delays in certain instances in respect to payment of employee provident fund in the past which
was subsequently paid, the Company has not defaulted while dischargihjjgttions towards statutory

dues such as provident fund, ESIC, TDS and GST in the last three Fiscals and in the six months ended
September 30, 2028urther,the table below set forth details of the provident fund, ESIC, GST and TDS
paid in the last three Fiscals and six months ended September 30, 2022 and 2023:

Six months Six months
. . . . ended ended
Particulars Fiscal 2021 Fiscal 202 Fiscal 203 September 30,  September 30,
2022 2023
Provident 57.84 90.24 91.51 46.23 53.87
million)
Number ofemployees 5,004 5,438 4,859 4,015 3,907
for whom provident
fund has been paid
ESI C ( mi 3.62 5.63 5.12 2.70 2.29
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Six months Six months

. . . . ended ended
Particulars Fiscal 2021 Fiscal 202 Fiscal 203 September 30, September 30,
2022 2023
Number of employees 1,631 1,576 1,227 1,162 805
for whom ESIC has
been paid
Tax Deducted ai 13.12 18.51 27.14 8.90 15.40
Source on salarie!
( TDSO ) million)
Number of employee 46 79 70 67 80
for whom TDS has
been paid
GST ( mi | 634.86 712.16 753.91 376.72 411.21

Al s o ,- There leaverbeen certain instances of delays in respect to payment of emqppdeigent fund in

the past. We may be subject to regulatory actions and penalties for any such past or future delays which could
have an adverse impact on our business, fohpagenci al
56.

We depend on the skills and experience of our Promoters, Key Managerial Personnel, Senior
Management for our business and future growth.

We primarily benefit from the strategic guidance of our individual Promdgrs)bhai Vithalbhai Hadvani

who is also our Chairman and Managing Director@akshaben Bipinbhai Hadvani, our Executive Director

If their involvement in our business reduces in the future, we may be unable to implement our plans as
anticipated or maintain administrative control as we currently do, which in turn could adversely affect our
business, results of operations, financ@tdition and prospects. As our Promoters are presently also engaged

in other businesses including the business undertaken by our corporate PronmmaéAdsiproducts, any
increased focus on such business may divert their attention from our business. For further information, see
fiOur Promoters and Promoter Grouplnteress of our Promoters o n 28 dgrteermore, our future
performance will also depend on the continued service of our Key Managerial Personnel and Senior
Management and the loss of any such employee and the inability to find an adequate replacement may
adversely affect our business, ults of operations, financial condition and progpeEor details of our Key
Manageri al Personnel a@ud MaBagemenh Key Managarigl Persoméland s e e
Our Managemerit Senior Managemermersonneb eachon page274.

Our future capacity expansion plans relating to our manufacturing facility are subject to the risks of
unanticipated delays in implementation and cost overruns.

We intend to continue making investments to expand the capacity of our manufacturing facilities to aid our
growth efforts and consolidate our presence. The following table sets forth details regarding additions to
property, plant and equipment in the pdgondicated:

. For the six months ended September
Fiscal 30
2021 2022 2023 2022 2023
: Percent Percent Percent | Amou @ Percent | Amou Percent
Particul | Amou age of AIE age of e age of nt age of nt age of
ars nt nt nt
Revenu Revenu Revenu ( Revenu ( Revenu
millio e from_ mEIIio e from_ mEIIio e from_ millio e from_ millio e from_
n) Operati n) Operati n) Operati n) Operati n) Operati
ons ons ons ons ons
Addition | 413.8 3.67% | 717.0 5.30% | 600.6 4.31% | 417.2 5.97% | 154.4 2.28%
sto 2 5 2 8 1
property
, plant
and
equipme
nt

Problems that could adversely affect our expansion plans include issues with procurement of equipment or
machinery, delays in completion, defects in design or construction of our future manufacturing facilities, the
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possibility of unanticipated future regulatory restrictions, delays in receiving governmental, statutory and
other regulatory approvals and other external factors which may not be within the control of our management.
While we have not faced instances lo¢ taforementioned risks in the past three Fiscals and the six months
ended September 30, 2023, we cannot assure you that such instances will not occur in the future. Further, we
cannot assure you that the future capacity additions and expansions wilnpteteal as planned or on
schedule, and if they are not completed in a timely manner, or at all, our budgeted costs and investments may
be insufficient to meet our future capital expenditure requirements. Although we have not experienced any
cost overrunsn the past, we cannot assure you that we will not experience cost overruns in relation to our
future manufacturing facilities in the future.

We may not be able to derive the desired benefits from our product development efforts. Further, failure
to develop and launch new products due to unpredictable consumer preferences may have an adverse
effect on our business, results of operations, finaaloctondition and cash flows.

Our competitiveness is dependent on our ability to develop new proBueisg Fiscal 2020 and 2022, we
introduced some products such as plain ponga and masala ponga under our snack pellets product category
and punjabi tadka under our namkeen product category. Further, during the year 2022, we introduced some
SKUs of wafersuder t he brand name ACristoso. For more deta
fiOur Busines$ Strategies Continue to launch new products, expand wallet share with comsame grow

our consumer bage o0 n 21 &g place emphasis to improve tipgality of our products and expand our

new product offerings, which we believe are factors crucial for our future growth and prospects. We cannot
assure you that our newly developed products will achieve commercial success. Even if such products can be
suaessfully commercialised, we cannot assure you that they will be accepted widely by the market. In
addition, we cannot assure you that our existing or potential competitors will not develop products which are
similar or superior to our products. It is aftdifficult to project the time frame for developing new products

and the duration of market demand for these products, there is a substantial risk that we may have to abandon
a potential product that is no longer commercially viable, even after we hastad significant resources

in the research and development of such product.

Further, he success of our new products depends on our ability to accurately anticipastethand dietary

habits of consumers and to offer products that appeal to their preferences and fall vpitlie @nge

acceptable to them. Acceptance of our new product initiatives by consumers may not be aswdgh as
anticipate. Further, our new products or our existing products may fail to appeal to the consumers, either in
terms of taste or price. We may not be able to introduce new products that ay@vasty or generate

acceptable margins. To the extent we are unable to execute our strategy of continuously introducing new
products, improving our portfolio of prolusiresss and s
results of operations, financial condition and cash flewsld be adversely affected.

Any inability to accurately manage inventory and forecast demand for particular products haasgan
adverse effect on our business, results of operations, financial condition and cash flows.

Demand for our products is forecasted through data analysis, distributor feedback and our understanding of
anticipated consumer spending, festive seasons and inventory levels with our distribution network. If we
underestimate demand or have inadequatecttgpdue to which we are unable to meet the demand for our
products, we may manufacture fewer quantities of products than required, which could result in the loss of
business. While we forecast the demand for our products and accordingly plan our mengfaotumes,

any changes in estimates could result in surplus stock, which may not be sold in a timely manner. Though
there have not been any such instances in the last three Fiscals and the six months ended September 30, 2023,
we cannot assure you thatfuture we may be able to sell our inventory in the timely manner.

In addition, even if we are able to arrange for the sale of such stock, we cannot ensure that such products are

not sold or consumed by consumers after the expiry date, which may lead to health hazards and possible
litigation. While we prominently displathe shelf life in the packaging of our products, we cannot assure you

that we will not face claims for damages or other litigation, if our products are consumed subsequent to the
expiry of their shelf life. Any or all of these factors could adversely affac reputation, and consequently

our business, results of operat i dOuoperktions aresabjeet!l cond
to various contamination related risks, including improper storage of our products and raw materials,
labelling errors, and nortompliance with quality control standards. The average shelf life of our products

ranges from threeotsix months. Any actual or alleged contamination could lead to legal liability, damage to
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brand reputation, and adverse impact on our business, results of operations, financial condition and cash
flowsd on pag 39.

Our inability to effectively manage our growth or implement our growth strategies may have an adverse
effecton our business, results of operations, financial condition and cash flows.

We have experienced growth in our financial performance over the past three Fiscals and the six months
ended September 30, 2023. Our revenue from operations increasedXiga88.6Imillion in Fiscal 2021

to 13,946.53million in Fiscal 2023, at a CAGR dfL.1%%6. Our EBITDA increased from 603.52million

in Fiscal 2021 to 1,962.25million in Fiscal 2023, at a CAGR 80.31%. Our EBITDA margin wa$s.35%,

7.01%, 14.0®%6, 13.38% and 13.94% in Fiscal 2021, 2022 and 2023 and the six months ended Seftember 3
2022 and 2023, respectivels a result of expansion, obusiness and organization have become, and are
expected to continue to become, considerably more complex. This requires us to adapt continuously to meet
the needs of our growing business and could expose us to a number of factors that may adverselyrimpact
business, results of operations, financial condition and cash flows.

While we have built information technology, governance frameworks and operational management systems
to manage our business operations and to support our future growth rattliacturing facilities and
corporate level, in the future, in particular, our success will depend on our ability to adapt continuously to
meet the needs of our growing business, in particular, to:

1 maintain and develop a consistent brand identity and further develop our brand strength;

1 ensure safe movement and storage of inventory;

9 build and maintain relationship with the distributors, suppliers and third party manufacturers;

1 source, at appropriate prices, the amount of raw materials required for increased manufacturing;
9 attract and retain experienced, high quality management and other key employees;

1 identify potential new markets and suitable locations for our manufacturing facilities;

1 efficiently manage international operations, including by acquiring an expertise of specific international
markets where we expand with respect to customer preferences and regulatory concerns;

1 respond to increasing competition from competitors in the existing markets we cover as well as new
markets we may enter in the future; and

1 respond to regional preferences in snacks and changing customer demands.

We may not be able to adequately respond to any of the foregoing factors or otherwise manage our growth
which could adversely impact our business, results of operations, financial condition and cash flows.

Our growth strategies include (i) further enhance our presence in our core market of Gujarat; (ii) accelerate
expansion in our focus markets; (i) continue to launch new products, expand wallet sharensitmers

and grow our consumer base; (iv) enhance brand awareness; (v) continue to leverage technology to further
optimise our operations; and (vi) utilise our unutilised capacity and expand manufacturing capacity at our
existing facilities and saip add t i on al strategically 1l ocate@®urfacild:i
Businesd BusinessStrategied 0 n 2Q8 aMg eannot assure you that our future growth strategy will be
successful or that we will be able to continue to expand further, or at the same rate.

Further, in relation to expansion in our focus markets, we may face challenges due to differences in nutritional
habits and preferences of the local population of such states. In addition, such expansion may require
significant investments in marketing aodnsumer education to increase awareness and adoption regarding
our products. We may need to modify our product to
to invest in research and development to ensure that the product is suitable focathmarket. Such
modifications may require significant investments, which may impact our business, financial conditions,
results of operations and cash flow. Further, we would require significant capital expenditures in building
additional transportain infrastructure to support this expansion. We may be unable to effectively manage,
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maintain, or expand our transportation and logistics infrastructure. Additionally, increased costs associated
with inefficiencies or the need for additional infrastructure could have an adverse effect on our business,
results of operations, financial cotidns and cash flows.

Further, given our strategy to leverage technology to further optimise our operations, we are in the process of
developing certain technologiessopport our sales and marketing team and distributors, we cannot assure
you that we will be able to develop such technologies successfully. Even if we were to achieve success in
their development, we cannot assure you that these technologies will effeafitimize our operations.

Our business growth could also be a strain on our resources. Our ability to manage our future growth will
depend on our ability to continue to implement and improve operational, financial and management systems
on a timely basis and to expand, train, mattivand manage our personnel. We cannot assure you that our
personnel, systems, procedures and controls will be adequate to support our future growth. Failure to
effectively manage our expansion may lead to increased costs and reduced profitability @uvensgly

affect our growth prospects. Our inability to manage our business and implement our growth strategy could
have an adverse effect on our business, results of operations, financial condition and cash flows.

50. The COVID-19 pandemic impacted our business and operations. Future similar events may have an
adverse effect on our business, results of operations, financial condition and cash flows.

The outbreak of the COVH29 pandemic impacted our business and operations in the following manner:

1 Temporary discontinuance of operations at our manufacturing facilities for nine days (from March 24,
2020 to April 1, 2020).

1 Temporary closure of our office and decline in the availability of workforce delaptoyees contracting
the virus, rationalization of the workforce, and restrictions on travel and movement due to lockdowns
imposed by various state governments, affecting commute of employees to their places of work.

1 Compliance with evolving government regulations, including with respect to social distancing measures
and sanitization practices.

We cannot assure you that we will be able to manage our operations and successfully achieve our expansion
strategies in the event similar pandemic happetsdia that lead to restrictive measures or hamper overall
economic condition.

51. Information relating to ourinstalled and availableapacities and the historical capacitilization of our
manufacturing facilities included in this Red Herring Prospectus is based on various assumptions and
estimates and future production and capacity utilization may vary.

The information relating to the installed capacity, available capacity and capacity utilisatentedf ofour

products andmanufacturing facilities included in this Red Herring Prospectus are based on various
assumptions and estimates of our management that have been taken into account by the independent chartered
engineer in the calculation of our capacity. These assumgiwhestimates includbe number of working

hours of the machines used for production of various products which ranges fromr48ch®4 hoursna

daly basis the standard capacity calculation practice of Indian food snacks industry after examining the
installed capacity, calculations and explanations provided by our management and the period during which
the facility operate§i.e., 310 working days in a year) and in the six months (i.e., 155 working days in the six
months ended September 30, 2022 and 20P3se details have been certificated by wag oértificate
datedNovember 20, 2028om S. J. Asset Apprisal Private Limitethdependent chartered engéneActual

production levels and capacity utilization rates may therefore vary significantly from the available installed
capacity of our facilities. Undue reliance should therefore not be placed on our capacity information or
historical capacity utilizatin information for our existing facilities included in this Red Herring Prospectus.

For further information regar di ngOucBupireesdilnstplledof our
Capacity, Actual Production and Capacity Utilisatton o n 23fa g e

52. The loss of certain independent certification of our products could have an adverse effect on our
reputation, business, results of operations, financial condition and cash flows.
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We rely on independent certification of our products including Halal Certification, US Food and Drug
Administration Certification and Spice Board Certificatigve could lose the certifications for certain of our
products if we are not able to adhere to the quality standards and specifications required under such
certifications. The loss of any independent certification may restrict our ability to export ouctsrodtside

India, which could have an adverse effect on our reputation, business, resufisrafioms, financial
condition and cash flows.

The emergenceof modern trade channels in the form of supermarkets and high end retail outlets may
adverselyaffectour ability to negotiate our distribution agreements, which may have an adverse effect on
our business, results of operation, financial condition and cash flows.

We sell our products through the general trade as well as the modern trade channels. These modern trade
channels have been established in recent years which in turn has resulted in penetration of large scale
organized retail network in India. While we leale that this provides us an opportunity to improve our supply

chain efficiencies and increase visibility and sale of our products, we cannot assure you that we will be able
to negotiate our position on terms that are favourable to us or that we wouble b expand our distribution

network to such supermarkets on a pan India basis. Any inability to negotiate terms favourable to us and
expand our base in various regions of India by product sales at these supermarkets, may impact our business,
results ofoperations, financial condition and cash flows.

Wemaynot successfully protect our technical knelow, which may result in the loss of our competitive
advantage.

We have developed technical kndwow relating to the manufacturing process of our products. Our technical
know-how has been derived from the past experience of our key employees and management team as well as
our research and development efforts. Certaippetary knowledge may be leaked, either inadvertently or
wilfully, at various stages of the manufacturing process. Certain of our employees have access to confidential
product information and packaging, amongst others, and we cannot assure you thé&rthetion will

remain confidential. Moreover, certain of our employees may leave us and join our various competitors. Such
technical knowhow cannot be protected under the Indian legal system by way of registration with competent
authorities, and as asult, we have to rely on employee confidentiality undertakings, a less effective means
of protection. Further, if the confidential technical information in respect of our products or business becomes
available to third parties or the public, any compatiadvantage we may have over our competitors could

be harmed. Consequently, any leakage of confidential technical information could have an adverse effect on
our business, results of operations, financial condaimhcash flows.

We rely on third party manufacturers to produce some of our produsish as such as rusksachos,

soan papdi, chikki and washing bar&ny failure or loss of third partymanufacturerscould result in
delays and increased costs, which may adversely affect our business, results of operations, financial
condition and cash flows.

Since Fiscal 2022, we have been engaging third party manufacturing facilities which manufacture our
products such as rusks, nachos, soan papdi, chikki and washing bars according to agreed purchase orders
executed between us. Although a majority of our mereeis generated from the sale of products manufactured

at our manufacturing facilities, we also generate revenue from sale of products manufactured by the third
party manufacturerd.he following table sets forth details of revenue from sale of produesifactured by

the third party manufactures in the periods indicated:

Fiscal For the six months ended September 30,
2022 2023 2022 2023
Amount Percentage Amount Percentage Amount Percentage Amount Percentage
( of Revenue ( of Revenue ( of Revenue ( of Revenue
million) M million) e million) e million) from
Operations Operations Operations Operations
54.70 0.40% 65.25 0.47% 21.11 0.30% 77.47 1.15%

We depend on the expertise of subird-party manufacturerand rely on them to provide satisfactory
products and levels of service. We do not have anyfeng contract with our third party manufacturers and

in the absence of such contracts, we have limited influence and control over the manufacturing pratesses a
quality control measures implemented by these manufactiméhe event that the thirpgarty manufacturers

fail to meet these standards, we may face reputational damage and may have to incur the cost of any resultant
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product recalls or legal claims. Additionally, we may face increased costs if thepéntgdmanufacturers

raise their prices or if we need to find alternative manufacturers. This could result in decreased profit margins
and adversely affect our businesssults of operations, financial condition and cash fladwkile there has

not been any instance in the last three Fiscals and in the six months ended September 30, 2023 where we
experienced any of the aforesaid risks in relation to the-giarty manufaturers, we cannot assure you that

such instance will not arise in the future.

Further, our current and future third party manufacturers are required to obtain certain approvals,
registrations, permissions and licenses from regulatory authorities, to carry out/ undertake their operations.
These approvals, licenses, registrations @eminissions may be subject to numerous conditions. If they fail

to obtain some or all of these approvals or licenses, or renewals thereof, in a timely manner or at all, or if they
fail to comply with applicable conditions or it is claimed that they haeadired any such conditions, their
license or permission for carrying on a particular activity may be suspended or cancelled and they may not
be able to carry on such activity, which could adversely affect our business, results of operations, financial
condtion and cash flows. In any of the above mentioned circumstances, if we are unable to find a suitable
replacement of another third party manufacturing facility in the same region, we cannot assure you that we
will be able to ensure timely supply of prodsiecnanufactured by such third party manufacturing facilities,
which could adversely impact our business, results of operations, financial condition and cash flows.

Our inability to adopt new technologies to adhere to our quality product standards could adversely affect
our businessresults of operations, financial condition and cash flows.

Our manufacturing facilities are equipped with manufacturing techniques which use advanced technology.
However, we cannot assure you that in the future, we will be able to successfully make timely and cost
effective enhancements, additions or replacements to our current technological infrastructures. Our industry
is subject to technological changes with ¢bastant introduction of new and enhanced processes, machinery
and technologies. Our inability to successfully adopt and implement such technologigg@£may increase

our costs, which may adversely affect our business, results of operations, financial condition and cash flows.

Technology failures could disrupt our operations and adversely affect our business, results of operations,
financial condition and cash flows.

IT systems are critical to our ability to manage our manufacturing process, inverioagement, distributor
management, financial management, data handling and supply chain management, to maximize efficiencies
and opti mize c o ©Outr8usineBsolnforndaton AeicHnaogy soene 230HEfgve do not

allocate and effectively manage the resources necessary to implement and sustain the proper IT infrastructure,
we could be subject to transaction errors and processing inefficiencies. Challenges relating to the revamping
or implementation of ew IT structures can also subject us to certain errors and inefficiencies, disruptions.
Our IT systems and the systems of our third party IT service providers may also be vulnerable to a variety of
interruptions due to events beyond our control, includiagnot limited to, natural disasters, terrorist attacks,
telecommunications failures, computer viruses, hackers and other security Whileghere has not been

any instance in the last three Fiscals and in the six months which impacted our IT systems, we cannot assure
you that such instance will not arise in the future.

Wehave enrolled fotbenefits under certain Government incentive schemes. Cancellation or our inability
to meet the conditions under such schemes may adversely affect our business, results of operations,
financial condition and cash flows.

We have enrolled for two subsidy sPSigcmeme) Package
primary manufacturing facility located at Nagpur, Maharashtra and Incentive to Industries Scheme, 2016
202misghemed) for our primary manuf act uWithregpedtmthe | i t y
PSI Scheme, the benefit is available subject to generation of employment as prescribed in the PSI Scheme
guidelines. It entitles an eligible manufacturing facility to be granted with a subsidy ofonettihan 110%

of eligible investment, subject 8GSTO1)0 0paiodf innett hSet ast

Maharashtra within a period of seven years. The subsidy is also granted in the form of electricity duty
exemption, stamp duty exemption and reimbursement of net SGST paid during the period under consideration
for which the subsidysi claimed. With respect to the ITI Scheme, the benefit is available upon setting up a
new manufacturing facility with eligible capital expenditure and generatfoemployment as per the ITI
Scheme guidelines, subject to 90% of net SGST paid in the state of Gujarat, during a block of ten years. The
subsidy is granted in the form of reimbursement of net SGST paid during the period under consideration for
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which the subsidy is claimeth Fiscal 2021, 2022 and 2038d in the six months ended September 30, 2023

the net SGST which was rei mbur, ed Rpaimilson and t18.360 t he
million, respectively. Further, while we have enrolled for the ITI Schantthave submitted a claim for
reimbursement of net SGST of1.74 million during Fiscal 2024owever no reimbursement of net SGST

has beemeceiveds of the date of this Red Herring Prospeddascellation of above schemes or our inability

to meet the conditions as prescribed under such schemes would make our Company less competitive against
its competitors who have been availing this scheme by complying all caorsddiod consequentlypay

adversely affect our business, results of operations, financial condition and cash flows.

We mayrequire additional equity or debt in the future in order to continue to grow our business, which
may not be available on favorable terms or at all.

Our strategy to grow our business may require us to raise additional funds or refinance our existing debt for
our working capital or longerm loans. We cannot assure you that such funds will be available on favorable
terms or at all. Additional debt finaing may increase our financing costs. Our financing agreements may
contain terms and conditions that may restrict our ability to operate and manage our business, such as terms
and conditions that require us to maintain certairgetedebt service coveragatios and leverage ratios and
require us to use our assets, including our cash balances, as collateral for our indebtedness. If we decide to
raise additional funds through the incurrence of debt, our interest and debt repayment obligations will
increaseand could have a significant effect on our profitability and cash flows. Any issuance of equity to
raise additional funds, on the other hand, would result in a dilution of the shareholding of existing
shareholders. If we are unable to raise additionadd$won favorable terms or at all as and when required, our
business, results of operations, financial condition and prospects could be adversely affected.

Failures in internal control systems could cause operational errors which may have an adverse effect on
our reputation, business, results of operations, financial condition and cash flows.

We are responsible for establishing and maintaining adequate internal measures commensurate with the size
and complexity of operations. Internal control systems comprising policies and procedures are designed to
ensure sound management of our operatioafgkeeping of our assets, optimal utilization of resources,
reliability of our financial information and compliance. We are exposed to operational risks arising from the
potential inadequacy or failure of internal processes or systems, and our actionstrbaysufficient to
guarantee effective internal controls in all circumstances. Given the size of our operations, it is possible that
errors may repeat or compound before they are discovered and rectified. Our management information
systems and internabntrol procedures that are designed to monitor our operations and overall compliance
may not identify every instance of nepmpliance or every suspicious transaction. If internal control
weaknesses are identified, our actions may not be sufficient gcteuch internal control weaknesses. These
factors may have an adverse effect on our reputation, business, results of operations, financial condition and
cash flows.

We have included in this Red Herring Prospectus certain IGAAP financial measures and certain other
industry measures related to our operations and financial performance. These@AAP measuresand
industry measures may vary from any standard methodology that is applicable across the Indian FMCG
retail industry, and therefore may not be comparable with financial mdustry related statistical
information of similar nomenclature computed and presented by other companies.

Certain noRGAAP financial measures and certain other industry measures relating to our operations and
financial performance have been included in this Red Herring Prospectus. We compute and disclose such
nonGAAP financial measures and such other industlated statistical information relating to our
operations and financial performance as we consider such information to be useful measures of our business
and financial performance, and because such measures are frequently used by securities aralysts, inv
and others to evaluate the operational performance of Indian FMCG industry, many of which provide such
nonGAAP financial measures and other industry related statistical and operational information. Such
supplemental financial and operational infation is therefore of limited utility as an analytical tool, and
investors are cautioned against considering such information either in isolation or as a substitute for an
analysis of our audited financial statements as reported under applicable accstartdayds disclosed
elsewhere in this Red Herring Prospectus.

These norGAAP financial measures and such other industry related statistical and other information relating
to our operations and financial performance may not be computed on the basis of any standard methodology
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that is applicable across the industry and therefore may not be comparable to financial measures and industry
related statistical information of similar nomenclature that may be computed and presented by other
companies. Forfurthern f or matMiaomgesmeatMs Di scussion and Anal ysi
Results of OperatioisNonGAAP Measurgs o n 367.a g e

ternal Ri sk Factors
sks relating to I ndia
Changingregulationsin India could lead to new compliance requirements that are uncertain.

The regulatory and policy environment in which we operate are evolving and are subject to change. The Gol
may implement new laws or other regulations and policies that could affect our business in general, which
could lead to new compliance requiremerris|uding requiring us to obtain approvals and licenses from the
Government and other regulatory bodies, or impose onerous requirements.

For instance, the Gol has recently introduced (a) the Code on Wages, 2019; (b) the Code on Social Security,
2020; (c) the Occupational Safety, Health and Working Conditions Code, 2020; and (d) the Industrial
Relations Code, 2020 which consolidate, subsantkereplace numerous existing central labour legislations.
While the rules for implementation under these codes have not been notified, we are yet to determine the
impact of all or some such laws on our business and operations which may restrict qutoabilitw our
business in the future and increase our expenses.

Further, Gol has not iFihdne d&cdt)h e whhiincahn cien t Acotd,u c20d2 v a(r fi
the taxation laws in India. Under the Finance Act, in the absence of a specific provision under an agreement,
the liability to pay stamp duty in case of sale of securities through stock exchanges will be yethetile

in other cases of transfer for consideration through a depository, the onus will be on the transferor. The stamp
duty for transfer of securities other than debentures, on a deliveig/ibapecified at 0.015% and on afon
delivery basis is specified at 0.003% of the consideration amieurther, the Gol has announced the union
budget for Fiscal 2024, pursuant to which the Finance Act, 2023, came into force on April 1, 2023 which has
introduced various amendmentéinfavourable changes in or interpretations of existing, or the promulgation

of new, laws, rules and regulations including foreign investment and stamp duty laws governing our business
and operations could result in us being deemed to be in contravehtsoch laws and may require us to

apply for additional approvals.

Further, we may be subject to laws and regulations relating to privacy and the collection, storing, sharing,

use, disclosure, and protection of certain types of data. These laws and regulations may continually change

as a result of new legislation, amendrtgeto existing legislation, changes in the enforcement policies and

changes in the interpretation of such laws and regulations by the courts or the regulator. In India, the Supreme
Court, in a judgment delivered on August 24, 2017, has held that thecigtivacy is a fundamental right.

The Government of I ndiads Digital Personal Data Pr o
3, 2023, and received the assent oDatafrotectoRAc®gi.dent ¢
The Data Protection Act supersedes the Information Technology Act, 2000 and deals with processing of all
personal data in digital form, whether collected digitally or offline and digitalized later for processing.

Uncertainty in the applicability, interpretation or implementation of any amendment to, or change in,
governing law, regulation or policy in the jurisdictions in which we operate, including by reason of an
absence, or a limited body, of administrativeuatigial precedent may be time consuming as well as costly

for us to resolve and may impact the viability of our current business or restrict our ability to grow our
business in the future. We may incur increased costs and other burdens relating to cemyifiasuch new
requirements, which may also require significant management time and other resources, and any failure to
comply may adversely affect our business, results of operations, financial condition and prospects.
Uncertainty in the applicabilityinterpretation or implementation of any amendment to, or change in,
governing law, regulation or policy, including by reason of an absence, or a limited body, of administrative
or judicial precedent may be time consuming as well as costly for us to rasalyeay impact the viability

of our current businesses or restrict our ability to grow our businesses in the future. For instance, the Supreme
Court of India has in a decision clarified the components of basic wages which need to be considered by
companis while making provident fund payments, which resulted in an increase in the provident fund
payments to be made by companies. Any such decisions in future or any further changes in interpretation of
laws may have an impact on our business, results of tigresafinancial condition and cash flows.
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63. Natural or man-madedisasters, fires, epidemics, pandemics, acts of war, terrorist attacks, civil unrest and
othereventscould adversely affect our business.

Natural disasters (such as typhoons, flooding and earthquakes), epidemics, pandemics such a@9COVID
and marmade disasters, includiragts of war, terrorist attacks and other events, many of which are beyond
our control, may lead to economic instability, including in India or globally, which may in turn adversely
affectour business, results of operations, financial condition and cash flawsperations may be adversely
affected by fires, natural disasters and/or severe weather, which can resultaiged@anour property or
inventory and generally reduce our productivity and may require us to evacuate personnel and suspend
operations.

A number of countries in Asia, including India, as well as countries in other parts of the world, are susceptible
to contagious diseasdsor examplea similar contagious disealkke COVID-19 could adversely affect the
global economy and economic activity in the region. As a result, any present or future outbreak of
contagious disease could haveaalverse effect on our business and the trading price of the Equity Shares.

India has from timdo-time experienced instances of social, religious and civil unrest and hostilities between
neighbouring countries. For example, there was a mass protest by farmers, against three farm acts which were
passed by the Parliament of IndieSeptember 2020. The introduction of the law caused protests in several
parts of the country like Delhi, Haryana and Punjab. In case there are mass protests leading to civil unrest,
such incidents could impact both our operations and adversely affebusimess, results of operations,
financial condition and cash flows. Present relations between India and Pakistan continue to be fragile on the

i ssues of terrorism, armaments and Kashmir. I n Apri
and thedowning of an Indian military jet fighter plane significantly escalated tensions between the two
countries. India has also experienced terrorist attacks in some parts of the country. Military activity or terrorist
attacks in the future could influence thelian economy by disrupting communications and making travel

more difficult and such political tensions could create a greater perception that investments in Indian
companies involve higher degrees of risk. Events of this nature in the future, asseelbhand civil unrest

within other countries in Asia, could influence the Indian economy and could have an adverse effect on the
market for securities of Indian companies.

64. Significant differencesexist between Ind AS and other accounting principles, such as GSAP and
IFRS, which investors may be more familiar with and may consider material to their assessment of our
financial condition.

Our Restatedrinanciallnformationfor Fiscal 202, 2022, 2023 and for the six months ended September 30,
2022 and 2023have been prepared and presented in conformity with Ind AS. Ind AS differs in certain
significant respects from IFRS, U.S. GAAP and other accounting principles with which prospective investors
may be familiar in other countries. If our financial stateteemere to be prepared in accordance with such
other accounting principles, our results of operations, cash flows and financial pogidre substantially
different. Prospective investors should review the accounting policies applied in the preparation of our
financial statements, and consult their own professional advisers for an understanding of the differences
between these accountipgnciples and those with which they may be more familiar. Any reliance by persons
not familiar with Indian accounting practices tre financial disclosures presented in tRisd Herring
Prospectus should be limited accordingly.

65. A downgradein ratings of India and other jurisdictions we operate imay affect the trading price of the
Equity Shares.

Our borrowing costs and our access to the debt capital markets depend significantly on the credit ratings of
India. Any further adverse revisions to credit ratinf India and other jurisdictions we operatehin
international rating agencies may adversely impact our ability to raise additional financing. This could have
an adverse effect on our ability to fund our growth on @isable terms and consequently adversely affect our
business and financial performance and the price of the Equity Shares.

66. Wemaybeaffected by competition laws in India, the adverse application or interpretation of whimlid
adversely affect our business.
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The Competition Act, 2002, of ndi a, a sCompettion Aet@ ) ,( ir egul ates practic
appreciable adverse effect on &AEGpEti Underi hheh€omp
Act, any formal or informal arrangement, understanding or action in concert, which causes or is likely to

cause an AAEC is considered void and may result in the imposition of substantial penalties. Further, any
agreement among cqoatitors which directly or indirectly involves the determination of purchase or sale

prices, limits or controls production, supply, markets, technical development, investment or the provision of
services or shares the market or source of production oiso\of services in any manner, including by

way of allocation of geographical area or numbezarfsumerén the relevant market or directly or indirectly

results in bidrigging or collusive bidding is presumed to have an AAEC and is considered void. The
Competition Act also prohibits abuse of a dominant position by any enterlfrisés proved that the
contravention committed by a company took place with the consent or connivance or is attributable to any
neglect on the part of, any director, managecretary or other officer of such company, that person shall be

also guilty of the contravention and may be punished.

The Competition Act aims to, among other things, prohibit all agreements and transactions, which may have
an AAEC on competition in Indiand all agreements entered into by us could be within the purview of the
Competition Act. Further, the CCI has extearitorial powers and can investigate any agreements, abusive
conduct or combination occurring outside India if such agreement, condemtnbdination has an AAEC in

India. However, the impact of the provisions of the Competition Act on the agreememésiente by us

cannot be predicted with certainty at this stage. However, since we pursue an acquisition driven growth
strategy, we may be affected, directly or indirectly, by the application or interpretation of any provision of
the Competition Act, or anenforcement proceedings initiated by the CCI, or any adverse publicity that may
be generated due to scrutiny or prosecution by the CCI or if any prohibition or substantial penalties are levied
under the Competition Act, it would adversely affeat bushess, results of operations, financial condition

and cash flows

Financial instability in other countries may cause increased volatility in Indian financial markets.

The Indian market and the Indian economy are influenced by economic and market conditions in other
countries, including conditions in the United States, Europe and certain emerging economies in Asia.
Financial turmoil inthe United Stateg\sia and elsewhere in the world in recent years has adversely affected
the Indian economy. Any worldwide financial instability may cause increased volatility in the Indian financial
markets and, directly or indirectly, adversely affect the Indian econaerdyfinancial setwr and us.n
particular, the ongoing Russidkraine conflict and IsraelPalestinian conflicitould result in increased
volatility in, or damage to, the worldwide financial markets and econditlyough economic conditions

vary across markets, loss of investor confidence in one emerging economy may cause increased volatility
across other economies, including India.

Financial instability in other parts of the world could have a global influence and thereby negatively affect
the Indian economy. Financial disruptions could adversely aftedbusiness, results of operations, financial
condition and cash flowd-urther, economic developments globally can have a significant impact on our
principal markets. Concerns related to a trade war between large economies may lead to increased risk
aversion and volatility in global capital markets and consequently hawepact onthe Indian economy.

In addition, China is one of I ndi aés major tradin:
slowdown in the Chinese economy as well as a strained relationship with India, which could have an adverse
impact on the trade relations between the twaontries. In response to such developments, legislators and
financial regulators in the United States and other jurisdictions, including India, implemented a humber of
policy measures designed to add stability to the financial markets. However, thélowgreerm effect of

these and other legislative and regulatory efforts on the global financial markets is uncertain, and they may
not have the intended stabilising effects. Any significant financial disruption could hadverse effect on

our business, results of operations, financial condition and cash fitvse developments, or the perception

that any of them could occur, have had and may continue to imaadvarse effect on global economic
conditions and the stability of global financial maganhd may significantly reduce global market liquidity,
restrict the ability of key market participants to operate in certain financial markets or restrict our access to
capital. This could haveraadverse effect oaur business, results of operations, financial condition and cash
flows and reduce the price of the Equity Shares.

The outbreak of COVIEL9 affected countries globally, with the World Health Organisation declaring the
outbreak as a pandemic in March 2020. There were border controls, lockdowns and travel restrictions
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imposed by various countries, as a result of the COutbreak. The COVIE19 outbreak caused stock
markets worldwide to fluctuate significantly in value and impacted global economic activity.

If we are unable to successfully anticipate and respond to changing economic and market conditions, our
business, results of operations and financial condition and prospects may be adversely affected.

TheIndian tax regime has undergone substantial changes which could adversely affect our business and
the trading price of the Equity Shares.

Any change in Indian tax laws coulthve an effect on our operations. For instance, the Taxation Laws
(Amendment) Act, 2019, prescribes certain changes to the income tax rate applicable to companies in India.
According to this Act, companies can henceforth voluntarily opt in favour of aessional tax regime
(subject to no other special benefits/exemptions being claimed), which would ultimately reduce the effective
tax ratefor Indian companies from 30% to 22% (exclusive of applicable health and educasisrand
surchargeAny such future amendments may affect our ability to claim exemptions that we have historically
benefited from, and such exemptions may no longer be available to us.

The Government of India has also implemented two major refortmglian tax laws, namely the GST, and
provisions relating to general aiativ o i d an GAARD) . e §hefi ndirect tax regi me
a complete overhaul. The indirect taxes on goods and services, such as central excise duty, service tax, central
sales tax, state value added tax, surcharge and excise have been replaced by GoodsarithSerith

effect from July 1, 2017. The GST regime is relatively new and therefore is subject to amendments and its
interpretation by the relevant regulatomtlaorities. GAAR became effective from April 1, 2017. The tax
consequences of the GAAR provisions being applied to an arrangement may result in, among others, a denial
of tax benefit to us and our business. In the absence of any precedents on thelselajeptication of these
provisions is subjective. If the GAAR provisions are made applicable to us, it may have an adverse tax impact
on us. Further, if the tax costs associated with certain of our transactions are greater than anticipated because
of a paticular tax risk materializing on account of new tax regulations and policies, it could affect our
profitability from such transactions.

Further, the Government of India has announced the union budget for Fiscal 2024, pursuant to which the
Finance Bill, 2023, has proposed various amendmé&htsFinance Bilteceived the assent of the President
onMarch 31, 202&nd subsequently the Finance Act, 2023 was notified by the Government of India
notifying the detailed amendments in various laws pertaining to direct and indirect Tresestors are

advised to consult their own tax advisors and to carefully consider the potential tax consedueno@go

Equity Sharednvestors should consult their own tax advisors about the consequences of investing or trading
in the Equity Shares. There is no certainty on the impact that the Finance Act may have on our business and
operations or on the industry in which we operateaddition, unfavourable changes in or interpretations of
existing, or the promulgation of new laws, rules and regulations including foreign investment laws governing
our business, operations and group structure could result inng deemed to be in contravention of such

laws or may require us to apply for additional approvals. We may incur increased costs relating to compliance
with such new requirements, which may also require management time and other resources, and any failure
to comply may adversely affecur business, results of operations, financial condition and cash. flows
Uncertainty in the applicability, interpretation or implementation of any amendment to, or change in,
governing law, regulation or policy, including byason of an absence, or a limited body, of administrative

or judicial precedent may be time consuming as well as costly for us to resolve and may affect the viability
of our current business or restrict our ability to grow our business in the future.

We cannot predict whether any new tax laws or regulations impacting our services will be enacted, what the
nature and impact of the specific terms of any such laws or regulations will be or whether if at all, any laws
or regulations would have an adverffe& on our business.

Further, any adverse order passed by the appellate authorities/ tribunals/ courts would have an effect on our
profitability. In addition, we are subject to tax related inquiries and claims. We may be particularly affected
by claims from tax authorities account of income tax assessment and GST that combines taxes and levies
by the central and state governments into one unified rate of interest with effect from July 1, 2017.

If inflation were to rise in India, we might not be able to increase the prices of our products at a
proportional rate in order to pass costs on to oaonsumersthereby reducing our margins.
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Inflation rates in India have been volatile in recent years, and such volatility may continue in the future. India
hasexperienced high inflation in the recent past. Increased inflation can contribute to an increase in interest

rates and increased costs to our business, including increased costs of wages and other expenses relevant to
our business.

High fluctuations in inflation rates may make it more difficult for us to accurately estimate or control our
costs. Any increase in inflation in India can increase our expenses, which we may not be able to adequately
pass on to ouconsumerswhether entirely or in part, and may adversely affect our business and financial
condition. In particular, we might not be able to reduce our costs or increase the price of our products to pass
the increase in costs on to @ansumersin such caseur business, refa of operations, financial condition

and cash flowsnay be adversely affected.

Further, the Government of India has previously initiated economic measures to combat high inflation rates,
and it is unclear whether these measures will remain in effect. We cannot assure you that Indian inflation
levels will not worsen in the future.

Investorsmaynot be able to enforce a judgment of a foreign court against st Directors, theBRLMs
or any of their directors and executive officers in India respectively, except by way of a lawsuit in.India

Our Company is a company incorporated under the laws of India and all of our Directors are located in India.
All of our assets and our Key Managerial Personnel and Senior Management Personnel are also located in
India. As a result, it may not be possibbe investors to effect service of process upon our Company or such
persons in jurisdictions outside India, or to enforce judgments obtained against such parties outside India.
Furthermore, it is unlikely that an Indian court would enforce foreign judgrifehts court was of the view

that the amount of damages awarded was excessive or inconsistent with public policy, or if judgments are in
breach or contrary to Indian law. In addition, a party seeking to enforce a foreign judgment in India is required

to obtain approval from the RBI to execute such a judgment or to repatriate outside India any amounts
recovered.

Recognition and enforcement of foreign judgments is provided for under Section 13 and Section 44A of the
Code of CivilProcedure, 1908. India is not a party to any international treaty in relation to the recognition or
enforcement of foreign judgments. India has reciprocal recognition and enforcement of judgments in civil
and commercial matters with only a limited numbgjunisdictions, such as the United Kingdom, United

Arab Emirates, Singapore and Hong Kong. In order to be enforceable, a judgment from a jurisdiction with
reciprocity must meet certain requirements established in the Indian Code of Civil Proceduréh&SmBC

only permits the enforcement and execution of monetary decrees in the reciprocating jurisdiction, not being
in the nature of any amounts payable in respect of taxes, other charges, fines or penalties. Judgments or
decrees from jurisdictions whiclodhot have reciprocal recognition with India, including the United States,
cannot be enforced by proceedings in execution in India. Therefore, a final judgment for the payment of
money rendered by any court in a A@ciprocating territory for civil liabity, whether or not predicated

solely upon the general laws of the A@tiprocating territory, would not be directly enforceable in India.

The party in whose favour a final foreign judgment in a-rexiprocating territory is rendered may bring a

fresh sit in a competent court in India based on the final judgment within three years of obtaining such final
judgment. However, it is unlikely that a court in India would award damages on the same basis as a foreign
court if an action were brought in India &t an Indian court would enforce foreign judgments if it viewed

the amount of damages as excessive or inconsistent with the public policy in India. Further, we cannot assure
you that a suit brought in an Indian court in relation to a foreign judgmenbeviflisposed of in a timely
manner. In addition, any person seeking to enforce a foreign judgment in India is required to obtain the prior
approval of the RBI to repatriate any amount recovered, and we cannot assure that such approval will be
forthcoming within a reasonable period of time, or at all, or that conditions of such approval would be
acceptable. Such an amount may also be subject to income tax in accordance with applicable law.

sks relating to the Equity Shares and this Offer
The determinationof the Price Band is based on various factors and assumptions and the Offer Price,

price to earnings ratio and market capitalization to revenue multiple based on the Offer Price of our
Company, may not be indicative of the market price of the Company on listing or thereafter
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Our revenue from operations and profit after tax
1,123.69million, respectively. The table below provides details of our price to earnings ratio and market
capitalization to revenue from operations at the upper end of the Price Band:

Particulars Price to Earnings Ratio* Market Capitalization to Revenue*
For Fiscal 2023 [ 6] [ 6]
"To be populated at Prospectus stage.

The determination of the Price Band is based on various factors and assumptions, and will be determined by
our Company and Selling Shareholders in consultation with the BRLMs. The relevant financial parameters
based on which the Price Band will betekmined shall be disclosed in the advertisement that will be issued

for the publication of the Price Band. Further, the Offer Price of the Equity Shares is proposed to be
determined on the basis of assessment of market demand for the Equity Shardstoffeigh the book

building process prescribed under the SEBI ICDR Regulations, and certain quantitative and qualitative factors
as set out BasisforOfieePricde mtnilg9@nd fbe Offer Price, multiples and ratios may not

be indicative of the market price of the Company on listing or thereafter.

Accordingly, any valuation exercise undertaken for the purposes of the Offer by our Company and Selling
Shareholdersn consultation with the BRLMs, would not be based on a benchmark with our industry peers.

Prior to the Offer, there has been no public market for our Equity Shares, and an active trading market on the
StockExchangesnay not develop or be sustained after the Offer. Listing and quotation does not guarantee
that a market for the Equity Shares will develop, or if developed, the liquidity of such market for the Equity
Shares.

The market price of the Equity Shares may be subject to significant fluctuations in response to, among other
factors, variations in our operating results, market conditions specific to the industry we operate in,
developmentselatingto India, announcements by third parties or governmental entities of significant claims

or proceedings against us, volatility in the securities markets in India and other jurisdictions, variations in the
growth rate of financial indicators, variationsrgvenue or earningstasates by research publications, and
changes in economic, legal and other regulatory factors. As a result, we cannot assure you that an active
market will develop or sustained trading will take place in the Equity Shares or provide any assurance
regardingthe price at which the Equity Shares will be traded after listing. Further, the market price of the
Equity Shares may decline below the Offer Price. We cannot assure you that you will be able to sell your
Equity Shares at or above the Offer Price.

Pursuantto listing of the Equity Shares, we may be subject to-praptive surveillance measures like
Additional Surveillance Measure (ASM) and Graded Surveillance Measures (GSM) by the Stock
Exchanges in order to enhance market integrity and safeguard the interest of invest

SEBI and Stock Exchanges in order to enhance market integrity and safeguard interest of investors, have been
introducing various enhanced peenptive surveillance measures. The main objective of these measures is to
alert and advice investors to be extaaitious while dealing in these securities and advice market participants

to carry out necessary due diligence while dealing in these securities. Accordingly, SEBI and Stock
Exchanges have provided for (a) GSM on securities where such trading price alesudties does not
commensurate with financial health and fundamentals suebrasgs, book value, fixed assets-wetth,

price per equity multiple and market capitalization; andASM on securities with surveillance concerns

based on objective parameters such as pncevolume variation and volatility.

On listing, we may be subject to general market conditions which may include significant price and volume
fluctuations. The price of our Equity Shares may also fluctuate after the Offer due to several factors such as
volatility in the Indian and global sedties market, our profitability and performance, performance of our
competitors, changes in the estimates of our performance or any other political or economic factor. The
occurrence of any of the abovementioned factors may trigger the parameterealbgt8EBI and the Stock
Exchanges for placing securities under the GSM or ASM framework such as net worth and net fixed assets
of securities, high low variation in securities, client concentration and close to close price variation.

In the event our Equity Shares are covered under suebngpéve surveillance measures implemented by

SEBI and the Stock Exchanges, we may be subject to certain additional restrictions in relation to trading of
our Equity Shares such as limiting tradimgduency (for example, trading either allowed once in a week or
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73.

74.

75.

a month) or freezing of price on upper side of trading which may have an adverse effect on the market price
of our Equity Shares or may in general cause disruptions in the development of an active market for and
trading of our Equity Shares.

A third-party could be prevented from acquiring control of us post this Offer, because of@kiover
provisionsunder Indian law.

As a listed Indiarentity, there are provisions in Indian law that may delay, deter or prevent a future takeover
or change in control of our Company. Under the Takeover Regulations, an acquirer has been defined as any
person who, directly or indirectly, acquires or agreeadnguire shares or voting rights or control over a
company, whether individually or acting in concert with others. Although these provisions have been
formulated to ensure that interests of investors/shareholders are protected, these provisions may also
discourage a third party from attempting to take control of our Company subsequent to completion of the
Offer. Consequently, even if a potential takeover of our Company would result in the purchase of the Equity
Shares at a premium to their market price auld otherwise be beneficial to our shareholders, such a
takeover may not be attempted or consummated because of Takeover Regulations.

Fluctuationsin the exchange rate between the Indian Rupee and foreign currencies may have an adverse
effect on the value of our Equity Shares, independent of our operating results.

On listing, our Equity Shares will be quoted in Indian Rupees on NSE and BSE. Any dividends in respect of
our Equity Shares will also be paid in Indian Rupees and subsequentigrted into the relevant foreign
currency for repatriation, if required. Any adverse movement in currency exchange rates during the time that
it takes to undertake such conversion may reduce the net dividend to foreign investors. In addition, any
adverg movement in currency exchange rates during a delay in repatriating outside India the proceeds from
a sale of Equity Shares, for example, because of a delay in regulatory approvals that may be required for the
sale of Equity Shares may reduce the proceedsived by Equity Shareholders. The exchange rate between

the Indian Rupee and the U.S. dollar has fluctuated in recent years and may continue to fluctuate substantially
in the future, which may have an adverse effect on the returns on our Equity $idepsndent of our
operating results.

The Equity Shares have never been publicly traded and the Offer may not result in an active or liquid
marketfor the Equity Shares. Further, the price of the Equity Shares may be volatile, and the investors
may beunableto resell the Equity Shares at or above the Offer Price, or at all

Prior to the Offer, there has been no public market for the Equity Shares, and an active trading market on the
stock exchanges may not develop or be sustained after the Offer. Listing and quotation does not guarantee
that a market for the Equity Shareslwdiévelop, or if developed, the liquidity of such market for the Equity
Shares. Our Equity Shares are expected to trade on NSE and BSE after the Offer, but we cannot assure you
that active trading in our Equity Shares will develop after the Offer, orch siading develops that it will
continue. Investors may not be able to sell our Equity Shares at the quoted price if there is no active trading
in our Equity Shares. There has been significant volatility in the Indian stock markets in the recent past, and
the trading price of our Equity Shares after the Offer could fluctuate significantly as a result of market
volatility or due to various internal or external risks, including but not limited to those described in this Red
Herring Prospectus. The marketqariof our Equity Shares may be influenced by many factors, some of which

are beyond our control, including, among others:

9 the failure of security analysts to cover the Equity Shares after the Offer, or changes in the
estimates of our performance by analysts;

1 the activities of competitors and suppliers;

9 future sales of the Equity Shares by us or our Shareholders;

1 investor perception of us and the industry in which we operate;
1 our quarterly or annual earnings or those of our competitors;

1 developments affecting fiscal, industrial or environmental regulations; and
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7.

78.

T the publicbés reaction to our press releases an
A decrease in the market price of our Equity Shares could cause you to lose some or aihvegtment.
Investorsmaybe subject to Indian taxes arising out of income arising on the sale of the Ediitgres

Under current Indian tax laws, unless specifically exempted, capital gains arising from the sale of equity
sharesinanindaco mpany is generally taxabl eSTin) linsdilaev iAe ds e
and collected by an Indian stock exchange on which equity shares are sold. Any gain realized on the sale of
listed equity shares held for more than 12 months may be subject ttelomgapital gains tax in India at the

specified rates depéding on certain factors, such as STT paid, the quantum of gains and any available treaty
exemptions. Accordingly, yomay be subject to payment of leitgym capital gains tax in Inaj in addition

to payment of STT, on the sale of any Equity Shares held for more than 12 months. STT will be levied on

and collected by a domestic stock exchange on which the Equity Shares are sold. Further, any gain realized

on the sale of our Equity Stesr held for a period of 12 months or less will be subject to-shiort capital

gains tax in India. While neresidents may claim tax treaty benefits in relation to such capital gains income,
generally, Il ndi an t ax t r eosettax enscapiabgaimsa@rising frormthetsaldoh di a 6 s
shares of an Indian company.

Capital gains arising from the sale of the Equity Shares will not be chargeable to tax in India in cases where

relief from such taxation in India is provided under a treaty between India and the country of which the seller

is resident read with the Multlae r a | I nMLEkOr)u, meinft anMd t o the extent appg
entitled to avail benefits thereunder. Generally, I
on capital gains. As a result, residents of other countries migghibefor tax in India as well as in their own

jurisdiction on a gain upon the sale of the Equity Shares. The Company may or may not grant the benefit of

a tax treaty (where applicable) to a amsident shareholder for the purposes of deducting taguaste

pursuant to any corporate action including dividends.

No dividend distribution tax is required to be paid in respect of dividends declared, distributed or paid by a
domestic company after March 31, 2020, and accordingly, such dividends would not be exempt in the hands
of the shareholders, both resident ad welnonresident. Our Company may or may not grant the benefit of

a tax treaty (where applicable) to a a@sident shareholder for the purposes of deducting tax at source
pursuant to any corporate action including dividends.

OurCompanycannot predict whether any tax laws or other regulations impacting it will be enacted, or predict
the nature and impact of any such laws or regulations or whether, if at all, any laws or regulations would have
an adverse effect on obusiness, results of operations, financial condition and cash. flows

Investorswill not be able to sell immediately on an Indian stock exchange any of the Equity Shhegs
purchasein the Offer.

The Equity Shares will be listed on the Stock Exchanges. Pursuant to applicable Indian laws, certain actions

must be completed before the Equity Shares can be listed and trading in the Equity Shares may commence.

|l nvedtomrks &ntry, or 6dematdéd accounts with depositor)
with the Equity Shares within one working day of the date on which the Basis of Allotment is approved by

the Stock Exchanges. The Allotment of Equity Shamethis Offer and the credit ouch Equity Shares to

the applicantés demat account with depository partd.i
the Bid Closing Date and trading in the Equity Shares upon receipt of final listing and trading approvals from

the Stock Exchangeis expected to commence within three Working Days of the Bid Closing Date. There

could be a failure or delay in the listing of the Equity Shares on the Stock Exchanges. Any failure or delay in
obtaining the approval or otherwise any delay in commencadjng in the Equity Shares would restrict
investors6 ability to dispose of their Equity Shar
credited to investors6 demat account s, or that trat
periods specified in this risk factor. We could also be required to pay interest at the applicable rates if
allotment is not made, refund orders are not dispatched or demat credits are not made to investors within the
prescribed time periods.

Any future issuance of Equity Shares, or convertible securities or other equity linked instruments by us

may dilute your shareholdingand sale of Equity Shares by shareholders with significant shareholding
may adversely affect the trading price of the Equity Shares.
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We may be required to finance our growth through future equity offerings. Any future equity issuances by

us, including a primary offeringf Equity Shares, convertible securities or securities linked to Equity Shares
including through exercise of employee stock optonsmay | ead to the dilution of
our Company. Any future equity issuances by us or sales of our Equity Shares by our shareholders may
adversely affect the trading price of the Equity Shares, which may lead to otleseadwnsequences

including difficulty in raising capital through offering of our Equity Shares or incurring additional debt.
Further, our Company may consider issue of bonus shares in the future from reserves and surpluses, which
could have alternatively been used for dividends or buyback, may adversely affect the trading price of the
Equity Shares of our Company. Forinstarce, r  r es er ve f un é658naillipgasengvarchi ng t o
3,2022 was reduced by an amount of 113.28 millic
113,276,700 Equity Shares pursuant to bonus issue undertaken on January 10, 2023 irofhOrati&or
further CapitabStructsire Nates t® théiCapital Structwve o n 107. Ay eisposal of Equity

Shares by our major shareholders or the perception that such issuance or sales may occur, including to comply
with the minimum public shareholding norms applicable to listed companies in Indiadvensaly affect

the trading price of the Equity Shares, which may lead to other adverse consequences including difficulty in
raising capital through offering of the Equity Shares or incurring additional debt. We cannot assia you

we will not issue Equity Shargsonvertible securities or securities linked to Equity Sharethair our
Shareholders will not dispose of, pledge or encumber their Equity Shares in theAuojufeture issuances

could also dilute the value of your investment in the Equitsr&s.In addition, any perception by investors

that such issuances or sales might occur may also affect the market price of our Equity Shares.

Under Indian law, foreign investors are subject to investment restrictions that limit our ability to attract
foreign investors which may adversely affect the trading price of the Equity Shares.

Under foreign exchange regulations currently in force in India, transfer of shares betweesidents and
residents are freely permitted (subject to certain restrictions), if they comply with the pricing guidelines and
reporting requirements specifieg the RBI. If the transfer of shares, which are sought to be transferred, is
not in compliance with such pricing guidelines or reporting requirements or falls under any of the exceptions
referred to above, then a prior regulatory approval will be requirdditionally, shareholders who seek to
convert Rupee proceeds from a sale of shares in India into foreign currency and repatriate that foreign
currency from India require a rabjection or a tax clearance certificate from the Indian income tax
authorities

In addition, pursuant to the Press Note No. 3 (2020 Series), dated April 17, 2020, issued by the DPIIT, which

has been incorporated as the proviso to Rule 6(a) of the FEMAdRbiRules, all investments under the

foreign direct investment route by entgief a country which shares land border with India or where the

beneficial owner of the Equity Shares is situated in or is a citizen of any such country, can only be made
through the Government approval route, as prescribed in the Consolidated FDI Bi@ac@dtober 15, 2020

and the FEMA Ruleswhi | e the term fibenefici al ownero is def
Laundering (Maintenance of Records) Rules, 2005 and the General Financial Rules, 2017, neither the foreign
direct investment policy nor the FEMA Rules provide a definition of themte fibenef i ci al O Wn €
interpretation of Abeneficial owner o0 and enforcemen
which may have an adverse effect on our ability to raise foreign capitdieFuhere is uncertainty regarding

the timeline within which the said approval from the Gol may be obtained, if at all.

We cannot assure investors that any required approval from the RBI or any other governmental agency can
be obtained on any particul ar RedrictiorssonoForeignOwrership. For
of Indian Securitie o n 45ba g e

. QIBs and Nonlnstitutional Investors are not permitted to withdraw or lower their Bids (in terms of
guantity of Equity Shares or the Bid Amount) at any stage after the submission of their Bid, and Retail
Individual Investors and Eligible Employees are not permitted to withdraw their Bids after closure of the
Bid/ Offer Closing Date.

Pursuant to the SEBI ICDR Regulations, QIBs and -Nwtitutional Investors are required to pay the Bid
Amount on submission of the Bid and are not permitted to withdraw or lower their Bids (in terms of quantity
of Equity Shares or the Bid Amount) at artpge after submitting a Bid. Retail Individual Investors and
Eligible Employees can revise their Bids during the Bid/ Offer Period and withdraw their Bids until the Bid/
Offer Closing Date. While we are required to complete all necessary formalities sfig liand
commencement of trading of the Equity Shares on all Stock Exchanges where such Equity Shares are
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proposed to be listed, including Allotment, within three Working Days from the Bid/ Offer Closing Date or

such other period as may be prescribed by the SEBI ,
Equity Shares, including adverse chanigeisternational or national monetary policy, financial, political or

economic conditions, our business, results of operations, cash flows or financial condition may arise between

the date of submission of the Bid and Allotment. We may complete the Alfitai the Equity Shares even

i f such events occur, and such events may | i mit tF
pursuant to the Offer or cause the trading price of the Equity Shares to decline on listing.

81. Investorsmay be restrictedin their ability to exercise preemptive rights under Indian law and thereby
may suffer future dilution of their ownership position.

Under the Companies Act, a company having share capital and incorporated in India must offer its holders of
equity shares premptive rights to subscribe and pay for a proportionate number of shares to maintain their
existing ownership percentages befdre issuance of any new equity shares, unless thempéive rights

have been waived by adoption of a special resolution by holders offthutles of the equity shares voting

on such resolution.

However, if the law of the jurisdiction the investors are in, does not permit them to exercise teeipgxe

rights without our Company filing an offering document or registration statement with the applicable
authority in such jurisdiction, the invess will be unable to exercise their pmptive rights unless our

Company makes such a filing. If we elect not to file a registration statement, the new securities may be issued

to a custodian, who may sel/l t halee ssch custadiart récenves ohor t h «
the sale of such securities and the related transaction costs cannot be predicted. In addition, to the extent that

the investors are unable to exercise-@mgptive rights granted in respect of the Equity Shares held by them,

their proportional interest in our Company would be reduced.

82. Rightsof shareholders of companies under Indian law may be more limited than under the lawshef
jurisdictions.

Our Articles of Association, composition of our Board, Indian laws governing our corporate affairs, the

validity of corporate procedures, directorsdé fiduci
rights may differ from thosethatwbud apply to a company in another jur.i
Indian law may not be as extensiveandwsdpr ead as shareholders6é rights un

or jurisdictions. Investors may face challenges in asserting their aghgbareholder of our Company than
as a shareholder of an entity in another jurisdiction.

83. Therequirementsof being a publicly listed company may strain our resources

We are not a publicly listed company and have not, historically, been subjected to the increased scrutiny of
our affairs by shareholders, regulators and the public at large that is associated with being a listed company.
As alisted company, we will incur significant legal, accounting, corporate governance and other expenses
that we did not incur as an unlisted company. We will be subject to the SEBI Listing Regulations, which will,
among other things, require us to file audinnual and unaudited quarterly reports with respect to our
business and financial condition. If we experience any delays, we may fail to satisfy our reporting obligations
and/or we may not be able to readily determine and accordingly report any chremgieesults of operations

as promptly as other listed companies. Further, as a publicly listed company, we will need to maintain and
improve the effectiveness of our disclosure controls and procedures and internal control over financial
reporting, incluihg keeping adequate records of daily transactions. In order to maintain and improve the
effectiveness of our disclosure controls and procedures and internal control over financial reporting,
significant resources and management attention will be requied. a r esul t , our manage:rt
may be diverted from our business concerns, which may adversely affect our business, prospects, results of
operations and financial condition. In addition, we may need to hire additional legal and accountirithstaff w
appropriate experience and technical accounting knowledge, but we cannot assure you that we will be able to
do so in a timely and efficient manner.

84. Compliancewith provisions of Foreign Account Tax Compliance Act may affect payments on the Equity
Shares

88



TheU. S. AForeign Account FAT&AO ) C o nmpploisaensc ea Arcedvw r(epmo riit |
potentially, imposes a 30% withholding taxU®8n certa
financial institutions (includingntermediaries).

If payments on the Equity Shares are made by suctun®nfinancial institutions (including intermediaries),

this withholding may be imposed on such payments if made to any&rfinancial institution (including

an intermediary) that is not otherwiseeenpt from FATCA or other holders who do not provide sufficient
identifying information to the payer, to the extent
Under currenguidance t he term Aforeign passtihthereforp noyaearnt 0 i s
whet her and to what extent payments on the Equity S
The United States has entered into intergovernmental agreements with many jurisdictions (including India)

that modify the FATCAwithholding regime described above. It is not yet clear how the intergovernmental
agreements between the United States and these juri
whether such agreements will require us or other financial instigito withhold or report on payments on

the Equity Shares to the extent they are treated as
consult their tax advisors regarding the consequences of FATCA, or any intergovernmental agreement or
non-U.S. legislation implementing FATCA, to their investment in Equity Shares
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SECTION Ill: INTRODUCTION

THE OFFER

The following table summarises the details of the Offer:

Equity Shares offered

Offer of Equity Sharéd Up t&qLudly Shar es, 658@niliore g ¢
of which

Offer for Salé? Up t Equify8Hares aggr e g &,5600milion u p
Employee Reservation Portié") Up t Bquify8Hares aggr e g 8Fniliog up

Accordingly,

The NetOffer

Upto[] 6Hqui t vy

Shar es 6exgpmilieng at

Which includes

A) QIB Portior>®) Not more Eghany [ &8hares, [ad
million
of which
a. Anchor Investor Portion Up t &quify 8Hares
b. Net QIB Portion(assuming Anchor Investor Portii U p t &quify &8Hares
is fully subscribed)
of which:
(a) Mutual Fund Portior®) Up t &quify SHares

(b) Balance for all QIBs including Mutual Fund

Up t &quify 8Hares

B) NonInstitutional Portioff®)X"

Notlessthaf SElqui t y

Shares,[ @alggm

of which:

a. Onethird of the Nonlnstitutional Portion availabl
for allocation to Bidders with an application size
more than 0.20 mil i«

Up t &quify8hares

b. Two-third of the NorlInstitutional Portion availabl
for allocation to Bidders with an application size
more than 1.00 mill ic

Up t &quify 8Hares

C) Retail Portioff

Notlessthaf SElqui t y

Shares,[ @lggm

Pre and post Offer Equity Shares

Equity Shares outstanding prior to the Offer (as at the
of this Red Herring Prospectus)

124,604,37@Equity Shares

Equity Shares outstanding after the Offer

124,604,37@Equity Shares

Utilisation of Net Proceeds

S e ©bjdtts of the Offér 0 n 126 ®gr €ompany will no
receive any proceeds from the Offer for Sale

Notes:

@ The Offer has been authorised by a resolution passed by our Board of Directors in their meetingthegjdsord1, 2023

@ Each of the Selling Sheholders severally and not joinfljhasconsented to participate in the Offer for Sale. The details of their

respective Offered Shares and consents are as follows:

. Aggregate amount ofOffer | Date of the consent letter to Date of board
Sg gﬁgghol d?afr Az el for S_ale _ participate in the Offer for resolution/_Cor_porate
: ( in mild] Sale Authorisation
1. Bipinbhai Vithalbhai Hadvani Up t8@0 February 19, 2024 N.A.
2. Gopal Agriproducts Up 15200 February 19, 2024 November 8, 2023
3. Harsh Sureshkumar Shah Up 500 February 19, 2024 N.A.

Our Boardhas taken on record the consent for the Offer for Sale by the Selling Shareholders pursuant to its rdatédf@bruary

27, 2024 Eachof the Selling Shareholders has specifically confirmed thatg&pective portion of the Offered Shares, has been held

by each one of thein compliance with Regulation 8 of the SEBI ICDR Regulatiand are accordingly eligible for being offered for
sale in the Offeas required by the SEBI ICDR Regulations

® The initial
Discount, ifany) however,

to
Elig

Al l ot ment
an

an Eligible
i ble Employee

Empl oyee
may

s u b rfnettof Employee d

for

Discount, if anyunder the Employee Reservation Portion. Only in the event of an undersubscription in the Employee Reservation

Portion, the unsubscribed portion may be Allotted @naportionate basis to Eligible Employees Bidding in the Employee Reservation
v a | uret ofEmplogerDisepsns if amyf) subje6t to thé totah Allbtinentdonan Eligible Employee

Portion, for a
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not exceedi nretofE@plogeDisenunt, if any) The unsubscribed portion if any, in the Employee Reservation Portion
(after all ocat i shalbepdded backtcthe & Offai. | | i on) ,

@ Our Company and the Selling Shareholders, in consultation with the BRLMs, may offer an Employee Discount@fbumtthe
Of fer Price (equivalent of 7 [06] per Equity Share), Opemingch shall
Date.

® Our Company and the Selling Shareholders may, in consultation witBRh#&ls, allocate up to 60% of the QIB Portion to Anchor
Investors on a discretionary basis. The QIB Portion will accordingly be reduced for the Equity Shares allocated to Aestors.Inv
Onethird of the Anchor Investor Portion shall be reserved for doimédutual Funds, subject to valid Bids being received from
domestic Mutual Funds at or above the Anchor Investor Allocation Price. In the event ofsubdeription in the Anchor Investor
Portion, the remaining Equity Shares shall be added to the QIBadRo56% of the Net QIB Portion shall be available for allocation
on a proportionate basis to Mutual Funds only, and the remainder of the Net QIB Portion shall be available for allocation on
proportionate basis to all QIB Bidders, including Mutual Furgishject to valid Bids being received at or above the Offer Price. In the
event the aggregate demand from Mutual Funds is less than as specified above, the balance Equity Shares availablenfan Allotme
the Mutual Fund Portion will be added to the NeB(ortion and allocated proportionately to the QIB Bidders in proportion to their
Bids. For detail&,omsd@ag®©Of fer Procedure

©® Undersubscription, if any, in the QIB Portion would not be allowed to be met withasgiil from othercategories or a combination
of categories. Subject to valid Bids being received at or above the Offer Price;audeription, if any, in any category except the
QIB Portion, would be allowed to be met with spill over from any other category or corphicéttategories, as applicable, at the
discretion of our Company and the Selling Shareholders, in consultation with the BRLMs and the Designated Stock Ex@beinge, sub
to applicable law.

™ Allocation to Bidders in all categories, except Anchor Investors, if any;Ihiitutional Investors and Retail Individual Investors,
shall be made on a proportionate basis subject to valid Bids received at or above the Offer Price. The allocatiorRetadach
Individual Investor shall not be less than the minimum Bid Lot, subject to availability of Equity Shares in the RetailaRdrtiee
remaining available Equity Shares, if any, shall be allocated on a proportionate basis. Allocation to Anchtmrsnsieall be on a
di scretionary basi s.edmore dd4BanehédbogadonseachNof@dtittitional Infestashall not be less
than the minimunNon-Institutional Investompplication size, subject to availability of Equity Shares in the-Mstitutional Portion
and the remaining available Equity Shares, if any, shall be allocated on a proportionate basis in accordance with teasconditi
specified in this regard in SchdduXlll of the SEBI ICDR RegulationBurther, (a) 1/39 of the portion available tdlor-Institutional
Investorss hal | be reserved for applicants with applicat iYoofithesi ze of

n

portion available toNon-Institutional Investorss h a | | be reserved for applicants with appl

Provided that the unsubscribed portion in either of thectiegories specified in clauses (a) or (b), may be allocated to applicants in
the other sulzategory oNonInstitutional Investors

For details in relati olermgotheeQffér © p A3R&g detailstintledingih f e r
relation to grounds OfferStruceire & c dffedPrnoceddré Bo nd da%ampé3g er t o
respectively
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SUMMARY OF FINANCIAL INFORMATION

The summary financiahformation presented below should be read in conjunction with the Restated Financial
I nformati on, t h eRestated Eirsmancial hnfomatimo , a MEamMdig@®@ ment 6 s Di scuss
Analysis of Financial Condition and Results of Operationso n 283amd 843, respectively

[The remainder of this page has intentionally been left blank
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GENERAL INFORMATION

Our Company was initially for medyoagd aatp aRajnkeots,hilpndiie
from April 1, 1999. The partnership firm was registered under the Partnership Act, 1932 with the Registrar of
Firms, Raj kot Division, Raj kot on October 19, 2006.

Snack 6 with effect from November 23, 20009, and the sa
Division, Rajkot on November 30, 2009. The partnership firm was subsequently echirgt a joint stock
company and registered as a private | imited company

Snacks Private Limitedod pursuant to a certificate of
of Companies, Gjarat, Dadra and Nagar Haveli. Subsequently, our Company was converted into a public limited
company pursuant to a special resolution passed by our Shareholders in its EGM held on March 15, 2023,
following which the name of adburSn@ockparny mvasedohaagdd
Companies, GujaRel®)ai sAbhmddabéadeén certificate of i nc

Registered and Corporate Office of our Company

The address and certain other details of our Registered and Corporate Office are as follows:
Gopal Snacks Limited

Plot Nos. G2322, G2323 and G2324

GIDC Metoda Taluka Lodhika

Rajkoti 360 021

Guijarat, India

For details of the changes i nHistooyrandRertgin GotpaateeMdtteisnd Cor g
Change in the registered offite o n 241.a g e

Company Registration Number and Corporate Identity Number
The registration number and corporate identity number of our Company are as follows:

a. Registration number. 058781
b. Corporate identity number: U15400GJ2009PLC058781

The Registrar of Companies

Our Company is registered with the Registrar of Companies, Gujarat at Ahmedabad which is situated at the
following address:

ROC Bhavan, Opposite Rupal Park Society
Behind Ankur Bus Stop

Naranpura, Ahmedabdd380 013

Gujarat, India

Board of Directors

The following table sets out the brief details of our Board as on the date of this Red Herring Prospectus:

Name Designation DIN Address
Bipinbhai Vithalbhai Hadvani Chairman and 02858118 | Flat Number- 901, Decora Hilend, AvadRoad,
Managing Director Opp. Classic Party Plot, Haripar, Taravada, Raj

i 360004, Gujarat, India
Dakshaben Bipinbhai Executive Director | 07284461 | Flat Number- 901, Decora Hilend, Avadh Roa

Hadvani Opp. Classic Party Plot, Haripar, Taravada, Raj
i 360004, Gujarat, India
Raj Bipinbhai Hadvani Wholetime 09802257 | Decora Hilend, Avadh Road, Opp. Classic Pe
Director and Chief Plot, Haripar, Taravada, Rajkct 360 004,
Executive Officer Gujarat, India
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Name Designation DIN Address
Harsh Sureshkumar Shah Non- executive 06470319 | B 201, Raj Vaibha Pradhyuman Green City, Ne;
Director to Sayaji Hotel, Vrindavan Society Road, Rajko
360005, Gujarat, India
Rajnikant Chimanlal Diwan Independent 10062916 | B-504, Empire Regency, Opp. Nandini Ill, VI
Director Road, Vesu, Abhva, Surdt 395 007, Gujarat,
India
Natwarlal Meghjibhai Patel Independent 00027540 | B/6, Ashokvatika, Opp Ekta Farm, Ambli Bhop
Director Road, Ambli, Ahmedabad 380 058, Gujarat,
India
VijayalakshmiShalil Suvarna Independent 01722538 | B-11, Brindavan CHSL, Evershine Nagar, Mal:
Director (West), Mumbai 400 064, Maharashtra, India
Babubhai Harjibhai Independent 08132069 | 1, Prangan Apartment, Near Patel Bhel, An
Ghodasara Director Marg, Rajkot, Rajkot Sau Uni Area360 005,
Gujarat, India
For further details ®furoManBommnyEsdf© Director s,

Company Secretary and Compliance Officer

Mayur Popatbhai Gangani is the Company Secretary and Compliance OfficerCompanyHis contact details

are as follows:

Mayur Popatbhai Gangani

Plot Nos. G2322, G2323 and G2324
GIDC Metoda Taluka Lodhika
Rajkot- 360 021

Guijarat, India

Tel.: +91 28 2728 7370

E-mail: cs@gopalsnacks.com

Book Running Lead Managers

Intensive Fiscal Services Private Limited
914, 9th Floor, Raheja Chambers

Free Press Journal Marg

Nariman Point, Mumbai 400 021
Maharashtra, India

Tel: +91 22 2287 0443

E-mail: gopal.ipo@intensivefiscal.com

Investor Grievance ID: grievance.ib@intensivefiscal.comr

Website www.intensivefiscal.com
Contact Person Harish Khajanchi / Anand Rawal
SEBI Registration No: INM000011112

JM Financial Limited

7" Floor, Cnergy

Appasaheb Marathe Marg, Prabhadevi
Mumbai 400 025, Maharashtra, India

Tel.: +91 22 6630 3030

E-mail: gopalsnacks.ipo@jmfl.com

Investor Grievance ID: grievance.ibd@jmfl.com
Website www.jmfl.com

Contact Person Prachee Dhuri

SEBI Registration No: INM000010361
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Axis Capital Limited

1st Floor, Axis House

C-2, Wadia International Centre

P.B. Marg, Worli, Mumbai 400 025
Maharashtra, India

Tel.: + 91 224325 2183

E-mail: gopalsnacks.ipo@axiscap.in
Investor Grievance ID: complaints@axiscap.in
Website www.axiscapital.co.in
Contact Person Sagar Jatakiya

SEBI Registration No: INM000012029
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Statement ofinter-seallocation of responsibilities among the Bok Running Lead M anagers

The responsibilities and coordination by the BRLMs for various activities in the Offer are as follows:

cover, interalia:

1 Formulating marketing strategies, preparation of pub
budget;

1 Finalise ad media and public relation strategy;

and JM

Sr. No Activities Responsibility | Coordination
1. Capital structuring with the relative components and forma Intensive, Axis Intensive
such as composition of debt and equity, type of instrum and JM
positioning strategy and due diligence of the Company incl
its operations/management/ business plans/legal etc. Dr
desgn and finalizing of the draft red herring prospectus,
herring prospectus and prospectus and of statutory / new
advertisements including a memorandum containing s
features of the prospectus. The BRLMs shall ensure comp
with SEBI ICDR Regulations and stipulated requirements
completion of prescribed formalities with the stock exchar
RoC and SEBI and RoC filings and follow up and coording
till final approval from all regulatory authorities.
2. Drafting and approval of all statutory advertisement. Intensive, Axis Intensive
and JM
3. Drafting and approval of all publicity material other than statl Intensive, Axis JM
advertisement as mentioned above including media monit and JM
corporate advertising, brochure, etc. and filing of me
compliance report.
4, Appointment of Registrar to the Offer, Advertising Agency| Intensive, Axis Intensive
Printer to the Offer including eordination for their agreemen and JM
5. Appointment of all other intermediaries and including-| Intensive, Axis Intensive
ordination for all other agreements and JM
6. International Institutional marketing of the Offer, which \ Intensive, Axis Axis
cover, inter alia: and JM
9 Institutional marketing strategy preparation of publi
budget;
9 Finalizing the list and division of international investors
oneto-one meetings; and
9 Finalizing international road show and investor mee
schedule.
7. Preparation of roadshow presentation Intensive, Axis Axis
and JM
8. Preparation of investor frequently asked questions Intensive, Axis JM
and JM
9. Domestic Institutional marketing of the Offer, which will co\ Intensive, Axis JM
inter alia: and JM
9 Institutional marketing strategy preparation of publi
budget;
9 Finalizing the list and division of domestic investors for<
to-one meetings; and
1 Finalizing domestic road show and investor mee
schedule.
10. | Norrinstitutional and Retail marketing of the Offer, which \ Intensive, Axis Intensive
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Sr. No

Activities

Responsibility

Coordination

1 Finalising centers for holding conferences for stock bro
investors, etc;

1 Finalising collection centers as per Schedule Il of the ¢
ICDR Regulations; and

1 Follow-up on distribution of publicity and Offer mater
including application form, red herring prospec
prospectus and brochure and deciding on the quantum
Offer material.

coordination with registrar, SCSBs and banks, unblockin
application monies, intimation of allocation and dispatc
refund to bidders, etc.

PostOffer activities, which shall involve essential follavp
steps including allocation to anchor investors, foHamv with
bankers to the Offer and SCSBs to get quick estimat
collection and advising the issuer about the closure of the
basedon correct figures, finalisation of the basis of allotmer
weeding out of multiple applications, finalization of trad
dealing and listing of instruments, dispatch of certificate
demat credit and refunds and coordination with various age
comected with the posssue activity such as registrar to
Offer, bankers to the Offer, SCSBs including responsibility
underwriting arrangements, as applicable.

Payment of the applica8lle)
sale of unlisted equity shares by the Selling Shareholder ung
Offer for Sale to the Government and filing of the STT retur
the prescribed due date as per Chapter VII of Finance (No. 2
2004.

Co-ordination with SEBI and Stock Exchanges for Refund o
Security Deposit and Submission of all post Offer rej
including the Initial and final Post Offer report to SEBI.

11. | Managing anchor book related activities and submission of | Intensive, Axis Axis
to regulators post completion of anchor allocati@md and JM
coordination with stock exchanges for book building pro
filing of letters including for software, bidding terminals, anc
investor intimation and payment of 1% security deposit to D

12. | Managing the book and finalization of pricing in consulta Intensive, Axis Axis
with the Company and the Selling Shareholders. and JM

13. | Postbiddingctivities including management of escrow accol Intensive, Axis JM
mock trading, coordinate ndnstitutional allocatiorn and JM

Legal counsel to our Company as to Indian Law

Khaitan & Co

Embassy Quest

3" Floor, 45/1 Magrath Road
Bengalurui 560 025
Karnataka, India
Telephone:+91 80 4339 7000

Registrar to the Offer

Link Intime India Private Limited
C101,First Floor,247 Park
L.B.S. Marg, Vikhroli (West)
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Mumbai 400 083

Maharashtra, India

Investor Grievance Emait gopalsnacks@Ilinkintime.co.in
Website www.linkintime.co.in

Contact Person Shanti Gopalkrishnan

E-mail: gopalsnacks@linkintime.co.in

Telephone +91 8108114949

SEBI Registration No.: INR0O00004058

Banker(s) to the Offer

Axis Bank Limited

fiAxis Hous®, 6th Floor, G2

Wadia International Centre
Pandurang Budhkar Marg

Worli, Mumbai-400 025
Maharashtra, India
Telephone;+9122 24253672
E-mail: vishal.lade@axisbank.com
Website: www.axisbank.com
Contact Person:Vishal M. Lade
SEBI Registration Number. INBIO0O000017

HDFC Banlc Limited

HDFC Banlc Limited, FIGOPS Departmerit Lodha

| Think Techno Campus-8 Level

Next to Kanjurmarg Railway Station

Kanjurmarg (East) Mumba#00042

Maharashtra, India

Telephone:+91 22 30752927/28/2914

Email: siddharth.jadhav@hdfcblitom sachin.gawade@lfcbark.com eric.bacha@dfcbark.com
tushar.gavakar@hdfcbark.com pravin.teli2@dfcbark.com

Website www.hdfcbank.com

Contact Person Eric Bacha/ Sachin Gawade / Pravin Teli / Siddharth Jadhav / Tusharkaavan
SEBI Registration Number. INBIOO0O00063

Syndicate Member(s)

JM Financial Services Limited

Ground Floor, 2,3&4, Kamanwala Chambers

Sir P.M. Road,

Fort, Mumbaii 400001

Maharashtra, India

Telephone:+91 22 6136 3400

E-mail: tn.kumar@jmfl.com / sona.verghese@jmfl.com
Website: www.jmflfinancialservices.in

Contact Person:T N Kumar / Sona Verghese

SEBI Registration Number: INZ000195834

Designatedintermediaries

Self-Certified Syndicate Banks

The list of SCSBs notified by SEBI for the ASBA process is available at
http://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognised=yes, or at such other website as may be
prescribed by SEBI from time to time. A list of the Designated SCSB Branchieswich an ASBA Bidder

(other than a UPI Bidder), not bidding through Syndicate/Sub Syndicate or through a Registered Broker, RTA or
CDP may submit the Bid cum Application Forms, is available at
https://www.sebi.gov.in/sebiweb/other/OtherAction.do?doReisegiFpi=yes&intmid=34and for a list of the
Designated SCSB Branches with which a UPI Bidder may submit the Bid cum Application Forms, is available at
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https://sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpi=yes&intmld=40, or at such other websites as
may be prescribed by SEBI from time to time.

SCSBs and mobile applications enabled fonifled Payments nterfaceMechanism

In accordance with SEBI Circular No. SEBI/HO/CFD/DIL2/CIR/P/2019/76 dated June 28, 2019 and SEBI
Circular No. SEBI/HO/CFD/DIL2/CIR/P/2019/85 dated July 26, 2019, and SEBI Circular No.
SEBI/HO/CFD/DIL2/CIR/P/2022/45 dated April 5, 2022, UPI Bidders mayyaghpbugh the SCSBs and mobile
applications  using the  UPI handles  specified on the website of the  SEBI
(https://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpi=yes&intmid=40) and
(https://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecegdhigi=yes&intmld=43) respectively as
updated from time to timé list of SCSBs and mobile applications, which are live for applying in public issues
using UPI mechanism is available on
https://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpi=yes&intmld=35 and
https://www.sebi.gov.in/sebiweb/other/OtherActido?doRecognisedFpi=yes&intmld=43, respectively. A list
of SCSBs and mobile applications, which are live for applying in public issues using UPI mechanism is provided
as O0AnnNex @&BEBIckcblar humber SEBI/HO/CFD/DIL2/CIR/P/2019/85 dated July 26, 2019.

SyndicateSelf-Certified Syndicate BanlBranches

In relation to Bids (other than Bids by Anchor Investors and RIIs) submitted to a member of the Syndicate, the
list of branches of the SCSBs at the Specified Locations named by the respective SCSBs to receive deposits of
Bid cum Application Forms from themembers of the Syndicate is available on the website of the SEBI at
http://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognised=yes&intmld=35, as updated from time to
time or any such other website as may be prescribed by SEBI from time to timeofeoinformation on such
branches collecting Bid cum Application Forms from the Syndicate at Specified Locations, see the website of the
SEBI at http://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognised=yes&intmld=35 or any such other
website as mape prescribed by SEBI from time to time.

Registered Brokers

Bidders can submit ASBA Forms in the Offer using the stockbroker network of the stock exchange, i.e., through
the Registered Brokers at the Broker Cenffée list of the Registered Brokers eligible to accept ASBA Forms,
including details such as postal address, telephone number and email address, is provided on the websites of the
Stock Exchanges at www.bseindia.com and www.nseindia.com, as updated feoto time.

Registrar and Share Transfer Agents

The list of the RTAs eligible to accept ASBA Forms at the Desighated RTA Locations, including details such as
address, telephone number and email address, is provided on the websiteSEBIf at
https://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpi=yes&intmidabd the Stock
Exchanges at www.bseindia.com/Static/Markets/Publiclssues/RtaDp.aspx? and
www.nhseindia.com/products/content/equities/ipos/asba_procedures.htm, respectively, as updated from time to
time.

Collecting Depository Participants

The list of the CDPs eligible to accept ASBA Forms at the Designated CDP Locations, including details such as
their name and contact details, is provided on the websites of the Stock Exchanges at
www.bseindia.com/Static/Markets/Publiclssues/RtaDp.aspx?wamd.nseindia.com/products/content/equities/
ipos/asba_procedures.htm, respectively, as updated from time to time.

Experts

Except as stated belowur Company has not obtained any expert opinions:

Our Company has received the written consent dasdmuary 19, 2024rom Maheshwari & Co., Chartered

Accountants, holding a valid peer review certificate from ICAI, to include their name as required under Section
26(5) of the Companies Act, 2013 read with SEBI ICDR Regulations, in this Red Herring Prospectus and as an

Afepxrto as defined under Section 2(38) of the Compani
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Statutory Auditors, and in respect of their (i) examination report ddtacember 7, 202n our Restated

Financial Information; and (ii) their report daté&bruary 19, 2024n the statement of possible special tax

benefits available to the Company and its shareholders in this Red Herring Prospectus and such consent has not
been withdrawn as on the date of this Red Hotberi ng Pr
construed to mean an fAexpertodo as defined under the U.

In addition, our Company has received written consent didgdmber 20, 2028om S. J. Asset Apprisal Private

Limited, as chartered engineer to include their name as required under Section 26(5) of the Companies Act, 2013,
read with SEBI | CDR Regul ations, in this Red Herring
2(38) of the Companies Act, 2013, to theemt andn their capacity as independent chartered engimeszspect

of their certificate datetNovember 20, 2028 n o ur  C oamyfaataripgdcapacity and its utilization at

certain manufacturing facilities, and such consent has not been withdrawn as on the date of this Red Herring
Prospectus.

Statutory Auditors to our Company

Maheshwari & Co., Chartered Accountants

Third Floor

Esplarde House

3, A.K. Naik Marg

Fort, Mumbaii 400 001

Maharashtra, India

E-mail: vikas.asawa@icai.org

Tel.: +91 897643651 Firm registration number: 105834W
Peer review number 014967

Changes in Statutory Auditors

Except as disclosed below, there has been no change in our statutory auditofigénytree's preceding the date
of this Red Herring Prospectus:

Particulars Date of change Reason for change

Maheshwari & Co., Chartered Accountants November 12, 2022
Appointment as the Statutory Auditdrsfill
casual vacancypon resignation by K. R
Pala and Associates, Chartered Accountal

K. R. Pala and Associates, Chartered November8, 2022

Accountants Resignation by K. R. Pala and Associat
Chartered Accountants as statutory audit
of our Companyn account of not holding i
certificate of peer review

Banker to our Company

HDFC Bank Ltd.

HDFC Bank House,™ Floor

Near Pramukhswami Arcade

Dr. Yagnik Road, Rajkot 360 001
Guijarat, India

Tel: 491 98982 71111

Contact Person:Soham Dave
Website: www.hdfcbank.com

Email: soham.dave@hdfcbank.com

Grading of the Offer
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No credit agency registered with SEBI has been appointed for obtaining grading for the Offer.
Appraising Entity

As the Offer is an Offer for Sale, our Company will not receive any proceeds from the Offer. Accordingly, no
appraising entity is required to be appointed for the Offer.

Monitoring Agency

As the Offer is an Offer for Sale, our Company will not receive any proceeds from the Offer. Accordingly, no
monitoring agency is required to be appointed for the Offer.

Credit Rating

As the Offer is an Offer for Sale, credit rating is not required.

Debenture Trustee

As the Offer is an Offer for Sale, the appointment of debenture trustee is not required.
Green ShoeOption

No green shoe option is contemplated under the Offer.

Filing

A copy of this Red Herring Prospectus i s being fi

https://siportal.sebi.gov.iasrequired under Regulation 25(8) of the SEBI ICDR Regulationsraadcordance

with SEBI mastercircular bearing referenceEBI/HO/CFD/PoB2/P/CIR/2023/00094 dated June 21, 203
accordance with the instructions i s s HasingoftOperatiomd SEB I
Procedurei Division of Issues and ListingCFDO .

It will also be filed with SEBI at the following address:

Securities and Exchange Board of India

Corporation Finance Department

Division of Issues and Listing

SEBI Bhavan, Plot No. C4 A, 0Gd6 Block
Bandra KurlaComplex, Bandra (E)

Mumbai, 400 051

Maharashtra, India

A copy of ths Red Herring Prospectus, along with the material contracts and documents required to be filed under
Section 32 of the Companies Act, 20i&sbeenfiled with the RoC and a copy of the Prospectus to be filed under
Section 26 of the Companies Act, 2013 would be filed with the RoC at its office and through the electronic portal
of MCA.

Book Building Process

Book building, in the context of the Offer, refers to the process of collection of Bids from Bidders on the basis of
this Red Herring Prospectuthe Bid cum Application Formand the Revision Forms within the Price Baite

Price Band and minimum Bid Lot will be decided by our Compamy Selling Shareholderis consultation with

the BRLMSs, and if not disclosed inishRed Herring Prospectus, will be advertisedaiheditions of Financial
Express, an English national daily newspaper, all editions of Jansatta, a Hindi national daily newspaper and Rajkot
edition of Sanj Samachaa Gujarati daily newspaper (Gujarati beihg tegional language of Gujarat, where our
Registered and Corporate Office is located), each with wide circulation, at least two Working Days prior to the
Bid/Offer Opening Date and shall be made available to the Stock Exchanges for the purposes ofguptoadi

their respective websites. Pursuant to the Book Building Process, the Offer Price shall be determined by our
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https://siportal.sebi.gov.in/

Companyand Selling Shareholderis consultation with the BRLMs after the Bid/Offer Closing Date. For details,
seefi Of f er Pongagel84ur e 0

All Bidders, other than Anchor Investors, shall only participate through the ASBA process by providing the details
of their respective ASBA Account in which the corresponding Bid Amount will be blocked by the SCSBs. UPI
Bidders shall participate throughetthSBA process using the UPI Mechanism. Anchor Investors are not permitted
to participate in the Offer through the ASBA process.

In accordance with the SEBI ICDR Regulations, QIBs and-Mstitutional Investors are not permitted to
withdraw or lower the size of their Bids (in terms of the quantity of the Equity Shares or the Bid Amount) at any
stage. Retail Individual Investors,tsy ect to the Bid Amount being upto
Bidding in the Employee Reservation Portion can revise their Bids during the Bid/ Offer Period and withdraw
their Bids until the Bid/ Offer Closing Date. Further, Anchor Investorsateallowed to revise and withdraw

their Bids after the Anchor Investor Bidding Date. Allocation to QIBs (other than Anchor Investors) and Non
Institutional Investors will be on a proportionate basis, while allocation to Anchor Investors will be on a
disoco eti onary basi s. Térogofthewffér h @ OfftrdPBotedurel so,n dRamadd,
respectively.

The Book Building Process and the Bidding process are subject to change from time to time, and the
Bidders are advised to make their own judgment about investment through the aforesaid processes prior
to submitting a Bid in the Offer.

Bidders should note that the Offer is also subject to (i) filing of the Prospectus by our Company with the
RoC; and (ii) our Company obtaining final listing and trading approvals from the Stock Exchanges, which
our Company shall apply for after Allotment.

Each Bidder, by submitting a Bid in the Offer, will be deemed to have acknowledged the above restrictions and
the terms of the Offer.

For further details on the method and procedure for Bidding, an illustration of the Book Building Rrot#ss
price di scovCfferProgedumc e fexinsdfehe Offer o n 4B4damd428 respectively.

Underwriting Agreement

Prior to the filing of the Prospectus with the RoC and in accordancethéthature of underwriting whicis
determined in accordance with Regulation 4048)SEBI ICDR Regulationsour Company and the Selling
Shareholderwill enter into an Underwriting Agreement with the Underwriters for the Equity Shares proposed to
be offered through the Offellhe extent of underwriting obligations and the Bids to be underwritten by each
Underwritershall be as per the Underwriting Agreemed®uirsuant to the terms of the Underwriting Agreement,

the obligations of the Underwriters will be several and will be subject to certain conditions to closing, as specified
therein.

The Underwriters have indicated their intention to underwrite the following number of Equity Shares:
(The Underwriting Agreement has not been executed as on the date of this Red Herring Praspegilide

executegrior to the filing of the Prospectus withe RoC, as applicabld his portion has been intentionally left
blank and will be filled in before filing of tHerospectus withthe RoQ

Name, address, telephone and email of the | Indicative number of Equity Shares to be Amount
Underwriters Underwritten Underwritten
(_7in million)

[ 0] [ 0] [ 0]

[ 0] [ 0] [ 0]

Theabovementioned underwriting commitment is indicative and will be finalized after determination of the Offer
Price and Basis of Allotment and will be subject to the provisions of Regulation 40(2) of the SEBI ICDR
Regulations.

In the opinion of our Board of Directors (based on representations made to our Company by the Underwriters),

the resources of the Underwriters are sufficient to enable them to discharge their respective underwriting
obligations in full. The Underwriters arregistered with the SEBI under Section 12(1) of the SEBI Act or
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registered as brokers with the Stock Exchange(s). Ou
accepted and entered into the Underwriting Agreement mentioned above on behalf of our Company.

Allocation among the Underwriters may not necessarily be in proportion to their underwriting commitments.

Notwithstanding the above table, the Underwriters shall be severally responsible for ensuring payment with
respect to Equity Shares allocated to inwesprocured by theiin accordance with the Underwriting Agreement.
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CAPITAL STRUCTURE
The Equity Share capital of our Company as on the date of this Red Herring Prospectus is as set forth below:

(in”, except share data or indicated otherwise)

Particulars Aggregate value at face value Aggregatsr\i/gge AT
A |AUTHORIZED SHARE CAPITAL
150,000,000 Equity Shares \ 150,000,00( -

B | ISSUED, SUBSCRIBED AND PAID-UP CAPITAL BEFORE THE OFFER
124,604,370 Equity Shares \ 124,604,37( -

C | PRESENT OFFER IN TERMS OF THIS RED HERRING PROSPECTUS

Offer of Sale of up td 6Bquity Shares by th [ © [ ©
Selling Shareholdera ggr egat i6&b@0
million®® comprising of:

i. EmployeeReser vati on Po [ § [ O
Equity Sharesaggr egat i n3
million®

i. Net Oof fer of up t [ © [ o

aggregat6465nmilop t o

D | ISSUED, SUBSCRIBED AND PAID-UP CAPITAL AFTER THE OFFER

124,604,370 Equity Shares \ 124,604,37( -
E | SECURITIES PREMIUM

Before the Offef 37,576,700

After theOffer” [ O

"To be updated upon finalization of the Offer Price.
#As on the date dhis Red Herring Prospectus.
(@ The Offer has been authorized by a resolution of our Board of Directors in their meeting Beigust 31, 2023 urther, the Selling
Shareholders have, severally and not jointly consented to participate in the Offer for Sale pursuant to their respemtivietterss
and ourBoardhas taken on record such consents of the Selling Shareholders by a resolutidrethatedy27, 2024
@ Each of the Selling Shareholders has, severally and not jointly consented to participate in the Offer for Sale. EaaHliafjthe S
Shareholders has specifically confirmed that its respective portion of the Offered Shares has been held by each oime of them
compliance with Regulation 8 of the SEBI ICDR Regulatzmmsare accordingly eligible for being offered for sale in the Offer as
required by the SEBI ICDR Regulations. For details on the authorisation of the Selling Shareholders in relation teeth&kifes,
see AThe OfMG erd on page
®  The Employee Reservation Portion shall not exceed 5% of owQfest paidup Equity Share capital. In the event of under
subscription in the Employee Reservation Portion (if any), the unsubscribed portion will be available for allocation tamehAllo
proportionately to all El'i gi bl e Empl oyees whoifanyy subjectBoitie i n

maxi mum value of All otment made to such EIl igibl eifaBynphbeoyece
unsubscribed portion, if any, in the Employee Res®theNet i on
of fer. For further deta#2s, see fAOffer Structured on page
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Notes to the Capital Structure

1. Share capital history of our Company

a. Equity share capital

The following table sets forth the history of the Equity Share capital of our Company.

5 f Numbgr of Face value !ssue \ f Cumlglativ? ngulativc—;
ate 0 equity . price per ature o . number o paid-up equity
allotment shares pserhegu;tye equity | consideration eI 3 Slleimen: DEilE aif ellzizes equity share capital
allotted shar e shares ( )
December 7 750,000 10.00 10.00| Pursuant  tg Subscription to MoA 750,000 7,500,000
2009 the Number of
conversion of Name of Allottee equity shares
the allotted
partnership Bipinbhai Vithalbhai Hadvani 300,000
firm, Prafulchandra Vitthal Hadvani 250,000
Snacks{ Rekhaben Ashokbhai Rokad 100,000
private Dakshaben Bipinbhai Hadvani 65,000
limited Vinaben Prafulbhai Hadvani 15,000
company Ashokkumar Mohanlal Rokad 10,000
(L;Pder Parthlex Kusumben Mansukhbhai Pate 10,000
Companies
Act, 1956
December 14 5,015 10.00 110.00| Cash Further issue 755,015 7,550,150
2009 Number of
Name of Allottee equity shares
allotted
Jayeshbhai Mansukhbhai 1,250
Kansagra
Jitenbhai Mansukhbhg 1,250
Kansagra
Rajeshbhai Mansukhbhg 1,250
Kansagra
Sanatbhai Mansukhbhg 1,250
Kansagra
Damjibhai Bavabhai Dobaria 1
Dharmesh Mohan Dobaria 1
Diptiben Rupeshkuma 1
Nadapara
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Number of Issue Cumulative Cumulative
) Face value| . . -
DEIES @ equity er equi price per NEITE 0 Nature of allotment Details of allottees MIMYETE | (210D GV
allotment shares ps h g rtye equity | consideration equity share capital
allotted shar e shares ( )
Jayant Snacks an@everages 1
Private Limited
Jayantibhai Bavabhai Dobaria 1
Kiranben Vipulkumar Nadapar 1
Mohanbhai Bavabhai Dobaria 1
Nirmalaben Rajeshbhai Dobar 1
Pravinaben Pravinbhai Dobari 1
Pravinbhai Damjibhai Dobaria 1
Pravinbhai DamijibhaiDobaria 1
(HUF)
Rajeshbhai Mohanbhai Dobar 1
(HUF)
Ramaben Kantibhai Nadapara 1
Rohitbhai Mohanbhai Dobari 1
(HUF)
Sanjaybhai Kantibhai Nadapa 1
January 19 130,000 10.00 110.00| Cash Further issue 885,015 8,850,150
2010 Number of
Name ofAllottee equity shares
allotted
Arvindbhai Jentibhai Hadvani 28,000
Sarvan_andbhal Sadhura 15,000
Sarvani
Gopaldas Kanjibhai Donga 12,000
Hgsmgkhbhal Ravishanke 10,000
Trivedi
Lilaben Batukbhai Marvania 10,000
JitendrabhaMuktilal Dubal 9,500
Kishorbhai Bhovanbhai Bhut 7,500
Prabhaben Keshavbhai Ranip 6,500
Jentilal Kesavbhai Gajera 5,000
Ashwinkumar Rasiklal Thakka 5,000
Jayantibhai Jerambhai Bhut 2,500
Alkeshbhai Mohanbhai Ghetiy 2,500
JentibhalLadhabhai Ginoya 2,500
Lakhmidas Ravjibhal 2,500

Kathrotiya
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Number of F Issue Cumulative Cumulative
) ace value | . . -
DEIES @ equity er equi price per NEITE 0 Nature of allotment Details of allottees MIMYETE | (210D GV
allotment shares ps h g rtye equity | consideration equity share capital
allotted shar e shares ( )
Maganlal Ramjibhai Patel 2,500
Samirbhai Santibhai Sheth 2,500
Sohilkumar Sahbudinbhg
Thobhani 2,000
Gokalbhai Naranbhai Boriya 1,500
Rajesh Rameshchandra 1,500
AshokbhaiRasikbhai Thakker 1,500
September 30 30,000 10.00 110.00| Cash Further issue 915,015 9,150,150
2010 Number of
Name of Allottee equity shares
allotted
Dhirajlal Velabhai Makwana 5,000
Jentilal Kesavbhai Gajera 5,000
Lilaben BatukbhaMarvania 5,000
Prabhaben Kesavbhai Ranipa 5,000
Rajendrakumar Devshibhg 5,000
Senjaliya
Shaileshkumar Javansin 5,000
Parmar
August 1, 2011 20,000 10.00 100.00| Cash Further issue 935,015 9,350,150
Number of
Name of Allottee equity shares
allotted
Nandlalbhai Ravjibhai Bera 8,000
Bhaveshbhai Dhirajbhai Javiye 6,000
Rameshbhai Ravjibhai Bera 6,000
March 29, 2012 50,000 10.00 100.00| Cash Further issue 985,015 9,850,150
Number of
Name of Allottee equity shares
allotted
Gokalbhai Naranbhai Antala 5,000
Jentibhai Mohanbhai Antala 5,000
Jiteshbhai Vallabhbhai Antala 5,000
Pravinbhai Vallabhbhai Pokiya 5,000
Pareshbhai Chandubhai Antals 5,000
Rajeshbhai Haribhai Viradiya 5,000
Rakesh Maganbhai Pokiya 5,000
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Number of F Issue Cumulative Cumulative
) ace value | . . -
DEIES @ equity er equi price per NEITE 0 Nature of allotment Details of allottees MIMYETE | (210D GV
allotment shares ps h g rtye equity | consideration equity share capital
allotted shar e shares ( )
Vallabhabhai Karasanbhg 5,000
Sakariya
Vallabhabhai Ravjibhai Pokiya 5,000
Vrajlal Govinbhai Antala 5,000
March 31, 2015 147,752 10.00 110.00| Cash Rights issuéb 1,132,767 11,327,670
Number of
Name of Allottee equity shares
allotted
Dakshaben Bipinbhai Hadvan 50,000
Rekhaben Ashokbhai Rokad 45,000
Kusumben Mansukhbhai Pate 32,500
Bipinbhai Vithalbhai Hadvani 13,252
Vinaben Prafulbhai Hadvani 7,000

Pursuant to a resolution of our Board passed in their meeting he@eaember 22, 2022nd a resolution of our Shareholders passed in their EGM he@emember 23, 2022ach fully

pad-up equity share of our Companmni@e qoufi tfya cseh avraelsu eo f T 01 weaasc hs,u badnidv iadcecdo ridnitnog |l vy, 1, 1
into 11,327,670 Equity Shares.
January 10| 113,276,70C 1.00 NA | NA Bonus issu@® 124,604,370 124,604,37C
2023 Number of
Name of Allottee equity shares
allotted

Bipinbhai Vithalbhai Hadvani 64,136,800

Gopal Agriproducts 29,716,200

Dakshaben Bipinbhai Hadvan 13,759,900

Harsh Sureshkumar Shah 5,557,050

Mansi Hardik Shah 41,000

Shah Nikhil Dhirajlal (HUF) 23,000

Jil Vipulkumar Shah and Vipu 17,250

Dhirajlal Shah

Nikhil Dhirajlal Shah 12,750

Vipul Dhirajlal Shah 12,750

@ Rights issue of equity shares in the ratio 3:20 authorised by a resolution of our Board dated March 7, 2015.
@ Bonus issue of Equity Shares in thtéio 10:1 authorised by a resolution of our Board dated January 7, 2023 and a resolution of our Shareholders dated JagRary 9

®  Allotment of Equity Shares by way of a bonus issue in the ratio of 10:1 to such holders of Equity Shares of our Comparameappeared in the register of members of our Company as on the record date
i.e. January 6, 2023.
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b. Preference share capital

Our Company has not issued any preference shares as on the date of this Red Herring Prospectus.
Issue of shares for consideration other than cash or by way of bonus issue or out of revaluation reserves
a) Our Company has not issued any Equity Shares out of revaluation reserves since its incorporation.

b) Except as stated below, our Company has not issued any Equity Shares for consideration other than cash

or by way of bonus issue, as on the date of this Red Herring Prospectus

Date of Nu_mber of | Face va_lue Issue pr_ice Reason for Benefits
allotment equity shares per equity |per equity allotment accrued to our Names of allottees
allotted shareshar e Company
December 7 750,00( 10.0€ 10.00Pursuant  t - i. Bipinbhai Vithalbhai
2009 conversion 0 Hadvani;
the partnershi ii. Prafulchandra Vittha
firm, Hadvani;
Snacks| iii. Rekhaben Ashokbh
private limitec Rokad;
company iv. Dakshaben Bipinbh
under Part 1) Hadvani;
of the v. Vinaben Prafulbhé
Companies Hadvani;
Act, 1956 vi. Ashokkumar Mohanlé
Rokad; and
vii. Kusumben
Mansukhbhai Patel
January 10 113,276,70I 1.00 NA |Bonus issue (¢ - i. Bipinbhai  Vithalbha
2023 equity share Hadvani;
in ratio of 10:1 ii. Dakshaben Bipinbh
Hadvani;
iii. Harsh Sureshkum
Shah;
iv. Gopal Agriproducts;
v. Shah Nikhil Dhirajla
(HUF);
vi. Nikhil Dhirajlal Shah;
vii. Jil Vipulkumar Shah an
Vipul Dhirajlal Shah;
viii. Vipul Dhirajlal Shah
and
ix. Mansi Hardik Shah
For further d Shae Cdpital History & aus Gommaieyeo i 1QY.a g e

Issue of shares at a price lower than the Offer Price in the last year

Except

as

TdShasecchpitas histbry adur Cdimpanyg

preceding the date of this Red Herring Prospectus

Issue of Equity Shares pursuant to schemes of arrangement

Our Company has not allotted any Equity Shares in terms of any scheme of arrangement approved under

o0 n 10y abgve, our Company has not
issued any Equity Shares at a price that may be lower than the Offer Price during the period of one year

sections 391394 of the Companies Act, 1956 or sections-23@ of the Companies Act, 2013.

Issue of Equity Shares under employee stock option scheme

Our Company has not issued any Equity Shares since incorporation under any employee stock option
schemes.

Fo

r fiUEmpldye= stock aptiom sScHeime o rs Ef@a gie

111



Build-u p

of Pr

omoter so

sharehol

di

ng,

Mi 4mi

mum Promoter o

As on the date of this Red Herring Prospectus, our Promoters h@@90,017 Equity Shares equivalent to
91.00% of the issued, subscribed and pamlEquity Share capital of our Company.

Build-up of the shareholding of our Promoters in our Company

The details regarding the builgh of shareholding of Bipinbhai Vithalbhai Hadvani in our Company since

incorporation is set forth in the table below:

Date of
transfer/
allotment
of equity

Shares

Number of
equity
shares

allotted/
transferred

Nature of
transaction

Nature of
consideration

Face
Value
per
equity
share

()

Transfer
price/ issue
price per
equity
share

Percentage of
the pre-Offer
capital (%)

Percentage of
the postOffer
capital (%)

December
7, 2009

300,000

Subscription to MoA

Pursuant  t¢
conversion 0i
Gopal Snack;
into  private
limited
company
under Part IX
of the
Companies
Act, 1956

10.00

10.00

241

December
20, 2010

Transfer of one equit
share each fror
Sanjaybhai Kantibhe
Nadapara, Ramabe
Kantibhai Nadapara
Kiranben Vipulkumal
Nadapara an
Diptiben
Rupeshkumar
Nadapara

Cash

10.00;

110.00

Negligible

September
24,2011

9,507

Transfer of (i) one
equity share eag
from Damjibhai
Bavabhai  Dobarie
Mohanbhai Bavabh
Dobaria, Jayantibhg
Bavabhai  Dobarie
Dharmesh Moha|
Dobaria, Jayarn
Snacks and Beverag
Private Limited,
Pravinbhai Damjibha
Dobaria (HUF) anc
Rajeshbhai
Mohanbh&a Dobaria
(HUF); and (ii) 9,50C
equity shares fror
Jitendrabhai Muktila
Dubal

Cash

10.00

110.00

0.08

2011

October 8.

2,500

Transfer of
shares
Alkeshbhai

Mohanbhai Ghetiya

equity
fron

Cash

10.00

110.00

0.02

2011

October 9.

25,500

Transfer of (i) 2,50(
equity shares eac
from Jayantibha
Jerambhai Bhut
Jentibhai Ladhabh:

Ginoya, Lakhmida;

Cash

10.00

110.00

0.20
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Date of
transfer/
allotment
of equity

Shares

Number of
equity
shares

allotted/
transferred

Nature of
transaction

Nature of
consideration

Face
Value
per
equity
share

Transfer
price/ issue
price per
equity
share

Percentage of
the pre-Offer
capital (%)

Percentage of
the postOffer
capital (%)

Ravjibhai Kathrotiye
and Samirbha
Santibhai Sheth; (ii
1,500 equity share
from Gokalbhal|
Naranbhai  Boriya
(i) 2,000 equity
shares fron
Sohilkumar
Sahbudinbhai
Thobhani; and (iv]
12,000 equity share
from Gopaldas
Kanjibhai Donga

November
25, 2011

5,000

Transfer of equity
shares fron
Ashwinkumar
Rasiklal Thakkar

Cash

10.00;

110.00

0.04

March 29,
2014

8,600

Transfer of equity
shares from
Arvindbhai Jentibha
Hadvani

Cash

10.00

110.00

0.07

May
2014

23,

25,000

Transfer of 5,00(
equity shares eac
from (i) Jentibha
Mohanbhai  Antala
(i) Pareshbha
Chandubhai Antale
(iii) Rakesh
Maganbhai Pokiya;
(iv) Vallabhabha|
Karasanbhai Sakariy
and (v) Vallabhabhg
Ravjibhai Pokiya

Cash

10.00

110.00

0.20

August 12,
2014

20,000

Transfer of 5,00(
equity shares eac
from Gokalbha|
Naranbhai Antala
Rajeshbhai Haribhg
Viradiya, Vrajlal
Govinbhai Antala an(
Pravinbhai

Vallabhbhai Pokiya;

Cash

10.00

110.00

0.16

September
19, 2014

20,000

Transfer of (i) 6,00(
equity shares eac
from Rameshbhe
Ravjibhai Bera an
Bhaveshbhai
Dhirajbhai  Javiya
and (ii) 8,000 equity
shares fron
Nandlalbhai
Ravjibhai Bera

Cash

10.00

110.00

0.16

September
20, 2014

7,500

Transfer of 7,50(
equity shares fror
Kishorbhai
Bhovanbhai Bhut

Cash

10.00

110.00

0.06

March 31,
2015

13,252

Rights issue of equit
shares in the ratio ¢

3:20

Cash

10.00

110.00

0.11
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Date of
transfer/
allotment
of equity

Shares

Number of
equity
shares

allotted/
transferred

Nature of
transaction

Nature of
consideration

Face
Value
per
equity
share

( )

Transfer
price/ issue
price per
equity
share

Percentage of
the pre-Offer
capital (%)

Percentage of
the postOffer
capital (%)

April 22,
2016

36,500

Transfer of (i) 11,50(
equity shares fror
Prabhaben
Keshavbhai Ranipz
(i) 10,000 equity
shares from Jentilé
Kesavbhai  Gajere
and (iii) 15,000 equity
shares from Lilabe
Batukbhai Marvania.

Cash

10.00

110.00

0.29

May
2016

2,

17,500

Transfer of (i) 2,50(
equity shares fror
Maganlal Ramjibha
Patel; (ii) 5,000 equit
shares each frol
Dhirajlal ~ Velabhai
Makwana anc
Shaileshkumar
Javansinh Parma
and (iii) 1,250 equity
shares each frol
Jayeshbhai
Mansukhbhai
Kansagra, Jitenbh;
Mansukhbhai
Kansagra, Rajeshbh
Mansukhbhai
Kansagra
Sanatbhai
Mansukhbhai
Kansagra

an|

Cash

10.00

110.00

0.14

May 17,

2016

5,000

Transfer of equity
shares from Jiteshbh
Vallabhbhai Antala

Cash

10.00

110.00

0.04

September
15, 2022

Transfer of one equit
share each fror
Satishbhai Dudabhi
Hadvani, Jayabe
Dudabhai  Hadvan
Mahesh L. Changel:
Arvindbhai Jentibha
Hadvani and
Pravinbhai Dudabhg
Hadvani.

Cash

10.00

2,500.00

Negligible

September
23, 2022

145,500

Gift of (i) 35,500
equity shares fror
Mahendrabhai
Vithalbhai
HadvanfV; (i)
100,000 equity share
from Rekhaber
Ashokbhai Roka@;
and (iii) 10,000 equity
shares fron
Ashokkumar

Mohanlal Rokat

NA

10.00

NA

1.17

Pursuant to a resolution of our Board passed in their meeting held on December 22, 2022 and a resolution of our Shi
passed in their extraordinary general meeting held on December 23, 2022, each fullypa&quity share of our Company

facem | u e

val ue

~ 10

10 was
each

held b

subdivided

y

into
Bi pinbhai

10

equity

s ha

Vithal bhai

res of
Hadvani
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Date of | Number of s Transfer
transfer/ equity welle price/ issue| Percentage of | Percentage of
Nature of Nature of per :
allotment shares . . . . price per | the pre-Offer | the postOffer
: transaction consideration| equity . . )
of equity allotted/ < equity capital (%) capital (%)
are

Shares | transferred () shar e
January 10 64,136,800 Bonus issue of equit NA 1.00 NA 51.47 [ ©
2023 shares in the ratio ¢

10:1

Total 70,550,480 56.62 [ O

Pursuant to the gift deed dated September 23, 2022, entered between Mahendrabhai Vithalbhai Hadvani and Bipinbhai Vithalbhai
Hadvani,35,500 equity shares of our Company were transferr&ipgimbhai Vithalbhai Hadvani

Pursuant to the gift deed dated September 23, 2022, entered between Rekhaben Ashokbhai Rokad and Bipinbhai Vithalbhai Hadvani
100,000 equity shares of our Company were transferr&iptiobhai Vithalbhai Hadvani

Pursuant to the gift deed dated September 23, 2022, entered between Ashokkumar Mohanlal Rokad and Bipinbhai Vithallbhai Hadvan
10,000 equity shares of our Company were transferr@®igimbhai Vithalbhai Hadvani

The details regarding the builth of shareholding of Dakshaben Bipinbhai Hadvani in our Company since
incorporation is set forth in the table below:

Face
tgiﬁ;; Nuergltjﬁ; ® Value p-rri::?e?si;i[;e Percentage = Percentage
allotment shares Nature .of Na_ture o_f per price per of the pre- of the post
of equity allotted/ transaction consideration | equity equity foer foer
Shares | transferred sh(are) shar e CEEl ) | CEral )
December 65,000| Subscription to| Pursuant to 10.00 10.00 0.52 [ ©
7, 2009 MoA conversion of
Gopal Snacks
into  private
limited
company
under Part IX
of the
Companies
Act, 1956
August 3,200 | Transfer of| Cash 10.00 110.00 0.03 [ ©
11, 2011 equity  shares
from
Sarvanandbhai
Sadhuram
Sarvani
March 29, 18,600 | Transfer of| Cash 10.00 110.00 0.15 [ ©
2014 equity  shares
from
Arvindbhai
Jentibhai
Hadvani
March 31, 799 | Transfer of| Cash 10.00 110.00 0.01 [ ©
2014 equity  shares
from
Arvindbhai
Jentibhai
Hadvani
March 31, 50,000| Rights issue of Cash 10.00 110.00 0.40 [ ©
2015 equity shares ir
the ratio of 3:20
Pursuant to a resolution of our Board passed in their meeting held on December 22, 2022 and a resolutiol
Shareholders passed in their extraordinary general meeting held on December 23, 2022, each fullp gajdityshare
of our Company of face value 710 was subdivided in
of our Company of face value T 10 each held by Dak
Shares.
January 13,759,900 Bonus issue ol NA 1.00 NA 11.04 [ ©
10, 2023 equity shares in
the ratio of 10:1

115



Date of | Number of Falce Transfer
transfer/ equity Ve price/ issue FETNERD | FEEEE
allotment shares Nature of Nature of per T — of the pre- of the post
of equity allotted/ transaction consideration | equity pequi?y Offer Offer
I 0, i 0,
Shares | transferred sh(are) shar e eaanal ) eHpEl )
Total 15,135,890 12.15 [ ©

"Our Company has been unable to trace the share tr anctofsiewe f or ms
have been unable to locate certain of our historical corporate readrdso n 6§ a g e

The details regarding the builgp of shareholding of Gopal Agriproducts in our Company since incorporation
is set forth in the table below:

Face Transfer

Date of Number of . Percentage
) Value price/ -
transfer/ equity Nature of Nature of per issUe of the pgld— Percentage of
elleim2it Sliclzs transaction consideration | equi rice per  UP GEliEL e EEBO/iEy
ofequity = allotted/ Sﬂarté’ prloe® (%) capital (%)
Shares | transferred quity
( ) share

November 297,162 | Transfer of (i)| Cash 10.00| 17,403.67 2.38 [ ©

15, 2022 275,162 equity,
shares from
Prafulchandra
Vitthal Hadvani;
and (ii) 22,000
equity  shares
from  Vinaben
Prafulbhai
Hadvani®
Pursuant to a resolution of our Board passed in their meeting hel®emember 22, 2022 and a resolution of ¢
Shareholders passed in their extraordinary general meeting held on December 23, 2022, each fullp pajdity share
of our Company of face value 7 10 was s udyd29%l6dequiy share

of our Company of face value 710 each held by Gopa
January 29,716,200/ Bonus issue ol NA 1.00 NA 23.85 [ o
10, 2023 equity shares ir

the ratio of 10:1
October (1,846,626)| Transfer to| Cash 1.00 321.00 1.48 (1
11,2023 Ashoka India

Equity Trust

PLC?
October (1,846,626)| Transfer to Axis| Cash 1.00 321.00 1.48 (1
12, 2023 Growth

Avenues AIFT

1®
October (645,461)| Transfer to 360 Cash 1.00 321.00 0.52 Al
13, 2023 ONE  Special

Opportunities

Fund Series 9

@
October (645,460)| Transfer to 360 Cash 1.00 321.00 0.52 (1
13, 2023 ONE Special

Opportunities

Fund Serie$ 10
®
Total 27,703,64 22.23 [ ©
(1) Pursuantto th&hare Purchase AgreemeP®7,162 equity shares of our Company were acquired by Gopal Agriproducts for an aggregate
consideration of apprFoxi dettaliy s7,5,sle7%l .AMl smiolrlyi earBdd Cert ain Cor
(2) Pursuant to the GAPL SPA Il, Gopal Agriproducts has transfeti8d6,626quity Shares téshoka India Equity Investment Trust PLC
for an aggregate consi der atFioon doeft aa p psr,o xsienea theHi ys t"o5@dag@Atl nielrlitia
(3) Pursuant to the GAPL SPA |, Gopal Agriproducts has transferred 1,846,626 Equity Shexes3mwth AvenueslF-I for an aggregate
consideration of apphoorxidreatteeillys, 599e2e 7ifHinsitidriyonaB4dd Certain Cor |
(4) Pursuant to the GAPL SPA lIl, Gopal Agriproducts has transferred 645,461 Equity Shaé8s@INE Special Opportunities Fund Series
T9f or an aggregate consi der atFoorn doeft aaiplpsr,o xsi emea tiieHiys t” o2r@ypagen9d nC el rl
241
(5) Pursuant to the GAPL SPA 1V, Gopal Agriproducts has transferred 645,460 Equity SH288<ObIE Special Opportunities Fund Series
10 for an aggregate considerRdri ochetodi lagp,proeea nfaHied tyo foypagen dl 9C armi
241
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7. As on date of this Red Herring Prospectus, none of the Equity Shares held by our Promoters are pledged
8. Equity shareholding of our Promoters aRdomoter Group

Set forth below is the shareholding of our Promoterd members of Promoter Grqup our Company as
on the date of thiRed HerringProspectus:

Pre-Offer PostOffer”
Sr. Percentage of| Number of | Percentage of
No. NETE Eif ST e T EN:imb;:;Ls Equity Share Equity Equity Share
quity capital (%) Shares capital (%)

(A) Promoters

1. Bipinbhai Vithalbhai Hadvani 70,550,480 56.62 [ 6 [ O
2. Dakshaben Bipinbhai Hadvani 15,135,890 12.15 [ © [ ©
3. GopalAgriproducts 27,703647 22.23 [ © [ ©
(B) Promoter Group

4. | Raj Bipinbhai Hadvani 3,115,109 2.50 [ 6 [ O
Total 116,505,126 93.50 [ © [ O

"Subject to finalisation of Basis of Allotment

All the Equity Shares held by our Promoters were fylgidup on the respective dates of allotment/
acquisition of such Equity Shares.

Set forth below is the shareholding of the directors of our corporate Promoter in our Company as on the date
of this Red Herring Prospectus:

Pre-Offer PostOffer”
Percentage Percentage
Sr. Name of Shareholder Numb_er of of Equit;J N“mb?f of Equityg
0. Equity of Equity
Shares S_hare Shares S_hare
capital (%) capital (%)
Promoters
1. Bipinbhai Vithalbhai Hadvani 70,550,480 56.62 [ © [ ©
2. Dakshaben Bipinbhai Hadvani 15,135,890 12.15 [ © [ ©
Total 85,686,370 68.77 [ © [ O
“To be updateéh the Prospectus stag8ubject to finalisation of Basis of Allotment
9. Detailsof Promotersdé coinforrl8rbonthsi on and | ock

(a) Pursuant to Regulations 14 and 16(1) of the SEBI ICDR Regulations, an aggregate of 20% of the fully
diluted postOffer Equity Share capital of our Company held by our Promoters shall be locked in for a
periodof 18 montha s mi ni mum promotersd contribution from t
as may be prescribed undePr drheet eSBEBI Clo@GDRA hBe g ihlea
Promotersé sharehol ding i n &ffa Eguity Share cagitl¥halobe t he f
lockedin for a period of six months from the date of Allotment or such other period as may be prescribed
under the SEBI ICDR Regulations.

(b) Details of the Equity Shares to be lockador 18 monthspr such other period as prescribed under the

SEBI ICDR Regulationd, r om t he date of All ot ment as Promoters

below:
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Date up
Date of Iss_u_e/ Percentage Percentage ey
allotment No. of | Face acquisition e ol of the pre- | of the post Lz
Name of the of the Nature of quiity value price per Equity Offer paid- Offer paid- Equity
Promoter Equi transaction Equity Shares . - Shares
quity Shares | () Share | lockedtin® UP capital | up capital are
Shares (%) (%) .
() lockedi
in "
Bipinbhai |January |Bonus Issug¢64,136,800 1 NIL 14952524, 12.00 12.00 |[ 6]
Vithalbhai |10, 2023
Hadvani
Dakshaben |January |Bonus Issu¢13,759,900 1 NIL 6,230,21¢§ 5.00 5.00 [ 0]
Bipinbhai |10, 2023
Hadvani
Gopal January |Bonus issue€ 29,716,200 1 NIL 3,738132 3.00 3.00 [ 0]
Agriproducts 10, 2023
Private
Limited
Total 24,920,874/ 20.00 20.00

" To beupdatedprior to filing of the Prospectus with the RoC.
@ All equity shares were fully paigp at the time of allotment

(c) Our Promoters have given consent to include such number of Equity Shares held by them as may
constitute 20% of the fully diluted pe&if f e r Equity Share capital of o]
Contribution. Our Promoters have agreed not to sell, transfageshaledge or otherwise encumber in
any manner, the Promotersd Contribution from the
expiry of the lockin period specified above, or for such other time as required under SEBI ICDR
Regulations, excepts may be permitted, in accordance with the SEBI ICDR Regulakonsletails on
the buildup of the equity share capBuldup hoefl dPrboymoad wenr
sharehol di ng, Mi ni mum Pr am oBuild-upbos theGhareholdingoofi @ufi on a n «
Promoters in our Compady o n 1j2a g e

(d) Our Company undertakes that the Equity Shares that shall be lockeslnotand will not be ineligible
for computation of Promotersdéd Contribution in ter
In this connection, we confirm the following:

) The Equity Shares offered f or PsharesadgeredsndheCont r i
three immediately preceding years from the date of this Red Herring Prospectus (a) for
consideration other than cash involving revaluation of assets or capitalisation of intangible assets;
or (b) resulting from a bonus issue of Eguthares out of revaluation reserves or unrealized profits
of our Company or from a bonus issuance of equity shares against Equity Shares, which are
otherwise ineligible for computation of Promote

(i) The Promoters6 Contribution does not include an
preceding one yedrom the date of this Red Herring Prospeatisa price lower than the price at
which the Equity Shares are being offered to the public in the Offer;

(iif) Our Company has been formed by the conversion of a partnership firm into a company. No Equity
Shares have been issued in the one year immediately preceding the date of this Red Herring
Prospectus pursuant to conversion from a partnership dinh;

(ivy The Equity Shares forming part of theofinyomoters
other form of encumbrance.

10. Details of Equity Shares locked in for six months

In terms of Regulation 17 of the SEBI ICDR Regulations, the entir®ffier equity share capital of our

Company will be lockedn for a period of six months from the dateAdibtment exceptfor(if he Pr omot er s
Contribution which shall be locked for a period of 18 months as detailed above; ahd EiQuity Shares

offered pursuant to the Offer for Sale; and (iii) any Equity Shares held by a VCF or Category | AlF or
Category Il AIF or foreign venture capital investors (as defined under the SEBI (frafeigure Capital

I nvestor) RegRYCla)iomns, app09®rabhe, provided that (a)
in for a period of at least six months prescribed under the SEBI ICDR Regulations from the date of purchase
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by such shareholders and (b) such VCF or AIF of category | or category Il or a FVCI holds, individually or
with persons acting in concert, less than 20% ofQffer Equity Share capital of the Company (on a fully
diluted basis).

Any unsubscribed portion of the Offered Shares would also be lankasirequired under the SEBI ICDR
Regulations.

11. Lock-in of Equity Shares Allotted to Anchor Investors

Any Equity Shares Allotted to Anchor Investors in the Anchor Investor Portion shall be locked in the
following manner: There shall be a leakof 90 days on 50% of the Equity Shares Allotted to the Anchor
Investors from the date of Allotment, and a lookof 30 days on the remaining 50% of the Equity Shares
Allotted to the Anchor Investors from the date of Allotment.

12. Recording on non-transferability of Equity Shares locked-in

As required under Regulation 20 of the SEBI ICDR Regulations, our Company shall ensure that the details
of the Equity Shares locked are recorded by the relevant Depository.

13. Other requirements in respect of lockin

Pursuant to Regulation 21 of the SEBI ICDR Regulations, Equity Shares held by our Promoters and locked
in, as mentioned above, may be pledged as collateral security for a loan with a scheduled commercial bank,
a public financial institution, Systemicallynportant NorBanking Financial Company or a deposit
accepting housing finance company, subject to the following:

(@) With respect to the Equity Shares lockador six months from the date of Allotment, such pledge of
the Equity Shares must be one of the terms of the sanction of the loan.

(b) With respect to the Equity Shares lockedh as Pr omotersd Contribution f
of Allotment, the loan must have been granted to our Company for the purpose of financing one or
more of the objects of the Offer, which is not applicabltécontext of this Offer.

However, the relevant loeik period shall continue post the invocation of the pledge referenced above, and
the relevant transferee shall not be eligible to transfer to the Equity Shares till the relevamplrdéd has
expired in terms of the SEBI IG®Regulations.

In terms of Regulation 22 of the SEBI ICDR Regulations, Equity Shares held by our Promoters and locked
in, may be transferred to any member of our Promoter Group or a new promoter, subject to continuation of
lock-in applicablewith the transferee for the remaining period and compliance with provisions of the
Takeover Regulations.

Further,in terms of Regulation 22 of the SEBI ICDR Regulations, Equity Shares held by persons other than
our Promoters prior to the Offer and lockiedfor a period of six months, may be transferred to any other
person holding Equity Shares which are locked in alwitly the Equity Shares proposed to be transferred,
subject to the continuation of the lock in with the transferee and compliance with the provisions of the
Takeover Regulations.

14. Employee stock option scheme

Pursuant to resolutions of our Board and Shareholders passed on May 5, 2023 and May 8, 2023, respectively,

our Company has adopted Gopal Snacks Linitetdmp | oyee St ock OpGopadbEBORS Cc he me,
Schem&) . The Gopal ESOP Scheme has been instituted to
to eligible employees of our Company. In terms of the Gopal ESOP Scheme, the Nomination and
Remuneration Committee has the power to grant options to eligibployees of our Company based on

the eligibilty criteria described under the Gopal ESOP Scheme.

The Gopal ESOP Scheme has been instituted in compliance with the Securities and Exchange Board of India
(Share Based Employee Benefits and Sweat Equity) Regulations, 2021.
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The Shareholders, through their resolution dated May 8, 2023, have approved a maximum of 1,200,000
optionsbeing available to be granted to eligible employedsch areexercisable into 1,200,000lly paid-
up Equity Shares under the Gopal ESOP Scheme.

As on the date of this Red Herring Prospecil®,236options have been granted untee Gopal ESOP
Schemend none of these options have beested oexercised.

The following table sets forth the particulars of thepal ESOP Scheméncluding options granted as on
the date of thiRed Herring Prospectus

Details as on the date of this Red Herring

Particulars Prospectus

Options granted 219,236

No. of employees to whom options were granted 86

Options outstanding 980,764

Exercise price of options 1.00

Vesting period (from date of grant) Fiveyearsfrom the date afrant i.eFebruary 10,

2024

Options vested (excluding options that have been exerci{ N i |

Options exercised Ni I

Total no. of Equity Shares thabuld arise as a result of fu N i |

exercise of options granted (net of cancelled options)

Options forfeited/lapsed/cancelled N A

Variation in terms of options N A

Money realised by exercise of options Ni |

Total no. of options in force 219,236

Employee wise details of options granted to

@ Key management personnel
Sr. Name Number of options
no. granted
1. Pasumarthi Seshagiri Ral 10,335
2. Shaileshbhai  Muljibhai 14,135

Mendapara
(i) Any other employee who received a grant in &

oneyear of options amounting to 5% or more of { NA
options granted during the year

(iii) Identified employees who are granted optio] NA
during any one year equal to or exceeding 19
the issued capital (excluding outstanding warrg
and conversions) of our Company at the time
grant

Fully diluted EPS on a pt®ffer basis on exercise of optior N A
calculated in accordance with the applicable accoun
standard O6Earning Per Sha

Difference between employee compensation cost calcu| N A
using the intrinsic value of stock options and the emplg
compensation cost that shall have been recognised i
Company had used fair value of options and impact of
difference on profits ah EPS of our Company for the la
three fiscals

Description of the pricing formula and the method & N A
significant assumptions used during the year to estimatg
fair values of options, including weightederage
information, namely, risifree interest rate, expected lif
expected volatility, expectedividends and the price of th
underlying share in market at the time of grant of the opt

Impact on profits and EPS of the last three years if | N A
Company had followed the accounting policies specifie
Regulation 15 of the ESOP Regulations in respect of opt
granted in the last three years

Intention of the holders of Equity Shares allotted on exerl N A
of options granted to sell their shares within three mo
after the date dfsting of Equity Shares pursuant to the Off
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Particulars Details as on the date of this Red Herring
Prospectus

Intention to sell Equity Shares arising out of the ES N A
Scheme within three months after the listing of Equity Sh
by directors, senior management personnel and emplg
having Equity Shares arising out of the ESOP Sche
amounting to more than 1% tfe issued capital (excludin
outstanding warrants and conversions)

[Remainder of the page is intentionally left blank
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15. Shareholding Pattern of our Company

The table below presents the shareholding pattern of our Company as on the date of this Red Herring Prospectus

(A) |Promoter 11650512 11650512 93.50% 11650512 11650512 116505126
and 6 6 6 6 %
Promoter
Group
(B) |Public’ 10/ 8,099244 - 8,099244 6.50% 8,099244 8,099244 6.50% - - - - - - 8,099244
(C) [Non - - - - - - - - - - - - - - - - -
Promoter-
Non Public
(C1) |Shares - - - - - - - - - - - - - - - - -
underlying
DRs
(C2) |Shares helc - - - - - - - - - - - - - - - - -
by
Employee
Trusts
Total 14/ 12460437 - -1 12460437 100% 12460437 12460437 100% - - - - - -| 124604370
0 0 0 0
" Public Shareholders include Harsh Sureshkumar Shah, Ashoka India Equity Investment Trust PLC, Axis Growth AvenuesOXIE §&&iflal Opportunities Funderies 9, 360 One Special Opportunities Fueries
10, Mansi Hardik Shah, Shah Nikhil DhirajlElUF, Jil Vipulkumar Shah (joint holder Vipul Dhirajlal Shah), Nikhil Dhirajlal Shah &figul Dhirajlal Shah.
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16. Other details of shareholding of major shareholders of our Company

(a) As on the date of the filing of this Red Herring Prospeatus Company ha¥4 Shareholders.

(b) Set forth below is a list of Shareholders holding 1% or more of theymakequity Share capital of our

Company as on the date of this Red Herring Prospectus:

Sr. No. of Equi Percentage of the preOffer
No. JLERE @D S elEer Shargs Y Equity gShare caSitaI (%)
1. |Bipinbhai Vithalbhai Hadvani 70,550,480 56.62
2. | Dakshaben Bipinbhailadvani 15,135,890 12.15
3. | Gopal Agriproducts 27,703,647 22.23
4. |Raj Bipinbhai Hadvani 3,115,109 2.50
5. | Harsh Sureshkumar Shah 2,441,941 1.96
6. | Axis Growth Avenues AlF | 1,846,626 1.48
7. | Ashoka India Equity Investment Trust PLC 1,846,626 1.48
Total 122,640,319 98.42

(c) Setforth below is a list of Shareholders holding 1% or more of the-ppiBquity Share capital of our

Company, as of 10 days prior to the date of this Red Herring Prospectus:

Sr. No. of Equity Percentage of thepre-Offer
No. SRS B LI Sher2 i e Shares Equity Share capital (%)
1. |Bipinbhai Vithalbhai Hadvani 70,550,480 56.62
2. | Dakshaben Bipinbhai Hadvani 15,135,890 12.15
3. | Gopal Agriproducts 27,703,647 22.23
4. | Raj Bipinbhai Hadvani 3,115,109 2.50
5. | Harsh Sureshkumar Shah 2,441,941 1.96
6. |Axis Growth Avenues AlF | 1,846,626 1.48
7. | Ashoka India Equity Investment Trust PLC 1,846,626 1.48
Total 122,640,319 98.42

(d) Set forth below is a list of Shareholders holding 1% or more of theymakuity Share capital of our
Company as of one year prior to the date of this Red Herring Prospectus:

Sr. No. of Equi Percentage of thepre-Offer
No. SIS G112 ShEr2 0 2 Shargs Y Equity géhare cegpital (%)
1. |Bipinbhai Vithalbhai Hadvani 70,550,480 56.62
2. | Gopal Agriproducts 32,687,820 26.23
3. | Dakshaben Bipinbhai Hadvani 15,135,890 12.15
4. | Harsh Sureshkumar Shah 6,112,755 4.91
Total 124,486,945 99.91

(e) Set forth below is list of Shareholders holding 1% or more of the paidEquity Share capital of
our Company, as of two years prior to the date of this Red Herring Prospectus

No. of equity

S{)‘_ Name of the Shareholder sh\l;:lrgsI 01:J faece Peé%i?:;%ig: ;Zi;iﬁf(z%
Bipinbhai Vithalbhai Hadvani 495,863 43.77

5 Prafulchandra Vitthal Hadvar{earlier known 275,162 24.29

" | as Prafulbhai Vitthalbhai Hadvani)

3. | Dakshaben Bipinbhai Hadvani 137,599 12.15
4. | Rekhaben Ashokbhai Rokad 100,000 8.83
5. | Harsh Sureshkumar Shah 56,638 5.00
6. | Mahendrabhai Vithalbhai Hadvani 35,500 3.13
7. | Vinaben Prafulbhai Hadvani 22,000 1.94
Total 1,122,762 99.12

17. Our Company presently does not intend or propose to alter its capital structure for a period of six months
from the Bid/Offer Opening Date, by way of split or consolidation of the denomination of Equity Shares or
further issue of Equity Shares (includirgsuie of securities convertible into or exchangeable, directly or
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18.

19.

20.

21.

indirectly for Equity Shares) whether on a preferential basis or by way of bonus issue of Equity Shares or on
a rights basis or by way of further public issue of Equity Shares or qualified institutions placements or
otherwise.

There are no outstanding options or convertible securities, including any outstanding warrants or rights to
convert debentures, loans or other instruments convertible into our Equity Shares as on the date of this Red
Herring Prospectus.

All Equity Shares held by our Promoters are in dematerialized form as on the date of this Red Herring
Prospectus.

As on the date of this Red Herring Prospectus, except for Bipinbhai Vithalbhai Hadvani, Dakshaben
Bipinbhai HadvaniRaj Bipinbhai Hadvarand Harsh Sureshkumar Shah, none of our other Directors or Key
Manageri al Personnel hold any Equity SharGus of ou
ManagementShar ehol di ng of Di orepag26d s in our Companyo

Except as disclosed below, none of the members of the Promoter Group, the Promoters, directors of Gopal
Agriproducts or the Directors and their relatives have purchased or sold any securities of our Company during
the period of six months immediately prdo®g the date of this Red Herring Prospectus:

Date of Name of Numbgr of Face.VaIue per Transfer_price/
transfer Name of transferor transferee Equity Equity Share issue price per
Shares ( ) Equity S

October 11,/ Gopal Agriproducts | Ashoka India| 1,846,626 1 321.00
2023 Equity

Investment Trust

PLCY
October 12,/ Gopal Agriproducts | Axis Growth 1,846,626 1 321.00
2023 Avenues AIFI®
October 13,| Gopal Agriproducts | 360 ONE Specia 645,461 1 321.00
2023 Opportunities

Fund Serie 9®
October 13,/ Gopal Agriproducts | 360 ONE Special 645,460 1 321.00
2023 Opportunities

Fund Series i

104
October 13,/ Harsh Sureshkumg 360 ONE Special 277,853 1 321.00
2023 Shah Opportunities

Fund Serieg 9©
October 13,/ Harsh Sureshkuma 360 ONESpecial 277,852 1 321.00
2023 Shah Opportunities

Fund Series i

109
October 19, | Harsh  Sureshkuma Raj Bipinbhai 3,115,109 1 NIL#
2023 Shah Hadvani

*Transferred as gift

(1) Pursuant to the GAPL SPA 1l, Gopal Agriproducts has transferred 1,846,626 Equity ShAst®ka India Equity Investment Trust
PLCf or an aggregate consideratkFom ddt aiplpyoxsenatfeHiyst &Pgd. &Md mC
page241

(2) Pursuant to the GAPL SPA |, Gopal Agriproducts has transferred 1,846,626 Equity Shavds @&rowth AvenueIF-I for an
aggregate consideration Bé6r agepraixi mateety NHORt G7y mafddi CGart ai

(3) Pursuant to the GAPL SPA llI, Gopal Agriproducts has transferred 645,461 Equity Sh&@&3 @NE Special Opportunities Fund
Series 9f or an aggregate consi der atHoorn doeft aaiplpsr,o xsienea tfieHiys t™ 02rOy7 .aln9d
on page241

(4) Pursuant to the GAPL SPA IV, Gopal Agriproducts has transferred 645,460 Equity Sha6&s@INE Special Opportunities Fund
Seres 10 for an aggregate consi derFadri ode todi lag,p rsoexe nfaHies tyo r y2 Oa7n. dl
on page241

(5) Pursuant to the Individual SPA I, Harsh Sureshkumar Shah has transferred 277,853 Equity SBEOeSNE Special Opportunities
Fund Series 9 f or an aggregate consider &toirondedfai dppr sxiemahtHe Isyt o'r89
Matter s®4lon page

(6) Pursuant to the Individual SPA II, Harsh Sureshkumar Shah has transferred 277,852 Equity SBBOeSNE Special Opportunities
Fund Serie§ 10 f or an aggregate considermRdri odhetodi lagp,proee matied tyo i yB ¢
Matter s®4lon page
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22.

23.

24.

25.

26.

27.

28.

29.

30.

31.

There have been no financing arrangements whereby our Promoters, members of the Promoter Group,
directors of Gopal Agriproducts, our Directors and their relatives have financed the purchase by any other
person of securities of our Company during a peribdixomonths immediately preceding the date of this

Red Herring Prospectus.

Our Company, our Directors and the BRLMs have no existing buyback arrangemeniteraamy other
similar arrangements for the purchase of Equity Shares being offered through the Offer.

The Equity Shares are fully paig and there are no partly paip Equity Shares as on the date of this Red
Herring Prospectus

As on the date of this Red Herring Prospectus, the BRLMs and their respective associates (as defined in the
SEBI Merchant Bankers Regulatiods not hold any Equity Shares of our Company

While neitherAxis nor its associates hold Equity Shares in the Company, the AlFs wherein the associate
entities of Axis act as sponsor or investment manager to the funds, hold Equity Shares in the Company
Details of holding are as provided below:

S No Name of the AIF Number of Equity Percentageof the total Equity
O Shares Share capital
1. Axis Growth Avenues AlH 1,846,626 1.48%

The BRLMs and their affiliates may engage in the transactions with and perform services for our Company
in the ordinary course @fusiness or may in the future engage in commercial banking and investment banking
transactions with our Company for which they may in the future receive customary compensation.

None of the Promoters or other members of our Promoter Group will participate in the Offer except to the
extent of their participation in the Offer for Sale.

Except for the issue of any Equity Shares pursuant to the exercise of options under the Gopal ESOP Scheme,
there will be no further issue of Equity Shares whether by way of issue of bonus shares, preferential allotment,
rights issue or in any other manmierring the period commencing from filing of tliked Herring Prospectus

with SEBI until the Equity Shares are listed on the Stock Exchgngesiant to the Offer or all application

monies have been refunded, or the application moneys are unblocked iBBi#eAkcounts on account of
nonlisting, undersubscription etc., as the case may be

Our Company shall ensure that any transaction inspgezified securities (as defined under SEBI ICDR
Regulationspy our Promoters and our Promoter Group during the period between the date ofdibmgfth

Red Herring Prospectus and the date of closure of the Offer shall be reported to the Stock Exchanges within
24 hours of such transaction.

No person connected with the Offer, including, but not limited to, the BRLMs, the members of the Syndicate,
our Company, our Directors, our Promoter, members of our Promoter Group or Groupniasngpall offer

or make payment of any incentive, whether direct or indirect, in the nature of discount, commission and
allowance, except for fees or commission for services rendered in relation to the Offer, in any manner,
whether in cash or kind or servicer otherwise, to any Bidder for making a Bid.

Thereshallbe only one denomination of the Equity Shares, unless otherwise permitted by law.
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OBJECTS OF THE OFFER

The objects of the Offer are to (i) to carry out the Offer for Sale of yp d&quity Sharesggregating up to

6,500 million by the Selling Shareholders; and (ii) achieve the benefits of listing the Equity Shares on the Stock
Exchanges. Our Company will not receive any proceeds from the Offer and all such proceeds (net of any Offer
related expenses to be borne by the Sellingr&iolders) will go to the Selling Shareholders. For details of the

Selling Shareholdsrand the number of Equity Shares offetey

Offed o n

9 age

t he

Utilisation of the Net Offer Proceeds by Selling Shareholders

Our
wi ||

Co

Of fered

be

mpany

wi | |
received

Shares

not
by

by each

Selling

Selli ®y Sharehol der,

Sel |

ng

S h arTkeh o |

der s

recei vefferProgeedp ) oamedal ir amet IDd T ©
t he

S h air@fhfod rd eE xsp ennest e soof bt
in proportion to the Offered Shares sold by the respective Selling Shareholders as part of the Offer. Fair details

Aggregate preOffer and post-Offer shareholding of the Selling Shareholders

S

ee AThe

Selling Number of Shareholding as a Number of Equity Number of | Shareholding as a

Shareholders | Equity Shares| percentage of total pre Shares offered/ | Equity Shares| percentage of total
held pre- Offer paid up Equity Amount i held post | post-Offer Equity
Offer Share Capital (%) Offer Share Capital (%)

Bipinbhai 70,550,48( 56.62/Up t &quify 8Hare [ © [ ©
Vithalbhai aggregat 800
Hadvani million
Gopal 27,703,647 2223lUp to [0] [ © [ ©
Agriproducts aggregating up
Private $Q0 million
Limited
Harsh 2,441,941 1.96/Up to [ 8] [ & [ o
Sureshkumar aggregat 509
Shah million
Offer Expenses
The tot al expenses of the Offer ®ther thanga) listimpfeegwhich o b e

will be borne by the Company, and (b) fees and expenses in relation to treoletsg! to the Selling Shareholders

which shall be borne by the respective Selling Shareholders, all costs, charges, fees and expenses associated with
and incurred in connection with the Offer, including issue adverti@Rrgept anyadvertisements constituting
corporate communication not related to the Offer which shall be solely borne by the Congpentiyl)y, road

show expenses, accommodation and travel expenses, stamp, transfer, issuance, documentary, registration, costs

for

executi on

and

enf orcement

(o]

f this

Agreem

ent , Re ¢

expenses of legal cowrlsto the Company and the BRLMs, fees and expenses of the alftlittiie extent not
attributable to the Offer which shall be solelyrt® by theCompany) fees to be paid tBponsor BanksSCSBs
(processing fees and selling commission), brokeraggyfiodicate Member(sgommission to Registered Brokers,
Collecting DPs and Collecting RTAs, and payments to consultants, arsteshall be shared among 8adling
Shareholders in proportion to the number of Equity Shares sold by each of the Selling Shareholders through the

Offer. All such paymente x c e p t

B Rshall bedmadedoye tbe Compaimythe first instancen behalf of

the Seling Shareholders and the Selling Shareholders agree that they shall, severally and not jointly, reimburse
the Company in proportion to their respective proportion of the Offered Shares, for any expenses incurred by the
Company on behalf of such Selling $faolderirrespective of a withdrawal, abandonment, failure, or successful

completion of the Offer

The breakup of the estimated Offer expenses is set forth below:

Estimated expens€s

As a % of the

As a % of the

(including underwriting commission, brokerage a
selling commission, as applicable)

Activity : . total estimated total Offer
(in mi .
Offer expenses size
Fees payable to the BRLMs and commissi( [ 6] [ 6] [ 6]
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; . As a % of the As a % of the
Activity ESt'mf’ﬂEd EXpenses total estimated total Offer
(in mi Off .
er expenses size
Commission/processing fee for SCSBs, Spor [ 0] [ 6] [ 6]
Banks and fee payable tioe Sponsor Bank for Bid
made by RIIs. Brokerage, underwriting commissi
and selling commission and bidding charges
Members of the Syndicate, Registered Broke
RTAs and CDPYRE#)®)
Fees payable to Registrar to the Offer [ 6] [ 0] [ 0]
Others
(i) Listingfees,SEBI filing fees, upload fees, BS [ 6] [ 0] [ 6]
and NSE processing fees, book buildi
software fees and other regulatory expense:
(i)  Printing and distribution of stationery; [ 0] [ 6] [ 6]
(i) Feespayable tdegalcounsel; [ 0] [ 6] [ 6]
(iv) Fees payable to other advisors to the O [ 6] [ 0] [ 0]
(including statutory auditofs independent
chartered enginegrindustry report provider’
andlegal and secretarial consulta®ts
(v) Advertising and marketing expenses; and [ 6] [ 0] [ 6]
(vi) Miscellaneous [ 6] [ 0] [ 6]
Total estimated Offer expenses [ 6] [ 0] [ 0]
X

=R

" Offer expenses include goods and services tax, where applicable. Offer expenses will be incorporated at the timetioé ftirmgpéctus.

Offer expenses are estimates and are subject to change.

® For preparation of the restated financialatements and issue of certifications in connection with and for the purpose of the Offer

*For certification pertaining to the Companyds manufpacionwithi ng capa:c
and for the purpose of the Offer

"For preparation of the industry report commissioned and paid for by our Company, exclusively for the purpose of. the Offer

@ For assisting our Company in various regulatory and secretarial compliances in connection with and for the purposeet the Off

@ Selling commission payable to the SCSBs on the portion for Retail Individual Biddedsshimtional Bidders and Eligible Employees
which are directly procured and uploaded by the SCSBs, would be as follows:

Portion for Retail Individual Bidders 0.35% of the Amount Allotteplus applicable taxes)
Portion for NonlInstitutional Bidders 0.20% of the Amount Allotte(plus applicable taxes)
Portion for Eligible Employees 0.25% of the Amount Allotte(plus applicable taxes)

"Amount Allotted is the product of the number of Equity Shares Allotted and the Offer Price. Selling commission pay&@&isthe
will be determined on the basis of the bidding terminal ID as captured in the Bid Book of BSE or NSE. No processirgbees sha
payable by to the SCSBs on the applications directly procured by them.

@ Processing fees payable to the SCSBs on the portion for Retail Individual Biddedsishiotional Bidders and Eligible Employees
(excluding UPI Bids) which are procured by the members of the Syndicafy/sdizate/Registered Broker/RTAs/ CDPs and ditdsini
to SCSB for blocking, would be as follows:

Portion for Retail Individual Bidders, Neimstitutional | ™ 10/ per valid Bid cum Application Form (plus applicable taxeg

Bidders and Eligible Employees
" Processing fees payable to the SCSBs for capturing Syndicate Memimmi8idate(Broker)/Subroker code on the ASBA Form
for NonInstitutional Bidders and Qualified Institutional Bidders with bids abd¥& million would bg 10 plus applicable taxes, per
valid application

®  Selling commission on the portion for Retail Individual Bidders,-Mstitutional Bidders and Eligible Employees which are procured
by Members of the Syndicate (including their-Sylmdicate Members), RTAs and CDPs or for usimg1 type accountdinked online
trading, demat & bank account provided by some of the Registered Brokers which are Members of the Syndicate (incl&dilag their
Syndicate Members) would be as follows:

Portion for Retail Individual Bidders 0.35% of the Amount Allotted* (plus applicable taxes)
Portion for Nonlnstitutional Bidders 0.20% of the Amount Allotted* (plus applicable taxes)
Portion for Eligible Employees 0.25% of the Amount Allotted* (plus applicable taxes)

"Amount Allotted is thproduct of the number of Equity Shares Allotted and the Offer Price.

Pursuant to SEBI circular no. SEBI/HO/CFD/DIL2/P/CIR/2022/75 dated May 30, 2022, applications made using the ASBA facility in

initial public offerings shall be processed only after application monies are blocked in the bank accounts of investiespiddis).

Accordingly, Syndicate/Sthy ndi cat e Member s shall not be able to accept Bid Cu
Bid Cum Application Form needs to be submitted to SCSBs for blocking of fund and uploading on the exchangsabiddimgro

identify bids submitted by Syndicate / Symdicate Members to SCSB, a special Bid Cum Application Form with a heading / watermark,
6Syndicate ASBAO may -Syngicate Member bigng vith &Ml dode artd Broker cle mhentiontee Bid Cum

Application Form to be eligible for brokerage on Allotment. However, such special forms, if used for RIl Bids and NItBals Gp 0 . 50

million will not be eligible for brokerage.
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The selling commission payable to the Syndicate-Ssuigdicate Members will be determined:

(i) For Retail Individual Bidders, Neh nst i t uti onal Bidders and EIl i gi bl ghedpplipationy e e s
form number / series, provided that the application is also bid by the respective Syndiceyrdicate Member. For clarification, if
a Syndicate ASBA application on the application form number / series of a Syndicatyhsitate Membeis bid by an SCSB, the

selling commission will be payable to the SCSB and not the Syndicat&ySdibate Member.

(i) ForNonl nstitutional

Bidders (above 7 0.5 mi-SyhdicaienrCpde of g applicatoa t e

form submitted to SCSBs for Blocking of the Fund and uploading on the Exchanges platform by SCSBs. For clarificatioitafea Sy
ASBA application on the application form number / series of a Syndicate 3yBdirate Member, is bid by an SCSB, the Selling
Commission will be payable to the Syndicate / Sub Syndicate members and not the SCSB.

Bid uploading Charges:

(i) Bid uploading charges payable to Members of the Syndicate (including the8yslicate Members) on the applications made using

3in-1 account s -plusapplicdbletiages;, per valid application bid by the Syndicate (including theiBgnticate members).

(ii) Bid uploading charges payable to SCSBs on the QIB Portion andristtutional Bidders (excluding UPI Bids) which are procured

by the Syndicate/stByndicate/Registered BrolkerRT As/ CDPs and submitted to SCSBs

per valid application (plus applicable taxes).

The selling commission and bidding charges payable to Registered Brokers, the RTAs and CDPs will be determined offi the basis o

bidding terminal ID as captured in the

@ Selling commission/ uploading charges payable to the Registered Brokers on the portion for Retail Individual Biddess, Eligibl
Employees procured through UPI Mechanism and-Matitutional Bidders which are directly procured by the Registered Bsaiet

bid book of BSE or NSE.

submitted to SCSB for processing, would be as follows:

Bidders and Eligible Employees

Portion for Retail Individual Bidders, Nemstitutional | = 10/ per valid Bid cum Application Form (plus applicable taxes)

®  Uploading charges/ processing fees for applications made by UPI Bidders using the UPI Mechanism would be as under:

Members of the Syndicate / RTA
CDPs (uploading charges)

™ 30/ per valid application (plus applicable taxes)

Axis Bank

Up to 400,000valid Bid cum Application Forms: Nil

Above 400,000 valid B6i5gerealidiBidéumppplicatiantForn
(plus applicable taxes)

The Sponsor Bank shall be responsible for making payments to the third parties g
remitter bank, NCPI and such other parties as required in connection with the perforr
of its duties under the SEBI circulars, the Syndicate Agreement and otheabajplaw

HDFC Bank

Up to 200,000valid Bid cum Application Forms: Nil

Above 200,000 and up to 250, @ped vaid®id cuth
Application Form (plus applicable taxes)

Above 250,000 valid B6i5gercalidiBidaumppplicatiantForr
(plus applicable taxes)
The Sponsor Bank shall be responsible for making payments to the third parties g
remitter bank, NCPI and such other parties as required in connection with the perfori

of its duties under the SEBI circulars, the Syndicate Agreement and otheabjmplaw

f

(up

ASBA

bl o

All such commissions armocessing fees set out above shall be paid as per the timelines in terms of the Syndicate Agreement and Cash

Escrow and Sponsor Bank Agreement.

The processing fees for applications made by UPI Bidders may be released to the remitter banks (SCSBs) only aftermoefdbanks
a written confirmation on compliance with SEBI Circular No: SEBI/HO/CFD/DIL2/P/CIR/2021/570 dated June 2, 2021, re&BWith S

Circular No:  SEBI/HO/CFD/DIL2/

SEBI/HO/CFD/DIL2/CIR/P/2022/51 dated April 20, 2022 and SEBI Circular No: SEBI/HO/CFD/DIL2/P/CIR/2022/75 dated May 30,

2022.

Monitoring of utilisation of funds

CIR/P/2021/2480/1/M  dated March 16, 2021 and SEBI Circular

No:

Since the Offer is an Offer for Sale and our Company will not receive any proceeds from the Offer, our Company

is not required to appoint a monito

Other confirmations

ring agency for the Offer.

Except to the extent of the proceeds received by the Selling Shareholders pursuant to the Offer for Sale portion,
none of our Promoters, members of the Promoter Group, Group Companies, Directors, Key Managerial Personnel
and Senior Management Personnel véiteive any portion of the Offer Proceeds.
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BASIS FOR OFFER PRICE

The Price Band and Offer Price will be determined by our CompadySelling Shareholders consultation

with the BRLMS, on the basis of assessment of market demand for the Equity Shares offered through the Book
Building Process and on the basis of the quantitative and qualitative factors described below. The face value of

the Equity Shares sleach and the Offer Pr attheFldorsPrideand ol i mesmes he ht
face valueat the Cap Pricef the Equity Shares. Investors should alsier tdi Our Bu 8 Rnhneks§actor so
ARest at e dInfdimatioerandiiaMlanagement 6s Di scussi o@onddiondnd Anal ysi
Resul t s o fon aged94a36, 283 ansB47, respectively, to have an informed vieefore making an

investment decision.

Qualitative factors

1. Our position in the Indian snack food market as an ethnic savouries brand with a significant presence in
Gujarat coupled with our focus on quality and various offerings have helpedais a brand recognitipn

2. Diversified product portfolio capable of capturing growing Indian snacks market

3. Our position as a manufacturer of gathiya in India coupled with the growing popularity of gathiya as a
snack, present opportunities for us to expand in the gathiya segment

4. Strategically located manufacturing facilities

5. Vertically integrated advanced business operations resulting in quality products and cost and operational
efficiencies

6. Distribution network

7. Experienced Promoter amdanagement tegrand

8. Track record of profitable financial performance

For further details, se@ur Busines$ Competitive Strengtidon pagel98

Quantitative factors

Some of thenformation presented below relating to our Company is based on the R&#tatecialinformation
For further Finarcialinfomnationo no n 388 & g &

Some of the quantitative factors which may form the basis for calculating the Offer Price are as follows:

l. Basic and dil ut ed e aasperthegRestae@ Finansidndormatiorf:i1 EP S 0 )

Fiscal/ Period Basic EPS () Diluted EPS( ) Weight

March 31, 203 9.02 9.02 3
March 31, 202 3.33 3.33 2
March 31, 202 1.70 1.70 1
Weighted Average 5.9 5.9
Six months period ende8leptember 30, 2023 4.46 4.46
Six months period endefleptember 30, 2022 4.17 4.17

"Not annualised

Notes:

1 Weighted average = Aggregate of yeeise weighted EPS divided by the aggregateafhts, i.e., (EPS x Weight) for each divided
by total of weights

1 BasicEPS(" ) = Restated profit for the year attributable to equity
calculating basic EPS
1 Diluted EPS( ™ ) = Restated profit for the year attributable to equit)

calculating diluted EPS

1 Basic and diluted earnings/ (loss) per equity share: Basic and diluted earnings/ (loss) per equity share are computethirc@acco
with Indian Accounting Standard 33 notified under the Companies (Indian Accounting Standards) Rulegasf 201nded)

1 Weightedaveragenumber of Equity Shares is the number of equity shares outstanding at the beginning of the year adjusted by the
number of equity shares issued during the year multiplied by the time weighting factor

1 Pursuant to a resolution of our Board passed in their meeting held on December 22, 2022 and a resolution of our Shasdselders
in their extraordinary general meeting held on December 23, 2022, each fullyygaielquity share of our Company of faeelvu e = 10
was subdivided into 10 Equity Shares of 71 each. Banmuaty B,er , our
2023 issued bonus shares in the proportiorl@Equity Shares for every one existing fully pag Equity Share (@) held by such
Shareholderas on the record date aknuary 6, 2023The impact of the subdivision and bonus issue has been considered in the
calculation of basic and diluteeP Sfor our Companyi.e., suchsub-division and bonus of Equity Shares are retrospectively considered
for the computation of EPS for dihancial yeard periodpresented.
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Il. Price/ Earning (AP/EO) ratio in relation to Price B

P/E at the lower end of the| P/E at the higher end of

Particulars Price Band the Price Band
(number of times)* (number of times)
Based on basic EPS for Fiscal 302 [ © [ ©
Based on diluted EPS for Fiscal 302 [ © [ ©
"To be updated upon finalisation pfice band
lll.  Industry Peer Group Price/Earning ratio
Based on the peer group information (excluding our Company) given below in this section:
Particulars Industry P/E
Highest 137.87
Lowest 104.67
Average 121.27

Source: All the financial information for listed industry peers mentioned above i€@msalidated basis and is sourced from the financial
results/ annual reports of the respective company for the year ended March 31, 2023 submitted to the Stock Exchanges.
Note:

1. The industry highest and | owest has been consi deQomphrisénofom t he i r
accountingrat i os wi t h | i soh padel3iL The averagelindystey eamposite has been calculated as the arithmetic
average P/ E of the industry peer s ed Cothpassonl oacsoandngratios withlisted sect i on.

industry p&3rso on page
2. PI/E ratio for the peer are computed based on closing market price &elmmuary 15, 2021 at BSE divided by basic EPS (on
consolidated basis) based on the annual report of the respective company for the Financial Year 2023

IV. Return on Net \WoperttheRegtdtdd Gitakédal)information

Fiscal/ Periodended RoONW (%) Weight
March 31, 203 38.63 3
March 31, 202 23.38 2
March 31, 202 15.56 1
Weighted Average 29.70
Six months period endeBeptember 16.05
30, 2023
Six months period endeBeptember 22.57
30, 2022
“Not annualised
Notes
1. RoNW (%) is calculated as restated Profit for the year attributable to eshatgholders of the Company divided by Net W(Fttal
Equity)of our Company.
2. Weighted Average = Aggregate of yaase weighted RoNW divided by the aggregate of weights i.e. (RONW x Weight) for each year/total
of weights.

3. Net Worth means the aggregate value of the-ppishare capital and all reserves created out of the profits and securities premium account
and debit or credit balance of profit and loss account

V. Net asset value per Equity Share (face value ofl each) ( i NAV 0 ) Rasatedb nancial

Information
(in™)
Net Asset Value per Equity Share Particulars
As on March 31, 202 23.34
As on September 30, 2023 27.78
After completion othe Offef”
(i) Floor Price [ ©
(ii) Cap Price [ O
(iii) Offer Price [ ©

“Not annualised
"To be updated upon finalisation of the Price Band. Offer Price will be determined on conclusion of the Book Building Process.

Notes:

(i) Net asset value per sharédet Worth / Number of Equity Shares outstanding, as at the end of year/ period.

(ii) Net Worth means the aggregate value of the-paidhare capital and all reserves created out of the profits and securities premium
account and debit or credit balance of profit and loss account
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VI.  Comparison of accounting ratios with listed industry peers

Face Re\_/enue frorr_1 EPS ()® NAV
Name of Company Value P/ EW( Operations, for Fiscal R(())N(X)v

( P . 2023 . | Basic |Diluted share)® (%)
Share) (in mi

Our Company 1 [ ] 13,946.53 9.02 9.2 23.34 38.63

Peer Group

Bikaji Foods 1 104.67 19,660.72 5.15 5.14 38.22 14.15

International limited

Prataap Snacksitited 5 137.87 16,529.32 8.51 8.51 288.33 3.10

Source: All the financial information for listed industry peers mentioned above is on a consolidated basis and is soutbedfifrancial
results/ annual reports of the respective company for the year ended March 31, 2023 submitted to the Stocls EAliitheginancial

information for the Company ased on Restated Financial Information as on and for the year ended March 31, 2023.

# To be included in respect of our Company in Prospectus based on the Offer Price

Notes:

1. P/E Ratio: For listed peers, the P/E Ratio has been computed based on the closing market price of equity sharesFkebBBIE/GH,

2024 divided by the Basic EPS provided under Note 2 below.

2. EPS: Basic & Diluted EPS refers to the EPS sourced fronfitlaecial results/annual reports of the respective company for the year

ended March 31, 2023.

3. NAV: NAV is computed as tiuity attributable to owners of the company at the end of year March 31,dAd8d by the equity

shares outstanding as on March 31, 2023.
4. RONW % RONW is sourced from the financial results/annual reports of the respective company for the year ended March 31, 2023

VIl.  Key financial and operational metrics

In evaluating our business, we consider and use certain KPIs as a supplemental measure to review and assess our
financial and operating performance. The presentation of these KPIs is not intended to be considered in isolation
or as a substitute for the Rated Financial Information. We use these KPIs to evaluate our financial and operating
performance. These KPIs have limitations as analytical tools. Further, these KPIs may differ from the similar

information used by other companies and hence their cotvipigranay be limited. Therefore, these metrics

should not be considered in isolation or construed as an alternative to Ind AS measures of performance or as an

indicator of our operating performance, liquidity or results of operation. Although these ri€Rlistaa measure
performance

of

accordance with Ind AS.

cal

cul

at ed in

accordance
believes that it provides an additional tool for investors to use in evaluating our ongoing operating results and
trends and in compargrour financial results with other companies in our industry because it provides consistency

and comparability with past financial performance, when taken collectively with financial measures prepared in

wi t h

applice

Investors are encouraged to review the Ind AS financial measures and to not rely on any single financial or

operational metric to evaluate our busind3d. e a s Risk $@&ctrs #e have included in this Red Herring

Prospectus certain ne@AAP financial measures and certain other industry measures related to our operations
and financial performance. These ndBAAP measures and industry measures may vary from any standard
methodology that is applicable across the Indian FMCG retail industry, and therefore may not be comparable

with financial or industry related statistical information @h#ar nomenclature computed and presented by other

companies on pager8.

The KPIs disclosed below have been approved by a resolution of our Audit CommitteEeatateaty 28, 2024

and the members of the Audit Committee have verified the details of all KPIs pertaining to the Company. Further,
the members of the Audit Committee have confirmedrtb#&Pls pertaining to the Company have been disclosed
to investors at any point of time during the three years period prior to the date of filing of this Red Herring

Prospectud-urther, the KPIs herein have been certifiedtaheshwari & Co., Chartered Accountgrisatutory
Auditors, by their certificate datedrebruary 28, 2024The aforementioned certificate has been included in
fiMaterial Contracts and Documents for Inspection o n

The KPI s

of

our

Company

p.age

489

h a Quw Busieessn adlids @lg@sned t 013
and Analysis of Financial Condition afesults of Operatiols st ar t i IDgand34v, respedgively. We

Dh & ¢ s

have described and defined the KPIs, as applicabteeisectiorfiDefinitions and Abbreviatioms o n 5.pag e

Our Company confirms that it shall continue to disclose all the KPIs included in this section on a periodic basis,
at least once in a year (or any lesser period as determined by the Board of our Company), for a duration of one
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year after the date of listing of the Equity Shares on the Stock Exchange or such other duration as may be required
under the SEBI ICDR Regulations.

ceémhaiféercad
our
analyzing t

Com

ot her wi

Set forth jeel oaevr tairfei KPPl sy Maheshwatrhr &thegeh r,
FebruarywBBech28ade been used historically by
performance, which in result, help us in
peers, and other relevang afndt mat@ommdnKPtilsatofhawhe du
Basis for the Offer Price:
(imillion, unless
Six Six
Sr. Fiscal Fiscal Fiscal rggg;hds rzzgg];
No. Key Performance Indicator 2021 2022 2023 September September
30, 2022 30, 2023
1 Revenue frdm Oper g 11,288.61| 13,521.61 13,946.53 6,993.01 6,761.95
2 |[Revenue GPowth (%) - 19.78% 3.14% - (3.30%)
3 |Gross@iProfit 2046.83 2786.73 3958.62 1,888.78 2,027.30
4 [Gross MdVFgin (%) 18.13% 20.61% 28.38% 27.01% 29.98%
5 EBI TDA 603.2 947.% 1,962.25 935.53 942.64
6 EBI TDA Ma%gin (%) 5.35% 7.01% 14.07% 13.38% 13.94%
7 |Profit afWér tax ( 211.2 415.38 1,123.69 519.60 555.65
8 PAT Mar@ith (%) 1.87% 3.07% 8.06% 7.43% 8.22%
9 | Return on EquiyRoE (%)*) 15.56% 23.38% 38.63% 22.57% 16.05%
10 | Return on Capital EmployedoCE (% 13.48% 18.69% 43.08% 21.43% 20.83%
11/ Net Fixed Ass®it Tu 7.14 6.86 6.27 3.13 3.06

“Not annualisedor the six months period ended September 30, 2023 and September 30, 2022

Notes:
1. The above financial information has been extracted or derived from the Restated Financial Information
2. The method of computation of the above KPlIs is set out below:
i Revenue from Operations means the Revenue from Operations as appearing in the Restated Financial Information
ii. Revenue Growth (%) is calculated as Revenue from operations for the currehpgeadminus Revenue from operations for
the previous year as a % of Revenue from operations for the previouspezard
iii.
inventories of finished goods and wenkprogress
iv.  Gross Margin (%) is calculated agossprofit divided by Revenue from Operations
v.  EBITDA is calculated aprofit before tax, plus finance costs and depreciation and amortisation expenses, less other income

vi.  EBITDA Margin (%) is calculated as EBITDA divided by Revenue from Operations
Vii. Profit after tax (PAT) refers to profit after tax attributable to owners of the Company as appearing in the Restated Financial
Information.
viii. PAT Margin (%) is calculated aBATdivided byrevenue from operations.
ix.  RoE is calculated aBAT divided by total equity.

X.  ROCE is calculated as Earnings before interest and taxes (EBIT) divided by Capital Employed. EBIT is calculated as EBITDA
minus depreciations. Capital Employed is calculated as Total Equity plus borrowing (long term and short term) minus cash and
bank balaces.

Net Fixed Asset Turnover is calculatedrasenue fronoperations divided by net fixed assets which consists of property, plant
and equipment and intangible assets.

Xi.

Explanation for the Key Performance I ndicators metrics

KPI Explanations

Revenue from Operations is used by 1t}

Revenue fron ) .

C ) business and in turn helps assess the
of the business

Reve@uaewt h ((Revenue Growthomearegeowa;hyear revenu
business operations

Gross (Phofit Gross Profit provides information reg
products by the company

Gr oMasr gi n (%)Gross Margin is an indicator of the p
by the company

EBI TDA) EBI TDA provides information regarding

EBI TDA Mar gi EBI TDA Margin is an |nd_|cato_r of the.
of our business and assists in tracki

Profit af¢ey _PAT represents the_ profit [/ [/l opesr itdidf
i nformation regarding the overall pr o
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KPI Explanations

PAT Margin ( PAT_Margln is an indicator of the ov
business

Return on EqUItROE (%) Return on Equity e.fsfllacnl einrcdyi caast oirt ome
represents how efficiently we generat

Return on Capital Return on Capital Empl oyed represents

EmployedRoCE (%) capital empl oyyed eduroidng the year

Net Fi xed A<sNet Fixed Asset Turnover ratio is an

Rati o able to |l everage its assets to genera

(Remainder of the page is intentionally left blank
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Comparison of the KPI metrics of our Company and our listed peers

("rmillion, wunless
Bikaji Foods International Ltd Prataap Snacks Ltd \ Gopal Snacks Limited
As at/yéar/ péri od ended
Six months | Six months Six months | Six months Six months | Six months
KPI ended ended Fiscal ended ended ended ended
Fiscal 2021 | Fiscal 2022 | Fiscal 2023 September | September 2021 Fiscal 2022 | Fiscal 2023 September | September Fiscal 2021 | Fiscal 2022 | Fiscal 2023 September | September
30, 2022 30, 2023 30, 2022 30, 2023 30, 2022 30, 2023
(F\;S \é f 2 ;J)ie on 13,107.49 16,109.61 19,660.72 9961.31 10,907.42 11,710.89 13,966.19 16,529.32 7,353.77 8,215.23 11,288.61 13,521.61 13,946.53 6,993.01 6,761.95
Revenue 0, 0, 0, 0, 0, 0, 0, 0, 0,
(%)) - 22.90% 22.04% - 9.50% - 19.26% 18.35% - 11.71% - 19.78% 3.14% - -3.30%
Gross{'PPo 3,738.54 4,406.76 5,708.59 2605.07 3,584.14 3,279.98 3,596.88 4,609.07 1964.57 2768.65 2046.83 2786.73 3958.62 1,888.78 2,027.30
Gross MdrirY 28.52% 27.35% 29.04% 26.15% 32.86% 28.01% 25.75% 27.88% 26.72% 33.70% 18.13% 20.61% 28.38% 27.01% 29.98%
EBI TIDA 1,447.65 1,395.45 2,135.92 950.15 1,534.98 630.67 583.09 624.27 158.28 707.97 603.52 947.97 1,962.25 935.53 942.64
(E Ssly TDA N 11.04% 8.66% 10.86% 9.54% 14.07% 5.39% 4.18% 3.78% 2.15% 8.62% 5.35% 7.01% 14.07% 13.38% 13.94%
(P L Z(fTiI)i E a 903.35 760.28 1,266.04 566.24 1,011.92 141.56 29.09 203.12 -53.78 299.49 211.22 415.38 1,123.69 519.60 555.65
PAT Mar@il 6.89%% 4.72% 6.44% 5.68% 9.28% 1.21% 0.21% 1.23% -0.73% 3.65% 1.87% 3.07% 8.06% 7.43% 8.22%
i 0, 0, 0, 0, 0, 0,
EgtE“'(g/ng” Equity | 14.87% 9.26% 13.30% | g 4706 9.67% 221% 0.47% 3.00% -0.87% 4.25% 15.56% | 23.38% | 38.63% | 2257% | 16.05%
Return on Capital 18.62% 11.61% 16.66% 1.41% 0.73% 0.05%
Employed - RoCE 7.71% 10.59% -1.47% 6.03% 13.48% 18.69% 43.08% 21.43% 20.83%
(%)(X)
Net Fixe
i ) 3.20 3.36 3.27 2.04 1.83 2.10 2.54 2.85 2.17 1.45 7.14 6.86 6.27 3.13 3.06
Turnovéx

" Not annualised for the six months period en8egtember 30, 2023 and September 30, 2022
Source: The financial information pertaining to Bikaji Foods International Ltd and Prataap Snacks Limited have been extdarteed from their annual reports/quarterly results as available omtesite of BSE Limited at

www.bseindia.com

The method of computation of the above KPlIs is set out below:

i Revenue from Operations means the Revenue from Operations
ii. Revenue Growth (%) is calculated as Revenue from operations for the current year minus Revenue from operations farslye@reia@ % of Revenue from operations for the previous year.
iii.  Gross Profit is calculated as revenue from operations less cost of materials consumed, purchase of traded goods, cang@tem of finished goods and wankprogress.
iv.  Gross Margin (%) is calculated agossprofit divided by Revenue from Operations.
V. EBITDA is calculated aprofit before tax, plus finance costs and depreciation and amortisation expenses, less other income

vi.  EBITDA Margin (%) is calculated as EBITDA divided by Revenue from Operations.

vii.  Profit after tax (PAT) refers to profit after tax.

viii.

ix.  RoE is calculated as PAT divided toyal equity for the year.
X. RoCE is calculated as Earnings before interest and taxes (EBIT) divided by Capital Employed. EBIT is calculated as ERET@pramiations. Capital Employed is calculated as Total Equity plus borrowing (long term and

short term) minus cash and bank badas.

PAT Margin (%) is calculated as PAT divided by revenue from the operations.

xi.  Net Fixed Asset Turnover Ratio is calculated as Revenue from Operations divided by net fixed assets which consisys pfgmogedtequipment and intangible assets
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VIII.

Weighted average cost of acquisition

The price per share of our Companybased on the primary/ new issue of shares (equity/ convertible
securities

There has been no issuance of Equity Shares or convertible securities, excluding shares issued under bonus

shares, during the 18 months preceding the date oR#tsHerring Prospectusihere such issuance is
equal to or more than 5% of the fully diluted paid share capital of the Company (calculated based on
the preOffer capital before such transaction(s)), in a single transaction or multiple transactions combined
together over a shrimarylssdanceog! | i ng 30 days. (i

The price per share of our Company based on secondary sale/ acquisitions of shares (equity /
convertible securities)

Details of secondary sales / acquisitions of Equity Shares or any convertible securities, where the
Promoters, members of the Promoter GroopSelling Shareholders are a party to the transaction
(excluding gifts), during the 18 months preceding the date of this Red Herring Prospectus, where either
acquisition or sale is equal to or more than 5% of the fully diluted paid up share capital ofnoparyo
(calculated based on the ptéfer capital before such transaction/s and excluding employee stock options
granted but not vested any), in a single transaction or multiple transactions combined together over a

span of r olSécondagy T@asactioasy)s a(rfie :as f ol | ows
% of
paid-
up
Date of Nirt?: 2 Numbe shar.e Fac = Pric Nature thal
Name of - r of capit e | eper Nature of | considerat
Sal?/.. the acquirer shares | alon val | shar & . | considerat ion
acquisiti transferor ¢ /f acquire a ue e transacti ion (in
on ranstere ' grsold  fuly (o () °" million)
e .
dilut
ed
basis
Promoters
Novemb | Prafuchan | Gopal 30,2678 | 24.29 1| 158.| Transfer | Cash 4,788.83
er dra Vitthal | Agriprod 20 % 22
15,2022 | Hadvani ucts
Private
Limited
Novemb | Vinaben Gopal 2,420,000 1.94 1| 158.| Transfer | Cash 382.88
er Prafulbhai | Agriprod 0 % 22
15,2022 | Hadvani ucts
Private
Limited
Weighted average cost of acquisition 158.22
(WACA)

“Pursuant to a resolution of our Board passed in their meeting held on December 22, 2022 and a resolution of our Shareholders
passed in the extraordinary general meeting held on December 23, 2022, each fullypa&iduity share of our Company of face

vallue 7 10 was subdivided into 10 Equity Shauthaisatioolfyarésdlutimafc h. Fur tF
our Board dated January 7, 2023 and a resolution of our Shareholders dated January 952088 bonugquity $ares in the
proportion often Equity Shares for every one existing fully paja Equity Share heltly the Shareholders as of the record date,
being January 6, 2023’ he impact of theubdivision and bonus isshas been considered in the calculatafithe weighted average
cost ofacquisition, numbeof Equity Shares and in cost of acquisition per Equity Share
Weighted average cost of acquisition, floor price and cap price
FIl oor price and cap price being [ 0] times the wei
primary/ secondary transaction(s) as disclosed in terms of clause A and B above
Weighted
average cost of . Cap price
. = Floor price L
Past transactions acquisition per (e [ &) in (i.e.
Equity Share (in - [ &)
b)
Weighted average cost of acquisition Rsimary Issuance Nil - -
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Weighted
average cost of Floor price Cap price
Past transactions acquisition per Ge. [ &) in (i.e.
Equity Share (in - [ &)
b}
Weighted average cost of acquisition fdecondary 158.22 [ 6] t [O6] ¢t
Transactions

" As certified by Maheshwari & Co., Chartered Accountants, pursuant todetificate daéd February 28, 2024

™ To be updated upon finalisation of the Price Band

"Pursuant to a resolution of our Board passed in their meeting held on December 22, 2022 and a resolution of our Shareholders
passed in the extraordinary general meeting held on December 23, 2022, each fullypa&iduity share of our Company of face
Equi ty S hautherisation by résdlutian afc h .
our Board dated January 7, 2023 and a resolution of our Shareholders dated January 9520288 bonugEquity $ares in the
proportion often Equity Shares for every one existing fully paja Equity Share helbly the Shareholders as of the record date,
being January 6, 2023 he impact of the subdivision and bonus issue has been considered in the calculation of the weighted average

vaue T 10 was subdivided

cost of acquisition.

D. Justification for Basis of Offer Price

into 10

Detailed explanation for Offer Price/Cap Price being[d] times of weighted average cost of acquisition of
primary issuance price/secondary transaction price of Equity Shares (as set out above) along with our
Companyds key financi al

[o]

"To be included on finalisation of Price Band

and

operational

metrics

Explanation for Offer Price/Cap Price being[d] times of weighted average cost of acquisition of primary
issuance price/secondary transaction price of Equity Sharesg set out above) in view of theexternal
factors, if any, which may have influenced the pricing of the Offer.

[or

"To be included on finalisation of Price Band

The Offer price is [0] times of the face value of the Equity Shares

The Of fer Price of

[ €dmpdnyarsd Sélliege Sharehadeirs comaultatiendvithithe

BRLMs, on the basis of market demand from investors for Equity Shares through the Book Building &rdcess
is justified in view of the above qualitative and quantitative parameters

l nvestors

houl d read
fiManagement 6s

S
6 Di scussi

t he

on

and

Furth

and

our

a b o RiskmEaantors ,0 Quei Business f or mat i

Anal ysi s

of

aFRiebtatdth c i

Financial Informatio® o n 3p, 494, 845 and283 respectively, to have a more informed viée trading
Cc 0 U | Risk Fhetard i onre 3gdadgeau may lofeallc t or s

price of Equity Shares
or part of your investments
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STATEMENT OF SPECIAL TAX BENEFITS
Date: February 19, 2024
To,

The Board of Directors

Gopal Snacks Limited

Plot No. G2322, G2323 & G2324,
GIDC Metoda,

Tal., Lodhika, Rajkot 360021
Guijarat,

India

Ladies and Gentlemen,

Re: Proposed initial public offer of oGdpreali nn a dkse LMHAIOTF

1. We, Maheshwari & Co.statutory auditoref the Companyhave been informed that the Compdras
filed the draft red herring prospectus dated November 21, 2023heitBecurities and Exchange Board
of | 1sEBIo&andpfoposes to file theed herring prospectwsith SEBI,BSE Limited and National
Stock Exchange of | nd$teckBxéhanged ¢ d a RehsttahoéGompganies,| vy, t h
Gujarat at Ahmedaba( Registrar of Companie® and suchPResp deRHPd gt he A
accordance with the provisions of the Securities and Exchange Board of India (Issue of Capital and
Di sclosur e Requirements) R EBI IIGDR i Regukationsd 2 0 188nd as
subsequently proposes to file the; (i) Prospectus with SEBI, the Stock Exchanges and the Registrar of
Compani erespectush)e; iand (ii) any other documents or m
Of fer (collectively wi OfferDodureent® P and Prospectus,

2. We confirm that the 6Statement o fAnn&peA pregphredT ax Ben
by the Company and i nit i alStaemdenth)y, upsr oavnidd etsh et h@o nsp
benefits (under direct and indirect tax laws) available to the Company, to its shareholders pursuant to (i)
the Incometax Act, 1961, as amended and read with the rules, circulars and notifications issued in
relation thereto; and (ii) applicable indirect taxation laws, as amended and read with the rules, circulars
and notificati ons i sTaxatiendLawsi)ascapplicabé totthe assessméneyeaa t o . ( i
202324 relevant to the financial ye@02223, available to the Company and its shareholdEngre is
no material subsidiary of the Company identified as per the Securities and Exchange Board of India
(Listing Obligations and Disclosure Requirements) Regulations,. ZRd\feral of such possible special
tax benefits forming part of the Statement are dependent on the Company and/or its shareholders
fulfilli ng applicable conditions prescribed within the relevant statutory provisions and accordingly, the
ability of the Company and/or its shareholders to derive such possible special tax benefits is entirely
dependent upon the lawful fulfilment of such conditidsy the Company and/or its shareholders, as
applicable

3. While the term 6speci al tax benefitsd has not be
assumed that with respect to special tax benefits available to the Company, the same would include those
benefits as enumerated in the Statement. The beuitassed in the Statement cover the possible
special tax benefits available to the Company and its shareholders and do not cover any general tax
benefits available to them. Any benefits under the Taxation Laws other than those specified in the
statementre considered to be general tax benefits and therefore not covered within the ambit of this
statement.

4. The special tax benefits discussed within the Statement are not exhaustive and are intended to provide
an illustrative understanding to prospective investors with respect to the special tax benefits available to
the Company and/or its shareholders and aégher designed nor intended to be a substitute for
professional tax advice. In view of the individual nature of the tax consequences and changing tax laws,
each prospective investor is advised to consult their own tax consultant with respect to tietagecif
implications arising out of their participation in the Offer.
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5. We do not express any opinion or provide any assurance as to whether the:
(i) Company and/or its shareholders will continue to obtain such special tax benefits in the future; or

(i) conditions prescribed for availing such special tax benefits where applicable, have been/would be
complied with.

6. The contents of the Statement are based on information, explanations and representations obtained from
the Company and on the basis of our understanding of the business activities and operations of the
Company.

7. Our views expressed herein are based on the facts and assumptions indicated to us. No assurance is given

that the revenue authorities/courts will concur with the views expressed herein. Our views are based on

the existing provisions of thEaxation Lawsand its interpretation, which are subject to change from time
to time.

8. Our examination of the Statement has been carried out in accordance with the Guidance Note on Reports
or Certificates for Special Purposes (Revised 2016) as issued by the Institute of Chartered Accountants
of | n@Ala) (aind accordingly, we confirm that we he
stipulated within the Code of Ethics issued by the ICAL.

9. The enclosed statement is intended solely for your information and for inclusion in the Red Herring
Prospectus and any other material in connection with the Offer and is not used, referred to or distributed
for any other purpose without our prior writteonsent.

Yoursfaithfully,

For and on behalf dflaheshwari & Co.
Chartered Accountants
Firmbébs Registration No: 105834W

Vikas Asawa
Partner
Membership No. 172133

ICAI UDIN: 24172133BKAKMX2171

Place:Mumbai
Date:February 19, 2024
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ANNEXURE A

Statement of possible s@epalal 8haxktdhen ECloinpa nglvaitisabl
Sharemmal der

This statement of -tpaoxs shiebrnleef istpseciisalr e guuwciormeed as per Sc
of

Securities and Exchange Board of I ndia (lssuas Cap
amend®EBI | CDR Regul ations
1.Speci al Il ncome tax benefits available to ®hbhke Compan

T Section 115BAA ofvittthee TRaxat iasn ilnsves t(eAmendment ) Ac
domestic company can o2p2t% f(oprl uas caoprpploircaatbel et asxu rrcahtaer

for the fin@acioamlwayedar PpPO0ODY9Yi ded the total i ncome
claiming certain specif-offd ohcéobsisess/ deducetciicans o
dpreciation determined in the prescribed manner . |

of Mini mum Alternate Tax (6MATO) would not be aprg

avail aboef foTheseedtpti on neredlse ftor eb et heex ed e scat eono f
Option once exercised, cannot be subsequently with
may <c¢laim such beneficial tax rate in-tfaxt bremmeyeéedrs
under the Act (other than the deduction availabl e
the then prevailing provisions under the Act.

T Subject to the fulfil ment of prescribed conditions
80JJAA of the Act with respect to an amount equal
specified category odowempd oyfeelBysiimesus,refdon nt hhee
the assessment year relevant in which such empl oyn
to claim such possible tax benefit, it @mal lonobt a
fulfilment of the conditions under the extant prov

2.Special I ncome tax benefits availablte to the Shareh

Theirggeo speci al tax bshaaekihol dens!|l albl €€ompanhefor i nve

Company. However, such sharehol dercersthaild ibrec dmeash | en

extant provisions of the Act.

T Section 112A of the Act provides for conacasnsifecmral
of equity shares with effect f r200m Aspurbijle clt, t200 1c9 n(dii
l ong term capital gain, exceeding INR 1,00,000 ari
capital assebdhefdl1RPomonhésperi more) being an EqQqLl
Securities Transaction Tax (6STTO6) iss cfhairdyean alio tah
of 10% without giving effect to indexation.

T Section 111A of the Act provides f oFrt ecrom cceaspsiitoan alg ¢
(provided etrime capotrt @l gains exceed the basic thre
applicable) arisingefrrmomatphda atl r arssfedr (o0f ea ,slt@ampt tt
|l ess than 12 months) being an Equity Share in a co
transfer

I'n respecectsiadfenhsen the tax rates and the consequent

avail able under the applicable Double Taxation Avoid

which -tkeident hsalsarfalsacladerdomi ci | e.
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3.Speci al Tax Benefits under the Central Goods and Se

Services Tax Act, 2017 and applicabl@STStAdtesTG®odS
Customs A€ust a8 2 A€Ehe Cust oms —TTaarriiffff, Amct ,amlehded( by
Finance Act 2021 including the relevant rules, notif
Trade (Devel opment RreTguR afdtoanpp lAiccta b l11e9 9f20r( -2he Fi nal
presently in force in |India.

The Company is primarily engagednamkghahbuysnensptaeprandf m
S n a sukhss wafers, corn snacks and snackpelletsT her e are no significant chang
or in competition. The FMCG sector is not seasonal,
activity. The final product i's pri meraintyys sadtdi teo GS-
registed@tdatuadbtlUTs.

Special tax benefits available to the Company

i .The Company exports goods without payment of GST u

is applicable on such exports.

iiThe sai dalgosodsu@mpleied by the Company in domestic m
rates.

ii Further, the Company supplies "Papad" having HSN (
accordingly reverses the proportionate input tax ¢c

i vGiven that the Company is engaged in exports of r
we st er nsuck asavaférss corn snacks and snack pelletse t ¢ , the Company wil |l
under the Remission of Duties and Taxes on Export e
Policy.

v.The Company vyaldsroavabvaad K sbedrugf i ts on Export of ready
papad, etc.

v i The company has availed benefit under Packaged scheme of incentives (PSI), wubeds to
generation of employment as per the scheme guidelines. It entitles an eligible unit to be granted with a
subsidy of not more than 110% of eligible investment, subject to 100% of Net SGST paid in the state of
Maharashtra within a period of 7 yeailhe subsidy is granted in the form of electricity duty exemption,
stamp duty exemption and reimbursement of Net SGST paid during the period under consideration for
whichthe subsidy claim is filed by the company.

vii. The company has enrolled and claimed under Incentives to Industries Schem202016T1), which is
subject to setting up new unit with eligible capital expenditure and generation of employment as per the
scheme guidelines, subject to 90% of Net SGST paid in the state of Gujarat, during a block of 10 years.
The subsidy is granted in the form of reimbursement ef RGST paid during the period under
consideration for which the subsidy claim is filed by the company.

vi iApart from the above,bemc fdatthserarsep eacviaall albn dei rteoc tt htea
tax regulations in India.

FoGopal Snacks Limited

Bi pi bt d&iaH abdhveii

Chairman and Managing Director
Pl ace: Raj kot

Dat e: February 19, 20214
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SECTION IV: ABOUT OUR COMPANY
INDUSTRY OVERVIEW

Unless otherwise indicated, industry and market data used in this section has been derived from the industry
report titled Al RSuasdk sy, REaswaurcihe Re pPapga debrudpld9ces & F
2024 ( t hF&S Repord ) prepar ed Frast & Suliivangindie)dPrivate Limited appointed by us

through an engagement letter dated February 14, 2023 and exclusively commissioned and paid for by us to enable

the investors to understand the industry in which we operate in connectlomtheiOffer. A copy of the F&S

Report is available on the website of our Comparhttgis://www.gopalnamkeen.com/others#industry _report

Industry sources and publications are also prepared based on information as of specific dates and may no longer

be current or reflect current trends. Industry sources and publications may also base their information on
estimates, projections, forecasts assumptions that may prove to be incorrect. Accordingly, investors must rely

on their independent examination of, and should not place undue reliance on, or base their investment decision
solely on this information. The recipient should not construe drgeocontents of the F&S Report as advice

relating to business, financial, legal, taxation or investment matters and are advised to consult their own business,
financial, legal, taxation, and other advisors concerning the transaction. While preparimgpbe, F&S has

al so sourced information from publicly available so
available publicly.

For more i nf or mat-industryinfermaionfinBudeadin this 8ed Herring Prospectus has been

derived from an industry report prepared by Frost & Sullivan (India) Private Limited exclusively commissioned

and paid for by us forsuchpurpps 6 08. pAbgso see, fAiCertain Conventions,
and Market Data and Currency of Presentatthn dust ry and MaX®Wket Dataodo on page

INDIA MACROECONOMIC TRENDS AND OUTLOOK
GDP and GDP Growth
Nominal GDP and Real GDP Growth

The past two decades have been a-gigiwth period for the Indian economy, supported by factors such as the

new industrial policy and the liberalization of external trade. The decade of 2010 has been noteworthy, with GDP
growth accelerating 7.0%. Howevéror t he first time since 2002, I ndi ab:
2019 20, constrained by a lacklustre domestic demand and a liquidity &N&ts.the onset of the COVIR9

pandemic and subsequent nationwide lockdowns, India experienced a desgporeevident from the GDP

growth contraction of 7.3% in 20281. India's GDP increased by 8.7% in 202022, despite a partial growth

pullback caused by the second COVID wave. Growth was mainly driven by a strong release ofygedemand

following apartial relaxation of the restriction measures.

Nominal GDP and Real GDP Growth, India, 199691 to 202728F
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Note: Data is presented for Indian fiscal years. Data until 2010s based on 2060d5 constant prices, with 20112
constant prices thereafter. E indicates estimate and F indicates forecast. Nominal GDP data is based on current prices.
Source: Ministry of Statistics and Programme Implementation (MOSPI); International Monetary Fund (IMF) World
Economic Outlook Database (WEQ) April 2023; Frost & Sullivan
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Growth rates for 2022024E is estimated to dip to 5.9% from 6.8% in 22P23 on account of slowing global

growth, high inflation, and interest rate hikes. In comparison to other emerging countries, the Indian economy is

relatively insulated from globapdl overs from the Russblkrainian war attributable to India's sizable domestic

market and its relatively smaller exposure to global trade flows.

Real GDP growth is expected to rebound again to 6.3% in-2BE4with 2023E28F fiveyearaverage growth
forecast at 6. 1%. Ghiuwergrowtmayanda) geatsrimanufacturing dedtar bodsty ongoing

structural reforms, presence of large miditieome earners and young population size are characterised as the

notable mediunterm growth drivers.

Looking at the nominal GDP trend,

GDP values in dollar terms

Global Nominal GDP and Real GDP Growth Comparison

nd

i a i s23etegnected t
458. 7 tril | i-28m with a Gompoomyd Arimyal G2ovth Rate (CAGR) of 11.0%. Notably, India
is expected to be the third largest emmry globally and also to surpass $ 5 Trillion by 2027F based on nominal

On the basis of a global comparison, China remained the fastest growing economy for the previous three decades,

followed by India. In contrast to China, where the average GDP growth fell from above 10.0% to 7.7% between

2010 and 2019, India's GDP growthmained resilient during the same decade. While the pandrthiced
recession in India was more severe than in other major economies including Canada, Japan, the US, Germany,
Russia, Brazil, and South Africa, it was less severe than in France, UK and ltddyu e t o Chii
COVID policy, which lasted until 2022, significant negative influence was seen on its mestimngrowth. The
manufacturing giant avoided an annual contraction in 2020. However, the nation is exhibiting signs of economic

derailment, with factors such as lingering trade tensions with the US and a global shift towards manufacturing

n-aods

per :

diversification beyond China restraining the growth momentum. In effect, India is expected to grow at the fastest

rate (6.0%) in 2027F among magronomies.

Real GDP Growth, India, and Other Select Economies, 1990, 2010, 2020 and 2027F (%)
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The below graphs capture the trends in the economy sizes, measured in terms of their Nominal GDP in dollar
the pandemic, |
up from 10th to 6th place among the na8 evaluated. During these years, China expanded faster, with a CAGR

terms. For the three decades prior

of 13.2% placing itself just below the size of the US. At 8.5%, India is expected to expand with the highest CAGR

by 2027F, amongst the countries under consideration.

I n addition, I ndi aés GDP surpassed

to

ad

vanced

also projected to overtake Germany and Japan, making it thdargekst global economy by 2027F.
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Nominal GDP, China, India, and the United States, 1990 to 2027F (US$ Trillion)
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Note: Indian data is presented for fiscal years. F indicates forecast.
Source: IMF WEO April 2023; Frost & Sullivan

Nominal GDP, India, and Key Countries, 1990 to 2027F (US$ Trillion)
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Source: IMF WEO April 2023; Frost & Sullivan
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Per Capita GDP

Il ndi ads per capita GDP has ri sen consi st0dmnd vy, wi t
201011. I n this decade, I ndiabds per capita GDP rose at
driven by strong agricultural growth, massiveal infrastructure investments, and low inflation and interest rates.

In 200910, India transitioned from a leimcome to a lower middigicome nationSource: World Bankand

could potentially become an upper midiieome country by 2047 (Source: Economic Advisory Council to the

Prime Minister).

Per Capita GDP, India, 199691 to 202728F ()
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Note: Per Capita GDP is calculated by dividing Nominal GDP with the Population Size measured on 1 January. , Data is
presented for fiscal years. F indicates forecast.
Source: IMF WEO April 2023; Frost & Sullivan

Due to restrictions brought on by the pandemic, which significantly increased unemployment rates and reduced
consumer demand, per capita GDP fell by 2.3% in RR2Grom 201920 levels, indicating a decline in living
standards and an increase in povergy.dapita GDP, however, bounced back strongly in both-2224nd 2022

23, with 17.3% and 15.2% annualized growth rates, respectively, as the economy recovers from the pandemic.
The 5year CAGR between 20223E and 202-28F is forecast at 10.1%, with 2028 per capita GDP expected

to cross the 300,000 mark.

Private consumption expenditure
Overall Private Consumption Expenditure and GDP Share

The share of private final consumption expenditure (PFCE), despite having decreased over time from 64.3% of

total GDP in 19901991 to 60.1% in 2022022, continues to be a significant contributor to the Indian economic

growth. In 202621, PFCE contractechol vy by 1. 7% underscoring strong deman
far-reaching impacts. The PFCE gained more steam during the recovery yearsid@22and 2022023E,

with growth rates of 17.1% and 14.8%, respectively.

By 202728, the expected share of PFCE in total GDP is likely to reach 60.8%, with the PFCE continuing its
upward trend and reaching 278.8 trillion mark. Goin
by factors such as moderation inlation rates, wage hikes, an expanding mietdéss as well as growth in more

affluent income groups, and higher spending expectations coming fros2 &ied Tier3 cities.

[The remainder of this page has intentionally been left hlank
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Private Final Consumption Expenditure (PFCE) and
PFCE Share in GDP, India, 199691 to 202728F
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Note: PFCE and GDP are measurectatrent prices. Data is presented for fiscal years. E indicates estimate and F indicates
forecast.
Source: Ministry of Statistics and Program Implementation (MOSPI); IMF WEO April 2023; Frost & Sullivan

Private Final Consumption Expenditure Per Capita

PFCE per capita declined by 2.6% in 2&2Dcompared to 20120, with the reduction attributable to pandemic
induced uncertainties, job losses, and prevailing nationwide lockdown measures.

Private Final Consumption Expenditure (PFCE) Per Capita, India, 19901 to 20272 8 F ()
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Note: PFCE Per Capita is measured at current prices. Data is presented for fiscal years. E indicates estimate and F indicates
forecast.
Source: MOSPI, RBI Database; United Nations; Frost & Sullivan

Following a period of contraction, PFCE per capita grew significantly by 16.1% iri 2B2driven by the release

of pentup demand soon after the country partially opened. However, the second wave of coronavirus infections
in Q1 202122 led to an 18.4% qu&r-overquarter decline in per capita PFCE. Although the decline was less
pronounced than in the first wave, second wave restrictions were characterized by localized lockdowns. The per
capita PFCE dramatically grew as the economy slowly recovered fpatidemic, as seen by the likely 14%
growth in PFCE per capita levels in 202D23E.

For 2023E calendar year, the current high inflation environment and interest rate hike cycles are anticipated to
persist, having an impact on consumer confidence, and somewhat slowing the momentumtefrsHeiRCE

growth. Nonetheless, in the future, st anticipated that PFCE would increase substantially as inflation levels
gradually decline, boding well for a robust meditanrm PFCE momentum.

Notably, PFCE per capita is expected to increase at a CAGR of 10.6% betwee?82008#2202728F.
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Key Macroeconomic Growth Drivers

The below section encapsulates key macroeconomic growth drivers which will influence the future of the Indian
economy until 2027F.

il

Domestic DemandDriven Growth and Resiliencéndia can be seen emerging as a global economic bright
spot based on GDP growth levels for the ongoing and upcoming fiscal years, especially compared to
slowdown and recessionary fears in advanced economies. Domestic d@éniwvandooost has been a key
factor helping to insulate the Indian economy from shocks emerging from the-Bkssaian war and

global growth slowdown. This domestic consumptied boost will continue to help sustain the Indian
economyintd¢ he future, especially elassandwoekingge populatod.i a 6 s

Manufacturing BoostUSChi na trade war s, rising China |l abor
pandemic control policies stand to intensify China+1 strategies, whereby companies maintain presence in
China while also diversifying their manufacturing and sugghlgin bae. India stands to gain from this trend,
especially in light of recent manufacturbiegnducive policies such as the productiimked incentive (PLI)

scheme, I ndi ads strong -mgapwltat ipont eint i cad nt raaiat Cthd nlard

and workingage population. Aside from China+1 trends, India can also attract more manufacturing supply
chains as reshoring and nearshoring trends gain traction in light of growing exposure ofchapply
fragilities on account of the pandemic, ppahdemic supphchain disruptions, further compounded by the
RusseUkrainian war.

Infrastructure Boost | ndi an governmentés emphasis on infrastr:

strong multiplier effect within the economy, create jobs, and also enhance manufacturing attractiveness.
Infrastructure development was seen to be an important focalipogtent government budget, evidenced

by the 33% rise in capital expenditure for 2023H-, with 100 critical transport infrastructure projects also
being prioritized.

Tier-2 and Tier3 City Boost Even prepandemic, tie2 and tier3 cities were expected to unlock new growth
potential for India given factors such as high real estate costs and saturated markets in metro cities. Given
outmigration to these cities which has happened since the pand=mtinuing leverage of hybrid work
models in these cities, and growing aspirations within consumers -2 &ird tier3 cities, businesses are
expected to increasingly capitalize on growth opportunities from these locatitimsnany of these likely

to forecast tiefl cities in terms of economic growth.

Demographic profile

Total Population Size and Growth

Il ndi ads population size has expanded from 1.23 bil
figure expected to climb to 1.51 billion by the end of this decade. The pace of population growth has been falling,
similar to the globaltrend wi t h I ndi aés popul ation growth having
2030. A falling fertility rate has been one of the
absolute popul ati on si z ¢&engofdepoputation, standsitorgivednalia & conapstitive t o
advantage over China in terms of consumer market size as well as labour force availability.

[The remainder of this page has intentionally been left hlank
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Population Size and Growth, India, 201e2030F
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o

Note: E indicates estimate and F indicates forecast. Data is presented for cajeadsr Population, as of 1 January has
been considered.
Source: United Nations World Population Prospects 2022; Frost & Sullivan

Population Age Structure

India is presently in the period of a demographic dividend given its growing wesklie@1564 years) population

share, with this cohort to account f oskillédWwordrigagef | ndi e
population, supported by cosgonding employment opportunities will help drive consumer demand as well as
boost tax revenues. This can prove to be advageat ageou:

population size as well as share is shrinking.

[The remainder of this page has intentionally been left hlank
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Population Proportion by Age Group, India, 20102030F (%)

o o
M Children (0-14 years) T? W Working-Age (15-64 years) M M Elderly (65 years and above) ﬁ

67.0 63.5 69.2

64.0 66.0

2010 2015 2020 2025F 2030F

Note: F indicates forecast. Data is presented for calendar years.
Source: World Bank; Frost & Sullivan

Global Median Age Comparison

Median age is a representation of total population split in to shsitad parts. The median age of advance
economies such as Japan, the US and Germany is generally higher compared to emerging market economies such
as I ndia and Chimaaglnadita®s .I3owerarmedina 2020, compar e

48. 0 years is reflective of I ndiads younger demograph
are ageing faster.

Median Age of the Population, India and Other Select Economies, 20PD30F (Years)

i

60.0 ‘e

50.0 0

40.0

S
30.0
20.0
10.0
0.0

v = °

O

India China Japan Brazil Russia us Germany }S;;::zz
w2010 24.0 34.1 44.2 28.2 36.8 36.1 43.2 23.6
W 2020 27.3 374 48.0 324 38.6 37.5 45.0 26.9
W 2030F 31.3 40.2 51.1 36.5 41.1 38.6 46.6 28.7

Note:F indicates forecast. Data is presented for calendar years.
Source: United Nations World Population Prospects 2022; Frost & Sullivan

Female Labor Force Participation

Femaldabourforceparticipation rate has seen a progressive rise over the past five years, growing from 23.3% in
2017 to over 30.0% by July 2022, according to Periodic Labour Force Survey Reports. The majority of the gain
can be attributed to a larger rise in the latqmarticipation rate of women in rural areas, which increased from
24.6% to 36.6% over the same period. Strong resilience emanating from théelpelBroupsvas a major
contributor to the increase in female labour force participation during the pandemic.

Propelling female participation in the labour force will continue to remain a keypposiemic economic strategy
of the government. Enabling massive job creation for women, strengthening the MSME sector, urban capacity
building, schemes such as Missionaiti, Saksham Anganwadi and so on will provide a huge fillip to women
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would reach 35.5% mark by 2027F.
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forward,

Frost &

Female Labor Force Participation Rate, % of Female Population aged 15 years and above, India, 2017

30.0

23.3 24.5

2017

2018

2019

32.5

2020

32.8

2021

2027F

33.2

2022E

2023F

33.6

34.0

2024F

345

2025F

35.0

2026F

35.5

2027F

Note: E indicates estimate and F indicates forecast. Data is presented for July current year to June next year (for example
2021: July 2021 June 2022). Usual Status (Principal Status and Subsidiary Status) approach has been referred to.

Source: Periodic Labour Force Survey Reports, MOSPI; Frost & Sullivan

Urbanization
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to touch 38.5% by 2027. More urban movement towards2temd tier3 cities can be expected over this decade

given workfrom-home flexiblity, high rentals in metro cities, as well as land and resource pressures in metro
steam, I

ur bani
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share

contii

rural population nonetheless accounting for nearly thréeef t h s
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Unplanned urbanization concerns stand to heighten resource scarcity and depletion as well as a widening of

to

gain
abds

Su

be rising,

inequality levels. This would necessitate more concerted urban planning efforts, with the private sector having a
major role to play in this context.

80.0

60.0

40.0

20.0

0.0

Note: E indicates estimate and F indicates forecast. Data is presented for calendar years.
Source: World Bank; Frost & Sullivan

Share of Urban and Rural Population in Total Population, India, 20162027F (%)

==@==Rural Population Share

Urban Population Share

69.1 68.7 68.4 68 67.6 67.2 66.8 66.4 66.0 65.5 65.1 64.4 63.9 63.3 62.7 62.1 61.8 615
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2026F

Key Macroeconomic Trends Impacting the Indian Packaged Food and Savoury Snacks Market

| Market Growth in Correlation witlstrong GDP Growth and Consumer Demand Potentiall

2027F

ndi ads

growth figures in this fiscal and the upcoming fiscal year will be strong on a global comparative basis,
indicative of a positive driving force for the packaged food and savoury snacks markets. Additionally, the
count ry6s -workimgage popylatiom with also boost this market especially given long working

149

ndi
popul ati on.

GDP



hours in some industries and the need for coenveni
class growth.

NearTerm Elevated Inflation to Constrain Lowkrcome Household BudgetSimilar to the global trend,

India has been battling elevated inflation levels. Retail inflation in fact rose to 6.52% in January 2023
according to data from the Ministry of Statistics and Program Implementation. Elevated inflation levels will
particulaty constrain lowefincome households who might defer spending on packaged foods and savoury
snacks to instead budget on essentials. Inflation, however, is expected to ease toveadistiize year.

Nuclearization of Families to Drive Packaged Foods and Snacks DeAwudding to the National Family

Health Survey 20146, over 60% of Indian households were seen to be nuclear families. There has been a
marked rise in one and tammember households in India over the past decade. Nuclearization of families is
continuingto gain momentum going forward given factors such as a more progressive outlook within
younger generations, higher female workforce participation, and a panpelaed shift towards less
crowded living spaces. This demographic shift will support demand for snacks and other packaged foods as
nuclear families opt for convenience and cai@énted lifestyles

E-Commerce to Boost the Demaridespite abating of the pandemic, online grocery sales continue to see
strong demand uptick with the flourishing of new tech platforms to cater to this demand as well. Strong
growth expectations for the online grocery will commensurately also help ddorgoackaged as well as
readyto-eat products.

OVERVIEW OF RETAIL AND PACKAGED FOOD MARKET

Retail Market in India

Retail Market Size in India (Fiscal 2018 Fiscal 2023E) and Projected Trajectory of 2027F
Retail market size in India, Fiscal 2018 to Fiscal 2027F

L

45.2 499 46.8 62.9 67.9

Fy 2018 FY 2019 FY 2020 FY 2021 FY 2022 FY 2023E FY 2027F

Value (USD Billion) w Value (INR Trillion)

Source Annual Reports afrganized players, India Brand Equity Foundation, Expert Interviews, Frost & Sullivan Analysis

ndia hol ds t he -awgestigibbalaestinatibn invihe refaidséctor ahdiisfranked 73 in the United

Nations Conference on Trade and Development's BusingSensumer (B2C) Eommerce Index 2019. Indian
customer 6s i n cpoweaisantitigateg to beoie afshie major driving factors of the retail sector in
the country. The retail mar ket in I ndia is estimate

approxi mately 94. 9 tril I7%dutingl2023E20R7E. R&ail sextdr cohtiibtitésn g a

to approximately10% to GDP in India.

Key Growth Drivers of the Indian Retail Industry

1.

Increase irdisposable income and rising middiss population The population of middiincome class
is growing rapidly in India. The retail industry holds high growth potential with the rising consumer
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demand for quality products. It is estimated that by 2030, the contribution from the -inicioilee group
will exceed leading to the overall growth in the disposable income. In such a scenario, thaddaide
range of products is also anticipated to hotdwgh opportunities in the country. Hence, the healthy
economic growth is one of the major drivers for the retail industry in India.

Risingsalesvia ecommerce platform The ecommerce sector in India is projected to register the highest

CAGR of 16.8% during 20232027F. The contribution ofFeommerce towards the retail sales of food

and grocery, consumer electronics and apparel are the largest. The growth of dhgrackny segment

has received a huge boost from the pandemic along
preferences. Strong growth of the online grocery segment is expected to remain steady duiegdse f

period as well, driving-eommerce demand for packaged, retmhgat foods.

Growing preference for packaged fooilhe middleclass population of India is moving towards the-pre
packaged and readg-e at -thegod f ood consumption culture. Thi s
urbanization along with increasing population of working women specially in the urbas efréhe

country. PostCOVID-19 pandemic, the trend witnessed an increase as the demand for packaged food
developed based on hygiene concerns. Packagetthe@o food products including noodles and salty

snacks grew in sales post pandemic.

Emergence of Consumerism Growing consumer expectations of quality products have positively
influenced the Indian retail organizations to change and develop their format of retail trade. Consumers
now have high demand for convenience and comfort which is driving the developinoeganized retail
sector in the country. Consumers now are more open towards experimenting and buying new products.
Food and beverage are a dominant segment where consumers want to spend the most. Digital disruptions
are supportig consumerism wherein consumers have a wide range of choices to select from. The overall
trend is fueling the retail sector in India.

Key Trends Shaping the Indian Retail Industry

/\-/‘l L

illg &

Growth of Organized Growth in Indian Technological
Retail Sector Economy Disruptions

o-0

*

I

Shift in consumer’s Rising demand for
Buying Behaviour healthy-baked snacks

post-COVID-19
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1  Growth of Organized Retail SectoiThe market share of organized sector in India is rising rapidly. The
factors contributing to the growth of organized retailing in India include higher disposable incomes,
increasing urbanization, nuclear family structure, growing consumerism, inaneasaber of educated and
employed women population. Food Retailing in India is withessing massive progressive change supported
by the emergence of supermarkets/ hypermarkets across various parts of the country.

1  Growth in Indian Economyl ndi a i s the fastest growing economy a
458.7 trillion by 202728F. The economic growth is expected to support the retail sector in India as India
stands as t-largest glabal tedtibagion fn ithé rethigseent.

1  Technological Disruptions Technological innovations play a vital role in influencing the retail market
conditions. Technology has supported the Indian organized retail players in gaining cost and service
advantages over other unorganized players in the market. Mobile techisoftgping the future of Indian
retail sector wherein consumers are now inclined towards ordering essentials assbetal products
online to suffice their daily requirements. The COVIB lockdown has accelerated this trenendfiting
the organized retailers.

T Shift in Cons ume Héakh aBareyessramontbehralian consumers has been increasing
which directly has positively influenced the trend of healthy snacking in the country. Indian households are
witnessed to have increased their spendings on healthier food alternativea@dndmmices and are shifting
towards foods with better ingredients.

1 Rising demand for healthyaked shacks pe§&OVID-19 - The spending on healthy snacks witnessed a
massive increase pelstckdown. It is anticipated that the increase in per capita spending on healthy foods
would be approximately 2 times by 2026 as compared to 2022. The healthy snack segment would reach a
market size of more thalS$ 25 billion in the next five years. Retailers investing in the sector would be
positively benefitted and would generate higher revenues in the segment.

Market Contribution of various Sectors in the Indian Retail Market and their Growth (Fiscal 2022, Fiscal
2023E and Fiscal 2027F)

Market Contribution of various sectors in the Indian Retail Market

3% 3095 3% 30 2%

a% ‘ 2% @ ‘ % ‘
2% @ 2% —\S 2% \

ﬁ FY2022 h FY2023E i FY2027F
"% % ®

S

Food & Grocery iAppare\ & Accessories ' . Footwear é Jewelry & Watches Beauty & gFurni‘tu re & Electronics (Mobile, Pharmacy = Others
- :j Personal Care Furnishing Consumer
Durables & Appliances)

Source: Retailers association, Frost & Sullivan Analysis

Food and Grocery accounts for majority of the market share in the Indian retail industry. The segment contributed
63% in Fiscal 2023E towards the overall Indian retail and is anticipated to retain its dominance. Food & Grocery
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sector is anticipated to register a CAGR of 8.5% during the forecast period Fiscal-2@2E7 F . I ndi ad
developing economy is the top contributor for the significant share of Food & Grocery in the retail industry.

CAGR of major retail categories (Fiscal 2023E Fiscal 2027F)

Food & Grocery 8.5% _

Apparel & Accessories

. Footwear
[ J

’ Jewellery & Watches

Electronics (Mobile, Consumer
Durables & Appliances)

Pharmacy

1.0%

After an unprecedented decline in the sales of electronics and consumer durables including mobile phones during
COVID-19 pandemic, in 2020, the segment is witnessing high growth and is anticipated to exhibit the highest
CAGR of 12.7% during the forecastrpml followed by Footwear along with Apparel & Accessories to witness

high CAGR of 10.3% and 10.1% respectively.

[The remainder of this page has intentionally been left blank
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Market Contribution of Traditional, Modern and E -commerce channels towards Indian Retail Market

Contribution of Traditional, Modern and E -commerce sectors towards
the retail market (Fiscal 2023E versus Fiscal 2027F)

FY
éj 2027F

= Traditional Retail = Modern Retail = E-commerce = Traditional Retail = Modern Retail = E-commerce

D)

Source: Frost & Sullivan Analysis

In 2023E, traditional retail contributed approximately 80% in the Indian retail sector, followed by organized retail
market contributing approximately 12%, and online sales channels approximately 8%. While traditional retail
channel would still dominate [faroximately 76%) the Indian retail market by 2027F, sales via
e-commerce would experience the highest CAGR of approximately 17% during-2023F accounting for an
expanding share of 10% in 2027F as compared to approximately 8% in 2023E. During -COpéndemic,

sales via modern/organized and traditional retail segments witnessed a major downfall, whereas sales via e
commerce, sustained its growth momentum. The trend is anticipated to continue during the forecast period as
well.

Additionally, with the shift in consumerds | ifestyle
increase. Consumers are witnessed to be preferring buying products from hypermarkets and supermarkets on a
weekly or monthly basis, instead of slpop at traditional grocers, daily. Based on the stated trend, modern or
organized retail is anticipated to withess a CAGR of 13% during 2@P2EF and would account for a market

share of 14% in 2027F.

Packaged food market

The I ndian packaged food industry was valued at 2, ¢
The segment is evaluated to register a CAGR of 10% during 2023E to 2027F and would reach a market value of
6,767 bill i on dndsfo2h@ylaiuE, prepSaucrkgeitthegdo diine ann do-e@rt da py oduct s

supported by increasing disposable income, rising population of urban rolddteconsumers, and increasing
population of working women across the country.

Packaged Food Mar ket , I-ikiscal a027F) Billion (Fisc:é

R 7.0235 2027F: 10%
6 152

5,592
5,084
3615 4031 4240 462
1 . l l I

2018 2019 2020 2021 2022 2023E  2024F  2025F  2026F  2027F

CAG 6,767

Source: Retailers association, Frost & Sullivan Analysis
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Packaged Food Industry in India: Segmentation based on Categories

Category wise packaged food retail market, India, Fiscal 2023E versus Fiscal 2027F

2%
1%
Q\ﬂ \@ m Snacks & Sweets
40% m Biscuit & Snack bar
FY 2023E FY 2027F

= Baked Products
\ = Ready-to-eat meals
m Others
Source: Invest India, Frost & Sullivan Analysis

I n Fiscal 2023E, the packaged food industsnagksands val u
sweets together contribute to approximately 71% of the overall packaged food segment followed by Biscuits and
Snack bar holding approximately 15% of the overall market share.

® Dairy

Among the various categories of the packaged food products;te&dy meals and baked products are evaluated

to register the highest CAGR of approximately 15% and approximately 13% (:ZZD23HF) respectively owning

to the rising health concerns among ttonsumers. This also has positively influenced the demand for food
products offering various health benefits. Rising sales of packaged food is attracting Indian entities towards this
high revenue generating sector which in turn influences various nedugisoand variants launches in the
packaged food category during the forecast period.

Additionally, the snack industry holds substantial share in the Indian packaged food products market i.e.,
approximately 32% in 2023E. The sector is considered to have high untapped potential as Indian consumers have
highinclination towards savoury snacks. Emphasis on healthy foods and increasing demand for convenience foods
together pushes the snack segment towards holding overall higher market share in the packaged food industry.

Extent of Organization (Unorganized versus Organized) in Indian Packaged Food Industry

Contribution of Organized and Unorganized sector in the Indian Packaged Food IndustryFiscal 2018,
Fiscal 2022, Fiscal 2023E and Fiscal 2027F (%)

M Unorganized Sector

82%

W Organized Sector

18%

2018 2022 2023E 2027F

Source: India Brand Equity Foundation, Frost & Sullivan Analysis
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The packaged food industry i
potential of approximately 10% during Fiscal 2023027F. The packaged food market is segmented into

organized and unorganized sector.

n I ndia

is estimated

t o

The Indian packaged food industry is dominated by the unorganized players. The unorganized sector dominates
the industry accounting for a market share of approximately 81% in Fiscal 2023E. It is estimated that the

unorganized sector would continue to ocgapsignificant market share of approximately 79% in Fiscal 2027F
and would project a CAGR of 9% during the forecast period 202BHF.

However, the organized sector is projected to exhibit a higher CAGR of 13% during-2023E supported by
major transition that took place during the COVIB pandemic which influenced the retailers in the country to
adopt technology to support their ussses. The trend is anticipated to continue where organized sector is

expected to account for a market share of 21% by 2027F in the Indian packaged food industry.

Per Capita Spend on Packaged Food and Growth exhibited in the Indian Market

Per capita spend of

3,295

2,095

2018 2022

Source: Frost & Sullivan Analysis
Per capita spend of

packaged

p a ¢ k aFiseal2027/ o d

3,657

2023E

food

CAGR (FY 2023E-
2027F):11%

n

/'

5/552

2027F

2018

I ndi a,

wa s

anticipated to witness a CAGR of 11% during the forecast period of 2PQ2H-. Rising disposable income

along with rising population of women at vkforce is driving the demand for reatlye a t ;thed o @

in I ndia. Addi ti onal Hogy, ourbi sii mgygr eddei neanntds fi osr

healthier and premium products such as baked snacks in the Indian market.

2,009

products

abnbteitctieprat e

Ahmedabad (Gujarat) stands among the top 10 cities with the highest total spend on packaged food in 2023E.
Farsan (ethnic snack) including fried savouries, gathiya and sweets are the major packaged snack purchased by

the local consumers.

[The remainder of this page has intentionally been left hlank
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Contribution of the top 25 cities to packaged food revenue, 2023E

Il ndiaés top 25 cities contribute to about 10% of reve
packaged food per capbt &85Rs bgs 2i02grdwing dcanahiy & & enajor & o t
influencer of the growth of the packaged food sector in the country.

@ By oeni % Ghaziabad m&
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Key Trends and Drivers- Indian Packaged Food Industry

Impact on Packaged Fo

Trend Description Industry

Rapid urbanization in India will positively impact the Indian Packaged

industry with major impact on the snack sector. The urban population contrib
approximately 80% share in Indian snacks market. Additionally, the decl

average household size and rise in disposable income would propel the den Low
processed food supporting the packaged food industry.

Nuclearization &
Urbanization

I
(=}
>

Consumers these days look for packaging that provides convenience. With th
demand for packaged food in India, the government has implemented st
regulations through FSSAI to ensure hygienic packaging and production pro

Improved Product FSSAI 6s compl i ances f or fr es.hness

Packaging through SAMPADA and Make in India schemes is encouraging the qual
product packaging. Low High
Additionally, entities are focusing on manufacturing innovative and appe
packaged food products which helps in attracting the customers towards the
offerings.
Shift in consumption pattern and adoption of resémhgat culture is facilitating th

s demands for packaged food in India.

Shiftin A . . . .

Consumption Co nsume 1pdrced _Ilfésq/ls,tchangln_g demographlcs, hectic workhou

Pattern changing the consumption pattern in India. The busy lifestyle has been sup
t he-thépmé food consumpti on ttoeantdd 9 Low High

trend is hence gaiimg momentum in the country.

The food industry in India is projected to experienagr@awth of over 10% an
contributes to approximately 11% of manufacturing GDP. India is one of
fastest growing economies.

Economic Growth Increase in annual earnings of households has been leading to an inci
discretionary spendings majorly on Food & Beverage sector. The consul
pattern is seen to be moving towards higher spend on high quality product:
packaged food and regadio-eat categories.

Low

=
@
>

Purchasing patterns experiences shift across IRdégpandemic, online food ar
beverage purchases accounted for only 3% of online sales. However, th
shifted during the pandemic where the lockdown urged social distancing
drove high sales through online platforms.

Additionally, the penetration of internet and rising population of smartphone
in the country propelled online sales from ecommerce grocery stores such as
Big Basket, Amazon Fresh, and Dunzo among others. Optimization of logisti
and laor is driving the growth of-&rocers.

E-Retailing and
Rising Smartphone
Penetration

I
(=}
>

Low

52% of the population in India is of Generatidl

(8-23 years). High population of young consumers in the country exhibit t
Convenient Format inclination towards food products which are available in convenient pac

formats. Thechange in consumers preferences and shift in consumption pat Low

driving the packaged food consumption in India.

T
&
o0

Global Packaged Food Export Marketi | ndi ads share in worldds exports, C
packaged foods

Packaged foodxports contribute largely to the GDP of India. Majority of packaged food products exported from
India include agricultural commodities such as pulses, vegetables, cereal preparations etc. However, exports of
baked products including snacks holds signifigaotential and India contributes significantly to the sector at a
global level.

Export value of Food Preparation including packaged food products

such as Snacks, US$ Million, Fiscal 2018 iscal 2021
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56,373 72
Source: ITC Trade Map, Frost & Sullivan Analysis

Top 10 Importers of Food Preparation including packaged food products such as Snacks from India, Fiscal 2021

= United 5tates of America = United Arab Emirates

= Australia = |slamic Republic of Iran
= Canada = Mepal

= United Kingdom = Singapore

= Netherlands B i Lanka

B Others

Source: ITC Trade Map, Frost & Sullivan Analysis

In 2021, the exports of food preparation including packaged food from India wasW&$th72 million which
witnessed a yeasn-year growth of 26% in comparison to Fiscal 2020, the pandemic period. The USA is the
largest (20%) importer of prepared and packaged food products from India followed by UAE (17%) and Australia
(6%). Other major impding countries include Islamic Republic of Iran and Canada among others.

Opportunities for I ndiads export segment

il

According to the data published by Directorate General of Commercial Intelligence and Statistics (DGCI&S),
the exports of agricultural and processed food products is evaluated to have increased by approximately 13%
in 9m Fiscal 2023 in comparison with tberresponding period of Fiscal 2022.

The export of Readyo-Eat (RTE) category including Ready to Cook (RTC), and Ready to Serve (RTS)
segments is anticipated to register a CAGR of approximately 11% during the forecasted year of 2023E to
2027F. USA is a major importer (approximately 20% isckl 2021) of Indian packaged food products
including RTE snacks among others.

Agricultural and Processed Food Products Export Development Authority (APEDA) is taking several
initiatives to increase the exports of agricultural and processed food products from India and has been engaged
in organizing B2B exhibitions in various coumisiin order to explore new potential markets through preduct
specific and general marketing campaigns. These initiatives involve active involvement of Indian Embassies.
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In 2022, the centr al government announced PLI sche
crore. The goal is to increase Indiab6s overall fooo
meet the demand for food products on a glcale.

The evolving demand for processed foods including packaged baked goods, snacks atiodeaiguhpducts

must be considered as a potential opportunity for Indian players in the domestic and international market.
The packaged food sector is being pushedd¢oome a significant part of India's GDP and economic
development based on the rising demand for processed food products backed by supportive government
policies and initiatives.

Indian processed food industry including packaged food is among the major contributors towards the
economic growth contributing to more than 30% of the overall exports of the country.

Exports of packaged and processed food products have been rising orba-year basis which could be

seen as an advantage for the Indian exporters. Additionally, the overall growth in the processed food sector
of India would support an accelerated growf small and medium sized businesses leading to economic
development and employment generation.

Category wise share of packaged food export from India, ApriDecember 2022

Packaged Rice Cereal preparations Meat, dairy &
& Miscellaneous poultry products

processed items

~ ~

41% 17% 15%

Fruits & Others

Vegetables

6% 21%

Source: DGCIS Principal commodities data Afdicember, 2022

[The remainder of this page has intentionally been left blank
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OVERVIEW OF INDIAN SAVOURY SNACK MARKET
Indian Savoury Snack Market

I ndian Savory Snack Market, Fiscal 2018, Fiscal

CAGR
11%

1,217

796

FY 2018 FY 2023E FY 2027F

604

Source: Frost & Sullivan Analysis

The I ndian market for savour Ypiliosmé&iscd 8023E sind & projéctechtd e d t o
grow at a CAGR of 11% reaching 1,217 billion by 202

The major segments constituting Indian Savoury Snack include Western Snacks and Ethnic Savouries or
Traditional Snacks. Western snacks dominate the | ndi
holding a market share of 51%. The western shdistry comprises of chips, extruded snacks, snack pellets

and other western snacks varieties including bridges and nachos among others. On the contrary, the market
valuation for ethnic savouries (i ncl conributey 4980aathei ya) i
overall Indian savoury snacks market. The popular types of traditional snack marketed in India include namkeen,
bhujiya sev, snack mixtures, gathiya along with other ethnic savoury snack varieties such as mathari, chakali, dry
samos, kachori among others.

Global Savoury Snack Market

Global sales of savoury snacks are valudd%#113 billion in 2023E, with Asia Pacific leading the market and
is valued atJS$46 billion. Together, the markets in North America and Europe make up about 49% of the global
industry. By 2027F, it is anticipated that the market for savoury snacks will be Ws#h49 billion.

The market for savoury snacks is anticipated to grow at a substantially higher CAGR of approximately 10% in
Asia Pacific region by 2027F. In 2027F, the region is expected to be WS&B9 billion. The Indian market is
expected to expand at a CAGR of 11% through 2027F, making it the skacgast contributor after China.

[The remainder of this page has intentionally been left blank
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Global Savoury Snacks Marketi Market Value by Region, US$Billion

G Morth America 6! Europe 0- Asia-Pacific 0 M Rest of the World

69

% 79 31

20
mill.

2018 2023E 2027F

Source: Statista, Frost & Sullivan Analysis

The shifts inpostpandemic consumption patterns are one of the key trends fuelling growth in the worldwide
market for savoury snacks. Snack sales increased as a result of a shift in customer preferences towtards ready
eat and readyo-cook products during the COVHD9 pandemic. The market for wholesome snacks was also
favourably impacted by the trend, with sales increasing regionally.

The diversity of products provided in both ethnic and western snack options, as well as the abundance of flavours
offered in the product portfolio, have similarly shaped the Indian snack business. The demana&oi@and
low-sugar snacks has incredsboth internationally and in India. The COVID lockdown increased consumer
demand for packaged snacks with health advantages. Innovations in snack flavours and variety of offerings is
seen as a potential opportunity for players in the snack indusatftraxt the consumers and generate higher
revenues.

Organized Market for Savoury Snacks in India

India Snacks Marketi Market Share by Type, Fiscal 2023E

INR 796 Organized Market

Billion = Unorganized Market

The Indian savoury snacks market wortfi96 billionwas traditionally dominated by the unorganized players that
used to cater to the regi@pecific demands of the local consumers. In the snacks industry, snacks sold in local
kirana shops and convenience stores continue to compete witkngelh Indian brands even today. However,

it is noteworthy that, despite catering to regional needs, traditional shops primarily offer mostly ethnic or
traditional snacks which pushed the amged players into gaining higher market share than the unorganized
players in the current scenario.

In Fiscal 2023E, the organized market for savoury snacks dominated the Indian market accounting for a market share
of approximately57% with a valuation of 452 billion. The growth of organized sector in India is highly supported
by the economic growth that has increased the sales via modern retail including supermarket and hypermarkets. The
major contribution comes from leading established players in sndaktiy such as PepsiCo, which owns Lays and

Kur kure, Haldirambés, | TrEaneng &hers.Jleeseertiiepase fragnedtly dfierentigted Wa f ¢
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based on their broad product portfolio covering several product categories, aggressive marketing, and promotions,
along with ongoing R&D activities.

Growth trajectory of Organized I ndian Savoury
__F___,.-'V
CAGR (23E-27F):
_"_.'_,.r-""
452
335
FY 2018 FY 2023E FY 2027F

During the past few years, the organized segment has been consolidating its position in the market for savoury snacks
through the introduction of new products and product innovations that primarily target urban as well as rural
consumers. The organized weccontributed to 335 billion in Fiscal 2018 and reached a market value 452

billion in Fiscal 2023E. Organized sector is anticipated to further register a CAGR of 11.7% during2@0Z8E

One of the major contributors to the growth of the orgahéaetor is the significant advertisements and promotions
through celebrity endorsements along with push from the ecommerce channels. Additionally, rise in demand for
packaged food products due to hygiene concerns among consumers has been suppomiwthtbé gganized

sector majorly post COVIERL9 pandemic.

Estimation of Trends of Growth- Organized Versus Unorganized Indian Savoury Snacks Market

Market Share Growth Trend for Organized Versus Unorganized Sector of
Indian Savoury Snacks

ﬂ n

FY 2018 FY 2023E FY 2027F
Organized M Unorganized

Source: Frost & Sullivan Analysis

In the Indian snack industry, the organized market holds a market share of approximatelyFa3€aliR023E

and is forecasted to dominate the Indian market accounting for a market share of approximately 58% by 2027F.
The segment is anticipated to register the highest CAGR of 11.7% during Fiscal 2023E to Fiscal 2027F and is
supported by the increagirurbanization, rising health awareness, and shifting lifestyles. The surge in organized
retailing of Indian savoury snacks have resulted in increasing the demand for imported products as well. Moreover,
the relaxed import guidelines and regulations aleitly decreased import obligations have additionally expanded

the interest for imported snack items into the country.

However, despite the fact that organized players maintain a firm presence throughout India and most of the market
share in certain regional pockets, 43% of the packaged savoury snack market is still unorganized in Fiscal 2023E.
The food, culture, and tra@ins of India vary and hence India's snack preferences vary by region as well. The
unorganized sector caters to the local and regional demands. For instance, in states like Gujarat and Maharashtra,
traditional snack like Fafda, Khakhra, Dhokla, Shankaigrad Bhelpuri are more prominent and popular. In the
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central and northern India, Bhujia Sev is consumed more as snack option. While, in southern India snacks prepared
with fruits such as banana chips are highly popular.

The market share, however, is anticipated to decrease to approximately 42% by Fiscal 2027F due to significant
expansion in the organized sector.

Segmentation of Organized Indian Savoury Snack Market, by Type

Organized Indian Savoury Snacks market Market size by Type, Fiscal 2023E

Ethnic Namkeen & Snacks
179, 40%

= Gathiya
INR 452 Billion = Western Snacks

259, 57%

14, 3%

Source: Frost & Sullivan Analysis

In Fiscal 2023E, western snacks dominated the organized market and holds a major market share fe57% in
Indian savoury snacks segment. On the other hand, ethnic namkeen and snacks together contributed to
approximately 40% of the organized savoury market.

With rapid urbanization and rising population of consumers migrating to different regions, the demand for regional
snacks is increasing in pdndia. This has led to domestic expansion of many regional players like Gopal Snacks,

Real Namkeen, Chitale, Kakkdalwai etc. in the respective states. Additionally, the perception of better quality

through packaged snack, highershelf f e of f ered have shifted the consumer
the organised sector offerings leading to strengthehiagtesence of organized players.

Organized Indian Ethnic Namkeen & Snacks MarketMar ket gr owt h, Billior

CAGR (2023E-27F): —
11.0% 272

179
137
FY 2018 FY 2023E FY 2027F
Source: Frost & Sullivan Analysis
In Fiscal 2023E, the organized Indian ethnic namkeen

hygiene issues among the consumers post C@\¥pandemic have supported the growth of branded and
packaged namkeen in the last few years.

In addition, it is anticipated that sales of ethnic namkeen and snacks will continue to dominate the organized sector
and grow at a CAGR of 11% between the years Fiscal 2023E and Fiscal 2027F. The rise in packaged namkeen
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and snack consumption among Indian consumers is illustrated by major players entering the market with extensive
product offerings.

It is noteworthy that the sales of snacks in India is surging and experiencing healthy growth. Amidst the same,
Ethnic namkeen and snacks is seen as a lucrative sector based on the growth and higher margins offered to the
manufacturer. Overall, the indugis moving in the direction of a more organized presence; where few established
Indian players such as PepsiCo and Haldiram have started to incorporate locally or regionally consumed products
into their offerings and are even marketing the products iatiemally.

Organized Gathiya Market- Market growth -Fi s ¢ a | 2018, Fiscal 2023 E and Fi

CAGR (2023E-

27F): 11.7%

14
10

FY 2018 Fy 2023E FY 2027F

Source: Frost & Sullivan Analysis

Gathiya is a speciality traditional savoury snack majorly consumed across Gujarat. It is a fried crispy snack
prepared with chickpea flour (besan). Gathiya could be prepared in various flavours and forms with the blend of
spices. Gathiya as a snack holdsminence in the state of Gujarat and is gradually gaining popularity in other
major states including Uttar Pradesh, Madhya Pradesh, Maharashtra and Rajasthan. However, the segment is niche
and holds high growth opportunities. Some of the major varieti€athiya include Bhavnagari Gathiya, Papadi
Gathiya, and Nylon Gathiya among others. Gathiya market has been dominated by unorganized sector majorly
because ispeadiic sreackrHevgeven organized players such as Gopal Snacks Limited havehestabli

their brand as a major Gathiya producer and is working towards establishing and scaling their product offerings
at a national level.

In Fiscal 2023E, the organized market for Gathiya stoc¢
Indian savoury snack market and it is forecasted to be growing at a CAGR of 11.7% during Fiscal 2023E and
Fiscal 2027F.

Organized Western Snack Market in India Market growth - Fiscal 2018, Fiscal 2023E, and
Fiscal 2027F, Billion

CAGR (2023E- Commund

27F): 12.1% 410
"
259
188
FY 2018 FY 2023E FY 2027F
Source: Frost & Sullivan Analysis
In Fiscal 2023E, the organized western snacks market

register a CAGR of 12.1% till Fiscal 2027F. Chips contributes towards the largest market share of approximately
53% followed by extruded snagland puffs (approximately 22%) in Fiscal 2023E. Key entities in the western
shack industry include established players such as ITC and PepsiCo, Balaji Wafers and Prataap snacks among

165



others. The wide range of product offerings, flavours and single serving SKUs offered by the entities attract the
consumers towards their product lines.

It is often witnessed that a lot of unorganized players are also established in the western snack market in India.
However, these players are restricted to a single locality.

Gopal Snacks Limited has a potential opportunity in the western snack sector where its market share is low.
Chips/wafers dominates the western snack category withsat i mat ed ma 3k Rillion is Guamt o f 3
(inclusive of organized and unorganized sector).

The Indian Papad Market
Papad Market in India- Market growth -Fi scal 2018, Fiscal 2023E and Fi.

CAGR (2023E- i

- 27F]: 6.3% 106
83
66
FY 2018 FY 2023E FY 2027F

Source: Frost & Sullivan Analysis

In Fiscal2023E, the Indian papad market is valued &3 billion and is projected to reach06 billion by 2027F
with a CAGR of 6.3%.

Papad is a prepared food or redadycook product thatan be roasted or fried and consumed as a shack or with
meals. Papad is made from cereal flour, rice flour, pulse flours, potato, sabudana, among various other ingredients
and are either handmade or manufactured using machines. The Indian markets Walesttselection of papad
products, including the major ones such as urad papad, garlic papad, Bikaner papad, and kali mirch papad, among
others. Papad are also manufactured in various sizes such as mini papad, small papasizstigzigad. In the
packayed snack industry, papadaking business in India is regarded as a very lucrative and profitable
opportunity.

Papad Marketin India-Or gani zed Versus Unorganized Mar ket Shar

INR 23 Billion Organized/ Packaged

= Unorganized

Source: Frost & Sullivan Analysis

In Fiscal2023E, the organized market for papad in India is valued2& billion and is growing at CAGR of

8.2%. The Indian papad industry is dominated by the unorganized sector, some of which are worhefs self
organizations that provide women in all regions of India with a means of generating income. The unorganized
papad sector in India would hold a massive share of 66%scal2023E and is valued atapproximately55

billion.
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Organized Papad Market in India, Market growth - Fiscal 2018, Fiscal 2023E and Fiscal 2027F,
Billion

CAGR (2023E-
27F): 8.2%

20

FY 2018 FY 2023E FY 2027F
Source: Frost & Sullivan Analysis

The organized papad sector is projected to experience a high CAGR growth of 8.2% during Fiscal 2023E and
Fiscal 2027F. The growth of organized papad sector is supported by incorporation of machines in the
manufacturing units which increases the overaldpmtion of machinenade papad along with various entities
offering employments to increase the production of their traade papad category. Rising domestic as well as
international demands has influenced the growth of organized papad sector.

Split of the industry by Region, Fiscal 2023E
India Savoury Snacks and Papad Markei Split by Region, Fiscal 2023E

Ethnic Savouries Western snacks Papad
13%’ 19% 16%
41% 4 4% 38%
INR 388 INR 408 INR 83
Billion Billion Billion
34% 32%
- 31% > 4 -
12% 16% 14%
Morth = East = West = South Morth = East = West = South North = East = West = South
Source: Frost & Sullivan Analysis
Northern region accounts for 41% i .e., 159 billion

region is fuelled by rise in demand for snacks from various states in the region. Demand has been back to pre
Covid levels and organized playérave been targeting customers Weth mul't
northern region has been home to popular brands such as Haldiram, Bikaji and Bikanervala. When it comes to

western snacks, northern st at38Kkilioa €rataap 8nacksfispromimeptinr o x i ma
the region with their #fAYell ow Diamondo brand and are
DelhiPapad mar ket accounted for 31 billion in norther

Western region is the fastest growing zone for consumption of savouries and papad. The region accounts for 34%

i . e. 134 billion in the Indian ethnic savouries mar
Chheda Specialties, ChitaBandhu, Haldiram Foods International (Nagpur) and so on. Namkeen, Gathiya and

Papad has been staple food to this region. Consumption is further bound to increase with companies launching
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healthier versions of savouries snackapad market accounts for approximately 32% in western region. Lijjat

Papadt he | argest papad making womenébés worker cooperati v
Companies have started venturing into eastern and southern states with customized local variants of ethnic
savouries and western snacks. Ethnic savouries and w
billion and 1 2 8th rbgioh respeaztivelyf These régass tendamhdve Bigher western snacks

consumption owing to pricing, flavours, consistent availability, and convenience of buying. Eastern and Southern
states of India are dominated by local/regional playersBikk Fam and Adyar Ananda Bhavaamong other
smallmedium enterprises. Papad market in East and South region is approximately 14% and 16% respectively.

Estimated Market share captured by Key Players in Pan India
Key Players in Organized Sector of Indian Ethnic Savories and Western Snackidlarket Share

Ethnic Savories (Including Gathiya)

Haldiram (Delhi & Nagpur)

» Balaji Wafers Private Limitad

= Bikaji Foods International Limited

INR 193 Billion
= Gopal Snacks Limited

Bikanervala Foods Private Limitad
= Other Organized

PepsiCo India Holdings Pvt Lid

Western Snacks

= ITC Limited

= Balaji Wafers Private Limited

INR 259 Billi
flien = Haldiram Snacks Pt Ltd. { Delhi &

Nagpur)

Prataap Snacks Limited

n = Other Organized
Source: Frost & Sullivan Analysis

The organized players account for approximately 57% of the overall Indian ethnic savouries snack market. Among
the major organized players, Haldiram (Delhi & Nagpur) stands out to be the market leader followed by Balaji
Wafers Private Limited and Bikaji Bds International Limited. The top three players as mentioned account for a
dominating market share of approximately 54% in the organized ethnic savouries sector. The players in the
organized market compete in terms of product offerings, flavours andiesuedfered, price point and a strong
supply chain to retain their position in the market. Players such as Bikaji Foods International Limited, Haldiram
(Delhi & Nagpur) and Bikanervala Foods Private Limited are the market giants in the namkeen settier. On
other hand, Gopal is the leader in the niche sector of Gathiya and holds the highest market share in Gujarat
competing with players such as Haldiraim.Fiscal 2023, Gopal Snacks was the fourth largest brand in the
organised sector of ethnic savourfeeluding gathiya) in terms of market share in In@apal with their strong
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foothold in the Gathiya segment also offers a range of other traditional snacks based on which it has been
positioned among the top 5 leading entities in the ethnic savoury snack market in India.

The western snack category is quite significant in |
their prominence in the retail market shelves. PepsiCo holds the highest market share of approximately 22% in
the organized western snack categorp | ndi a. Foll owed by Pepsi Co, | TCO6 s

share in the organized western snack sector.

The snack consumption trend in India is more inclined towards the western snack category than the traditional
ethnic snacks. The mentioned international industry players have established a strong foothold in the Indian
market and offers wide range of pratiicatering in accordance with the consumers preferences. The key market
strategy used by industry giants such as PepsiCo and ITC include new product launches including themed flavour
offerings along with putting more emphasis on advertising and pronsofidreir strong supply chain towards
regional and local demands plays a significant role in their presence across the country.

Additionally, the midsized players such as Balaji Wafers Private Limited, Haldiram (Delhi and Nagpur) and
Pratap Snack Limitedds brand Yell ow Diamond have al s
international players with their product offiegis and competitive price points.

Key Players in Organized Sector of Papad Market Share, Fiscal 2023E

Lijjat
= Agarwal 420 Papad

» Bikaji

INR 28.1 Billion

I s Shree Ram Papad

Gopal Snacks

s Other Organized Players

Source: Frost & Sullivan Analysis

The organized papad market in India accounts for a minor share of 34% of the total papad rRextaRiD23E.

The organized players in the Indian papad industry are majorly concentrated in Maharashtra, Tamil Nadu, and
Gujarat. Few of the well renowned brands from the organized sector in India include Lijjat Papad, Bikaji, Agarwal
420, and Shree Ram Pap&thri Mahila Griha Udyog Lijjat Papad, popularly known as Lijjat is the market leader

in the segment and accounts for a major share of 54% in Fiscal 2023E. The entity holds a strong brand image as
a womenonly business and focuses highly on their eéaigpnsumersnfiddle and lower segments) through their
competitive pricing strategy.

Focus on product innovations along with quality maintenance are witnessed as the key opportunities towards
holding high market share and retaining the market position such as that of Lijjat papad in the Indian market.

[The remainder of this page has intentionally been left blank
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Market Leaders in Organized Sector of Ethnic Namkeen and Snacks, Gathiya, Chips, Snack Pellets and
other Western Snack (includingExtruded Snacks & Puffs) and Papad, Fiscal 2022 and Fiscal 2023E
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Guijarat is among the most lucrative markets in the Indian shack industry. In Fiscal 2023E, the estimated market
value for Gujaratara p pr o x i 3BOR4O00Crorea p pr o X i 4BHAS5H00\Crore andpproximately
850-900 Crore in the overall ethnic savories, western snacks and papad segments respectively.

Sales Analysis by Channel

1 Grocery: These are stores of the traditional format,
products, predominantly grocery products. They are widespread across the country and are not usually a brand
that is recognized beyond the city or the areay e owned by entrepreneurs owning and operating one or
two retail outlets. These are typically family concerns.

1 Convenience StoresThese are usually present around petrol pumps and are open late into the night. A
mixture of grocery and other essential FMCG items will be stocked at such stores.

1 Paan shopsThese are small outlets that sell predominantly food, beverages, and tobacco or a combination
of these.

1 Food Chains/Food StoresThese are retail outlets with small eateries for snacking with ready to eat snacks,
sweets sold.

1 Supermarkets / Hypermarkets: Hypermarkets are chains or independent retail outlets with a selling space
of over 2,500 square meters and with a primary focus on selling food / beverages / tobacco and other groceries.
They also stock negrocery merchandise and essential homecare prdBapermarkets are typically
smaller versions of hypermarkets.

1 Institutional: Institutional sales such as sales in CBOCanteen Department Stores solely owned by
Government of India Enterprise under Ministry of Defense where wide product assortments are available.

1 Railways: It refers to the sale of products in Indian railways stations.

India Organized Ethnic Savoury Snacks Market (including Gathiya} Split by Sales Channel, Fiscal
2023EFiscal 2027F

FY 2023E 4.0% 1.0% FY 2027F L 30
5.0% 0% a0y
3.0% .
3.0% ‘“‘ 3.5% "‘
& 3.2%
1.0% — 1.5% S
12.0% INR INR
193 Billion 11.0% 294 Billion
71.0% 69.6%
Grocery m Paan shop Grocery = Paan shop
= Convenience stores = Food chains/Food Stores B Convenience stores = Food chains/Food Stores
Supermart/Hypermart mCSD Supermart/Hypermart mCs5D
m Railways m Ecommerce B Railways B Ecommerce
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India Organized Western Snacks Market Split by Sales Channel, Fiscal 2023EFiscal 2027F
FY 2023E FY 2027F
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India Organized Papad Snacks Market Split by Sales Channel, Fiscal 2023E Fiscal 2027F

FY 2023E FY 2027F
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Consumers preference for various SKUs among Indian snacks and impulse purchase trends

The popular snack brands in India catering to a wide range of consumers have been following the consumers
snacking trend and altering the pr oducihcomegroupaldng s base
with the onthe-go consumption trenddve been driving the market for singlerve smailkized snack portions in

I ndi a. Based on the trend, the 5 SKUs in the snack
affordable price point to every consumer category and doesealdtdavy on the pockets. Additionally, the trend

of dédporti on c on-onstibuécoasomrers bave alsabedn tualling the market for snacks available

in smaller pack sizes.

Snack SKUs priced at 5 are majorly individually <co
snack sector. The 5 SKU is the |l owest while consi de
sales and generating higher revea s . Similar trend has been seen for

segment. Players such as PepsiCo have mentioned that based on the rising Indian economy and increase in
disposable income among the midéieome group, these smaller SKUs turn tmtbe more prominent and
contribute significantly to the market. | TC6s ABingo
the contrary fiBingo Mad Angl esodo wit nsesiiagphckgzebiethd sal es
shack catgory is popular among the consumers in India.

However, it cannot be denied that heavy discount offerings on the larger or-farolysize of snacks lures
consumers into impulse buying. Supermar ket and Hypern
l,getl 0 of f er s wh iase lthe sale of dich paak sizesnas well. Consumers are more interested in

getting value for the money they pay which turns in favour of the larger pack sizes offered by the brands. Also,

these pack sizes are sold more during the festive seasons whengtmption of traditional as well as western

snacks are high.
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Key Growth Drivers and Restraints of the Indian Savoury Snack Market

+ Increased hygiene concerns and shift from « Rising raw material prices due to low and
loose food products to packaged products | seasonal availability is a constraint to the
post COVID-19 pandemic supported the snack industry
industry growth i @ Inadequate storage infrastructure along with

* TEChHDIDE'Fal af:l\rancements Ileadlng to supply chains gaps specially in the rural parts
improvisations in manufacturing and of India restricts the growth
processing of snacks. Major evolution q » Dominance of established organized as well

witnessed in the spaces of extruded and
puffed snack products

= Risein working class population (67.5% of the G
population in 2021) along with their hectic
lifestyle is supporting the growth of on-the-go G
packaged snacks in India

= Product innovations and attractive varieties
offered supports impulsive buying of snacks

* Advertisement and Promotional activities
along with celebrity endorsement influences @
mass population of millennials towards trying
the products

= Export assistance from APEDA along with G
foreign companies entering Indian market is
propelling the growth

as unorganized regional/local players leading
to low penetration

* Higher investments to be done for
promotions and marketing activities

Rise in healthy snacking trend is a constraint
to the market as consumers are inclining
towards fresh home-made munchies such as
baked, roasted, air-fried snack to avoid
packaged snacks with added preservatives

S O O O O O O O

Impact of E-commerce &digitalization on Indian Packaged Snack Segment

Among the various categories, food and essential commodities contribute the highest towards sales via ecommerce
platform. Online retail (Eail) in India has grown immensely in the last five years and is estimated to register a
CAGR of over 17% during Fist 2023E- Fiscal 2027F. The trend pickegh pace during the COVH9

lockdown which led to faster adoption of retail avenues across all channels. The trend further is anticipated to
withess a surge where consumers would have high inclination toward® ahlopping backed by their
preferences and evolving adoption of technology.

Efficient logistical and shipping, strengthened supgigins, higher shelffe of packaged products is supporting

the distribution of perishable and rperishable edibles across the Indian market. Grocery has emerged as the
fastest growing segment ineglecommerce segment. It is projected that the sales of packaged grocery products
via online retail channel would experience exponential growth during the forecasted period. T-aplagtrye
services offer a wide range of goods, including everyday neessstaples, fresh produce, herbs and spices,
snacks and drinks, candy, and personal care items. The online food and grocery delivery platforms in India exhibit
huge investment potential.

Many physical retailers are being forced to have an online presence due to increased competition from leading
online players. With a number of new businesses emerging in the metropolises over the past three years, online
shopping is becoming more and mpopular in India. The fact that many venture capitalists are fundimgaers

is encouraging for future development. This further is supporting the growth of snack market wherein consumers

can choose from a range of products available online and getdblérared at doorstep with just a click. The
technol ogical advancement and consumer6s shift toward
decisions could be at its nascent stage but holds potential opportunity for Indian snack mamautacstablish

their foothold in the market.

On the other hand, adoption of digital technology has emerged as a workable answer to meet the rising consumer
demands and boost industry output. Among the plethora of technologies, automation is highly implemented to
improve food production and snack méamiuring operations.
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This cuttingedge solution assists in raising productivity by taking care of the routine duties and saving time and
money. When robots replace manual labour, food quality is improved, and safety regulations are stringently
followed. The corona virus simplgccelerated the process of digital disruption, and as a result, automation is
becoming more and more important in the food production industry and the market for snack products.

Key Government Schemes driving the raw material availability, processing, and trade components of
Indian Savoury market value chain

OBJECTIVE

* Encourage the emergence of strong Indian brands, support food manufacturers
that are willing to make a certain minimum turnover and a certain minimum
investment for expansion of processing capacity and branding abroad.

= Support creation of global food manufacturing entities

= Strengthen select Indian food brands for global awareness and wider acceptance
@/ in international markets.

= Increase employment opportunities for off-farm jobs.
= Ensuring remunerative prices of farm produce and higher income to farmers.

Production FEATURES
Linked Incentive

Scheme for

Food Processing

= Central Sector Scheme with an outlay of Rs. 10,900 crore (March 2022)

= The first component relates to incentivizing manufacturing of four major food
product segments viz. Ready to Cook/ Ready to Eat (RTC/ RTE) foods including
Millets based products, Processed Fruits & Vegetables, Marine Products,
Mozzarella Cheese

Industry [PLISFPI)
by MOFPI
(Ministry of Food B

Processing — = According to data reported by PLI scheme beneficiaries, the scheme has

Industries) attracted an investment of approximately Rs 4,500 crores {ill Dec 2022.

Incentives amounting to Rs 800 crore are likely to be disbursed by March 2023, A
sales-based incentive of Rs 107.3 crore has been disbursed so far. The
implementation of the scheme would facilitate expansion of processing capacity
to generate processed food output of Rs 33,4594 crore and create employment
for nearly 2.5 lakh persons by the year 2026-27.

= Snacks players including Haldiram, Prataap Snacks, Bikaji and Bikanervala have
received approval under Production Linked Incentive (PLI) Scheme of
Government of India under Ready to Cook/Ready to Eat (RTC/ RTE) segment.

[The remainder of this page has intentionally been left blank
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This fund has been selected as the foed processing fund to provide adeguate
credit to food processing units in mega and designated food parks.

FEATURES

Food Processing
Fund

A special fund of Rs.2000 crore has been set up in Mational Bank for Agriculture
and Rural Development (NABARD) to provide credit at affordable rates to boost
the food processing sector.

Under this fund, loan is extended to individual entrepreneurs, cooperatives,
farmers producer organizations, corporates, joint ventures, Special Purpose
Wehicles, and entities promotad by the Government for setting up,
modernization, expansion of food processing units and development of
infrastructure in designated food parks.

Apart from Mega Food Parks of the Ministry of Food Processing Industries, other
Designated Food Parks (DFPs) notified by the Ministry in different States have
also been included. Till 31.1.2022, term loan of Rs. 466.26 crore has been
disbursed from the Fund.

OBIJECTIVE

®

Creation [
Expansion of
Food Processing
& Preservation
Capacities
(CEFPPC)

The primary goal of the Scheme is to build processing and preservation
capacity and modernize/expand existing food processing units. This will
increase processing level, value addition, and ultimately reduce wastage
while increasing farmers' income.

In Mega Food Parks (MFPs), Agro-processing Clusters supported by the
Ministry, the creation, growth, and modernization of food processing &
preservation units will be taken into consideration. However, in
States/UTs having no Mega Food Park, Agro Processing cluster, units may
be considered anywhere.

FEATURES

Grants-in-aid subject to a maximum of INR 5 crore per project at 35% of
the eligible project cost in general areas and @50% of the eligible project
cost in the Northeast States, including Sikkim, and difficult areas, such as
the Himalayan States (i.e., Himachal Pradesh, Jammu & Kashmir, and
Uttarakhand).

177




Creation of
Infrastructure for

OBJECTIVE

The main objective of this scheme is:

To build modern facilities for food processing nearer to regions of production.
To offer integrated and comprehensive infrastructure services for food
preservation from the farm gate to the consumer.

To establish efficient backward and forward connections between groups of
farms and producers and the processors and markets via a well-organized supply
chain.

FEATURES
* The scheme calls for grants-in-aid at 35% of eligible project costs in general areas
B and at 50% in difficult areas, such as the Himalayan States (such as Himachal
— Pradesh, Jammu & Kashmir, and Uttarakhand), State notified ITDP areas, and
— Islands of Union Territories of Lakshadweep and Andaman & Nicobar Islands,
subject to a maximum of INR 10 crore per project.
OBJECTIVE

The scheme offers export opportunities by extending financial assistance to the
exporters for:

Export Infrastructure Development- This part of the system includes both fresh
products and processed foods. The aim is to reduce losses caused by spoilage and
ensure high quality production of agricultural products. To achieve this, itis
planned to establish post-harvest processing facilities.

Quality Development- To participate/engage in international trade, itis
necessary to comply with Food Safety requirements of different countries. Under
this component, assistance is provided to comply with the prescribed standards
of importing countries.

Market Development- This component helps exporters to achieve market access
in new markets and helps sustain their presence in the existing markets. It covers
structured marketing strategies for export of food products, market intelligence
for taking informed decisions, international exposure, skill development, capacity
building and high-guality packaging.

FEATURES

The subsidy offered is up to 40% of the total cost with a maximum of INR 200
lakhs per beneficiary per location. The maximum amount of assistance provided
to each beneficiary per geographical location for all activities shall not exceed INR
200 lakhs, provided that the maximum amount of assistance provided under this
sub-component shall not exceed INR 500 lakhs per beneficiary during the five-
year plan period (2021-26).

Implementation and certification of quality and food safety management systems
for all APEDA scheduled products - assistance up to 50% of total cost but not
exceeding INR 5 lakhs per certificate.

Educational and study tours in India and abroad - Assistance up to 50% of travel
and tuition fees, subject to a maximum of INR 3 lakh per participant per year.
Limited to one participant per organization. APEDA
organized/sponsored,/facilitated seminars/workshops/programs etc including
preparation of manuals, brochures, manuals etc. as required - assistance up to
INR 5 lakhs

Mew Market/Product Development through Feasibility Studies - Assistance up to
S0% of total cost but not more than 10 lakhs per study per beneficiary.
Assistance for trial shipment involving multimodal transport - Assistance up to
50% of total cost but not exceeding 10 lakhs.

Registration of Brand/Intellectual Property Rights outside India - Assistance up to
S0% of total cost, maximum INR 20 lakhs per beneficiary
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INDIAN CHICKPEA FLOUR AND SPICES MARKET
The Indian Chickpea Flour Market

Chickpea flour, also known as Besan, is a ghiter flour made from grinding dried Desi or Kabuli chickpeas.

Besan has key application in snacks and savourydegdhent and is used to make variety of snacks in most parts

of India. The snacks produced using chickpea flour or besan include sweets, savouries, snacks, laddus, dhoklas,
bhajia, farsan, bhujia among others.

The Indian market of chickpea flour is estimated to be 8.1 million tons in the year 2023E and is projected to reach
14.4 million tons by 2027F, growing at a CAGR of 15.5% over the analysis period Fiscal 2023E and Fiscal 2027F.
The capability of convertinghickpea flour into various food applications, augmented snacks, and savouries
market, increasing demand for glutae products, protein, and fibre consciousness of the consumers, growing
popularity of plantbased diets are the factors owing to the trehoes rise in the consumption of chickpea flour.

Indian Chickpea Flour Market, in Million Tons

_—

CAGR (2023E-27F):

15.5 % 14.4
8.1
4.0
FY2018 FY2023E FY2027F

Source: Industry experts
Raw material and Industry Structure:

India is the largest producer and consumer of chickpea flour at the global level. In Fiscal 2023E, it produced over
13 million tons chickpeas and imported around 19 thousand tons of chickpeas; India imports surplus amount of
chickpea from Australia, the send largest producer after India. The exports are growing every year with increase

in global consumption. The two types of chickpeas grown are Kabuli and Desi chickpeas; later is the most
preferred for chickpeas flour though the millers use imported phakto some extent.

The chickpea flour mills are largely located in Madhya Pradesh, Rajasthan, and Uttar Pradesh in the country while
most of these mills are extended dal mills which sell theirdiratie chickpea split dal; they process second grade

and broken dal to manuwdture chickpea flour. Freshness and fineness are the key quality parameters for grinding
as it impacts the sensory properties of the product. The chickpea flour grades depend on the particle size and
application such as Ultrafine grade is used for Soaip@pperfine grade is used for Dhokla/steamed products

and Fine grade is used for pakoda, laddoo and otherfdedsnacks.

In 2023E, India consumed arouagproximatelyl5 million tons of Chickpea Legume. The market is highly
segmented based on its usage; direct food use market, split dal, flour, and roasted/puffed chickpea market. The
Indian market consumption pattern for chickpea is slowly drifting towards groundedofeimy to consumer
preferences on savoury snacks, sweets, street foods, growing organised sector etc. The mills process around 54%
of the total chickpeas into chickpea flour and the rest 46% is consumed as dlohnd roasted form. The
percentage share of the flour is expected to increase slowly with varied applications in bakery, confectionery,
pulse flour mixes etc.
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Indian Chickpea Split by Usage, Fiscal 2023E

Total Volume
15 million Tons

Whaole, Dal and roasted Chickpea flour
form of Chickpea

Source: Industry Experts

The chickpea flour manufacturing is highly fragmented in India largely dominated by the local and regional
millers. The penetration of the organized segment is at a mere 4%. Organized or branded segment manufactures
the semi fine or the coarse varietidhe fine varieties are manufactured as per requirement from specific
consumers for sweet manufacturing and for restaurants. The organized segment is predominantly present in urban
areas accounting to more than 95% of the sales.

The organized chickpea flour market is estimated tppeoximately0.3 million tons for 2023E which is growing

at more than 18% yeam -year. The organized chickpea flour market is dominated by the regional players and
urban consumers dominate the consumption of the same. The inclination towards convenience, h&aith, and

of storage and perceived high quality of packaged flour are some of the key factors for higher growth trajectory
of organised chickpea flour market in India. The strong marketirigiteef by the companies to differentiate
themselves, product quality, better distribution network and constant R&D are expected to fuel the organised
chickpea flour market in the forecasted years.

Some of the top brands and manufacturers in the segment include Sampann by TATA, Fortune by Adani Wilmar
Limited; Golden Harvest by Golden Harvest Foods Ltd; Rajdhani by Rajdhani Flour Mills Limited, etc.

Indian Chickpea Flour Market, Split by Sector, Fiscal 2023E

8.1 million

Organized

I Unorganized

Tonnes

Source: Industry experts and Secondary research
Market Forecast for Indian Chickpea Flour:
The chickpea flour market is likely to grow at a CA@Rproximatelyl5.5% through 2027F with a projection
volume of 14.4 million TonsThe market is predominantly influenced by industry factors such as new product

developments in snacks and savoury segment, labelling as-§legeproduct, protein consciousness of the
consumer, growing packaged food industry are some of the factorgating to the exponential growth of the
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chickpea flour in Indian market. However, the side effects of chickpea flour, price fluctuations and supply gap of
the raw material may have detrimental effects on the growing market.

Market Drivers:

1 Expansion in the savories and snacks market in India:

The chickpea flour has key application in snacks and savoury food segment and is used to make variety of snacks
in most parts of India; this includes sweets, savouries, snacks, laddus, dhoklas, bhajia, farsan, bhujia and many
more. The overall Indian savgusnacks market is expected to reach216 billion by 2027F at CAGR 11.2%

from Fiscal 2023E to Fiscal 2027F. New products, new tastes, new variations in traditional products, attractive
packaging and flexible price points are fuelling the high groWttts also supported by the large presence of
unorganised segment with better penetration in the rural market. The chickpea flour market is expected to grow
in line with its end user industry.

1 Rising health consciousness among the consumers and copious availability of packaged chickpea flour:
Chickpea has been a part of certain traditional diets and still one of the most widely grown and consumed legumes
in the world for its high protein and fibre content. The chickpea flour consumption is being impacted by the rising
demand for healthier dieta options along with the soaring consumption of organic and natural products.
Packaged flour offers advantages such as usage convenience, higher shelf life and imperative food label which
impacts the sale of the product, positively.

1 Increasing demand for gluten free products:

There is a growing number of celiac disease and gsgesitivity in India. Around-@million people are expected

to be impacted and the Govt. has taken several initiatives to bring awareness in the consumers. Even otherwise, a
small percentage of urbatlites are shifting to gluten free diets. Chickpea flour serves a great source of vegetarian
protein and fibre for glutefree diet. Moreover, the manufacturers are leveraging and capitalising with -Gluten

free labelling on the product; recently chickpeauflias gained popularity as glutee flour. This trend is

expected to boost the chickpea flour market to a great extent.

1 Improved Flour Milling Technology and Government Initiatives:

The Gram flour production is gradually moving towards more sophisticated milling techniques that produce flour
with better yields and higher quality. To promote the gram flour business, the Indian government has initiated
several measures, including rechgithe price of chickpeas, enhancing storage capabilities, and funding research
and development. The Indian government is also promoting the use of gram flour in variebadeddvelfare
programs, including midlay meals for school children and the Imtggd Child Development Services (ICDS)
program. This has created a steady demand for chickpea flour in the market, which is driving the growth of the
industry.

Lucrative Export Market with augmented global demand:

Indian gram flour has a lot of promise for the export market because of the nation's high supply of chickpeas and
inexpensive production costs. Several gram flour producers in India are looking at ways to export their goods
abroad. Global Chickpea Flour ket size is estimated at US$4.4 billion in 2023E and is projected to reach US$
5.2 billion by 2027F, growing at a CAGR approximately4% during the forecast period 2022827F.

Key Restraints:
9 Varying Chickpea production and price volatility

Weather, pests, and disease outbreaks all have an impact on the production of chickpeas in India. This may affect
the supply and cost of the flour by altering the availability of chickpeas for milling into gram flour. For instance,
the production of chickga for 2023E is anticipated to be lower than previous year increasing the prices in Indian
and international market. Large Kabul was selling for US$1,550861,600 per ton in 2022 last quarter,
increased by US$100 to US$200 per ton compared to last @dsr macro variables, including supply and
demand dynamics, governmental regulations, and international prices, can affect the price of chickpeas. This may
influence the price of gram flour and make it difficult for producers to keep their costs dowanaaid profitable.

1 Competition from other flours

In the Indian market, gram flour faces competition from other flour types including wheat flour and rice flour.
Depending on the cost, flavour, and nutritional value of alternative flours, consumers may decide to forgo using
gram flour. This may influenceonsumer demand for gram flour and the profitability of producers.

1 Sideeffects of excessive chickpea intake are anticipated to hamper the market growth

181



Because gram flour contains pollutants such as aflatoxins, there have been questions raised about its safety and
purity. This may influence demand and consumer confidence in the product.

The Indian Spices Market

India is the largest producer, consumer, and exporter of spices in the world. The production in 2023E stood at
10.9 million tons. Chilli, cumin, turmeric, coriander, and ginger accounts to 63% of total spices production. India
exported 1.5 million tons iB023E which accounts to 14% of the total spices production.

Though India has been the major exporter of spice to the world, it imports significant quantity of spices accounting
to almost approximately 0.4 million tons. Ginger, turmeric, pepper, cinnamon, coriander, poppy seeds, cloves,
nutmeg, cardamom are sometloé spices imported in large quantity.

Indian Spices Domestic Consumption, in Million Tons, Fiscal 2023E

9.7

Source: Spice Board of India

I ndi an Spice Market, By Value ( Bill
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Source: Frost & Sullivan Analysis
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Indian Spice Market, By Volume (Million Tons)

—
CAGR (2023E -27F): 17.8
13%
—

10.9

5.8

FY 2018 FY 2023E Fy 2027F

(Source: Spices Board of India

The global consumers of spices are reliant on Indian spices though it exports only 14% of its production. India
consumed approximately 9.7 Million Tons of spices in 2023E and imports substantial amount accounting to
around 34%. The domestic market is valld a't around 832 billion in 2023
unorganised sector; the market is highly fragmented by region, consumption, and varieties of spice available. The
branded segment accounts to almost 40% of the total spices market whic¢hes diirided into straight whole

spices and blended spices.

The Indian branded spice market comprises only of local Indian players due to its regional and local nature. The
segment is dominated by local players such as Everest, MDH, Sakthi, Achi and Eastern with a combined share of
almost 43% in 2023E. However, thearket is witnessing consolidation with major players acquiring regional
players. The MNCs face huge challenge to grow organically in the segment owing to customer stickiness and
loyalty towards regional brands. In 2022, Spice story and Jayanti herbedrarg in 2021 Orkla purchased
67.82% of Eastern Condiments.

Split of Spices market by type- Organized and Unorganized, Fiscal 2023E

Domestic Consumption: Approximately 9.7 million tons

40%
Organised
sector

Unorganised
sector

(Source: Secondary Sources)

The straight spices mark over 75% of the total organised segment; however, they are growing at the rate of 12%
CAGR and expected to represent only 34% of the organised sector by 2027F. Since they are single spice, there is
low scope for value addition thugh product developments. On the contrary, the blended spices segment is
growing with over 25% CAGR until 2027F and is expected to account over 66% of the total organised sector.

Indian Branded Spice Market, Split by Product Type, Fiscal 2023E
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INR 333 Straight Whole Spices
Billion = Blended Spices

Source:Secondary Sources
Market Forecast for Indian Spices Market:

The consumption is growing at CAGR of approximately 13% from 2028E7F which implies the imports and
production are on rise as well. The market witnessed an inclined consumption duringl@thicoughout the

world. The consumption is expected to ie4d.8 Million Tons in 2027F owing to expanding HoReCa sector,
consumer preferences of traditional cuisines, growing fondness towards snacks and new flavours and spices
availability in various forms of product. Some of the key trends expected to impacatket growth are multiple

variants under blended masala; the manufacturers have been working extensively towards achieving the authentic
and restaurant like taste with significant adoption of this trend by the consumers. The blended masalas such as
chole, rajma, kachori etc are adding value to the hoouked food.

Adoption of new category of western blends; though this category has huge potential, it is still in hascent stage
and still under experimentation.

Organic Spices are produced using natural fertilizers like manure and compost and not chemical pesticides and
harmful chemicals. With the consumers awareness on the adulteration in the spices, there is a huge traction in the
organic space. Readyg-cook spces provide consumers the flexibility to try new variations with reduced time in

the kitchen. The surge in popularity of organic food products, which include spices, is boosting the demand for
organic spices in the market. Furthermore, consumers enjayatheal flavours that are free of additives. The

sales of organic spices are booming as a result of extensive research and development initiatives and social media
effects. Additionally, the demand for organic spices is being fuelled by the conseratare epices through

organic farming.

Key Drivers

91 High Growth in Blended Spices:

Fresh cooked meals have always been the priority for Indian households. With the increasing need of convenience,
consumers are ready to pay premium to make their cooking process easier and faster. Moreover, the regional
players provide right mix of spicespecifically for the regions which has augmented the adoption of packaged
blended spices. The growth trajectory of the blended spices has direct impact on the growth of branded spices
market. The blended spices are expected to contribute to over 66%ovktladl spice market and are expected

to grow at a CAGR of 25% until 2027.

1 Convenience and Hygiene factors of branded sector:

The brands have been focusing on product customisation, product packaging with availability of smaller pack and
developments around maintaining the quality. Moreover, increasing working women percentage, awareness
towards adulteration of unorganised secpurchasing power are some of the key factors driving the change in
preferences of Indian consumers. Spices segment is the most attractive food segment among the packaged
category, with gross margins over 20%. Additionally, the blended spices have migitggn of over 40% and a
whopping growth rate of 25% CAGR. With a wider consumer base and-ésgnysage, high growth and strong

margin makes it the most lucrative segment.

1 New products and strategic marketing and distribution by the players:

The regional players are controlling the market by matching their spice blends with regional palates, unlike any
other F&B segment where the global MNCs are dominant. Growth is further fuelled by product innovation in
exotic cuisines. Improved quality, leduction of smaller pack sizes and SKUs, improved shelf life and push on
distribution channels are further fuelling the growth of the branded spice segment.
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Key Restraints:

1 Home Ground Spices are still the preference in most of the household:

Though the packaged spices are convenient and hygienic, therhadgespices are still preferred as they attract
moisture easily, fear of adulteration, less aroma and &ssronment friendly as they are packed in plastics.

People still prefer sudrying whole spices and powdering them in mills or grinding jars. The innovation in
domestic masala grinders plays a crucial role in minimising the growth of the packaged spice market.

1 India's cultural and regional diversity makes it challenging to gain market dominance:

The Indian market is highly fragmented with over 150 cuisines across states and local/unorganised spice makers
have established presence from ages and expansion beyepdities would be a major challenge for branded
products. Modern trade accountdyoto 10% and the remaining is still with general trade which gives very little
opportunity for the branding and marketing activities for the branded segment.

Spices in Powder form:

The Indian Spices are available in three forms namely, powder, whole and crushed. The Indian spices market is
dominated by the powder form of spices to the larger extent. However, the preference of the product form varies
from spices. For instance, chiltiyrmeric, coriander is predominantly preferred in powder form. The branded
spices account to 40% of the Indian spices market and over 90% of them are in powder form. Chilli, Cumin,
Turmeric and Coriander are the most consumed spices in India accourgiognd 43% of the total production

in volume terms.

Spices in Powder form, Fiscal 2022

80% 50% 85% 50%
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CHILLI CUMIN TURMERIC CORIANDER
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Source Industry Experts

The Indian spice is majorly consumed as powder and the market size of powdered form accounts to almost 70%
of the total spices consumed in India which accounts to around 6.8 million Tons.

Indian Spice Trade and Domestic Consumption, Fiscal 2022

Chilli 1.9 0.0 0.6 1.3
Turmeric 1.3 0.0 0.2 1.1
Coriander 0.7 0.0 0.0 0.7
Cumin 0.7 0.0 0.2 0.5

Import + Export (2022, Mn

3.8
Tons) 1

Total Million Tons 4.6

Source:Spice Board of India
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COMPETITIVE LANDSCAPE (TOP 8 PLAYERS)

Revenue Growth

Entity Revenue from Operati ons |(Fiscal 2019 Fiscal
2023)
Company Name Fiscal 2019 | Fiscal 2020 | Fiscal 2021 | Fiscal 2022 | Fiscal 2023
Bikaji Foods o
International Limited 901 1,073 1,311 1,611 1,966 21.4%
Haldiram .
(Nagpur +Delhi) 5,574 6,491 7,152 8,745 10,480 17.1%
Bikanervala Foods
Private Limited 950 1,063 986 1,192 i i
Prataap Snacks Limited 1,171 1,394 1,171 1,397 1,653 9.0%
Balaji Wafers o
Private Limited 1,972 2,336 2,939 4,003 4,925 25.7%
PepsiCo India Holdings | ¢ 553 5,435 5,251 6,386 8,203 7.0%
Pvt Ltd
DFM Foods Limited 484 508 524 554 586.08 4.9%
Gopal Snacks Limited 816 886 1,129 1,352 1,395 14.3%

EBI TDA (

Company Name Fiscal | Fiscal | Fiscal | Fiscal | Fiscal Fiscal | Fiscal | Fiscal | Fiscal | Fiscal
pany 2019 | 2020 | 2021 | 2022 | 2023 2019 | 2020 | 2021 | 2022 | 2023
Bikaji Foods 14.7 | 23.3

International Limited 92 93 145 140 | 214 % % 51 56 90 76 127

Haldiram (Nagpur
+Delhi)

Bikanervala Foods
Private Limited

1,116 | 1,029 1,188 1,133| 1,565| 0.5% | 8.8% 668 | 656 | 756 | 697 | 1,029

94 75 101 96 - 0.6% | - 46 31 35 28 -

Prataap Snacks 83 | 94 63 | 58 | 62 | 11.2 -69% 45 | 47 | 14 | 3 | 20

Limited %

Balaji Wafers Private | ,c1 | 540 | 148 | 154 | 649 | 150 208 128 | 132 | 25 | 6 | 409
Limited % %

PepsiCo India 324 | 384 | 331 | 286 | 667 | -4.1% 19.7| 13 435 | 175 42 268
Holdings Pvt Ltd %

DFM Foods Limited 65 42 56 -17 -43 NA | NA| 33 24 29 -25 -63

Gopal Snacks Limited| 55 81 60 95 196 | 19.8 | 37.4| 23 35 21 42 112
% %
Note: Gopal Snacks Limited had the highest EBITDA growth between Fiscal 2019 to Fiscal 2022 compared to the the key
snack companies iimdia mentioned above.
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ROCE (%) Fixed Asset Turnover Ratio

Company |Fiscal|Fiscal |Fiscal |Fiscal | Fiscal | Fiscal | Fiscal | Fiscal | Fiscal | Fiscal | Fiscal | Fiscal | Fiscal | Fiscal | Fiscal

Name 2019 (2020|2021 2022 (2023|2019 (2020|2021 | 2022 (2023|2019 | 2020
Bikaji Foods
; 10.9| 10.7| 14.9 13.3| 16.4| 12.7| 18.4| 11.6| 16.7

Ir)te_rnatlonal % % % 9.3% % % % % % % 2.29| 2.68 3.20 3.36| 3.27
Limited
Haldiram

21.8|17.8| 16.3| 12.4| 15.7 | 27.8| 19.8| 18.8| 14.6 | 19.9 3.23
(Nagp_ur % % % % % % % % % % 3.14 2.89 2.53 2.64 %
+Delhi)
Bikanervala
Foods 18.3| 11.1 11.2 0 21.1 o 12.4 o
Private % % % 8.3% - % 9.9% % 9.9% - 4.46| 3.76| 279 251 | -
Limited
Prataap

Snacks 8.0%| 7.7%)| 2.3% 0.5%| 3.0%| 9.4% 5.6%| 1.4% 0.7% 0.0%| 2.23 | 2.37 | 2.10| 2.54 | 2.85
Limited

Balaji
Wafers 10.2 o o o o 13.3 o onl - 0
varers 0.2 9.5% 1.8% 0.4% 225% o> | 9.8% 1.0% 7,0 255% 3.58| 355 355 4.3 479
Limited
PepsiCo
India 0.4% 22 560 1.3% 7.7% " 9.4% 4.5% 1.0% 13.8% 3.54| 2.71| 2.27| 2.34| 256
Holdings Pvi ™ % ' ' 0.4%| ™ ' ' ' ' ’ ’
Ltd
DFM Foods | 25.31 168 16.1 | 5| g5 5 3031156 2511 10 g/ 3651 595 300 3.24| 3.42 3.64
Limited % | % | % % | % | %
% | % % | %
Gopal

29.7/ 30.8| 15.6| 23.4| 38.6| 25.6| 32.1 13.5| 18.7| 43.1
fiﬁggg % % % % % % % % % % 6.53| 6.30| 7.14 | 6.86| 6.27

Note: In Fiscal 2022, Gopal Snacks Limited had the highest ROE, ROCE and fixed asset turnover ratio corttpakexy to
snack companies in India mentioned above.

Concept used for calculation:

1 EBITDA = EBITDA is defined as operating profit before depreciation, interest, taxes, and other Income

1 ROE (%) = Profit after Tax /Total Equity

1 ROCE (%) = (EBITDA - Depreciation and amortisation expense) / (Total Equity + short term borrowings +
long term borrowings cash & cash equivalents)

1 Fixed Asset Turnover Ratio= Revenue from Operations/ (Property, plant and equipment + Intangible
Assets)
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STRATEGIC POSITIONING FOR GOPAL SNACKS LIMITED

Gopal Snacks Limited is a prominent snack manufactur
integrated fasmoving consumer goods (FMCG) company. Rajkot based Gopal was established in 1999 by Mr.
Bipin Hadvani as a partnership fimmGopal Gruh Udyoglt was converted into a corporate entity in 2009 and is

presently a | imited c¢ompgoenayt.6 Goapcakla gneadn usfnaacctkusr ewsh i écrhe ai
products including ethnic namkeen, gathiya, wafers, snack pellets and otherof@sy consmer goods

including extruder products, noodles, spices and flour under its bfandGopal 6 ( Namkeen, Gat h
Pel l et , Fl our, Spices), fACristosodo (Wafers), AShot Goc

Gopal Snacks Limited has its manufacturing plants located in Rajkot, Nagpur and Modasa. The plants are
strategically located to ensure easy procurement of the raw material. The Modasa facility location provides
convenient access to essential raw materials such as potatoes. Additionally, with regards to the supply of namkeen
and snack pellets, this facilityeing situated in Gujarat and close to Rajastha&gions where ethnic snacks and

western snack pellets are popularly consumed. These factors comprehenk y enhance this
advantageous positioning.

The Rajkot plant operates in three units constituting of a main unit engaged in the production of finished goods;
another one for papad, raw snack pellets, and spices & seasonings manufacturing (mainly for captive consumption,
other than papad); and therthunit for chickpea flour/besan production (mainly for captive consumption).

Furthermore, the plant located in Nagpur manufactures finished products while the Modasa plant is dedicated
towards production of finished goods and raw snack peNetgpur being situated in the central region of India
enables Gopal Snack Limited to cater to a range of states such as Jharkhand, Chhattisgarh, Uttar Pradesh, Bihar,
Telangana, Andhra Pradesh, Madhya Pradesh, and the Vidarbha region of Maharashtra.

The installed manufacturing capacity of the manufacturing plants cumulatively (as on September 30, 2023) is
4,04,729tons Per Annum where the primary facility holds the manufacturing capac®y08f669tons (for

finished products). The processing facilities in Gujarat help to cater to the local market and neighbouring states
of Rajasthan and Madhya Pradesh efficiently where the consumption of ethnic snacks and western snack pellets
is relatively high. Moeover, Gopal manufacturers its wafers in Modaasd plant which offers easy availability

of potatoes giving the company a competitive edge over other players. The Nbadasgigplant operates with its

cold storage facility having a capacity of 40,000 tons.

In Fiscal 2023, in terms of sales revenue through the segments, Gopal Snacks Limited stood as the second largest
organized ethnic namkeen manufacturer in Gujarat, and fourth largest packaged ethnic namkeen and papad
manufacture in India. Further, in Fis@4123 the company holds the position of being the largest manufacturer of
gathiya (in terms of production volume and sales revenue) and snack pellets (in terms of production volume) in
India.

Gopal Snacks Limited exhibits strong foothold in Gujarat. The entity accounts for approximately 20% of the
market share in the ethnic savouries, 8% in western snacks and 6% in the papad industry in Gujarat (including
organized and unorganized sectors)igc&l 2023 Gujarat is considered to be one of the most lucrative markets

in the snacks segment and hence established etitige&opal Snacks Limited faces fierce competition from

local players such as Gokul Snacks.

[The remainder of this page has intentionally been left hlank
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Manufacturing Facilities of Gopal Snacks Limited

Modasa

Rajkot

OUR PLANTS
&n Rajkot, Gujarat

h Modasa, Gujarat

h Nagpur, Maharashtra

Diversified Product Portfolio

Gopal Snacks Limited offers wide range of products including Indian ethnic snacks such as Ethnic Namkeen and
Gathiya. Their western snack product portfolio includes wafers, nachos, extruder snacks and snack pellet. Over

the years, the company has estalgiisla leadership position across different product offerings in the organized

snacks market in India. The offerings are positioned to cater to varied consumer tastes and preferences. The
company has also introduced its product line dedicated at offerimgiiprewafers under the brand name of
ACristoso along with extruder snacks under the brand
FMCG products including gram flour or besan and powdc
offerings ofGopal Snacks Limited include noodles, washing bars, and packaged sweets i.e., soan papdi, rusk and
chikki.

The company has 276 SKUs (as on September 30, 2023) in its portfolio. Gopal is dedicated on providing
customers with differentiated value through a range of SKUs at affordable prices. It is the first company to launch
gram fl our or b e ampany sells its produs inSLA lddian States and 2 union territories and is
one of the fastesirowing snack companies in India.
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Diversified Products portfolio under Gopal Brand

QUALITY HIGH VALUE TASTE DIVERSE TRUST
PROPOSITION LOYALTY MARKET

The company is planning to increase the capacity utilization of existing facilities of Namkeen, Western snacks,
Spices andFlour by launching new variants and entering into new markets.

Largest Manufacturer of Gathiya in India

Gopal Snacks Limited is the largest manufacturer of Gathiya in terms of production volume and sales revenue in
India and holds a market shareapiproximately31% in Fiscal 2023 of the organized gathiya market in terms of
sales revenue. The company offers a diverse portfolio consisting of about 8 varieties in the segment. Its annual
production in Fiscal 2023 for Gathiya stood at 26,375 Tons. The Gathiya setgekmfenerated a revenue of

4,239 million in Fiscal 2023.

The varieties offered in the Gathiya segment by Gopal Snacks create a strong competitive advantage over other
established players in the s eVanelaGdthiya, BuvadaGathiga, Tkleat hi y a
Gathiya, Papdi Gathiya, Tikha Papdi Gathiya, Bhavnagari Gathiya, Champakali Gathiya, and Nylon Gathiya

SKUs of 2625gm ( 5), 4050 gm ( 10),250 gm and 500 gm. It is noteworthy ti@dpal Snacks offers larger

varieties of gathiya compared to other established competitors in the segfragrindustry players such as
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Prataap Snacks Limited, Laxmi Snhacks Pvt. Ltd., Bikaji Foods International Limited and Haldiram exhibit
comparatively lesser product range and SKU offerings specifically in the Gathiya segment.

Largest Snack pellet manufacturer in organized market in India

Gopal is the largest manufacturer of Snack Pellets in India with a revenue generat®@98 million through

snack pellet segment in Fiscal 2023. Snack Pellet production is becoming a popular choice among both the
manufacturers and consumers. The kiddés population is
cateringtocoaumer 6 s di ver se t a sfinishedpunegparaleddanntatecsuld de mixechvath s e mi
various combinations of spices and other ingredients during the expandaass to fulfil the endsers demands.

Gopal Snacks Limited is positioned as the largest manufacturer in the snack pellet category in India and operates
via its own irhouse manufacturing unit for raw snack pellets with an installed production capacity of 35,960 tons
(as on September 30, 2028opal Snacks Limited has the largest raw snack pellet production capacity in the
Indian packaged snack industry. The company offers 12 varieties of Re&dy (RTE) snack pellets to
consumers. The myriad formats manufactured by the conipeluge minirings, mini cups, plane, plain ponga,
alphabet, rugby balls, sticks, chowkadi, masala cup, tomato cup, masala ponga, and hot wheel

Gopal has al ways been the frontrunner towards technol
dynamic demands by upgrading their processing techniques. The diverse range of snack pellets offered by the
company has strengthened their positio the snack pellet segment.

Second largest manufacturer of Ethnic Namkeen in Gujarat and among the leading packaged namkeen
players in India

In Fiscal2023, Gopal Snacks Limited secured the position of being the second largest organized ethnic namkeen
manufacturer in Gujarat in terms of its sales revenue. Gujarat is among the top states with high consumption of
shacks in India. Gopal Snacks Limited ladso established strong portfolio to compete with leading players like
Balaji Wafers Pvt. Ltd. Headquartered in Gujarat.

The key strength of the company lies in their product portfolio specifically in the ethnic namkeen category. Ethnic
Namkeen and the wide range of products in the category are made available for¢basnders at economic
price points.

Gopal has also secured its position as tHidadgest packaged ethnic namkeen manufacturers in India. It is
noteworthy that over 65% of the companyod¢&iscal20283e nue i s
Gopal 6s Namkeen segmentB832eamiliern. dahe esales wlune eofs ethmici @amkeehn
(excluding Gathiya) is quite significaapproximately27,630 Tons irFiscal2023. As of September 30, 2023,

there are 39 products offered under Gopal dés ethnic n:
t he ¢ omp an yinyperopositiong.ue s el

Strong presence in Papad segmendth Largest Manufacturer of Papad in India

In FY 2023, Gopal Snacks Limited is the fourth largest manufacturer of papad in terms of its sales revenue and
accounts for a market share of 3% in the Indian papad market. The unigue selling proposition of Gopal is the wide
range of product offerings arttieir supreme quality. The entity has established its brand name in the papad
industry as well. The Udad Papad produced by the company are manufactured using 100% pure udad flour without

the addition of any other flours. These papad are machade and nraufactured hygienically. The four papad

varieties produced and marketed by Gopal Snacks Limited are based on consumers tastes preferences and evolving
demands. Gopal focuses on offering diverse flavors along with different size ranges in this categpapathe
manufactured by them include both swefled coin Papad along with others #imbh and 7inch sizes. Papad is

made available in SKU6s of 100gm, 200gm and 500gm. T
punjabi papad and udad papad.

The revenue contri but ed biscal2P0a2p3a.d Irne atchhee dGu j ar2ad9t onsi | drigo
Gopal Snacks Limited is anticipated to hold a market share of approximately 9%. This segment holds high growth
potential. Gopal aims to establish their position in the papad industry and has reachedcarsigmifiduction

volume of 3,526 tons iffiscal2023.

Expanding footprint in India along with Global Distribution network

Gopal Snacks Limited is the second largest snack manufacturing company in Gujarat. The company is
strategically increasing its pdndia presence, by focusing on Northern India (Uttar Pradesh, Rajasthan, Haryana,
Delhi) and Southern India (Karnataka, Tejana). In addition to Gujarat, the company has a strong hold in states

of Maharashtra, Uttar Pradesh, Madhya Pradesh, and Rajasthan. Company has a very focused product portfolio
that appeal to metropolitan tastes as well as special tastes or prefereoites ofiltures and areas. Company
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plans to expand its presence by increasing direct access, focusing on rural consumers, and improving cost and
capital efficiencies.

Gopal Snacks Limited has distribution network that includes 617 distributors (as on September 30, 2023). The
'"value for money' and 6Superior Qualityd market posi't
among various customer segments. Gegmaoducts have started to gain recognition in the international markets.

During Fiscal 2021 toFiscal 2023, the company sold their products to countries including Australia, Kuwalit,

Saudi Arabia, UAE and USA through both direct exports and merchanttesgo

Well Established Track record of CAGR growth in Revenue and EBITDA

The company has registered a doutilgit revenue growth over the recent years/éar CAGR of 14% over
Fiscal2019 to Fiscal 2023) and a growth of 37% in EBITDA over the same period, while maintaining healthy
profitability. The company has been continuing to report healthy cash flow from operations, with strong liquidity
and credit metrics supported by strengthgrof their distribution network and entering new states in India.

Revenue from Operations and EBI TDA, Crores (F
1,352 1,355
1,129
286
&le
650
196

47 55 81 60 35 -

FY 2018 FY 2019 FY 2020 FY 2021 FY 2022 FY 2023

Revenue M EBITDA

Source: Company sources

Vertically backward and forward integrated along with established inhouse logistics division and machine
manufacturing

Gopal Snacks Limited has uniquely positioned itself as vertically integrated manufacturing setup witbutsein
manufacturing capabilities for machines, raw material such as Chickpea flour (Besan), seasonings, raw snack
pellets and owning fleet of trusKor logistics. Chickpea flour (Besan) which is main ingredient in preparation of
Namkeen, Gathiya, Sev and other ethnic snacks is manufactdredse by Gopal. It helps to maintain consistent
quality of the products as well as keeps production costhéck. Raw pellets as well as core spices are also
manufactured inhouse by the company to ensure quality standardization. Gopal procures key raw materials such
as chickpea and potato from local farmers. Company procured chickpea from more than 4,280a&s0uéated

either directly or through APMC. It also directly procured potatoes from more than 1,300 farfRiscai2023.

Machinery required for manufacturing of snacks and namkeen is manufactured/ fabricated at their primary plant
in Rajkot. This helps in accurate calibration of machinery as per the desired outcome plus saves time and cost by
inhouse maintenance. Additiongllas of March 31, 2022 they also command the highest fixed assets turnover
ratio (6.86 in Fiscal 2022) and have the lowest repair and maintenance expenses as a percentage of revenue in
comparison to the key snack companies in India (i.e., Bikaji Fooehattonal Limited, Haldiram, Bikanervala,

Prataap Snacks Limited, Balaji Wafers Private Limited, Pepsico India Holdings Private Limited and DFM Foods
Limited) due to their irhouse capabilities for manufacturing customised machines. The company alsteéxhib
highest return on equity (23.4%), return on capital employed (18.7%) in Fiscal 2022 in comparison to key snacks
companies in India (i.e., Bikaji Foods International Limited, Haldiram, Bikanervala, Prataap Snacks Limited,
Balaji Wafers Private Limited?epsico India Holdings Private Limited and DFM Foods Limited).

Company also owns 263 specially engineered andamiicated vehicles for transportation (as on September 30,
2023). Gopal Snacks Limited has the largestanse transportation fleet as compared to the key snack companies
in India (Bikaji Foods Internanal Limited, Haldiram, Bikanervala Foods Private Limited, Prataap Snacks
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Limited, Balaji Wafers Private Limited, Pepsico India Holdings Private Limited and DFM Foods Limited)
operating in the Indian snack industry. As a result, in Fiscal 2023, they have the lowest transportation cost as a
percentage of revenue in the snack@edthe repair and maintenance service of the vehicles is carried out by the
entity itself. They also have the largest cold storage capacity in the Indian snack industry with a capacity of 40,000
MT (as of September 30, 2023) which helps in increasingypmod 6 s s hel f life tildl it
transportation and cold storage facility allows the company to control the transportation of the products in a
temperature and humidigontrolled environment and reduce reliance on third party transportrgendo

Thus, Gopal Snacks Limited is the only company to be this vertically backward and forward integrated with high
control over quality and cost of its prodsic
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OUR BUSINESS

Some of the information in this section, including information with respect to our business plans and strategies,

contain forwardl oo ki ng st atements that invol ve r i stkokingand wunc
Statement 8d oon apalgescussion of the risks and uncertai
Factorso, ifiRestated Financi al I nformationd and i Man

Condition and Resul t36 2838dnd30prespeatively,don &ditussion of peetagndastors
that may affect our business, financial condition or results of operations. Our actual results may differ materially
from those expressed in or implied by these forwaolfing statements.

Unless otherwise indicated or the context otherwise requires, the financial information included herein is based

on or derived from our Restated Financial Information included in Resl Herring Prospectus. For further
information, see fARestate283 FAhanci akel iDefmaitoonason!
page5 for certain terms used in this section.

Unless otherwise indicated, industry and market data used in this section has been derived from the industry
report titled Al RSuasdk sy, REaswaurcihe Re pPapga debrudpld9ces & F
2024( t hF&S Repord ) prepar ed Frast & Suliivangindia)dPrivhate Limited appointed by us

through an engagement letter dated February 14, 2023 and exclusively commissioned and paid for by us to enable

the investors to understand the industry in which we operate in connectlotheiOffer. The data included

herein includes excerpts from the F&S Report and may have beerderwed by us for the purposes of
presentation. Unless otherwise indicated, financial, operational, industry and other related information derived

from the F&S Report and included herein with respect to any particular Fiscal refers to such information for the
relevant Fiscal. A copy of the F&S Report is available on the website of our Company at
https://www.gopalnamkeen.com/others#industry_repéor more infe mat i o nindusts eirdormdtion

included in this Red Herring Prospectus has been derived fronindustry report prepared by Frost

& Sullivan(India) PrivateLimited exclusively commissioned and paid for by us for such puigpose& n 56 a g e

Al so see, fACertain Conventions, Use of Financli al I nf c
I ndustry and MalX8ket Dataodo on page

OVERVIEW
Established as a partnership firm in 1999 and subsequently incorporated as a company in 2009, we are a fast

moving consumer goods company in India, offering ethnic snacks, western snacks and other products in ten States
and two Union Territories as of Septber 30, 2023. We offer a wide variety of savoury products under our brand

6Gopal 0, including ethnic snacks such as namkeen and
and snack pellets, along with fasbving consumer goods that includapad, spices, gram flour or besan,

noodl es, rusk and soan papdi. We recorded an increasete
in Fiscal 2021 to 13,946.53 million in Fiscal 2023
603.52mi | I i on in Fiscal 2021 to 1,962.25 million in Fi
an increase in our profit after tax from 211.22 mil

CAGR of 130.65%.
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CAPACITY?

() Comprising three primary manufacturing facilities and three ancillary manufacturing facilities. Ancillary manufacturing
facilities produce besan or gram flour, raw snack pellets, seasoning and spices which are primarily used for captive
consumption in themanufacturing of finished products such as gathiya, namkeen and snack pellets at our primary
manufacturing facilitiest? as ofSeptember 30, 202%) Average packets sold per day is calculated by dividing 146,62,18,329
packets sold in the six monthgded September 30, 2023 by total number of billing days (i.e., 183 days}, @attulated by
dividing the aggregate annual installed capacity of all primary manufacturing facilities (including the annual installed
capacity for papad which is manufactured at one of our ancillary facilities at Rajkot, Gujaraf},08,668.76MT by 310

days (i.e., actual number of days during which the primary manufacturing facilities were in operations in Fiscal 2023).

As per the F&S Report, the Indian market for savoury snacks which includes western snacks and ethnic savouries

or traditional snacks (including gathiyége st i mat ed t o be valued at 796 bill
snacks and ethnic savouries (including gathiya) were
contributing 51% and 49% of the overall Indian savoury snacks maekpectively $ource: F&S Repo)t The

Indian market for savoury snacks is projected to grow at@RA of approxi mately 11% reac
by Fiscal 2027 $ource: F&S Repo)t Further, the organized market is estimated to hold a market share of
approximately 57% in Fiscal 2023 in the Indian market for savoury snacks and is forecasted to grow at a CAGR

of 11.7% during Fiscal 2023 to 2027, accounting for a market share okapptely 58% by Fiscal 202B6urce:

F&S Repor}.
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The below graphs represent the market growth of the organised Indian ethnic namkeen and snacks market,
organised western snack market and orgargsditiyamarket in India:

( billion, except percentage
Market Growth - Organised Indian Ethnic Namkeen  Market Growth i Organised Western Snack Market

and Snacks Market in India in India
CAGR (2023E-27F): N CAGR (2023€- —
11.0% m 27F): 12.0% 40
/ _—
179 259
137 188

FY 2018 FY 2023E FY 2027F FY 2018 FY 2023E FY 2027F
Market Growth i Organised Gathiya Market in India

CAGR (2023E- WS
27F): 11.7% 22
—_—

14
10

FY 2018 FY 2023E FY 2027F

(Source: F&S Repoyt

Over the years, we have leveraged our experience and understanding of the preferences and tastes of our
consumers, and target markets to develop a wide range of products, which has enabled us to strengthen our
foothold in the Indian snacks industry. As®éptember 30, 2028ur product portfolio comprised 84 products

with 276 SKUs across our various product categories, thereby addressing a wide variety of tastes and preferences.

Our Product Portfolio
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We have expanded our footprint across Indiih our products being sold over 523 locations in ten States and
two Union Territories as of September 30, 2023. Our distribution network comprised three depots and 617
distributors, complemented by our sales and marketing team comprising 741 empleyeieSeptember 30,
2023.We also rely on channels such as ecommerce, modern trade and exports for sale of ourieotiaves.
implemented a distribution management system that helps us coordinate with our distributprevades
visibility on our invenory levels and distributor sales, enabling us to optimise our distribution network. It also
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offers realtime insights on demand for our products, allowing us to makediaten decisions, plan our
operations and meet demands of our consumers in a timely and effective rraaddition, as of September 30,
2023, we owned a fleet of 263 logistics vehicles to support our distribution network.

As of the date of this Red Herring Prospectus, we operate six manufacturing facilities comprising three primary
manufacturing facilities and three ancillary manufacturing facilities. Our three primary manufacturing facilities
are located at Nagpur, Mahanas; Rajkot, Gujarat; and Modasa, Gujarat and these facilities primarily focus on
the manufacturing of our finished products. Our three ancillary manufacturing facilities primarily focus on
producingbesanor gram flour, raw snack pellets, seasoning guides which are primarily used for captive
consumption in the manufacturing of finished products such as gathiya, namkeen and snack pellets. Of the three
ancillary manufacturing facilities, two ancillary manufacturing facilities are located at RajkotaGajal one
ancillary manufacturing facility is located at Modasa, Gujarat. As of September 30, 2023, the aggregate annual
installed capacity of our six manufacturing facilities was 404,728.76 MT, of which the aggregate annual installed
capacity of our thee primary manufacturing facilities (including the annual installed capacity for papad which is
manufactured at one of our ancillary manufacturing facilities located in Rajkot, Gujar&8D8;668.76MT and

the aggregate annual installed capacity of our three ancillary manufacturing facilities (excluding the annual
installed capacity for papad) was 101,060.00 Ve table below sets forth the details with respect to the capacity
utilisation of our primary and ancillary manufacturing facilities:

Particulars Fiscal 2021 | Fiscal 2022 | Fiscal 2023 Six months Six months
ended ended
September 30, September 30,
2022 2023
Capacity Utilisation

Primary Manufacturing 40.08% 32.36% 27.56% 28.39% 28.64%

Facilities

Ancillary Manufacturing 62.33% 58.91% 52.39% 55.02% 51.10%

Facilities

Note: Capacity utilization has been calculated on the basis of actual production in the relevant year/ period divided by the
available capacity during such year/ peridebr further details with respect to the installed capacity, available capacity and
capacity wutilisation of-losnt amd rrdf Latpuarciing ,f Acit luiatl i s odued if
page220.

In addition, we engage third party manufacturers on a need basis to produce our productstskkh aachos,
noodles, rusk, soan papdi and washing bar.

Our manufacturing operations are vertically integrated which includ®uise manufacturing capabilities of
certain key ingredients such lassanor gram flour raw snack pellets, spices and seasoning, as well as the ability

to tailor machines to our specific needs for manufacturing of our product portfolio. Furthermore, we have an
engineering and fabrication facility at Rajkot, Gujarat to manufacture custonuetrers which are mounted

on vehicles for transportation of our products to distributors.a¥¥e have a cold storage within our primary
manufacturing facility at Modasa, Gujarat, with a capacig®@O00MT as of September 30, 2023. Our vertically
integrated manufacturing operations allow us to control the production process enabling us to manage costs,
achieve increased operational efficiency and exercise better control over the quality and souriog efdients.

Over the years, our efforts towards building our brand through marketing and brand building initiatives, have
resulted in a positive brand recall among our target audience, which has helped us to establish a loyal customer
base. To increase the visibiliof our brand, we invest in marketing and brand building initiatives which include
advertisements in radio, print, social media, digital and outdoor promotional campaigns, and sponsorship of sports
events in India. For instance, we were one of the spoo$ane Gujarat Giants team which participates in the
Womenés Cricket Premier League. I n addition, in t
with slogans such aiSab Bhoomi Gopal KKi =« sgftefturer =% = Puiie Quality, Total Faith a Get. Sét.
Cruncho .

he p

Our individual Promoters, Bipinbhai Vithalbhai Hadvani and Dakshaben Bipinbhai Hadvani along with our
Director, Raj Bipinbhai Hadvani, have been instrumental in expanding our operations. Their vision has enabled
us to implement efficient manufacturing pesses and distribution network coupled with a diversified product
portfolio. In addition to our leadership team, we have a qualified senior management team with experience in the
field of production and sales of consumer goods, procurement of agri conamaalid industrial relations
management and development, which we believe positions us well to take advantage of future growth
opportunities and drive our continued success. Additionally, Mukesh Kumar Shah, our Chief Financial Officer
has experience in thHeeld of finance and accounts, Pasumarthi Seshagiri BaoAssociate Vice President
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Operations has experience in the field of production and Shaileshkumar Mulji Mendapara, our General Manager

T Procurement has experience in the field of procurement and operations of tbenagnadity business.

We have an established track record of consistent revenue growth and profitability. The following table sets forth

certain financial information for our Company for the periods indicated:

As of/ for the six months ended
S As of/ for the year ended March 31, September 30,
2021 2022 2023 2022 2023

( million, except perce

Revenue from Operations 11,288.61 13,521.61 13,946.53 6,993.01 6,761.95
Gross Margif) 18.13% 20.61% 28.38% 27.01% 29.98%
EBITDA @ 603.52 947.97 1,962.25 935.53 942.64
EBITDA Margin © 5.35% 7.01% 14.07% 13.38% 13.94%
Profit BAToer t aj 211.22 415.38 1,123.69 519.60 555.65
PAT Margirf® 1.87% 3.07% 8.06% 7.43% 8.22%
Return on Equity®(0) 15.56% 23.38% 38.63% 22.57% 16.05%
Return on Capital Employe(0) 13.48% 18.69% 43.08% 21.43% 20.83%
Debt to Equity Ratio (in time&)1% 1.02 0.92 0.37 0.58 0.08
Net Fixed Asset Turnover Rafft'® 7.14 6.86 6.27 3.13 3.06
Working Capital Day@(10) 4.97 4,52 28.62 7.84 36.86

Notes:
1. Gross Margin is calculated as revenue from operations less cost of materials consumed, purchase of traded goods,

changes in inventories of finished goods amatk-in-progress divided by revenue from operations.

EBITDA is calculated as profit before tax plus finance costs plus depreciation and amortization less other income.
EBITDA Margin is calculated as EBITDA divided by revenue from operations.

PAT Margin is calculated as profit after tax attributable to owners o€trapany divided by revenue from operations.
Return on Equity is calculated as profit after tax attributable to owners &@dhgpany divided by total equity.

Return on Capital Employed is calculated as EBIT divided by Capital Employed. EBIT is calculated as EBITDA minus
depreciations. Capital Employed is calculated as total equity plus borrowing (long term and short term) minus cash
and bank balances.

Debt to Equity Ratio is calculated &stal borrowings divided by total equity.

Net Fixed Asset Turnover Ratio is calculated as revenue from operations divided by net fixed assets which consists of
property, plant and equipment and intangible assets.

9.  Working Capital Days is calculated as working capital (current assets minus current liabilities) as at the end of the
year divided by Revenue from Operations multiplied by number of days in the year.

Figures are on an unannualised basis for September 30, 2023 and 2022.
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In Fiscal 2023, we were the fourth largest brand in the organised sector of ethnic savouries (including gathiya) in
terms of market share in India and the largest manufacturer of gathiya (in terms of production volume and sales
revenueprpndsnack pellets (in terms of production volume) in Irati@had a market share of approximately 31%

in Fiscal 2023 of the organised gathiya market in terms of sales reveoueé: F&S Repo)t As per the F&S

Report, in Fiscal 2023, we enjoyed approximately 20% markatesh the ethnic savouries, approximately 8%

in western snacks and approximately 6% in the papad industry in Gujarat (including organised and unorganised
sectors).In Fiscal 2023, we were the second largest organised ethnic namkeen manufacturer in Gujarat with
Gujarat among the top states with high consumption of snacks in India, and the fourth largest packaged ethnic
namkeen manufacturer in India, each in termsatdsrevenueSource: F&S Repo)t Further, we are the fourth

largest papad manufactureterms of sales revenue in IndBource: F&S Repo)t As per the F&S Reporti) in

Fiscal 2022, we had the highest fixed asset turnover ratio, return on equity and return on capital employed, among
key snacks conhead, e & BusifiessnCdhmpatitiopfi o n 230aagddad the highest

fixed asset turnover ratio and the lowest repair and maintenance expenses as a percentage of revenue, both as of
March 31, 2022, among our Peego(rce: F&S RepoytFurther, a per the F&S Report, we hatketlargest cold

storage capacity in the Indian snacks industry, as of September 3@Grli2gl the lowest transportation cost as

a percentage of revenue in Fiscal 2023 in the snacks sector.

COMPETITIVE STRENGTHS

Our position in the Indian snack food market as an ethnic savouries bramith a significant presence in
Guijarat coupled with our focus on qualitgnd variousofferings have helped us create a brand recognition

We offer a diverse selection of quality products tha

We believe that our focus on qualitsgriousofferings and affordability has helped us create a brand recognition
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that resonates with consumers, allowing us to stand out in a competitive market as evident from our market

position

In Fiscal 2023, the organized market for savoury snacks is estimated to have dominated the Indian market

account i
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f approxi mately
of 11.7% between Fiscal 2023 to Fisca20In Fiscal 2023, western snacks dominated the organized market and
was estimated to hold a major market share of 57% in the Indian savoury snacks segment and on the other hand,

ethnic namkeen and snhacks, and gathiya contributed to approximately 408%6aofdthe organized savoury
snacks marketSource: F&S Repoyt

We believe that having a recognizable brand is significant in our industry since it instils consumer confidence and
influences their purchasing choices. Leveraging our brand recognition, we intend to continue increasing our
market share and capitalize aridfre growth opportunities in the organised market for savoury snacks, which as
perthe F&S Report, is estimated to grow at a CAGR of 11.7% between Fiscal 2023 to 2027. To bolster our brand
visibility, we invest in various marketing initiatives, including radio, print, social media, and outdoor

advertisements, as well as digital campaigns.a&f§e sponsor the Gujarat Giant team which participated in the
Wo menos

Quality, Total Faitld

We believe that our position in the Indian snack food market, our significant presence in Gujarat, and our success
across different product offerings are a testament to our dedication to quality products, our ability to meet the
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evolving needs and prefers of our consumers and a result of our brand recall built over the last 24 years.

Diversified product portfolio capable of capturing growing Indian snacks market

We offer a diversified portfolio of savoury snacks, including ethnic savouries such as namkeen andigdthiya

western snacks such as wafers, extruded snacks and snack pellets, that cater to varied consumer tastes and

preferences. We also offer fasibving consumer products that include papad, spiesgnor gram flour chikki,

nachos, noodles, rusk, soan pagaddwashing barDuring the past few years, the organized segment has been
consolidating its position in the market for savoury snacks through the introduction of new products and product

innovations that primarily target urban as well as rural consurBensr¢e: F&S Repoyt As of September 30,

2023 our product portfolio comprised 84 products with 276 SKUs across our product categories, including 31

and 8products in themamkeen andathiyacaegoies, respectively to address consumer requireméwes: the

years, we have establishedr position across certain product offerings in the organized snacks market in India.

The following table sets forth information on our product mix in terms of revenue contribution in the periods
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indicated:
Category Fiscal 2021 Fiscal 2022 Fiscal 2023 Six months ended = Six months ended
September 30, 2022 September 30, 2023
Amount | Percentage Amount | Percentage Amount | Percentage Amount Percentage Amount Percentage
of Revenue ( of Revenue of Revenue of Revenue of Revenue
million) from million) from million) from million) from million) from
Operations Operations Operations Operations Operations
Ethnic Snacks
Gathiya | 3,623.09 32.10% 4,463.78 33.01% 4,238.73 30.39% 2,223.43 31.80%) 1,869.25 27.64%
Namkeen 4,077.79 36.12% 4,283.48 31.68% 4,055.90 29.08% 2,103.92 30.09% 1,923.05 28.44%
Total (A) | 7,700.87 68.22%, 8,747.26 64.69%| 8,294.63  59.47%|4,327.35 61.88%)3,792.30  56.08%
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Category Fiscal 2021 Fiscal 2022 Fiscal 2023 Six months ended = Six months ended
September 30, 2022 September 30, 2023
Amount | Percentage Amount | Percentage Amount | Percentage Amount Percentage Amount Percentage
( of Revenue ( of Revenue ( of Revenue  ( of Revenue  ( of Revenue
million) from million) from million) from million) from million) from
Operations Operations Operations Operations Operations
Western Snacks
Snack 2,341.64 20.74% 2,780.21 20.56%) 3,094.63 22.19% 1,493.65 21.36%) 1,474.98 21.81%
Pellets
Wafers 524.62 4.65%| 590.90 4.37%| 843.53 6.05%| 411.87 5.89%| 552.53 8.17%
Extruded 147.46 1.31%  197.81 1.46%,  165.27 1.18% 81.39 1.16%| 76.73 1.13%
Snacks
Total (B) | 3,013.72 26.70%, 3,568.92 26.39%, 4,103.42 29.42%) 1,986.91 28.41%|2,104.24  31.12%
Other Products
Papad 348.94 3.09%| 465.83 3.45%| 529.47 3.80%| 231.02 3.30%| 244.99 3.62%
Besan 48.23 0.43%| 253.84 1.88% 414.92 2.98%| 182.56 2.61%| 331.05 4.90%
Spices 9.38 0.08% 11.63 0.09% 50.27 0.36% 11.31 0.16%| 41.03 0.61%
Otherg? 0.00 0.00% 2.97 0.02% 41.07 0.29% 7.19 0.10%| 61.85 0.91%
Total (C) 406.55 3.60%| 734.28 5.43%| 1,035.73 7.43%| 432.08 6.18%, 678.92 10.04%
Others® 167.47 1.48%| 471.15 3.48%| 512.75 3.68%| 246.67 3.53% 186.49 2.76%
(D)
Total (A|11,288.61 100.00%|13,521.61 100.00%) 13,946.53 100.00%) 6,993.01 100.00%)6,761.95 100.00%
+B+C+
D)

@ Others include sale of chikki, noodles, rusk, soan papdi, and washing bar.
@ Includes sale of bproduct, raw materials and wastage and other operating income comprising subsidy income and export scheme
incentive.

As per t he F &SKURietheosnatks indugtreis largel§ preferred by the consumers as it offers an
affordable price point to every consumer category and helps market players in driving higher sales and generating

higher revenues. Further, a similar trend has been seenfol 0 SKUs majorly in the wes
(Source: F&S Repoyt The tables below set forth certain information relating to contribution to our revenue from
operations from SKUs available at 5, 10 and above
Fiscal 2021 Fiscal 2022 Fiscal 2023
Number Number Number
q Percentage Percentage Percentage
Price e Amount | of Revenue o Amount | of Revenue ol Amount | of Revenue
Range = Packets . Packets . Packets :
( mi from ( mi from ( mi from
ot Operations ale Operations o Operations
(million) P (million) P (million) P
SKUs 2,617.65 9,333.41 82.68% 3,048.5€ 10,917.3¢ 80.74% 2,843.9€¢ 10,526.81 75.48%
available
at
SKUs 61.26 464.36 4.11% 87.47 607.24 4.49% 164.05 1,147.14 8.23%
available
at
SKUs 39.19 1323.37 11.72% 40.69 1,525.83 11.28% 45.67 1,759.83 12.62%
available
at atl
10
Others 0.00 167.47 1.48% 0.00 471.15 3.48% 0.00 512.75 3.68%
Total 2,718.10 11,288.61 100.00% 3,176.7Zz 13,521.61 100.00% 3,053.6& 13,946.53 100.00%

“Includes sale of bproduct, raw materials and wastage and other operating income comprising subsidy income and export
scheme incentive.

Six Months Ended September 30, 2022 Six Months Ended September 30, 2023
q Number of Percentage of | Number of Percentage of
Price Range Packets Sold Amount. Revenue from | Packets Sold Amount. Revenue from
L ( mi | . L ( mi | :
(million) Operations (million) Operations
SKUs 1,458.7¢ 5,406.0Z 77.31% 1,322.98 4,761.31 70.41%
avail al
SKUs 72.52 519.92 7.43% 117.02 782.11 11.57%
availal
10
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Six Months Ended September 30, 2022 Six Months Ended September 30, 2023
. Number of Percentage of Number of Percentage of
FIfiE2 REEE Packets Sold Amount_ Revenue ?rom Packets Sold Amount_ Revenuegfgrom
L ( mi | " i~ ( mi | :
(million) Operations (million) Operations
SKUs 21.32 820.40 11.73% 26.22 1,032.04 15.26%
available a
above
Others$ 0.00 246.67 3.53% 0.00 186.49 2.76%
Total 1,552.62 6,993.01 100.00% 1,466.22 6,761.95 100.00%

*Includes sale dby-product, raw materials and wastage and other operating income comprising subsidy income and export

scheme incentive.

We are committed to providing consumers with value products that meet their expectations through quality

ingredients and advanced manufacturing techniques. For instance, we forayed into manufacturing spices and

besanor gram flour, which are key ingredients for our namkeen and gathiya products. This strategy allowed us to
not only control the quality and consistency of our ingredients but also helped expand our product portfolio by
introducing spices anblesanor gram flour as standalone products. The egjmminto these product categories

demonstrates our commitment to advancing our offerings and our dedication to keep up with industry trends to
meet evolving needs of consumers.

We believe that our products offer a high value proposition to consumers, including kids and adults, through a

balance of taste, quality and price. Over the years, we have developed a deep understanding of diverse preferences

of Indian consumers and streéhgned our position in the Indian snacks industry by continuously introducing new

products, taking into consideration regional palates. For example, we developed traditional snacks such as

Bhavnagari GathiyaPapdi GathiyaandVanela Gathiydor consumersn Gujarat,Masala PongaChampakali
Gathiya Nadiyadi MixtureandTikha Mitha Mixturefor consumers in Maharashtra gadvadi Gathiya Ratlami
Sey Bikaneri Bhujiafor consumers in Rajasthan and Madhya Prad&shengage in research and development

of new products and we have a dedicated team of experienced professionals who work on developing new

products. For instance, we recently forayed into products such déesptortilla chips and cheese balls. We
believe that our diversified product portfolio and our commitment to innovation and quality have enabled us to

establish market presence and gain a loyal consumer base across all age groups.

Our position as a manufacturer of gathiya in India coupled with the growing popularity of gathiya as a snack,
present opportunities for us to expand indlgathiyasegment

Our sale of gathiya was increased by 16.99% froth, 6 23 . 09
Fiscal 2023. Further, in Fiscal 2021, 2022, 2023 and the six months ended September 30, 2022 and 2023, our sale

of gathiya accounted for 32.10%, 33.01%, 30.39%, 31.80% and 27.64% of our revenuep&mtions,
respectivelyIn Fiscal 2023, the organized market for gathiya accounted for 3% of the total organised Indian
savoury snacks market and was estimated to be valuetiabillion. Gathiya markieis forecasted to grow at a
CAGR of 11.7% during Fiscal 2023 to 20S5o{rce: F&S Repoyt Further, as per the F&S Report, gathiya as a
shack holds prominence in the state of Gujarat and is gradually gaining popularity in other states as well,
particularly in Uttar Pradesh, Maharashtra, Rajasthan and Madhya Pradesh. The graphs below tlepresent

growth of the organised gathiya market in India:

As of September 30, 2028/e manufactured 8 varieties of gathiya includiagelagathiya fulvadi gathiyatikha

mi
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addition, our capability to produdeesanor gram flour which is a key ingredient for gathiya products enables us
to maintain consistent taste, texture and quality of our gathiya products.

We believe that our position asnanufacturer of gathiya in India, along with our diverse offerings and ability to
maintain consistent quality, sets us apart from competitors in the market. Further, the growing popularity of
gathiya as a snack in certain other states and the forecaatket mrowth present opportunities for us to expand

our reach and continue to succeed in this segment.

Strategically located manufacturing facilities

As of the date of this Red Herring Prospectus, we operate six manufacturing facilities comprising three primary
manufacturing facilities and three ancillary manufacturing facilities. Our three primary manufacturing facilities
are located at Nagpur, Mahané®; Rajkot, Gujarat; and Modasa, Gujarat and these facilities primarily focus on
the manufacturing of our finished products. As of September 30, 2023, the aggregate annual installed capacity of
these primary operated manufacturing facilities (including &annual installed capacity for papad which is
manufactured at one of our ancillary facilities at Rajkot, Gujarat) 308s668.76MT. In addition, we operate

three ancillary manufacturing facilities, of which two ancillary manufacturing facilities are located at Rajkot,
Gujarat and one ancillary manufacturing facility is located at Modasa, Gujarat. These ancillary manufacturing
facilities primarily focus on producing besan or gram flour, raw snack pellets, seasoning and spices which are
primarily utilisedfor our internal use in the manufacturing of finished products such as gathiya, namkeen and
shack pellets. As of September 30, 2023, the aggregate annual installed capacity of these ancillary manufacturing
facilities (excluding the annual installed capgditr papad) wad,01,060.00MT. For more information on the
capacity of our man inftadled CapacitynAgtual Rraduction and @apacity Htiéisatorm

on page220. In addition, we engage third party manufacturers on a need ba#i® foroduction of our products

such aghikki, nachos, noodles, rusk, soan papdi, and washing bar

We are focused on quality standards over the entire production process, from procurement of raw materials, to
processing, manufacturing and packaging of our prodiibesmap below sets forth the locations of our existing
manufacturing facilities across India:
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ANCILLARY FACILITY II,
(RAJKOT, GUJARAT)

PRIMARY FACILITY,
(RAJKOT, GUJARAT)

BESAN

ANCILLARY FACILITY |,
(RAJKOT, GUJARAT)

GATHIYA | NAMKEEN
SNACK PELLETS
EXTRUDED SNACKS

PRIMARY FACILITY,
(NAGPUR, MAHARASHTRA)

PAPAD | SPICES
RAW PELLETS | SEASONING

ENGINEERING AND
FABRICATION FACILITY,
(RAJKOT, GUJARAT)

GATHIYA | NAMKEEN | PAPAD
SNACK PELLETS
EXTRUDED SNACKS

PRIMARY FACILITY,
(MODASA, GUJARAT)

ANCILLARY FACILITY,
(MODASA, GUJARAT)

NAMKEEN | WAFERS
SNACK PELLETS

. GUJARAT . MAHARASHTRA

RAW PELLETS

Our manufacturing facilities in Gujarat are located close to the raw material production bases to reduce storage
and logistics costs and close to our core markets (i.e., Gujarat and Maharashtra) to reduce transportation costs of
finished products. Below ian overview of our manufacturing facilities:

Rajkot, Gujarat

The primary manufacturing facility is spread over 0.22 million square feet and commenced operation in 2010, and
as of September 30, 2023, had an annual installed capatiff5137.6MT. It is engaged in the manufacturing

of gathiya, namkeen and snack pellets. In addition, there are two ancillary manufacturing facilities which are
located at Rajkot, Gujarat, spread over 0.10 million square feet, which are engaged in the prodoesan of

gram flour, raw snack pellets, seasoning and spices whigiiararily used for captive consumption. In addition,

one of our ancillary facilities located at Rajkot, Gujarat is engaged in the production of papad. The location of
these facilities provide easy access to key raw materials such as edible oil, gramapipaffad rice, peanuts

and seasoning. Further, we have our own fledtsgisticsvehicles with drivers and an-imuse fleet management
capability with mechanics, enabling us to maintain logistics vehicles, as well as meet the demand of our
producs across Gujarat and its neighbouring states.
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Modasa, Gujarat

The primary manufacturing facility is spread over 0.68 million square feet and commenced operation in 2021, and

as of September 30, 2023, had an annual installed capa@ify8if2.33 MT. It is engaged in the manufacture of
namkeen, snack pellets and wafers. This facilitybs | c
such as potatoeS@urce: F&S Repoyt Moreover, with regards to the supply of namkeen and snack pellets, this

facility being situated in Gujarat and close to Rajasthan, regions where ethnic snacks and western snack pellets

are popularly consume®&gurce: F&S Repoyt whi ch further enhances this faci
In addition, om of our ancillary manufacturing facilities is located in Modasa, Gujarat and is spread over 0.22

million square feet and is engaged in the production of raw snack pellets.

Nagpur, Maharashtra

This primary manufacturing facility is spread over 1.44 million square feet and commenced operation in 2018,
and as of September 30, 2023, had an annual installed capac§,218.83MT. It is engaged in the
manufacturing of gathiya, namkeen, snack pellets, extruded snacks and papad. Nagpur being situated in the central
region of India enables us to cater to a range of states such as Jharkhand, Chhattisgarh, Uttar Pradesh, Bihar,
Telangana, Andhra Pradesh, Madhya Pradesh, and the Vidarbha region of $htiaagource: F&S Repoyt

This strategic advantage enables us to minimize the costs associated with the supply chain and enhance
connectivity with multiple states.
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Vertically integrated advanced business operations resulting in quality products and cost and operational
efficiencies

Our manufacturing operations are vertically integrated which allow us to control the production process, resulting
in increased operational efficiency, reduction in production costs and better control over the quality and source of
ingredients. Our integted manufacturing operations include:

il

Manufacture of certain key ingredienté¢/e manufacture besan or gram flour and spices such as chilli
powder, cumin powder, coriander powder and turmeric powder, which are key ingredients to produce
various types of namkeemd gathiya products. We also manufacture raw snack pellets to pthae

pellets. For more information on the capacity of our ancillary manufacturing facilities where we manufacture
certain key -instaledcadpaciynActsal Prawcton dnd Capacity UtilisaboGontrdling

the production of these ingredients allows us to maintain consistent taste, texture, and quality of our products,
and reduce dependence on external suppliers thereby resulting in lowering the overall cost of production.

Machine customising capabilitiegVe have an ability to customise machines to our specific requirements,
ensuring that they are optimised for the production of our product portfetio.example, we have
customized machinery saps such as fryers, machines for manufacturing raw pellets, mixing machines,
blending machines, ingredient controllers and weight controllers which enables us to manufacture products
with consistent temperatyreshapes, textures and taste and customized our product identification
mechanisms, automated warehouse and conveyor roller belts, which facilitate oungmsacturing
processes. Furthene use a gravitgriven material movement process where raw materials flow from the
top, are converted into finished products, and immediately transported downwards into cartons for delivery.
We believe that this combination of technological capabilities and customization approach enables us to
bring cost efficiency in our operations.

Manufacture of customised container for transportatids of September 30, 2023, we owned and operated
263 logistics vehicles. We have an engineering and fabrication facility located at Rajkot, Gujarat to
manufacture customised containers which are mounted on our vehicles to transport our productsityl he facil
is also equipped to perform repairs and undertake maintenanceloisticsvehicles. We believe that our
capability to manufacture containers allows us to ensure the strength of the metalf lmayamers,
ensuring our products are protected from heat, rain and humidity. Further, owning a fleet of customised
logisticsvehicles helps us avoid undue delays in the delivery of our products, wéstagieof intransit
pilferage, and avoidance of demurrage due to incidental delays. Fursieg,ourlogistics vehicles that
feature our branding while transportation, helps in brand building.

In-house cold storag&Ve have a cold storage located within our primary manufacturing facility located in
Modasa, Gujarat. As of September 30, 2023, the facility had an annual installed cape&PQOMT. This
allows us to control storage conditions and provides flexibility in terms of storage schedule.
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Our vertically integrated business model coupled with our advanced manufacturing capabilities and processes,
has led to a competitive advantage, which helps solidify our market position and allows us to have control over
the production process, inventoryanagement, logistics, quality of ingredients and packaging of our products,
enabling us to manage costs effectively and help in the scalability of our business operations. Further, our return
on capital employed of 43.08% in Fiscal 2023 as compared t8%8r6Fiscal 2022 and 13.48% in Fiscal 2021,

a return of equity of 38.63% in Fiscal 2023 as compared to 23.38% in Fiscal 2022 and 15.56% in Fiscal 2021 and
a CAGR growth of 80.31% in our EBITDA between Fiscal 2021 and Fiscal 2023.

Distribution network

As of September 30, 2028e had three depots and 617 distributors, who helped us reach retailers located across
ten States and two Union Territories in India, including Gujarat, Maharashtra and Uttar PAadefsBeptember
30, 2023, we had 263 logistics vehicles which facilitate timely delivery of our products to our distributors.

We have developed longstanding relationship with a number of our distributors. As of September 30, 2023, 69
distributors in Gujarat have been associated with us for more than ten years, representing 24.73% of our total
distributors in Gujarat and such dibtitors contributed to 26.62% and 25.97% of our revenue from operations in
Fiscal 2023 and in the six months ended September 30, 2023, respectively. Our distributors have established sales
channels with conventional grocery retailers, supermarkets amdrhgikets and help our products reach the end
consumers located in urban, saeimban and rural regions efficiently. In addition, our products are sold through a
retail store chain in Gujarat and through@nmerce platforms.

Our products have started to gain recognition in international matketise last three Fiscals and in the six
months ended September 30, 202@, sold our products td37 countries includingAustralia, Kuwait, Saudi
Arabia, UAE and USA through direct exporfs majority of products are sold through the general trade channel
which includes conventional grocery retailers, supermarkets and hyperm@testable below sets forth details

of our sale of products through the general trade channel in the pedosis indicated:

98.92% 99.87% 99.87%

through the gener
trade channel

Sale of products through t 6,984.01 99.87% 6,739.94 99.67%
general trade channel

Further, air revenue from operations from the export of our products in the last three Fiscals and in the six months
ended September 30, 2023 was negligible table below sets forth details of our revenue from operations from
exports in the years/ periods indicated:

Revenue from 121.86 1.08% 17.26 0.13% 18.06 0.13%

operations from export

Revenue from operatio
from exports
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As of September 30, 2023, we have a sales and marketing team comprising 741 employees, who develop and
manage our distribution network. Through tteenmunication between our sales team and our distributors, we
become aware of market trends and opportunities and product feedback to respond to market demands and
preferences, enables us to provide better support to our distributors and increaseethdiuster, to ensure
distributors are motivated and engaged, we offer a range of incentives to them. These incentives are designed to
reward distributors for their hard work and to encourage them to continue working with us. We also provide
training andguidance to our distributors to ensure that they have the knowledge and skills to sell our products
effectively.

In 2017, we i mpl emented diDM$or)i btuot iiomp rnmoavnea gtehmee nd f fsiycsit ¢
chain, which helps distributors to place orders with us. Further, it provides visibility on sales and inventory levels

of our distributors and helps us tr ac kebytalowingdstst r i but
optimise our distribution network. Further, it provides us with-tima¢ data on the popularity of our products and

helps us to plan our operations accordingly, ensuringatbatre able to meet the demands of our consumers in a

timely and effective manner. In addition, we also utilize live GPS tracking ofogistics vehicles to further

enhance our supply chain operations. This allows us to monitdiogistics vehicles in transit to ensure our

products reach distributors on time.

Our distribution network is the culmination of the process of identifying and selecting distributors across different
regions in India over the years. Further, our collaborative approach has enabled us to develop relationships with
our distributors, whictwe believe will make it challenging for new competitors to replicate a similar level of
engagements with our distributors.

Experienced Promoter and management team

We have a professional and experienced management team led by one of our Promoters, Bipinbhai Vithalbhai
Hadvani, who is the Chairman and Managing Director of our Company and has over 29 years of experience in
the snacks industry. He provides us with sigat guidance on our overall operations. We are also supported by
one of our Promoters and Directors, Dakshaben Bipinbhai Hadvani and our Director Raj Bipinbhai Hadvani, who
have been responsible for managing our expanding operations and workforce amdeintplg marketing and
business initiatives.

We have an experienced senior management team which helps us implement our business strategies in an efficient
manner and continue to build on our track record of successful product offéimgssh Kumar Shah, our Chief
Financial Officer has experience in the field of finance and accounts, Pasumarthi Seshagivé Raspciate

Vice President Operations of our Company has experience in the field of production and Shaileshkumar Mulji
Mendapara, our General ManageéProcurement has experience in thédfigf procurement and operations of the
agricommodity busines& or f ur t her OunNManagemed i o n 253 &Ve eontifiue to leverage

the experience and understanding of our Promoters, Directors and senior management team to further grow our
business and strategically target new opportunities.

Track record ofprofitable financial performance

We have established a track record of consistent revenue growth and profitability. Our revenue from operations
increased by 23.55% from Fiscal 2021 to Fiscal 2023 while our profit after tax increased by 432.00% from Fiscal
2021 to Fiscal 2023. The following table sets forth the details of our revenue from operations and profit after tax
for the periods indicated:

As of/ for the year ended March 31, | As of/ for the six months ended September 30
Particulars 2021 | 2022 | 2023 2022 \ 2023
( million, except percent
Revenue from Operations 11,288.61| 13,521.61| 13,946.53 6,993.01 6,761.95
Profit after tax 211.22 415.38 1,123.69 519.60 555.65

Our continued focus on efficiency and productivity improvements and cost rationalization have enabled us to
deliver better financial performance. CEBITDA has increased by 80.31% CAGR from Fiscal 2021 to Fiscal
2023while our EBITDA Margin increased from 5.35% in Fiscal 2021 to 14.07% in Fiscal 2023. The following
table sets forth certain financial information for our Company for the periods indicated:
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As of/ for the year ended March 31, A5 0T i SRR PO EE G
Particulars SERICICWED:
2021 2022 . 2023 2022 2023
( million, except percen
EBITDA @ 603.52 947.97 1,962.25 935.53 942.64
EBITDA Margin @ 5.35% 7.01% 14.07% 13.38% 13.94%
Return on Equity®® 15.56% 23.38% 38.63% 22.57% 16.05%
Return on Capital Employe 13.48% 18.69% 43.08% 21.43% 20.83%
(4)(6)
Net Fixed Asset Turnove 7.14 6.86 6.27 3.13 3.06
Ratid®®)
Notes:

1. EBITDA is calculated as profit before tax plus finance costs plus depreciation and amortization less other income.

2. EBITDA Margin is calculated as EBITDA divided by revenue from operations.

3. Return on Equity is calculated as profit after tax is attributable to owners of the company divided by total equity.

4. Return on Capital Employed is calculated as EBIT divided by Capital Employed. EBIT is calculated as EBITDA minus
depreciations. Capital Employed is calculated as total equity plus borrowing (long term and short term) minus cash and
bank balances.

Net Fixed Asset Turnover Ratio is calculated as revenue from operations divided by net fixed assets which consists of
property, plant and equipment and intangible assets.

Figures are on an unannualised basis for September 30, 2023 and 2022.

5.

6.

We believe that we have utilized our resources prudently, and that our operational and financial performance will
allow us to take advantage of the growth opportunities in our industry.

For information regarding certain financial information such as revenue from operations, EBITDA, profit for the
year, Return on Equity and Return on Cladustry@eérviebmpl oy ed
on pagel4l

BUSINESS STRATEGIES

Below are our strategies and the same have been approved and taken on record by the Board of Directors of the
Company by its resolution datétbvember21, 2023.

Further enhance our presence in our core market of Gujarat

We intend to continue to gamarket share and strengthen our position in our core market of Gujarat. In Fiscal

2023, Gujarat contributed approximately 10.5%, approximately 12.3% and approximately 10.6% to the overall
markets of ethnic savouries, western snacks and pagsuectivelyjn India Source: F&S Repoyt As per the

F&S Report, in Gujarat, the estimated market size is
50,000 million and 8,500 million to 9 and Papad mi | | i o
segments, respectively.

Our revenue from operations from Gujarat grew at a CAGR of 14.66% from Fiscal 2021 to Fiscahz02Bles
below set forth details afur revenue from operations from Gujarathe years/ periods indicated:

Particulars Fiscal 2021 Fiscal 2022 Fiscal 2023
Amount Percentage Amount Percentage Amount Percentage
(in of revenue (in of revenue (in of revenue
million) from million) from million) from
operations operations operations
Revenue from 8,388.84 74.31% 10,312.74 76.27% 11,029.44 79.08%
operations from Gujara|

Particulars Six months ended September 30, 2022| Six months ended September 30, 2023
Amount Percentage of Amount Percentage of
(in  million) revenue from (in - million) revenue from
operations operations
Revenue from operation 5,528.45 79.06% 5,172.18 76.49%
from Guijarat
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We intend to deepen penetration in Gujarat with a focus on increasing our market share in the western snacks
market by leveraging our distribution network and a wide array of products including products in the western
shacks category. As of September 3WR2, we had 279 distributors across Gujarat, representing 45.22% of our
total distributors in India. We believe our distribution network in Gujarat will enable us to deepen our market
penetration and expand our reach to new consumers within Gujarat.

Further,we have a considerable amount of unutilized capacity at our primary manufacturing facilities in Gujarat.
This will provide us with the flexibility to expand our operations to meet growing demand as retjuirestal

2023, our primary facility located at Rajkot, Gujarat where gathiya, namkeen, snack pellets and extruded snacks
are manufactured had a capacity utilisation of 36.83% and our primary facility at Modasa, Gujarat where namkeen,
shack pellets and waifs are manufactured had a capacitljsatiion of 27.32%.

Further, in the western category, we intend to focus on capturing market share in the wafers market. As per the
F&S Report, chipsivafers dominates the western snack category witstimated market size of30 billion to

35 billion in Gujarat in Fiscal 2023 (inclusive of both organized and unorganized sector). We believe that our
cold storage, which is situated within our primary manufacturing facility in Modasa, Gujarat, coupled with our
ability to source potatoes diregtirom farmers, and the presenof this manufacturing facilitywhich provides
convenient acceds essential raw materials such as potatSesifce: F&S Repo)t will enable us to focus and
capture market share in the wafers market.

Accelerate expansion in our focusarkets

Our focus markets comprises Maharashtra, Rajasthan, Madhya Pradesh and Uttar Pradesh. We have selected our
focus markets based on their geographical proximity to our existing manufacturing facilities and the potential for
expanding our product portfolio ithose regions. The following table sets forth the market share of our focus
markets in ethnic savouries, western snacks and papad markets in India in Fiscal 2023:

States/ Union Territory Market Share in Ethnic Market Share in Western | Market Share in Papad in
Savouries in Fiscal 2023 Snacks in Fiscal 2023 Fiscal 2023

Maharashtra 12.9% 12.1% 8.0%

Rajasthan 9.1% 5.8% 11.4%

Madhya Pradesh 8.1% 6.0% 8.6%

Uttar Pradesh 14.0% 8.2% 4.6%

Total 44.1% 32.1% 32.6%

UZTARAKHAND

RAJASHTHAN

DIU & DAMAN it

TELANGANA

KARNATAKA

JHARKHAND

Il CORE MARKET

(Source: F&S Repoyt

B FOCUS MARKET
OTHER MARKET
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We believe that the market sizes of these states offer opportunities to expand and increase our market share. We
intend to deepen penetration in these markets by leveraging our experience and success in Gujarat, enhancing our
brand awareness and strengthgnour distribution network by growing the number of distributors in districts

within such marketsThe table below sets forth the breakdown of our distribution network in our focus markets
asof September 30, 2023

Geography Distributors
Maharashtra 143
Uttar Pradesh 67
Madhya Pradesh 47
Rajasthan 31

We intend to typically employ a range of strategies to increase our presence in our focus markets. These include
deploying a sales and marketing person to receive feedback on the taste and preferences of a particular market,
placing advertisements in nevegers to attract potential distributors, providing continuous product sampling and
soliciting feedback, organising brand awareness sessions, engaging in discussions with prospective distributors to
better understand their growth goals, launching regmmific products, offering incentives to motivate
distributors and prioritizing timely resolutions of any psates issues. Further, we have a considerable amount

of unutilized capacity that provides us with the flexibility to expand our operations tognosghg demand as

required. We believe that this advantage gives us a competitive edge in the market and positions us well for future
growth opportunities in these focus markéisrther, we also intend to develop other markets such a Jharkhand,
Chhattisgeh, Odisha, Telangana and Karnataka to expand our sales and enhance our brand recognition.

Continue to launch new products, expand wallet share with consumers and grow our consumer base

We have developed our product portfolio to provide consumers with products with different tastes at various price
points based on our market research and understanding of consumer tastes and trends. We typically evaluate new
products based on a set of eri, including our ability to createariousofferings, competitive intensity, gto-

market capability, backnd product fitment, category, scale and profitability of the new products. To this end, we
have launched several new products in the regeants, including:

1  During Fiscal 2020 and 2022, we introduced some products syrdhimpongaandmasala pongainder
our snack pellets product category gmohjabi tadkaunder our namkeen product categadrie following
table sets forth information on the revenue contribution made by such SKUs in the periods indicated:

SKUs Fiscal 2021 Fiscal 2022 Fiscal 2023 Six months ended | Six months ended
September 30, 2022 September 30, 202
Amoun | Percentag| Amoun | Percentag Amoun | Percentag| Amount @ Percental Amoun | Percentag

t e of t e of t e of ( ge of t e of
( Revenue ( Revenue ( Revenue = million) | Revenue| ( Revenue
million) from million) from million) from from million from
Operation Operation Operation Operatio ) Operation
S s (%) s (%) ns (%) s (%)
(%)
Plain 289.13 2.56%| 418.85 3.10%| 522.16 3.74%| 234.81 3.36%, 272.28 4.03%
Ponga
and
Masala
Pong4
)
Punjabi - -| 2951 0.22%| 38.49 0.28%  19.41 0.28% 17.14 0.25%

Tadk&?
)

@ Plain Ponga was launched in May, 2019 and Masala Ponga was launched in February, 2020.
@ Punjabi Tadka was launched in August, 2021

f During the year 2022, we introduced s dhedollo®ikg)s of
table sets forth information on the revenue contribution made by such SKUs in the periods indicated:

SKUs Fiscal 2022 Fiscal 2023 Six months ended Six months ended September
September 30, 2022 30, 2023

Amount | Percentage Amount | Percentage Amount Percentage of Amount Percentage of

of Revenue of Revenue ( mi | Revenue from| ( million) Revenue from
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from ( from Operations Operations
million)  Operations | million) | Operations (%) (%)

(%) (%)
Cristos 1.28 0.01%| 87.26 0.63% 39.30 0.56% 52.41 0.78%
Salted
Cristos 1.20 0.01% 80.17 0.57% 33.91 0.48% 53.88 0.80%
Mexican
Chilli @

@ Cristo Salted was launched in March 2022.
@ Cristos Mexican Chilli was launched in March 2022

In addition to our recent product launches, we may add new products to our portfolio to further expand our product
portfolio and market share and our consumer base. These new products may incldldemew under our
namkeen and gathiya product categories.

Enhance brand awareness

We will continue to enhancéhe visibility of our products in urban, semiban, and rural markets in India. We

plan to strengthen our brand through increased marketing and advertising activities. We intend to implement a
range of techniques to reach both broad and targeted audifiieedollowing tables set forth details of
advertisement and sales promotion expeirs#e years/ periods indicated:

Advertisement
Sales promotio
Expenses

Advertisement and Sal
promotion Expenses

Further, in the past, we implemented certain marketing and brand building initiatives which included
advertisements in radio, print, social media, digital and outdoor promotional camppagtisipation in

exhibitions in Indiasponsorship of sports events in India and conducting product samplings. For instance, we
were one of the sponsors of the Gujarat Giants team \
and in Fiscal 2023, we participated in certain exhibit@ssvell. We advertised oproducts with slogans such

asfiSab Bhoomi Gopal ¥ @ @ pijie Quality, Total Faith a @ed. Sét. Crunadh. | n addi ti on,
have recently received an approval for supply of certain of our products such as wafers and namkeen, to licensee

run static catering units over western railways for a period of three years effective from August 30, 2023, which

we believewill enable us to enhance our brand awaren#&&salso use our mascots in advertisements which we

believe enable us capturing the attention of our target audience and enhancing our overall advertisifgefforts.

illustrate our marketing and advertising efforts, below are some instances of the activities we have undertaken:

Advertisement on public transport Participation in exhibition
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Advertisement on our
logisticsvehicle Packaging with our slogans Mascots used for advertisement

Cridlot B .o

We intend to |leverage the 06Gopal 6 brand andintemdlverti se
to undertake targeted marketing initiatives, including celebrity endorsements, advertisements on television, radio,

print and social media, participate in exhibitions in India and abroad, placement of banners and hoarding, live
product tasting, poirof sale marketing, digital and outdoor promotional campaigns, and sponsorship of sporting

and cultural events in India. Particularly in digital maikgt weintend to focus on increasing our digital connect

and reach by collaborating with influencers and bloggers and ddeenenerce sales to communicate with young

consumers.

Continue to leverage technology to further optimise our operations

We intend to implement technology to drive and track our supply chain management and improve our engagement

with distributors. n t he past, we Iimplemented DMSOQ i &tor iibnuptrioovne m
interaction with distributors and efficiency of our supply chain. DMS helps our distributors to place orders with

us and provides us with a visibility on sales and inventory levels of our distributors and helps us track the

di st r iadcaunt eceivables and payables, thereby allowing us to eptonr distribution network. Further,

it provides us with reafime data on the popularity of our products and helps us to plan our operations accordingly,
ensuring that we are able to meet the demands of our consumers in a timely and effective manner.

We believe that the technological initiatives undertaken by us will help us enhance efficiency and productivity
across our operations. To further expand our market penetration in India, we are investing in supporting our sales
team and distributors. One ofir key focuses is developing a solution that will assist our sales team from lead
generation to conversion. The solution will leverage maps and street view for lead generation and management,
incorporating visual maps and population data to ascertaketaotential and streamline the leimdconversion

process. It will enable us to effectively coordinate with our sales team by tracking their routes, interactions with
distributors and retailers, and providing them with information on targets, incerdivésscheme details to
effectively communicate with our distributors and retailers. Additionally, we are upgrading our DMS to include
advanced features that allow distributors to track their shipments, receiiere@alpdates on our schemes, assess
theirreturn on investment, and gain visibility on their product sales.

Utilise our unutilised capacity and expand manufacturing capacity at our existing facilities andugpet
additional strategically located facilities

As of the date of this Red Herring Prospectus, we operate three primary manufacturing facilities located at Nagpur,
Maharashtra; Rajkot, Gujarat; and Modasa, Gujarat, with an aggregate annual installed capacity (including the
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annual installed capacity for papad which is manufactured at our Rajkot, Gujarat (Ancillary Facility 1)) of
303,668.76MT as of September 30, 2023. In addition to our three primary manufacturing facilities, we operate
three ancillary manufacturing which mainly prodiesanor gram flour, raw snack pellets, seasoning and spices
which are primarily used for captive consumption in the manufacturing of finished products such as gathiya,
namkeen and snack pelleisor f ur t her iMahutacturirgtiecilitiesd asniubtalldd Capacity,

Actual Production and Capacity Utilisation o n 2p8amp226, respectively. To support our growth strategy

and demand for our productge intend to capitalize on the unutilized capacity of production lines of products at
our manufacturing facilities to further incregs@duction of our current portfolio depending upon the demand

for such products. For more information on our strategies on deepening our market presence and grow our product
por tf o Business ssategigsFurther enhance our presence in our core market of Gujarato n 2Q8a g e
a n dusiiess strategigsContinue to launch new products, expand wallet share with consumers and grow our
consumerbase on 2lage

In addition, typically we manufacture new products through third party manufacturers to test their potential in the
market. Once such products gain traction and show promise, we invest in expanding our manufacturing
capabilities to manufacture such produicthouse. This allows us to minimize risks associated with investing in

a new product category. As of the date of this Red Herring Prospectus, certain of our productschikiti as
nachos, noodles, rusk, soan papdi, and washingatemanufactured biird party manufacturers. Depending

on the demand of such products, we may add production capabilities at our existing manufacturing facilities or
set up additional manufacturing facilities to manufacture such products. Further, in addition to expanding
manufacturing capabilities for new products, we may plan to set up additional manufacturing facilities to expand
our geographic outreach and the same would allow us to efficiently and effectively serve our customers in different
regions, while also ophizing our production costs and achieving economies of scale. While determining the
suitable locations for setting up additional manufacturing facilities, we intend to conduct an analysis of market
demand, supply chain logistics, local regulations, alvaiita of skilled labour, and access to raw materials.

Business Operations
Product Portfolio

We have a diverse range of products tiradtable below shows the number of products in the various categories,
as ofSeptember 30, 2023

Category Type Number of Products®
Ethnic Snacks
Namkeen 31
Gathiya 8
Western Snacks
SnackPellets 12
Wafers 8
Extruded Snacks 5
Other Products
Spices 6
Papad 4
Besan 1
Other$? 9
Total 84

(1) SKUs may vary for different product flavours / variants.
(2) Others includechikki, nachos, noodles, rusk, soan papdi, and washing bar.

As of September 30, 2023, we had a total of 276 SKUs of our products and such SKUs comprise packs of different
prices and weights. The SKUs in terms of pricing incl
include 200 grams per pack to 50@ugs per pack, to even 20 kilograms to 50 kilograms in case of gram flour
products.

The following tables set forth the details of the revenue contribution from each State/ Union Territory from our
distributors in the years/ periods indicated:
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State/ Fiscal 2021 As of Fiscal 2022 As of Fiscal 2023 As of
Union March 31, March 31, March 31,
Territory 2021 2022 2022
Amount | Percentag Number of | Amount | Percentag Number of | Amount | Percentag Number of
( e of Distributor ( e of Distributor ( e of Distributor
million) | Revenue S million) = Revenue S million) | Revenue S
from from from
Operation Operation Operation
s s s
Gujarat 8,243.02 73.02% 212 9,908.61 73.28% 275 10'610'79 76.08% 213
Maharashtr 1 301,27 12329 185 152803  11.31% 15911 32699 9.51% 127
ouar 636.89  5.64% 82 74887  5.54% 3 52699  3.78% 66
radesh
l;/l;%fg;?] 238.09 2.11% 33 314.32 2.32% 36 356.88 2.56% 49
Rajasthan 332.71 2.95% 42| 312.67 2.31% 35| 268.09 1.92% 30
Jharkhand 27.42 0.24% 03 87.89 0.65% 13| 122.86 0.88% 23
ﬁhhaﬂ'sga’ 2576 0.23% 03/ 1984  0.15% 09" 4090  0.20% 13
Delhi 2.68 0.02%: - 7.26 0.05% 01 10.33 0.07% 01
Karnataka 5.35 0.05% - 1.30 0.01% - 9.31 0.07% 05
Dadra anc - - 01
Nagar 1.43 0.01% 2.11 0.02% 1.85 0.01%
Haveli
Telangana 4.26 0.04% - 2.88 0.02% - 0.86 0.01% 01
Haryana 0.00 0.00%! - 1.73 0.01% 02 0.42 0.00% -
Bihar 5.38 0.05% - 3.23 0.02% - 0.00 0.00% -
Odisha 10.93 0.10%! 01 7.86 0.06% 01 0.00 0.00% -
Andhra 0.48  0.00% | 000  0.00% | 000  0.00% ;
Pradesh
Total 10,925.76 96.78% 601 12,94794 95.75% 604 13,276.64 95.20% 589
State/ Union' Six months ended September 3C As of September Six months ended As of September 30
Territory 2022 30, 2022 September 30, 2023 2023
Amount Percentage of Number of Amount | Percentage of Number of
( mi Il Revenue from Distributors ( mi Revenue Distributors
Operations from
Operations
Gujarat 5,332.78 76.26% 280/ 5,056.46 74.78% 279
Maharashtra 683.64 9.78% 151 721.82 10.67% 143
Uttar 283.78 4.06% 76l 25323 3.74% 67
Pradesh
Madnya 160.18 2.20% 43 20601 3.05% a7
radesh
Rajasthan 132.58 1.90% 34 137.69 2.04% 31
Jharkhand 57.68 0.82% 18 70.52 1.04% 24
Chhattisgarh 16.75 0.24% 13 20.86 0.31%! 13
Delhi 6.00 0.09% 03 4.07 0.06% 01
Karnataka (0.04) 0.00% - 15.70 0.23% 08
Eadra ang (0.01) 0.00% i 4.26 0.06% 01
agar Haveli
Telangana (0.08) 0.00% - 3.48 0.05% 02
Haryana 0.43 0.01%! - 0.00 0.00%! -
Uttarakhand 0.00 0.00% - 0.78 0.01% 01
Total 6,673.69 95.43% 618/ 6,494.89 96.05% 617

Our revenue from operations from the export of our products in the last three Fiscals and in the six months ended
September 30, 2023 was negligiblae table below sets forth details of our revenue from operations from exports
in the years/ periods indicated:
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